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SETSONS’ BIG CHOICE 
IS THE SMART CHOICE! 


The Betson family of cranes. The 
most dependable crane in the 
industry. The outstanding work- 
manship that goes into each and 
every part, quarantees our cranes 
are built to last. Proven reliability 
for over sixty years has made us 
the industry leader. 





We offer a variety of sizes and 
formats to complement every 
location. 


Betson’s Cranes... simply the 
smartest choice. 


BETSON ENTERPRISES 


DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 


IN N.J. (201)438-1300 ¢ TOLL FREE 1-800-524-2343 
FAX (201)438-4837 





IFPA FUTURE UNCERTAIN 


It is ironic that on the heels of its most successful event to 
date, the Fourth Annual World Pinball Championship held in 
April, the International Flipper Pinball Association’s future is 
in jeopardy. The association was incorporated in July 1990 as 
a non-profit trade association dedicated to the promotion, 
recognition, competition, and standardization of operator- 
run pinball leagues and tournaments. 

IFPA executive director Doug Young confirmed that there 
are going to be some changes in the support structure of the 
association following the curtailment of funding by pinball 
manufacturers. Said Young, “The association’s momentum is 
at its highest peak. More and more people are becoming be- 
lievers. There are a lot of very enthusiastic pinball league op- 
erators out there right now. We hope they continue their ef- 
forts and that we will be here to provide guidance and advice. 
The players want to play.” 


NANI TESTING DELAYED 


Proponents of the National Amusement Network Inc., a 
project that AMOA claims could revolutionize the nation’s 
coin-op industry, has been delayed because of unexpected 
costs. “It’s going to get started just as soon as the hardware 
people get back with the communication board,” said AMOA 
president R.A. Green III. He added, “The first quotes were 
kind of high.” 

AMOA officials had planned to start a 90-day test (using 
Midway's NBA JAM Tournament Edition) in Ohio this summer, 
followed shortly by a similar test in Kansas. The network could 
eventually link over 100,000 game terminals in the United 
States, and later, terminals in Canada and Mexico. 

Green remains undaunted, saying, “I still believe people 
will be able to play test models at AMOA Expo ‘94 in Septem- 
ber.” 


BLOCKBUSTER FOCUSES ON CHILDREN’S MARKET 


Blockbuster Entertainment Corp., the Ft. Lauderdale, Fla.- 
based video and music store giant, is now in a position to be 
the country’s leading indoor playground chain. A merger 
served as the catalyst. First, Discovery Zone Inc. agreed to ac- 
quire Leaps & Bounds Inc. from McDonald’s Corp. for 5.5 mil- 
lion shares of Discovery Zone stock. At the same time, Block- 
buster exercised its option to increase its ownership in 
Discovery Zone from 20 percent to 50.1 percent. 

Discovery Zone was founded in Chicago in 1990 and had 
166 indoor playground locations (owned or franchised) at the 
end of 1993. Leaps & Bounds, started by McDonald’s in 1991, 
owns and operates 49 indoor playgrounds. 

According to H. Wayne Huizenga, chairman of Blockbuster, 
“The combination of Discovery Zone and Leaps & Bounds cre- 
ates a pre-eminent children’s entertainment company. Out- 
of-home entertainment for children is a rapidly expanding in- 
dustry, both domestically and internationally. Our increased 
ownership of Discovery Zone will enable us to capitalize on 
these growth opportunities, while at the same time realizing 
the benefits of cross-promoting these businesses with our 
video and music stores.” 

In aseparate move, Discovery Zone plans to acquire Block- 
buster’s 57 franchised FunCenters and issue Blockbuster 4.5 
million shares of Discovery Zone stock in return. 








WMS GAMING AUTHORIZED IN VICTORIA 


WMS Gaming Inc., a subsidiary of Williams Electronics 
Corp., is now authorized to sell gaming equipment in the Aus- 
tralian state of Victoria. Richard Currie, president of WMS 
Gaming, said, “Victoria has some of the world’s most arduous 
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licensing requirements for gaming equipment manufactur- 
ers. With approval by the Victoria Gaming Control Board we 
have taken a major step forward in our long-range interna- 
tional marketing strategy. Australia is the second largest 
gaming market in the world. The country offers a tremendous 
opportunity to market both our video lottery and slot ma- 
chines.” WMS video gaming machines are already in play in 
the United States and Canada. 


PLAYER SURVEY RELEASED BY AAMA 


Over 4,000 players from key demographic areas in the 
United States were polled in the recent American Amuse- 
ment Machine Association’s Player/Market Survey. Among 
the facts that emerged: 96 percent of children under the age 
of 18 said their parents either completely approve or don't 
care that they spend time playing coin-op video games. 

AAMA promotion committee chairman Rich Babich of Col- 
orado Game Exchange said, “This is by far one of the most re- 
warding projects our association has taken on in recent years. 
It was very important to us, for anumber of reasons, to accu- 
mulate some of this valuable information.” Players were sur- 
veyed in a variety of locations, from arcades and family fun 
centers to pizza parlors and bowling centers. 

Questions covered these areas: favorite games, where 
games are played, how the player would make games more 
fun, and where players obtain money to play games. Players 
were also asked about their TV preferences, hobbies, and the 
like. To obtain a copy of the survey, contact AAMA, 450 E. Hig- 
gins Road, Suite 201, Elk Grove Village, IL 60007; (708) 290- 
9088; FAX (708) 290-9121. The non-AAMA member cost is $100. 


DELAWARE PASSES FORM OF VIDEO LOTTERY 


Delaware has passed the Horseracing Redevelopment Act 
that authorizes a video lottery in the state’s three race tracks 
to provide non- state-supported assistance in the form of in- 
creased economic activity for the harness and thoroughbred 
horseracing industries. The definition of video lottery is 
broad, covering reel games and allowing coin hoppers on the 
machines instead of ticket printers. The Delaware State Po- 
lice will regulate the program. 


COASTAL SCHEDULES SUMMER LEAVE 


Coastal Amusements Inc., the Lakewood, N.J.-based man- 
ufacturer of novelty and redemption equipment, will close its 
factory for the company’s annual summer leave. Effective 
closing dates are Aug. 29 through Sept. 5. During this time 
Coastal’s shipping, receiving, service, and parts departments 
will be closed. Customers are asked to keep these dates in 
mind when placing game or parts orders. The management 
and staff will resume their normal schedule on Sept 6. If assis- 
tance is needed, contact Coastal, (908) 905-6662 weekdays be- 
tween the hours of 8 a.m. and 5 p.m. 


INDUSTRY NEWSMAKERS 


Jim Belt, an 18-year industry veteran, has joined the staff 
of American Laser Games as regional sales manager. Rebec- 
ca Ellis, amarketing professional with four years in the coin- 
op world, has been named deputy director of the American 
Amusement Machine Association. Look for more details in 
the September “Who’s News.” 


EQUIPMENT POLL ERROR 


Two dedicated video games from Namco-America were 
mistakenly not rated in the June Equipment Poll. Both Ridge 
Racer and Suzuka 8 Hours 2, which were highly rated in May 
and again in July, should have appeared in the June Top 10. 
Apologies to Namco and its customers. 
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There Really is a Difference! 


1-800-396-8888 
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The flash of slots 
“for amusement only” 42 


Since they burst upon the scene five years ago, 8-liners have had a 
major impact on the industry. It’s not difficult to understand why: low 
cost, good return on investment, fast play. Many units are used as re- 
demption games, an application that bears further consideration. 
One thing is certain: we are bound to hear more about these contro- 
versial machines. 


Coinman: Michael Getlan 86 


The animated Getlan, of Amusement Consultants in New Rochelle, 
N.Y., is agame room guru and in-demand speaker scheduled to ap- 
pear on two seminar panels at AMOA Expo ‘94. He is a third-genera- 
tion operator with strong opinions and sound advice. Sample quote 
on FECs: “Many go ahead with their plans without the expertise ofa 
consultant or an experienced partner. It is usually a costly mistake.” 


Fall Buyer’s Guide 91 


Upgrading or adding games on location? If it’s mainstay equipment 
such as pool, darts, jukeboxes, foosball, or air hockey, check out our 
annual guide to currently available product in these categories. Also 
included are video lottery terminals, countertops, card-themed 
games, and 8-liners. A handy index follows the listings to facilitate in- 
quiries. Contact your local distributor for more specifics. 


News Bulletin 3 Dollars & Sense 127 
From the Editor 8  Player’s Perspective 129 
Equipment Poll 10 + Frank’s Cranks 133 
Up Front 12 #£Ticket Tech 136 
News 14 Technical Topics 138 
Cover Story 52 ‘Tax Tips 142 
Manufacturer Meeting 58 Tournaments & Leagues 145 
Company Profile-Benchmark 66 What’s New 150 
VNEA Championship 72 Classified 159 
Company Profile-Grayhound 80 Calendar 206 


Rowe debuted the new Diamante CD jukebox with much fanfair at the 
company’s recent distributor meeting. That’s Jerry Gordon (1) and Joel 
Friedman getting into the act as the strains of “Diamonds are a Girl’s Best 
Friend” echoed around the room. Their message is clear: the Diamante is 
an operator's best friend. 
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high—bank — Or - rafting 
inches off the car ahead of you at 
200 MPH? Daytona USA™, Sega’s 
newest Virtua Reality action game 


provides all the adrenaline pumping 


thrills of world classistock Car ratings 


With its industry leading 32-bit 
three-dimensional polygon graphics 
and some nifty audio / mechanical 
systems, Daytona USA™ supplies 
everything but the smell of the pits. 

Available in either a deluxe model 
with life size 50" projection screen 
or a twin cabinet with 26" high 


resolution monitors, Daytona USA™ 
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has lots of ways to keep players 


coming back. They can select a 


~~ high speed oval course for a warm 
FORE ait 


up before moving to an advanced 


Grand Canyon run or an all-out 


. madcap seaside course. For real 


time head-to-head competition up 
to eight “twins” can be linked. A 
“time trial’? option allows racing 
against the clock on any of the three 
courses. Daytona USA", fast, fun, 
and a definite checker flag winner in 
the earnings race. Call your Sega 


distributor for a personal preview. 


SEGA Enterprises, Inc. (USA) 275 Shoreline Drive Suite 20! Redwood City, CA 94065 Phone: 415.802.3100 Fax: 415.802.3120 
SEGA, Daytona USA, and Virtua Reality are trademarks of SEGA Enterprises, Ltd. Daytona USA is a registered trademark of International Speedway 
Corporation and licensed to Sega Enterprises, Ltd., by NASCAR Properties. 
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FROM THE EDITOR 


They don't see it any 


other way 


hat do some newcomers in the coin- 
op industry and high school stu- 
dents have in common? They make 
plans without having all of the facts. 

Nearly all of us here at Play 
Meter and quite a few of our read- 
ers have high school-aged children. 
This year three of our daughters 
graduated from high school; two 
more daughters will graduate next 
year. There's still more kids making 
their way through a 
variety of grades. 

Needless to Say, 
with so many young- 
sters in Our group, 
we are never sur- 
prised by much. 
Nearly every day 
one of us_ walks 
through the door 
with that just-had-a- 
fight-with-the-kids 
look on our face. 
There's sibling rival- 
ry, boy is there sib- 
ling rivalry! Refusal 
to do chores, staying 
out too late, ques- 
tionable teenage 
decisions, the desire 
to quit school, etc. Im sure you get 
the point. 

The most frustrating thing is that 
once kids become teenagers, they 
seem to believe that they are 
experts on life. “I don’t see why I 
have to finish high school!” a teen 
cries out. “It’s such a waste of time!” 
Of course, it seems that way to him 
because he is looking only at the 
short-term plan. Just think, he rea- 
sons, if I quit school I can hang 
around all day, get a job at Burger 
King, and have all the spending 
money I'll need. Ah, that’s the life. 

Yes, perhaps hanging out, having 
pocket money, and not having to 
study seems like heaven. This plan, 
naturally, includes living at home. 
Mom will still buy groceries, vacu- 


um the room, cook, wash, provide 
transportation, and buy clothes. 

The long-term plan does not 
seem to compute. If they were real- 
istic about how much they'd need 
for rent, clothes, utilities, insurance, 
dentist and doctor visits, groceries, 
and car repairs, not to mention dat- 
ing and having fun, that short-term 
plan would seem ludicrous. But par- 
ents know how unrealistic their 
plans can be. 

Explaining that the few years of 
school are such a small percentage 
of the rest of their lives that they 
would be crazy to consider drop- 
ping out is an exercise in futility. 
How to support a family on a mini- 
mum wage job is way out of their 
comprehension. Spending four 
years in high school and four years 
in college is not much of an invest- 
ment for the future, yet when you 
suggest this they look at you like 
you are being ridiculous. “What’s 
the hurry?” is a question they can't 
believe we'd even ask. 

We are seeing a similar situation 
with people wanting to get into the 
coin machine business. They have a 
tremendous short-term plan that 
can't go wrong. A great idea can 
fuel a lot of short-term projects. But 
this industry has survived and 
thrived on long-term plans. While 
family entertainment centers pop 
up all over, those who have been 
around are silently preparing for 
the shakeout. Only those who have 
invested the time and effort to plan 
ahead will make it; the others—well, 
it was nice knowing you. 

A distributor distressed about the 
industry going through another 
Shakeout, but knowing it’s in- 
evitable, summed it up like this: “It 
seems like some of these people are 
living in a fantasy world.” It sounds 
like something we'd say about our 
teenagers, doesn't it? 
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eTHE WORLD'S FIRST PINBALL-LIKE NOVELTY REDEMPTION GAME eDESIGNED SPECIFICALLY FOR KIDS! 
Twit 
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OVERSIZED CLUBS 
(REVERSED FLIPPERS), 
BALL & PLAYFIELD 
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9 INDIVIDUAL 
TARGETS & 5 JUMPING 
CARTOON 
CHARACTERS! 












3 DIMENSIONAL 
VACUUM FORMED 
PLAYFIELD INCLUDING 
THE BRONTO-CRANE AND 
BRUNSROCK LANES 









OVER 100 DIFFERENT 

SOUND EFFECTS USING 
THE “REAL VOICES” OF OUR 
FAVORITE BEDROCK 
FAMILIES 















DURABLE 
METAL AND WOOD 
CONSTRUCTION 








DIMENSIONS: 
72" HIGH “— 
35" WIDE OPERATOR ADJUSTABLE ie 
TICKET REDEMPTION \ 4 
72" LONG INCLUDING VISUAL AND UNIQUE 







AUDIO OUT-OF TICKET 
INDICATORS! 


FOR MORE INFORMATION CALL YOUR DISTRIBUTOR 
OR 1-716-833-0481 FAX: 1-716-833-1342 


INNOVATIVE CONCEPTS IN ENTERTAINMENT INC. 
1501 KENSINGTON AVENUE, BUFFALO, NEW YORK 14215 


THE FLINTSTONES™ ©1994 HANNA-BARBERA PRODUCTIONS, INC. ALL RIGHTS RESERVED 
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REDEMPTION REDEMPTION 
POINT | POINT 
GAME MFG. VALUE | GAME MFG. VALUE 
ALLEY BOWLERS 17. Dump the Ump (Doyle) 7.20 
1. Skee-Ball (Skee-Ball) 7.81 18. Hop-A-Tic-Tac-Toe (Data East) 7.08 
2. Smartball (Smart) 7.20 19. Pop-A-Ball (Coastal) 7.00 
SPORTS GAMES 20. Boom Ball (Meltec) 6.75 
1. Full Court Frenzy (.C.E.) 7.53 21. Cracky Crab _ (Namco) 6.60 
29. Shoot to Win! (Smart) 798 22. Addams Family Values (Williams) 6.40 
3. Sonic Blast Man (Taito) 7.17 23. Big Mouth (Meltec) 6.33 
4. Slugfest (Williams) 6.72 24. Knock Down (Meltec) 6.13 
5. UB-QB Football (National Sports) 6.67 | 22: Neck-n-Neck (Bundra) 6.00 
6. Championship 26. Hungry Hungry Hippos U.C.E.) D.to 
Basketball (Grayhound) 6.13 27. Can Alley (Bob's Space) 5.67 
7. Hoop Shot (Doyle) 6.00 28. Bank It (Capcom) 9.00 
g. Around the World (VETD) 5.75 | 29. Cosmo Gang (Data East) 5.29 
9. Putting Challenge (.C.E.) 5.30 
SINGLE COIN PUSHERS 
1. Klondike (Betson) 8.60 vii 3) 6) & PINBALL oe) |") BINED 
2. Rock N’ Roll (Betson) 8.50 
SINGLE CRANES MO.ON MO. IN 
1. Candy Crane (Smart) 8.73 GAME CHART TOP 10 
2. Classic Watch Crane (Smart) 8.33 1. Suzuka 8 Hours 2 (Namco) A 4 
i. Clean Sweep (Smar) 705 | peyermonx iigeay ; | 
. Ridge Racer CO 
5. Big Choice (Betson) C1% 4. Mortal Kombat II (Midway) 9 9 
6. Skill Crane (Grayhound) 6.50 5. Suzuka 8 Hours (Namco) 99 18 
ciate Geom a | SoMEEn Re =f 
. OL nners 
9. Challenger (Wedges/Ledges) 5.88 3. Virtua Fighter (Sega ) 5 5 
CHILD-SIZE GAMES 9. NBA Jam Tournament (Midway) 3 3 
1. 1/2 Pint Frenzy (I.C.EW 10.00 10. Star Trek: 
2. Super Mario Mushroom (Premier) 8.30 Next Generation (Williams) 7 6 
3. Shoot To Win! Jr. (Smart) 8.17 11. Rescue 911 (Premier) 3 3 
4. LiL Dump the Ump (Doyle) 7.40 12. Virtua Racing (Sega) 21 2] 
5. Kiddie Whac-A-Mole (Bob's Space) 7.00 13. Lucky & Wild (Namco) 12 3 
6. Bozo Basketball (Design Plus) 6.60 14. Lethal Enforcers I] (Konamv 3 S 
7. Li'l Hoop Shot (Doyle) 6.40 15. D&D Tower of Doom (Capcom) 3 3 
8. Skee-Toss B.C. (Skee Ball/ 16. Royal Rumble (Data East) 2 2 
Betson) 5.88 17. Driver’s Edge (Strata) 1 0 
18. Under Fire (Taito) 1 0 
1. parame fLager-Tron) 8 40 19. The Addams Family (Bally) 29 29 
2. Junglerama (Lazer- Tron) 8.00 20. Raiden II (Fabtek) 8 8 
3. Quackers (Seidel) 7 39 21. World Cup Soccer (Bally) 1 1 
4. Tic-Tac-Toe (Skee-Ball) 6.67 22. NBA JAM (Midway) re rp 
5. Clown Rolldown (Seidel) 6.00 | 23. World Heroes Jet (SNK) 2 2 
& Pizza Roll (Bay Tek) 6.00 24. Demolition Man (Williams) 3 3 
Ties nenrarnes (Seidel) 5 67 25. Jurassic Park (Data East) 14 14 
26. Lethal Enforcers (Konami) 22 22 
NOVELTY 27. Run and Gun (Konami) 8 7 
1. Dinoscore (Planet Earth) 9.50 298. WindJammers (Data East) D) D) 
. ed ag mas i a ee 29. Indiana Jones (Williams) 10 10 
» PHP-IN-WITL anet £ar 30. Final Lap 3 (Namco) 16 1 
4. Home Run Hitter (CCD 9.00 31. Solitaire Challenge (Dynamo) 2 2 
5. Wheel'm In (Bromley) 8.65 32. Twilight Zone (Bally) 16 16 
6. Simple Simon (Am. Sammy) 8.33 33. Cybersled (Namco) 8 5 
7. Feed Big Bertha (Smart) 8.20 34. The Who’s Tommy (Data East) 4 4 
8. Rock-N-Bowl (Bromley) 8.15 35. Mortal Kombat (Midway) a3 23 
9. Aftershock (Lazer-Tron) 8.08 36. Crime Patrol (Am. Laser) 11 5 
10. Wacky Gator (Data East) 8.00 37. Title Fight (Sega) 11 D) 
11. Super Bank It (Capcom) 8.00 38. Star Wars (Data East) 22 10 
12. Robo-Bop (Coastal) 8.00 39. Shoot Out at 
13. Hot Shot Basketball (Williams) 8.00 Old Tucson (Am. Laser) 2 O 
14. Buddy Bear (Smart) 7.67 40. White Water (Williams) 18 12 
15. Killer T-Rex (Smart) 7.50 41. Samurai Shodown (SNK) 11 10 
16. Whac-A-Mole (Bob's Space) 7.38 
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POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
1. Aliens vs. Predator (Capcom) _ 8.50 55 1. Suzuka 8 Hours 2 (Namco) 9.11 220 
2. NBA JAM 2. Revolution-X (Midway) 8.86 59 
Tournament (Midway) 6.18 161 3. Ridge Racer (Namco) 8.75 322 
2 me ae of ) 6 60 148 4. Mortal Kombat I] (Midway) 8.59 536 
4 Sidon es 7.89 358 5. Suzuka 8 Hours (Namco) 8.50 1013 
5. World Heroes Jet (SNK) 7.62 71 6. SUNEaerS (Sega) 8.42 O76 
6. Lethal Enforcers (Konami 7.24 417 7. Virtua Fighter (Sega) 8.32 279 
7. Windjammers (Data East) 7.20 75 8. Virtua Racing (Sega) 8.08 1136 
8. Solitaire Challenge 9. Lucky & Wild (Namco) 8.08 361 
(Dynamo) . 7.09 Sl 10. Lethal Enforcers I] (Konami) 8.04 145 
9. Mortal Kombat (Midway) 6.98 1264 11. Driver's Edge (Strata) 8 00 rv 
10. Samurai Shodown (SNK) 6.71 488 ; 
11. Super Street 12. Under Fire (Taito) 8.00 43 
Fighter Il (Capcom) 6.54 953 13. NBA Jam (Midway) 7.74 940 
12. Super Street 14. Run and Gun (Konami t.22 Cie 
Fighter II Turbo (Capcom) 6.42 40 15. Final Lap 3 (Namco) 7.10 251 
13. Fighter’s History 
Dynamite (Data East) 6.38 9 
14. Gal’s Panic II (Kaneko) 6.33 169 
15. Golden Axe-Revenge (Sega) 6.23 ato mL. BALLS 
16. Drug Wars (Am. Laser) 6.20 PAZ POINT LONGEVITY 
17. World Rally (Atari) 6.13 379 GAME VALUE POINTS 
18. Art of Fighting 2 (SNK) 5.95 55 
19. Aero Fighters (Mc O’River) 5.93 393 ia Lies NERD ; 
20. World Heroes 2 (SNK) 5.93 296 Celeron tiene) owe te 
21. Street Fighter 2. Rescue 911 (Premier) 8.11 158 
Phan iCuncone 5.67 1262 3. Royal Rumble (Data East) 8.00 93 
a phd aj ‘ly (Ocean) eee 4 4. The Addams Family (Bally) —_7.90 1674 
23. Wild West 5. World Cup Soccer (Bally) 7.88 40 
CLOW. Bors (Kenamnt) 533 18 6. Demolition Man (Williams) 7.60 132 
oA NFL Hard Somnus Taian 5 33 99 7. Jurassic Park (Data East) 7.28 643 
8 , 8. Indiana Jones (Williams) 7.16 472 
25. Warriors of Fate (Capcom) 5.33 44 a 
; 9. Twilight Zone (Bally) 7.08 770 
26. Fatal Fury Special (SNK) 5.30 32 
10. The Who’s 
27. Fatal Fury 2 (SNK) 5.21 304 
; 7 Tommy (Data East) 7.05 150 
28. Blood Warrior (Kaneko) 5.20 
. , 11. Star Wars (Data East) 6.87 691 
29. Time Killers (Strata) 5.16 517 12. White Water (Willi ) 6.75 645 
30. King of the Monsters 2 (SNK) 4.94 206 ee eee Reneeepees 
13. Last Action 
Hero (Data East) 6.71 345 
14. Tales from the Crypt 
(Data East) 6.69 284 
15. Fish Tales (Williams) 6.67 847 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings 
on a scale of 1-10. Longevity Points: determined by standings in Video & Pinball combined column 


(#1 game receives 60 points, #2 game receives 59 points, etc.) *Indicates new or reappearing games. 
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Bonnie Theard 


UP FRONT 


Lament proves some 
things never change 


eave it to a comic strip character to put 
his finger on the problem. Hagar the 
Viking of “Hagar the Horrible” fame 
sits upon a rock with his head in his 
hands. His dim-witted friend approach- 
es, aSking, “What’s wrong?” Hagar 
replies, “The cost of new shields just 
went through the roof!” “Wow! Think of 
what that must do to the cost of a new 
roof!” surmises his friend. Hagar 
laments, “It’s almost impossible for us 
small businessmen to make it any- 
more!” 

Well put. While the 
global economic reces- 
sion continues, the coin 
machine world feels the 
pinch along with other 
industries. Pricetags 
escalate, never back- 
peddle, no matter what 
place you occupy in his- 
tory. 

What's the alternative 
for small operators? 
Staples such as pool 
tables, darts, foosball, 
air hockey, and shuffle- 
board, all of which lend 
themselves to tourna- 
ments and leagues. 
They don’t have to be moved when 
interest wanes and the game has been 


Managing Editor beaten. The outcome is never the same 
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because skill enters the picture. And 
Skill is achieved through practice, 
which means more coins in the cash 
box. These machines require promo- 
tions to keep them in the high rev- 
enue-producing column. The operator 
creates an incentive to play through 
choreographed competition and 
rewards in the form of trophies and 
prizes. 

Jukeboxes are forever! They haven’t 
been around for over 100 years without 
making an impression. Today’s models 
offer dazzling exteriors with picture 
display title viewers and sophisticated 
interiors that provide options for 


te 


everything from programming back- 
ground music to tracking most-often 
played and least-often played titles. 
Powerful amplifiers and blow-you- 
away speakers are standard. The key is 
to change the music much as you 
would change cartridges in a Neo-Geo 
system. Software drives the hardware, 
not the other way around. 

Imagine up to 50 different games in 
one cabinet that fits neatly on the 
counter, available in both button and 
touch screen models. It is available in 
today’s countertops, a category of 
equipment that has not received its 
due. 

Sounds pretty good if the budget is 
tight (and whose isn’t?). How about a 
second look here? Every tavern loca- 
tion is a prime contender to house at 
least one. 

Adult locations embrace card- 
themed games and 8-line games like 
no other. Women, a market often over- 
looked, enjoy these fast-playing games 
that never go out of style. And what 
man ever passed up an opportunity to 
turn a card? 

There’s a common denominator 
here: the equipment listed suits tavern 
locations perfectly and happens to be 
featured this month in our Fall Buyer’s 
Guide. Anyone who has not seen the 
latest offerings in these categories can 
leisurely scan the 20-plus pages of 
product listings with an eye to present 
locations and as an entree to future 
locations. 

Sometimes the old ways are the best 
ways. Is high-tech the answer or better 
use of low-tech? The cost of shields 
may never come down for Hagar, just 
as the cost of equipment may never 
drop for operators. But the creative 
thinker looks at the available tools and 
gets the best from them. Return on 
investment is the name of the game. 
What equipment has been good to you 
in the long haul? 1 
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ON OF AMERICA 
20603 EARL STREET, TORRANCE, CA 90503, U.S.A. TELEPHONE: (1) 310-371-7100 FAX: (1) 310-371-0969 


What a difference 
one day makes. On 
Tuesday, June 21, video 
lottery terminals 
throughout South 
Dakota hummed, con- 
tributing 36 percent of 
the net proceeds to the 
state. On July 1, the 
state share would slide 
up to 37 percent as 
mandated by the Leg- 
islature. 

Then on Wednesday, 
June 22, the South 
Dakota Supreme 
Court declared video 
lottery unconstitution- 
al. Hughes County Cir- 
cuit Court Judge 
James Anderson had 
ruled the program 
constitutional in 1993; 
now the highest court 
in the state delivered a 
different, devastating 
opinion. 

Voters changed the 
state Constitution 
back in 1986 to allow 
lotteries. Then in 1989 
legislators approved 
video lottery, which 
operates under the 
auspices of the South 
Dakota Lottery ina 
partnership with local 
coin machine opera- 
tors. 

The five-year-old 
electronic gaming in- 
dustry contributed ap- 
proximately $58.2 mil- 
lion to the state gener- 
al fund for fiscal year 
‘93-94 and accounts 
for between 3,000 and 
4,000 jobs statewide. 
Other lottery products 
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contribute a much 
smaller amount: 
scratch tickets $2.8 
million and Lotto $5.3 
million. 

There are nearly 
8,000 video lottery ter- 
minals in the state in 
1,423 licensed loca- 
tions. Since the ma- 
chines began operat- 
ing in October 1989, 
they have garnered 
over $500 million for 
the state budget from 
license fees and ma- 
chine proceeds. 

Voters reaffirmed 
their approval of video 
lottery as recently as 
November 1992, when 
they voted 63 percent 
to 37 percent to retain 
the system. 

The constitutional 
challenge was initiated 
three years ago by one 
current legislator (Del- 
la Wishard) and two 
former legislators 
(Henry Poppen and 
Chuck Mateer). The 
Supreme Court was 
asked to rule on three 
points: 

1. Is video lottery a 
lottery under the defi- 
nition in the constitu- 
tion? 

2. Does the system 
South Dakota created 
meet the constitution- 
al requirement that 
the state own, regu- 
late, and control it? 

3. Does the system 
meet the constitution- 
al requirement that 
the net proceeds go to 
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South Dakota Supreme Court drops bomb: 
video lottery unconstitutional! 


om 
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Video lottery terminals like these in Sioux Falls, S.D., are 


threatened. 


the state? 

The Court ruled ina 
4-1 majority opinion 
that video lottery of- 
fers choices to players, 
making it a game of 
chance and not actual- 
ly a lottery. The Consti- 
tution prohibits games 
of chance (Article III 
Section 25). Once the 
decision was handed 
down on the first point, 
the other two were not 
addressed. 

Gov. Walter Miller 
called a special session 
of the Legislature for 
July 11 to address the 
Situation. 

Among the choices 
facing the 105 legisla- 
tors: concur with the 
Court’s decision and 
shut down the games, 
or place a constitution- 
al amendment on the 
November ballot and 
let the people vote to 
change the Constitu- 
tion again. 

Members of the Sen- 
ate voted 25-10 in favor 
of Senate Joint Resolu- 


tion #1, which will 
place a constitutional 
amendment on the 
ballot in November. A 
decision from the 
House came down in 
the late evening: a 
green light for the 
amendment by a vote 
of 56-13. 

According to Chris 
Tollefson of the South 
Dakota Lottery, “We're 
really pleased that the 
Legislature took this 
direction, to let the 
public decide on this 
issue.” 

The Legislature also 
considered other rev- 
enue measures to re- 
place the $65 million in 
expected video lottery 
monies already sched- 
uled in the ‘94-’95 bud- 
get. 

The prospect of bud- 
get cuts, increased 
sales tax, or income 
tax to replace these 
funds was unpleasant 
and politically unde- 
sirable, but not out of 
the question. 
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COIN OPERATED 
MACHINES. 


e VIDEO GAMES 

e PINBALL MACHINES 

¢ DRIVING SIMULATORS 

e JUKE BOXES 

e POOL TABLES 

¢ REDEMPTION MACHINES 


And The Famous BELITA 
e KIDDIE RIDES 

e FOOSBALL TABLES 

e COIN COUNTERS 


CON 46 ANOS DE EXPERIENCIA 
PODEMOS OCUPARNOS DE TODOS 
DETALLES DE EXPORTACION 






Representing All Major Manufacturers. . . 
¢ AMER LASER ¢ MELTEC 

¢ AMER TECHNOS ¢ NAMCO 

e ATARI e NINTENDO 
¢ BOB’S SPACE RACER ¢ ROCKOLA 
¢e CAPCOM ¢ ROWE-AMI 
¢ DATA EAST e SEGA 

¢ DYNAMO e SKEEBALL 
e FABTEK ¢ SMART 

¢ GRAYHOUND e SMS 

e L.C.E. e SNK 

e IREM e TECMO 

e JALECO e VALLEY 

¢ KONAMI ¢ WURLITZER 





BELAM 


R.H. BELAM COMPANY, INC. 
Nassau Plaza e 1 Fulton Ave. e Hempstead, New York 11550 
Tel: (516) 292-2670 © Fax: 516-486-0957 


PLEASE CONTACT US FOR 
CATALOGS AND PRICES 
FOR ALL MACHINES. 








SMART 


SMART TOSS EM... 
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REDEMPTION 
CENTER 64 x 128 TOSS FUN 
GAS PLASMA BYE FOR ALL 
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FOR MORE INFORMATION, PLEASE , 
(ore) ‘uw :\om me 40)0) a VON sa (@) 474-1 DEB) wi. d| 108 EO). 
1626 Delaware Ave. OR FOR REFERRAL CONTACT US. 


Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 











CLEAN SWEEP 


YY 





be. 
4 
/ 
oi 


a3 
“4 7 


e “PLAY TILL YOU WIN” 

¢ Voice motion sound system SINGLE = DOUBLE 

¢ Joystick control ° a! aie : shen —— 

¢ Microprocessor gameboard ce wales 
°66” high  °69%" high 

e Double coin mechanism with 


locking cash box SINGLE DOUBLE 


e Tamper Resistant / Coat ©2924" wide ° 47° wide 
hanger proof °36”deep °36” deep 
¢ Photo eye prize counter °68’ high °69%" high [ae 
e Square steel frame tubing 
e 34” wide 
¢ Push button control ° 24” deep 325 Ibs. 


e 220 VAC Transformer °66” high ¢ 490 Ibs. (REF.) #e’ 


“CANDY? “CANDY> 
. CRANE , CRANE” 





SINGLE DOUBLE SINGLE DOUBLE ff 
°225 lbs. *466 lbs. °390lbs. °631lbs. | 
\¥ 


INDUSTRIES CORP., MFG. 


1626 Delaware Ave. 

Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 
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COIN-OP NEWS 


The Legislature did 
not create any new 
revenue, but allowed 
the governor to tap up 
to $10 million of the $21 
million budget reserve 
fund to replace lost 
video lottery funds if 
the Court mandates 
the machines be shut 
down. 

After that, automat- 
ic budget cuts would 
be implemented to 
bridge the gap. The 
Constitution requires 
that South Dakota 
have a balanced bud- 
get. Tax increases 
were avoided, mean- 
ing video lottery funds 
are vital to the state. 

An affidavit has 
been filed seeking a 
re-hearing and a stayof 
the Supreme Court's 
decision; the Court 
had until July 22 to re- 
spond. However, we 
did not get an update 
before press time. It is 
still uncertain if the 
video lottery terminals 
will remain in opera- 
tion until November. 

Dean Schroeder of 
Musivend Enterprises 
in Sioux Falls, S.D., and 
members of the Music 
and Vending Associa- 
tion of South Dakota 
have been polling citi- 
zens for their response 
to these new develop- 
ments. Schroeder said, 
“We are comfortable 
with our position and 
think we can win the 
ballot issue.” 

South Dakotans will 
face a loaded ballot 
come November—vot- 
ing on anew governor, 
legislative posts, the 
video lottery amend- 
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ment, and a property 
tax freeze. 
Gubernatorial can- 


didates Jim Beddow 
(D) and Bill Janklow 
(R) both frown on state 


government funding it- 
selfin part through 
video lottery dollars. 





Louisiana passes video poker reform 


The Louisiana Legis- 
lature faced yet anoth- 
er special session in 
June, this time to ad- 
dress changes in the 
video poker regula- 
tions, particularly in 
regard to truck stops. 

Controversy raged 
after an explosion in 
the number of applica- 
tions for truck stops 
once the courts ruled 
that the Louisiana 
State Police did not 
have the authority to 
limit the number of 
machines in such loca- 
tions. 

Three separate bills 
(House Bills 419, 321, 
and 26) addressed vari- 
ous aspects of video 
poker, finally adding 
more structure to the 
original law, which was 
ambiguous on several 
key points. 

Included were clear 
definitions of what con- 
stitutes a restaurant, 
bar, and truck stop. 
Pari-mutuel facilities 
can increase the possi- 
ble win from $500 to 
$1,000; all other loca- 
tions remain at $500. 

Here are the basic 
changes, which went 
into effect July 1: 

1. Video poker ma- 
chines are prohibited 
in barber shops, beauty 
parlors, convenience 
stores, bakeries, and 
businesses that are not 
bars, lounges, hotels, 
or restaurants. Bars, 
lounges, and restau- 


rants can have no more 
than three machines 
and hotels no more 
than 12 (three each in 
separate facilities) by 
Jan. 1, 1996. 

2. The franchise fee 
(tax) remains at 22.5 
percent for race tracks 
and OTBs, but rises to 
26 percent for bars, ho- 
tels, motels, and 
restaurants, and 32.5 
percent for truck stops. 

3. New application 
fees: three-device loca- 
tion, $1,000; new truck 
stop, $10,000; three-de- 
vice and pari-mutuel 
renewals, $100; truck 
stop renewals, $1,000. 

4. Locations must ob- 
tain a zoning clearance 
and subsequent ap- 
proval from parish gov- 
ernment or the munici- 
pality. 

5. Other license fees: 
manufacturers, 
$20,000; distributors, 
$10,000; service enti- 
ties, $2,000; device 
owners, $2,000; restau- 
rants, bars, hotels, 
$250; race tracks, 
$1,250; OTBs, $1,000; 
truck stops, $1,000; li- 
censed establishments, 
$100. 

6. No limit to the 
number of video poker 
devices at race tracks 
or OTBs. 

7. The number of de- 
vices allowed at truck 
stops depends upon fu- 
el sales: 100,000 gallons 
(40,000 diesel), not 
more than 50 ma- 


18 


chines; 75,000 gallons 
(30,000 diesel), 40 ma- 
chines; 50,000 gallons 
(10,000 diesel), 35 ma- 
chines. 

8. Truck stops must 
cover at least five de- 
veloped acres; sell fuel, 
oil, and other vehicular 
merchandise for 18- 
wheelers; be adjacent 
to a major state or in- 
terstate highway; have 
an on-site restaurant 
seating up to 50 pa- 
trons; be open 24 hours 
a day; have a parking 
area for 50 18-wheel- 
ers; and have on-site 
repair facilities. 

9. Truck stops with 
video poker machines 
cannot be within 500 
feet of a church, syna- 
gogue, school, library, 
or historic site. 

10. When a licensed 
establishment requir- 
ing an alcoholic bever- 
age license to qualify 
for a video poker li- 
cense is sold, the de- 
vices can continue to 
operate if the new own- 
er applies for a state 
Class A license within 
five days of buying the 
business, and applies 
for a poker license 
within five days of get- 
ting the liquor license. 

Also covered: pay- 
roll checks cannot be 
cashed at truck stops; 
locations allowing mi- 
nors must keep the de- 
vices out of sight be- 
hind a partition at least 
five feet high. 
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Jump off the Charts ! . 





New from 


LAZER-TRON 


Players will be jumping with excitement as they compete 

against each other or try to beat the fastest time of the day in 
this whack-'em and smack-’em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 








Bonus Jackpots ! innovators in Redemption ! Ribbit Racin’ Features 
Players can win Special Bonus Jackpots Ribbit Racin” is brought to you by Lazer-Tron, * Adjustable ticket payout * Quality construction 
by beating the fastest times of the day. the same people who brought you such great * Adjustable cost per play * Adjustable difficulty level 


All Jackpots are operator adjustable. games as Aftershock’, Spin to Win’, Jungle —* Weight 400 Ibs. 


* Size:41’W x 38°D x 95°T 


Rama’, Awesome Toss ’Em’, Spina 21, * Super sound and graphics package 
Call Lazer-Tron today for the distributor Super Bank-It ‘and Sluggers Alley °. * Games can be linked together to form 


nearest you. 


LAZER-TROM 


Super Bank-It™ is distributed LIGHT YEARS AHEAD! 


by Capcom USA. 
Patented & Patents applied for 





a4, 6, 8 or 10 player race 


LAZER-TROM 
4430 #8@Willow Rd. 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 
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Rogers and Singletary headline AMOA Expo ‘94 


Music great Kenny 
Rogers and former 
Chicago Bear Michael 
Singletary will share 
the spotlight at the up- 
coming AMOA Expo 
‘94, along with an im- 
pressive lineup of edu- 
cational seminars and 
an exhibit floor packed 
with new equipment. 

The host city is San 
Antonio, Texas; dates 
are Sept. 22-24. 

Significant industry 
issues occupy a major 
portion of the seminar 
program. 

Included are the fol- 
lowing sessions: “Video 
Game Violence,” “De- 
preciation,” “The Na- 
tional Amusement 
Network Inc.,” “Family 
Entertainment Cen- 
ters: New Trends,” “Le- 
galized Gaming,” “Re- 
demption Workshop,” 
“Innovative Technolo- 
gy, “Video and Pinball 
Tournaments,” “How to 
Give Exceptional Cus- 
tomer Service,” “Se- 
curing Your Future: 
Selling Contracts to 
Locations,” “Vending 
from A to Z,” “How to 
Interview and Hire the 
Right People,” “Team 
Building,” “Alternative 
Vending: Pay Tele- 
phones” and 
“Leagues—New and 
Mature.” 

Among the notable 
panelists are Norm 
Pink of American 
Amusement Arcades, 
Craig Johnson of 
TATAKA, Dr. Arthur 
Pober of the Interac- 
tive Digital Software 
Association's ratings 


PLAY METER 


4 « 
> SA 
* - . 
‘ 
. aaa 7 
~ _ “' al y 
: . ee 
i 
dj 
ag e 
7 


bs A Dy yg ~ 
i me et bed LS 


- 


The famous River Walk in San Antonio. 


board, Michael Getlan 
of Amusement Consul- 
tants Ltd., John 
Estridge of Southern 
Games, and Steve 
Powers of Rosemary 
Coin Machine. 

Attendees will again 
receive a Galaxy Ex- 
pocard upon registra- 
tion. The Expocard is 
designed to save time 
on the exhibit floor, fa- 
cilitate the distribution 
of post-show materials, 
access daily schedul- 
ing and product/ex- 
hibitor information at 
message centers, and 
purchase Hesch raffle 
tickets. 

Historic San Antonio 
offers a myriad of ac- 
tivities for the entire 
family. Located in the 
immediate downtown 
area are the famous 
River Walk, HemisFair 
Park, Market Square, 
and The Alamo. Spe- 
cial discount coupons 
will be available for the 
Fiesta Texas theme 


park and Sea World of 
Texas. 

Look for more de- 
tails on what to see and 
do in San Antonio in 
our September issue, 
along with a floor plan 
of the exhibit hall, ex- 
hibitor list, spouse pro- 
gram information, and 
a schedule of events. 

A number of awards 
will be presented at 
the Awards Show and 
Banquet on Friday, 
Sept. 23. Game awards 
include these cate- 
gories: video games, 
conversion kits, pin- 
balls, new technology, 
dart games, jukeboxes, 
pool tables, redemp- 
tion games, and “oth- 
er” equipment. 

Jukebox awards 
cover pop, country, 
and rhythm and blues 
singles and CDs of the 
year, as well as Latin 
CD of the year and ris- 
ing star awards (male, 
female, and group). 

Nominations are 





Kenny Rogers 


based on the highest 
jukebox earners be- 
tween May 1993 and 
June 1994. Songs and 
artists are nominated 
by AMOA members 
who own and service 
approximately half of 
the nation’s estimated 
250,000 45 rpm and CD 
jukeboxes. 

Nominated for in- 
duction into the Juke- 
box Legends Hall of 
Fame in the “living leg- 
ends’ category are 
Jimmy Buffet, Elton 
John, George Jones, 
Dolly Parton, and Rod 
Stewart. Nominated in 
the “legends of the 
past” category are 
Marvin Gaye, Jimi 
Hendrix, Janis Joplin, 
John Lennon, and Jim 
Morrison. 

The advance regis- 
tration and housing 
deadline is Aug. 23. 

For more informa- 
tion, contact AMOA, 
(312) 245-1021; FAX 
(312) 245-1085. 
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Magic Mr: X - Tic Tac Toe with Tickets! Then, watch the 
“Magic X” dance and. match for bonus Tickets! 
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 Step.right up.and Play COIN CIRCUS! The.only 
~- coin drop game with a “Bonus Wagon” Feature! 
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52” Hx 50.5” Lx 30” W 
350 Ibs. 
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Simple Simon says “Match my Lit Squares” 
Toss the balls, match three squares, and Win!!! 


80” H x 87" Lx 31.5” W 
700 bs. 
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Note: All of American Sammy's Redemption Games are made of U.S. Components and are UL Listed. 
For more information contact American Sammy Corporation or your local distributor. 


erican Sammy Corp. © 901 Cambridge Drive ¢ Elk Grove Village, IL 60007 © (708) 364-9787 © Fax (708) 364-9831 
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Street Fighter goes big time on big screen 


The long awaited 
film version of the pop- 
ular Street Fighter 
video game series is 
one step closer to real- 
ity. Filming is under- 
way in Bangkok, Thai- 
land, with Jean Claude 
Van Damme in the 
lead role of Col. Guile. 

In addition to Van 
Damme, the film will 
star Raul Julia as the 
warlord Bison. A new 
character named 
Capt. Sawada has been 
added as the second- 
in-command of the 
United Nations-type 
force sent to a war-torn 
international hotspot 
in South Asia. 

“Street Fighter” is 
the first motion picture 
to be wholly financed 
by a video game com- 
pany, the Japanese- 
based Capcom Co. 
Ltd., parent company 
of Capcom USA. 

Action adventure 
veterans are not only 
in front of the camera. 
The producers are Ed- 
ward Pressman (“The 
Crow’) and Capcom 
chairman Kenzio Tsuji- 
moto. Steven de Souza 
(“Die Hard” and “Bev- 
erly Hills Cop 3”) is 
serving as both writer 
and director. Music is 
being scored by 
Graeme Revell (“The 
Crow’ and “No Es- 
cape’); cinematogra- 
phy is by William Frak- 
er (“Tombstone”). 

Says Pressman: “The 
motion picture ‘Street 
Fighter’ expands on 
what makes the game 
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The immensely popular Street Fighter video game series has 
made an impact in game rooms and at home. Coming soon to 


a theater near you! 


so exciting; a gripping, 
dangerous journey 
through a modern bat- 
tleground for justice.” 

Universal Pictures 
will handle the domes- 
tic release scheduled 
for Christmas, while 
Columbia Pictures has 
acquired the interna- 
tional rights. 

In other Capcom Co. 
Ltd. news, the compa- 
ny has established a 
designated, American- 
based research and 
development arm that 
has begun planning 
software projects for 
the industry's next 
generation 32-bit sys- 
tems, including Sega’s 
Saturn, Sony’s PlaySta- 
tion, and CD-ROM ti- 


tles for personal com- 
puters. 

Primarily serving 
the North American 
market, the new divi- 
sion will be based in 
Capcom USA's corpo- 
rate headquarters in 
Sunnyvale, Calif. It sig- 
nifies the company’s 
diversification into 
new product seg- 
ments, a move that 
marks the beginning of 
amore targeted effort 
in regard to domestic 
U.S. development. 

The new division will 
focus on home enter- 
tainment software for 
32-bit systems and lat- 
er will expand its exist- 
ing stake in the coin- 
op arcade market. 





Custom 
advertising 
van now 
available 





Kiddie Rides USA is 
offering anew custom 
advertising van specif- 
ically geared for gro- 
ceries, supermarkets, 
mass merchandisers, 
and discount stores. 

Kiddie Rides USA 
has combined the ne- 
cessity of offering a 
coin-op kiddie ride 
with the high demand 
for floor space, while 
still making financial 
sense. The benefit to 
advertising on this cus- 
tom kiddie ride is year- 
round, promotional ac- 
tivity. 

The program will 
enhance the store’s 
overall fun, family im- 
age at little or no cost. 
Stores can use Co-op or 
trade allowances, or 
advertising dollars to 
offset the cost of their 
rides. The vans can al- 
so be used to tie-in 
store or cause related 
promotions, witha 
portion of the revenue 
to be donated. 

For more informa- 
tion, contact Kiddie 
Rides USA, (303) 399- 
7191; (800) 448-6888; 
FAX (303) 399-8144. 
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Speed and Accuracy are the 
keys. Players compete to be 
the fastest gunfighters on 
location. Fast Draw 
Showdown is the first game 
of it’s kind to digitally 
measure and display the 
player's time to draw, aim, 
shoot and hit the target. 


‘Three levels of Quick Draw 
Excitement...Over 60 
Gunfight Scenarios 


Deputy 
A challenge to all players... 
with some surprises 


Sheriff 
Guaranteed 
pulse- quickening action 


Marshall 
Shoot it out with World Record 
fast draw artists 


filmed in a vertical format to fill the screen 

with fearsome gunfighting excitement. 

The new vertically mounted 33” Monitor is a crowd grabber. 
Fast Draw Showdown’s Attract Mode 


MERIC AN is pure western entertainment! 


For Distribution referral call: 505-880-1718 
WHELASER GAMES inc 4801 Lincoln Rd. NE © Albuquerque, NM 87109 
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COIN-OP NEWS 


Sony consolidates PC 
software publishing 


Sony Electronic Pub- 
lishing Co. has unified 
its PC software pub- 
lishing divisions under 
its Sony Imagesoft la- 
bel. 

The formation of 
Sony Imagesoft’s PC 
division creates a dedi- 
cated, fully-integrated, 
multiplatform software 
publishing company. 
Sony Imagesoft will 
now publish both video 
game and PC-based 
interactive multimedia 
software. 

“This unification will 
establish a powerful, 
self-contained soft- 
ware publishing com- 
pany,” said Olaf Olafs- 
son, president of SEP. 
“The action will allow 
closer collaboration 
across business units, 
while allowing those 
units to focus on the 
distinct characteristics 
of their particular 
markets.” 

Sony Imagesoft’s PC 
division will be headed 
by Randy Thier, vice 
president and general 
manager. Rick Fisher 


will become director of 


product development. 

SEP is now the par- 
ent company for two 
video game and com- 
puter-based multime- 
dia publishing labels, 
Sony Imagesoft and 
Psygnosis Ltd. 

Sony Imagesoft will 
continue to develop, 
manufacture, distrib- 
ute, and market video 
games for all viable 
hardware platforms. 

Sony Imagesoft’s PC 


division will be respon- 


sible for licensing, de- 
veloping, marketing, 
and distributing PC- 
and Macintosh-based 
multimedia software. 

In fact, the PC divi- 
sion has signed an 
agreement with 
Stormfront Studios to 
develop computer- 
based multimedia ti- 
tles for Sony Image- 
soft’s major sports li- 
cense, ESPN. The pro- 
ject includes 
production of original 
titles for PC CD-ROM 
and floppy disk prod- 
ucts. 


American Coin open house 








The spring open house at American Coin Machine in Seattle 
brought customers and games together. Above, (I-r): Mike 
McWilliams of ACM, Tim Jackson of Romstar, and Vern 
Laugsand of Rogue Valley Amusement by Goofy Hoops. Be- 
low, (I-r): Lamar Forque of Arachnid, Erika Dreyer of ACM and 
her friend Sunny, and Dick McNicholas of Amusement Market 
Place. 





Mardon conducts session at ARSC conference 


The Maryland-based 
company Mardon 
Laser Disc Renewal 
gave a presentation on 
its CD repair process 
to the Association for 
Recorded Sound Col- 
lections at the associa- 
tion’s annual confer- 
ence in June. 

Mark Schmidt and 
Donald Reedy of Mar- 
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don conducted the 
presentation for ARSC 
members. 

“They were very re- 
ceptive,’ Reedy said. 
“We ve been getting 
calls from all over the 
United States.” Reedy 
added that Mardon 
was invited to address 
the ARSC because the 
need for a reliable 


scratch removal from 
optical digital media is 
increasing. 

The ARSC is an or- 
ganization dedicated 
to the preservation of 
recorded materials, in- 
cluding optical digital 
media (CDs and other 
laser media), whose 
members represent 
some of the nation’s 
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foremost music collec- 
tors, librarians, histori- 
ans, Music store own- 
ers, and audiophiles. 

An audio cassette of 
the presentation is 
available on request 
from Mardon, (301) 
663-3478; (800) 770- 
DISC. 
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on n top. a 350. -watt “Power Pak” 
amplifier and enhanced title strip 





inside. And new income- 





increasing features throughout. 


Take a few minutes with your NSM 
Dyieuleluicelmrteemvellm | moos lanl! B 


But what you can’t see — and is all 
but impossible to demonstrate — is 


even more important: Our new 
Solid Gold is the only jukebox that’s 
~ engineered to accommodate likely 
chan; ges in a pos 





The future is built into every Solid 
mer HyperBeam”™ system. 


Wait and sce. 







Call, write or FAX for @ Comp imentary 
“Performance Machine” booklet describing the 
NSM HyperBeam sound acter: 


NSM 


is AYY atiionten| 
1158 Tower Lane 
BYeronverehul | (one O OM OLOR EOL) 
(708) 860-5100 FAX 5144 





© Copyright 1994, NSM Companies - Bingen, Germany ¢ Bensenville, TL 
™ Solid Gold & HyperBeam are trademarks of NSM Companies - Bingen, Germany ¢ Bensenville, 1 





COIN-OP NEWS 


AMOA sets dates for 
Notre Dame seminar 


Operators nation- 
wide have been mailed 
information for the 
first session of Group 
VII of the Amusement 
& Music Operators As- 
sociation-Notre Dame 
Executive Develop- 
ment Seminar for Con- 
tinuing Education. 

This new Group VII 
session is scheduled 
for Oct. 8-11 at the Uni- 
versity of Notre Dame 
in South Bend, Ind. 
Class sizes are limited 
to 40 people on a first- 
come, first-served ba- 
Sis. 

Each seminar is 
comprised of five two 
and one-half day ses- 
sions per group. Ses- 
sions are held each fall 
and spring (for a total 
of two and one-half 
years of participant in- 
volvement). More than 
150 operators have al- 
ready completed all 
five sessions in groups 
I-VI. 

The program, de- 


Bromley staff makes 


signed for AMOA 
member company 
owners and top man- 
agers, is conducted by 
Notre Dame's business 
school faculty under 
the direction of Dr. C. 
Joseph Sequin. 

Based in part on 
Notre Dame's execu- 
tive MBA program, the 
AMOA program focus- 
es on specific coin-op 
industry management 
issues, including ac- 
counting, budgeting, fi- 
nance, human re- 
source management, 
law, marketing, strate- 
gic planning, and taxa- 
tion. 

Robert Herman of 
Ace Amusements in 
Brooklyn, N.Y., an 
AMOA vice president, 
coordinates the pro- 
gram under the aus- 
pices of AMOA’s edu- 
cation committee. For 
more information, con- 
tact AMOA, (312) 245- 
1021; or Herman, (718) 
859-4242. 


spring deliveries 


Congratulations are 
due three members of 
the Bromley Inc. staff 
who are the proud par- 
ents of new babies. 

Design engineer 
John Kubik and his 
wife Marla welcomed 
son Thomas Mitchell 
into their family on 
May 16. Little Thomas 
weighed 6 lbs., 6 oz. 

Software engineer 
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Vito Caporusso and his 
wife LouAnn have a 
new daughter, Aman- 
da Jean, born May 30. 
She weighed 8 lbs., 2 
OZ. 

Then on June 10, 
vice president of sales 
Joe Bundra and his 
wife Laura greeted 
new arrival Daniel 
Joseph. Daniel 
weighed 7 lbs., 9 oz. 


Virtual Images initiates tour 


Virtual Images, a 
Columbus, Ohio-based 
developer of virtual re- 
ality systems, has 
joined with the Ohio 
Center of Science and 
Industry to assemble a 
high-tech interactive 
virtual reality exhibit 
to tour major cities in 
the United States. 

The exhibit, titled 
“Liquid Vision: Lasers, 
Holograms, and Virtual 
Reality,” opened in 
June at Philadelphia’s 
Franklin Institute Sci- 
ence Museum. 

The display is an ed- 
ucational exhibit de- 
signed to show the 
public how technology 
will benefit their lives. 
It has completed tours 
in Ohio and California. 

The upcoming tour 
schedule includes the 
following dates and 
cities: October 1994— 
Ft. Worth, Texas, Muse- 


um of Science and In- 
dustry; February 
1995—St. Paul, Minn., 
Science Museum of 
Minnesota; June 1995— 
Charlotte, N.C., Sci- 
ence Museum of Char- 
lotte; October 1995— 
Boston, Museum of Sci- 
ence; February 
1996—Chicago, Muse- 
um of Science and In- 
dustry. 

In other Virtual Im- 
ages news, the compa- 
ny ’s Reality + virtual 
reality entertainment 
system is currently fea- 
tured at the 
Disney/MGM Studios 
and Theme Park in Or- 
lando, Fla., through 
Aug. 28 as part of the 
“summer in the city” 
event. 

Reality + is also part 
of the 50,000-square- 
foot Sportime family 
entertainment center 
in White Plains, N-Y. 





NRPA hosts Playground 
Safety Institute 


The National Recre- 
ation and Park Associ- 
ation will host the 
fourth national Play- 
ground Safety Insti- 
tute, Oct. 11-12, at the 
Marriott Hotel in Min- 
neapolis, Minn. The 
event will be held in 
conjunction with the 
1994 Congress for 
Recreation and Parks. 

Considered the 
most comprehensive 
program on play- 
ground safety ever of- 
fered, the institute will 
consist of 12 hours of 
instruction, including 
continuing education 
units. 

Topics to be covered 
include identifying 


hazards on play- 
grounds, resilient sur- 
facing, test methods, 
repair and retrofit 
techniques, developing 
risk management 
tools, and the impor- 
tance of a comprehen- 
sive playground safety 
program from a legal 
perspective. 

Resource materials 
will be mailed to par- 
ticipants in advance. A 
number of nationally 
known speakers will 
be present. For addi- 
tional information, 
contact the NRPA Divi- 
sion of Professional 
Services, (703) 820- 
4940. 
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MEET THE FLINTSTONES™=THE ROCK-SOLID NEW 
PREHISTORIC pica FROM WI LIAMS. BASED ON THE 
VIE, THE FLINTSTONES IS 








MODERN STONE-AGE | N ILY FUN FOR ALL AGES! 

THE FLINTSTONES:PINBALL HAS IT ALL: THE ORIGINAL 
THEME SONG, CUSTOM DIALOGUE BY JOHN GOODMAN, 
RICK MORANIS AND HARVEY KORMAN, AND ALL THE 
PROMOTION AND MARKETIN £ HOLLYWOOD 
CAN MUSTER! ~ on ey 

SO GET THE FLINTSTONES, 
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DOO” IT TODAY. | 
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COIN-OP NEWS 


IFECA to present awards at Fun Expo 


The International 
Family Entertainment 
Association will pre- 
sent its first annual 
achievement awards 
at the upcoming Fun 
Expo in Las Vegas, 
Nev., Oct. 1-4. 

IFECA now boasts a 
membership of over 
100 from the United 
States, Canada, Mexi- 
co, Panama, Great 
Britain, Taiwan, and 
Hong Kong. The trade 
group recently pub- 
lished Fun Times, its 
first quarterly newslet- 
ter, and produced Fun- 
Cyclopedia, a 200-page 
handbook of practical 


tips, techniques, poli- 
cies, and advice on 
nearly every aspect of 
managing a successful 
family entertainment 
center. 

Now it’s time to rec- 
ognize and encourage 
accomplishments 
among the operator 
and supplier popula- 
tion. Three different 
award categories will 
be presented: 

Location awards: 
most creative tie-in 
promotion, best graph- 
ic identity, best group 
sales idea, and com- 
munity service. 

Manufacturer 








awards: best new prod- 
uct, members’ choice 
award, best service 
provider, and most in- 
novative design for an 
FEC. 

Best of Show 
awards: best speaker 
and best exhibit (one to 
three booths and four 
or more booths). 

Ed Pearson, IFECA 
board member and 
owner of Seattle’s Fun- 
plex, said, “The awards 
program reflects IFE- 
CA’s ongoing commit- 
ment to defining the 
family entertainment 
center industry. It’s 
precisely because of 


the standards now be- 
ing established that 
excellence within the 
industry can be recog- 
nized.” 

The entry period for 
awards consideration 
is open until Aug. 31. 
Balloting for supplier 
awards will remain 
open during the Fun 
Expo, where IFECA 
members will cast de- 
ciding votes as they 
visit the exhibits. 

For more details, 
contact IFECA, (914) 
993-9297; FAX (914) 
993-9219. 


4... WE'RE HERE AND WE'RE HUNGRY! 


Zoo Keeper 


Cabinet dimensions: 


Tito 


Players of ail ages will love the fast-paced fun as 
all six playfully animated animals open wide and 
beg to be fed. 


e Ball-toss game with proven earnings and kid- 
tested satisfaction 

e Spectacular “Jungle” animal sounds and mov- 
ing targets attract players 

e Income analyzer and Ticket dispenser 

e Operator-adjustable ticket payout 

e Capsule dispenser capable 

_ ~~~. Designed to go from box to floor in 5 minutes 

e Designed and manufactured in the U.S.A. 


83/2" High 
34," Wide 
72" Deep 


TAITO AMERICA CORPORATION »* 390 Holbrook Drive » Wheeling, IL 60090 « (708) 520-9280 * Fax (708) 520-1309 



















If youre a Valley operator, 
you already know why. 


Because it takes time — and lots of 
use — before all the little things we 
olen Cempuicomoleram tle) (auc bmietat 
paying off. 


Things like flat-ground Italian slate. 


Never more than ten-thousandths of 
an inch difference anyplace on the 
playing surface. We check and flat- 
grind right in our factory to make 
sure. Players do come to know the 
difference, especially tournament- 
level players. 


Or take something so simple as our 
pocket liners. 


No one really thinks much about it 
when they buy our tables, but when 
the time comes to replace the pocket 
liners, they'll appreciate the differ- 
ence. You only have to remove two 


© Copyright 1994, Valley Recreation Products, Inc. * Bay City, Ml 














S do Valley tables 
Ic ok better after 10 
on the street? — 


rews and the old liners are out, new 
ones slip in. Ours are rubber, too, not 
plastic. 


Then there’s our “vandalizable” cash 
door assemblies. 


SMa aeCosemaneelecbemeeltCoomCom-venuerexeny 
either, until the inevitable happens ... 
a break-in. Then you'll find that the 
vandals got what they were after, all 
right, but they didn’t destroy the table 
doing it. Most likely, all you'll have to 
ge) cleom her a me) moleyleoreme:tiomelere)y 
framing stops ... and you're back in 
business. 


We age well. 
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Toll Free: 1-800-248-2837 


333 Morton Street * P.O. Box 656 ® Bay City, MI 48707 


Phone: (517) 892-4536 ¢ FAX: (517) 892-6513 


Canada/Int’l: (517) 894-6175 ¢ FAX: (517) 892-9446 
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Here’s a real boring difference. 


All of our tables are the same. Exactly 
the same. That one won't sound like 
much either until you go to swap a 
part from one table to another. Or 
order a new part. It'll fit. Because 
even our wood parts are built to 
exacting specifications. And our 
component parts like Ball View Door 
Assemblies and Cash Box Assemblies 
all fit in different size and model 

ele Cocmecvave mio pelehiar:!ime)(elomentelelare 


Other tables might look like a Valley. 
iittw (oe e-WiledCmeaaog 


If copying someone is a form of flat- 
tery, we've been flattered silly over the 
years. But not very deeply. Look at 
all the little things and you'll find 
some big “little differences.” 


Or wait 10 years or so and you'll 
probably find most of them anyway. 





¢ Sycamore, IL ¢ Shakopee, MN 





COIN-OP NEWS 


Asian Amusement Expo 
draws crowd in Hong Kong 


More than 700 oper- 
ators and distributors 
representing 23 coun- 
tries attended the first 
annual Asian Amuse- 
ment Expo June 8-9 in 
Wanchai, Hong Kong. 

Organizers of the 
event are calling the 
expo and trade show a 
huge success, and 
have announced plans 
to nearly triple the size 
of the event in 1995. 

“The goals and ex- 
pectations of both AA- 
MA and exhibitors 
were met or exceed- 
ed,” said Mark Struhs 
of Dynamo Ltd., chair- 
man of AAMA’s foreign 
business development 
committee. 

Struhs explained 
that AAMA is commit- 
ted to exploring new 
markets by providing a 
forum for members in 
which they can bring 
our industry's prod- 
ucts to market. 

Special guests from 
Hong Kong included 
Peter Lam, chairman 
of the Licensed 
Amusement Game 
Centres Trade Associ- 
ation, and William 
Brekke, acting senior 
commercial officer of 
the American Con- 
sulate General. Fol- 
lowing the ribbon cut- 
ting, AAMA executive 
vice president Bob Fay 
made presentations to 
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both Lam and Brekke. 

Show chairman Ron 
Carrara of Lazer-Tron 
praised the quality of 
attendance at the first- 
time event. 

“The Asian Amuse- 
ment Expo achieved its 
goals of positioning 
AAMA in the Asia/Pa- 
cific marketplace and 
opening the window of 
opportunity for mem- 
bers who want to do 
business in the region, 
as well as strengthen- 
ing the position of 
members already do- 
ing business in this 
market,” said Carrara. 

The heaviest con- 
centration of atten- 
dees was from the 
Hong Kong area. How- 
ever, more than 200 
visitors from other 
Asia/Pacific countries 
were represented. Vis- 
itors from Australia, 
Bahrain, Belgium, 
Canada, Germany, 
Greece, India, Italy, 
the Netherlands, and 
the United Kingdom 
also attended. 

Dates for next year’s 
Asian Amusement Ex- 
po have been set for 
June 7-8. 

For more informa- 
tion, contact William T. 
Glasgow Inc., 16066 
South Park Ave., South 
Holland, IL 60473; (708) 
333-9292; FAX (708) 
333-4086. 


Sweet music at MCMOA 
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Snapped at the recent Michigan Coin machine Operators As- 
sociation trade show, (I-r): Craig Greenshields and John Pas- 
caretti of Rowe International's Michigan distributor (Wolver- 
ine American) and Phil Cole of Rowe by the MM-1 CD jukebox. 





World Gaming Congress 
set for September 


Billed as the trade 
event with “all the 
players, all the pieces, 
and all you need to 
know about gaming,” 
the World Gaming 
Congress & Expo ex- 
pects to welcome dele- 
gates from over 70 
countries to the Las 
Vegas Convention 
Center Sept. 26-28. 

More than 15,000 
gaming executives are 
expected to attend, 
representing the 
world’s casino, lottery, 
pari-mutuel, race- 
track, and sports-bet- 
ting industries. Gam- 
ing & Wagering Busi- 
ness Magazine spon- 
sors the conference. 

Gaming experts will 
present informative 
workshops covering 
the many aspects of 
gaming management, 
human resources, se- 
curity, marketing, 
technology, interna- 
tional gaming, and U.S. 
Indian gaming. 

Notable speakers in- 
clude Bill Eadington, 
director of the Insti- 
tute for the Study of 
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Gambling at the Uni- 
versity of Nevada in 
Reno; Susan Walker, 
executive director of 
the South Dakota Lot- 
tery; Donna More, 
chief legal counsel for 
the Illinois Gaming 
Board; and Walt 
Hawkins, director of 
systems development 
for International 
Games Technology. 

The exhibit floor will 
be crammed with gam- 
ing product from more 
than 500 suppliers. Ex- 
hibit floor space has 
been expanded to ac- 
commodate the large 
number of companies 
scheduled to display 
their machines and 
Services. 

To register, contact 
Gaming & Wagering 
Business, (301) 662- 
9400 (ext. 216). Special 
room rates are avail- 
able at the Las Vegas 
Hilton and the MGM 
Grand. Book hotel 
rooms by Aug. 26 
through Rosalyn Moss 
Travel Corp., (800) 645- 
3437; FAX (516) 536- 
3390. 
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COIN-OP NEWS 


Industry mourns Mr. Nakajima 


The memo came as a 
shock. It was issued by 
Geoff Holmes, president 
of Time Warner Interac- 
tive: “It is with deep re- 
gret that I must share 
with you the news that 
Mr. Hide Nakajima died 
last night 
in Tokyo, 
Japan. We 
will all 
miss him 
deeply, as 
he was a 
truly spe- 
cial indi- 
vidual.” 

Mr. 
Nakajima 
was on 
medical 
leave and 
could not 
attend the 
company's 
June distributor meet- 
ing in California. 

Mr. Nakajima, who 
was president of Atari 
Games, joined the com- 
pany during a time of 


Golden celebration 





Vic and Fay Lavay celebrated their 50th wedding anniversary 
while at the Rowe distributor meeting in June. The two 

danced the night away! Lavay is the president and publisher 
of Vending Times magazine. 
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transition. As Holmes 
said: “His nine-year 
tenure as head of Atari 
will be remembered as a 
critical period in the 
company’s history, one 
he stamped with his per- 
sonal characteristics— 
decency, 
integrity, 
kindness, 
an innate 
sense of 
fairness, 
and a deep 
concern for 
all his co- 
workers. 
“On a busi- 
ness level, 
he was an 
executive 
of skill and 
dedication, 
respected 
throughout 
the industry. On a per- 
sonal level, he was a 
man of warmth and 
goodness who will be 
deeply and sincerely 
missed. 


In other news 


* Video Lottery Tech- 
nologies has moved its 
corporate headquar- 
ters from Bozeman, 
Mont., to Atlanta. The 
new address is 115 
Perimeter Center 
Place, Suite 911, At- 
lanta, GA 30346; (404) 
481-1800; FAX (404) 
481-1899. 

* Members of the 
Century Club (former- 
ly the Half Century 
Club International) 
should mark their cal- 
endars for the club's 
next meeting at AMOA 
Expo ‘94 in San Anto- 
nio, Texas. The date is 
Fri., Sept. 23; the time 
is 3 p.m.-5 p.m. 

Also note the new 
address for club vice 
president Jim Mc- 
Neely of Southgate 
Amusement and Vend- 


ing: 2500 Broadway, 
San Antonio, TX 78215; 
(210) 824-9223; FAX 
(210) 228-0423. 

* Betson Enterprises 
and Imperial Interna- 
tional, divisions of H. 
Betti Industries, are 
sponsoring the fifth an- 
nual Tomorrow’s Chil- 
dren Fund-Lou Avoglia 
Memorial Golf Tourna- 
ment on Sept. 12 at the 
White Beeches Coun- 
try Club in Haworth, 
N.J. 

This year the tour- 
nament will be dedi- 
cated to longtime sup- 
porter Ed Ernst, who 
passed away in May. 

Anyone wishing to 
lend their support to 
the event should con- 
tact H. Betti Industries, 
(201) 438-1300; FAX 
(201) 438-4925. 





Oops, our mistake 


Preparing the 
Spring Buyer’s Guide 
is amonumental task. 
It is assembled with 
great care and yeta 
few errors come to our 
attention. 

Rebecca's of Euless, 
Texas, is not asupplier 
of plush but a whole- 
saler of novelties, gift 
merchandise, costume 
jewelry, and birthday 
and general party sup- 
plies ranging in price 
from under a penny to 
the $100 range. Rebec- 
ca’s has complete in- 
house screen printing, 
specializing in short 
run (48-500) custom 
work. 

Benchmark Enter- 
tainment, maker of 
Roll for Gold, was miss- 
ing from the index. 
Contact Benchmark at 
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2071 N. Dixie Hwy., 
Pompano Beach, FL 
33060; (305) 781-8080; 
FAX (305) 781-7900. 

Seidel Amusement 
Machine Co. isin anew 
location: 8436 Washing- 
ton Place N.E., Albu- 
querque, NM 87113; 
(505) 821-6878; FAX 
(505) 821-6876. 

Kaneko USA's 
Bonk’s Adventure, 
which is outfitted with 
a ticket dispenser, did 
not appear in the 
guide. Kaneko can be 
reached at 1370 Busch 
Pkwy., Buffalo Grove, 
IL 60089; (708) 808-1370; 
FAX (708) 808-1375. 

We are sorry for any 
confusion or inconve- 
nience this may have 
caused the companies 
or their customers. 
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Boals named “Man of the Year” 


In honor of his past 
work for the Northeast 
coin machine associa- 
tions, Bob Boals of Bet- 
son Enterprises was 
named “1994 Man of 
the Year” by AMOA- 
New Jersey and the 
New York State Coin 
Machine Association. 

Over 120 of his peers 
gathered on June 3 at 
the Trump Castle Ho- 
tel and Casino in At- 
lantic City for a ban- 
quet saluting Boals, 
sales manager of the 
Betson home office in 
Carlstadt, N.J. 

Frank Seninsky of 
Alpha-Omega Amuse- 
ments chronicled 
Boals’ coin machine 
career, personal life, 
and community in- 
volvement. Seninsky 
concluded by saying, 
“Selecting you as ‘1994 
Man of the Year’ is our 
way of saying ‘thank 
you for all that you 





have done for all of us.” 

Richard Goulazian 
of Royal Vending (trea- 
surer of AMOA-New 
Jersey) and Ralph 
Ceraldi of C & N Vend- 
ing (president of 
NYSCMA) presented a 
plaque to Boals. 

Joining in the cele- 
bration and adding 
their praises were Joe 
Cirillo, president of 
Betson Enterprises 
(former “Man of the 
Year’); Bill Cravens, 
president of Bulldog 
Amusements (master 
of ceremonies); Ken 
Anderson, director of 
marketing for Sega En- 
terprises; and Jim 
Newlander, Eastern 
sales manager for 
Atari Games. 

A day of golf at the 
Seaview Country Club 
in Absecon, N.J., com- 
pleted a weekend of 
festivities for the two 
associations. 


Bob and Darby Boals (standing) with Joe Camarota and Char- 
lotte Camarota (seated) of Alpha-Omega Amusements. 


PLAY METER 


WHO'S NEWS 


AAMA elects 
Carrara 





Ron Carrara 


Ron Carrara, vice 
president of sales for 
Lazer-Tron, the 
Pleasanton, Calif., 
manufacturer of novel- 
ty and redemption 
games, has been elect- 
ed to the board of di- 
rectors of the Ameri- 
can Amusement Ma- 
chine Association. 

Carrara joins re- 
cently elected board 
members Joe Dillon of 
Williams Bally/Mid- 
way, Jerry Gordon of 
Rowe International, 
Frank Gumma Jr. of 
American Vending 
Sales, and Dave Pat- 
terson of SunBelt 
Amusement. All four 
will serve three-year 
terms. 

Noted AMOA presi- 
dent Steve Koenigs- 
berg of State Sales and 
Service, “We are ex- 
tremely pleased to 
welcome Ron onto the 
board. His enthusiasm 
for industry activities, 
combined with his 
knowledge of the busi- 
ness, makes him the 
ideal person to fill the 
vacancy.” 
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Carrara has served 
on anumber of AAMA 
committees and just 
completed aterm on 
the board of directors 
of the AAMA Charita- 
ble Foundation. 


ALG promotes 
Masterson 





Jeanie Masterson 


American Laser 
Games, the Albu- 
querque, N.M.-based 
cinema-action video 
game manufacturer, 
has promoted Jeanie 
Masterson from the 
post of purchasing 
agent to that of admin- 
istrative assistant for 
coin-op sales. 

Masterson will work 
with Stan Jarocki, vice 
president of sales and 
marketing, and with 
distributors and sales 
representatives for 
ALG arcade games. 

Margo Prince Guer- 
ra, the previous sales 
administrator for the 
coin-op division, has 
moved into ALG’s new 
home entertainment 
products sales and 
marketing depart- 
ment. 
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Video Game Works Its Magic 


On Your me fast Box. 


Introducing The 

Dungeons € Dragons*- Tower of Doom" Video 
Game. The Ultimate Profit Weapon. 

It's the world’s most popular role playing game, 
played by over 12 million enthusiasts for 20 years. 
And now, the popularity pays off — with the 
DUNGEONS & DRAGONS™— TOWER OF DOOM™ 


id from Capcom! 
ee ues System ~ 


Dragons, Ghouls and Cash at Every Level. 

On their journey to the Tower of Doom, players 
choose their direction of play, leading them through 
hundreds of different paths to adventure. Around 
each corner lies more mystery, more adventure, 
more action. Which means more profits for you. 








Featuring The 

New System II” A Magical New 
Development In Arcade Technology. 
system || means it’s easier to have more great 
games — like the DUNGEONS & DRAGONS™ 
video game — in your location. Once you're 
plugged into the system, changing software is 
as easy aS Snapping in a new board. New games 
are easier to install and they cost less too. 


To order the DUNGEONS & DRAGONS™ video 
game on the new System II, call your Capcom 
distributor or call Capcom at (408) 774-0500. 
With the DUNGEONS & DRAGONS™ video game, 
making money is no mystery. 








“DUNGEONS & DRAGONS, D&D and TOWER OF DOOM are trademarks owned by TSR, Inc. 
and manufactured under a sublicense from Strategic Simulations, Inc” © 1994 TSR, Inc. All rights reserved. 
© 1994 CAPCOM USA, INC.,CAPCOM is a registered trademark of CAPCOM CO. Ltd. 
475 OAKMEAD PARKWAY, SUNNYVALE, CA 94086, (408) 774-0500. 








WHO'S NEWS 


Happ opens new company 


Jim Happ, formerly 
vice president of engi- 
neering for game com- 
ponent supplier Happ 
Controls, has formed 
his own company, 
Longbridge Enterpris- 
es Ltd. 

Longbridge will spe- 
cialize in flight simula- 
tor controls and relat- 
ed items for the avia- 


tion industry. Replace- 
ment parts for coin-op 
equipment will also be 
available. 

The company mail- 
ing address is 555 Plate 
Drive, Unit 7, East 
Dundee, IL 60118. The 
phone and FAX num- 
bers are (708) 836-7332, 
FAX (708) 836-0828. 


Worldwide adds to staff 


Damon Noriega of 
Tijuana, Mexico (Diver- 
siones Electronicas 
Noriega), has been ap- 
pointed to head the 
Mexican and South 
American sales divi- 
sion of Worldwide 
Video. 

In addition, Mike 
Morris, formerly of 
First Place Sales-Hus- 
tle Amusements, has 


been added to the U.S. 
sales staff of World- 
wide Video at its San 
Diego, Calif., office. 
Both Morris and 
Noriega have exten- 
sive hands-on experi- 
ence in route opera- 
tions and coin-op 
sales. They may be 
reached at (800) 729- 
6979 or (619) 284-1981. 


Data East names Dees Quant 


Data East USA, the 
Melrose Park, IIl.- 
based producer of 
video, pinball, and re- 
demption games, has 
chosen Alison Dees 
Quant as its new direc- 
tor of market research. 

Quant’s background 
includes posts as mar- 
keting manager for 
video game manufac- 
turer Strata Group; 
test market coordina- 
tor for Williams Elec- 
tronics’ pinball, video, 
and novelty game 
field-testing program; 
and a stint in opera- 
tions management and 
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marketing for Taito 
America. 

Gary Stern, senior 
executive vice presi- 
dent of Data East, said, 
“We are looking for- 
ward to establishing an 
innovative, thorough 
market research pro- 
gram with distributor, 
operator, and player 
needs being ad- 
dressed. Alison’s five 
years of experience in 
the coin-op research 
arena will be a great 
asset to the game de- 
sign and marketing ef- 
forts of Data East.” 


New Image names Marko 


New Image Tech- 
nologies of Telford, Pa., 
manufacturer of multi- 
game countertop and 
upright videos, has 
named John Marko as 
the company’s chief fi- 
nancial officer. 

Marko is new to the 
coin machine industry 
but has an extensive 
background in man- 
agement, namely asa 


key executive with in- 
dustrial tool and sup- 
ply firms. 

According to Bob 
Whitehead, president 
of New Image, “We're 
proud of our latest ac- 
quisition to the team. 
John’s experiences are 
vast and his expertise 
in financial and admin- 
istrative operations is 
an invaluable asset.” 





Bueschel joins collector's 
publication, Coin-Op Classics 


Richard Bueschel, 
coin machine historian 
and author, has joined 
the staff of the new 
Coin-Op Classics mag- 
azine as editor. 

The first issue of 
Coin-Op Classics ap- 
peared in March of this 
year. The bi-monthly 
publication is aimed at 
hobbyists who collect 
and restore vintage 
coin machines of all 
types. 

Publisher Peter 
Movsesian and his wife 
Pam are game collec- 
tors. Movsesian stated, 


“There is no single 
magazine that covers 
the entire realm of vin- 
tage coin-ops, reach- 
ing out to slot ma- 
chines, jukeboxes, 
scales, arcade games, 
trade stimulators, and 
others.” Also included 
in the editorial plans: 
antique advertising, 
gambling parapherna- 
lia, lots of pictures, and 
machine questions and 
answers. 

Collectors can reach 
Bueschel at (714) 545- 
9183. 





BetStar appoints Stage 


BetStar Ltd., the 
Carlstadt, N.J., maker 
of video gaming equip- 
ment and deluxe air 
hockey tables, has ap- 
pointed Jason Stage as 
sales and service rep- 
resentative. 
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Stage, formerly with 
Royal Bell Ltd. of Den- 
ver, will be based at 
BetStar’s Golden, Co- 
lo., office. He can be 
reached at (303) 277- 
1158. 
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INTERNATIONAL SCENE 


James Industries opens second Mexico office 


James Industries of 
Inverness, I[I1., has 
opened its second of- 
fice in Mexico. The 
company has named 
Carlos Sanz as the new 
president of James In- 
dustries Mexico S.A. in 


Mexico City. : ¥f 
y : Be ¥ S: 
A recent grand & “4 , Fy f 
opening celebration in- oa Be em YS 


cluded customers, 
staff, and the local 
church pastor, who 
blessed the new facili- 
ties. 

The main office ad- 
dress is Poniente 
44#2801, Col. Salvador 





Be 


hy 





John Blouin and Jim Roberts of James Industries (c) are ready to cut the ribbon and officially 
open James Industries Mexico S.A. 


Xochimanca, C.P. 
02870, Mexico, D.F. The 


Mondial “pops” into Carribean 
and South American markets 


Mondial Interna- 
tional Corp. and Holly- 
wood Pop have final- 
ized an agreement 


ager Fernando Galeb: 
“Along with our recent 
acquisition of a darts 
line, the popcorn ma- 


phone numbers are 
(525) 341-8760, 8940, or 


9060; the FAX number 
is (525) (396)-933 


Coin Controls enters alliance 


In order to establish 
the most comprehen- 
sive network of outlets 
and service centers in 
Eastern Europe, Coin 
Controls International 


whereby Mondial will chine will introduce us _ is entering astrategic 
be the exclusive dis- to acompletely new alliance with Deith 
tributor for Holly- group of customers. It Leisure. 


wood's Grand Popper 
popcorn vending ma- 
chine in South Ameri- 
ca and the Caribbean. 
The Grand Popper 
incorporates an auto- 
matic cup drop and 
modular design that 
makes it easier to ser- 
vice than previous 
models seen at trade 
shows. The unit makes 
freshly popped carmel 
popcorn, buttered 
popcorn, or white 
cheddar popcorn in 
about a minute. 
According to Mondi- 
al’s export sales man- 
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will also help our cur- 
rent customers diver- 
sify their operations 
and could be the key to 
opening up new loca- 
tions for them.” 

Earlier this year, 
Mondial and Holly- 
wood Pop hosted a 
seminar in Puerto Rico 
to introduce local op- 


_ erators to the ma- 


chine. Operator re- 
sponse was over- 


| whelming, says Galeb, 


who added that similar 
seminars are planned 


| for the future. 


Deith Leisure al- 
ready has a strong 
presence in Eastern 
Europe and will now 
distribute the exten- 
sive range of Coin 
Controls’ products. 
The agreement covers 
Hungary, Poland, Bul- 
garia, and Russia. 

When negotiations 
were finalized, Coin 
Controls’ international 
sales and marketing 


| director Ian Bye said, 


“The former commu- 
nist block is undergo- 
ing a period of rapid 


' commercial and cul- 
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lan Bye (I) of Coin Controls 
and Bob Deith of Deith 
Leisure. 


tural change and we 
are now poised to capi- 
talize on this. 

“The introduction of 
new coinages obvious- 
ly affects the coin-op 
industry. By having the 
most extensive prod- 
uct range, Coin Con- 
trols is ideally placed 
to solve any coin han- 


| dling problems in this 
| growth area.” 
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MicroTouch acquires Rand Walker 


MicroTouch Systems 
of Methuen, Mass., a 
leading manufacturer 
of touch screen and 
pen-based products, 
has purchased Rand 
Walker Pty. Ltd., its 
Australian distributor. 
The new entity will be 
MicroTouch Australia 
Pty. Ltd. 

MicroTouch had 
been doing business in 
Australia and New 
Zealand through Rand 
Walker since 1988. The 
company acquired the 
assets and liabilities of 
Rand Walker, includ- 
ing a modern 13,580- 
square-foot manufac- 
turing facility used to 
retrofit touch moni- 
tors. 

Now MicroTouch 
will have a direct sales 
office, an application 
engineering support 
group, and a manufac- 
turing facility in Mel- 
bourne, Victoria. 


MicroTouch presi- 
dent Jim Logan said, 
“By establishing an of- 
fice in Melbourne, Mi- 
croTouch will strength- 
en its relationship with 
an already strong cus- 
tomer base in Aus- 
tralia and New 
Zealand.” He added 
that the company will 
“look to grow the touch 
screen business in var- 
ious non-gaming appli- 
cations, including re- 
tail, point-of-sale, in- 
dustrial, and banking.” 

The new operation 
will be headed by gen- 
eral manager Craig 
Stockdale, who ex- 
plained, “The market 
is especially poised to 
take off in Australia, as 
the use of touch 
screen-based gaming 
machines has made 
the general public 
comfortable with the 
concept of touch.” 


Laser Storm makes Asian debut 


Laser Storm, the 
newest interactive 
laser game from Space 
Sport Ltd. in Denver, 
Colo., is part of the 
Sanrio pan-Asian tour- 
ing show that kicked 
off in late July at Har- 
monyland Park on 
Kyushu Island. 

Sanrio, a leading 
Asian themed enter- 
tainment and event 
production company, 
opened Sanrio 
Puroland in Tokyo in 
1990. Since then, park 
operators, entertain- 
ment organizations, 
major retailers, and 
land developers have 
sought Sanrio’s coun- 
sel. 

Says Sanrio media 
development manager 
Ray Bianco, “Sanrio 
initiated the annual 
tour to fill the gap 
among Asian compa- 
nies that seek enter- 
tainment but can't af- 
ford the capital re- 


quirements normally 
associated with a 
theme park.” 

Space Sport CEO 
Bob Cooney comment- 
ed, “We are thrilled to 
be the highlight of this 
prestigious tour and I 
anticipate our launch 
with Sanrio to create 
an explosion of Laser 
Storm arenas through- 
out Asia in the coming 
year.” 

Laser Storm wel- 
comes players from 
age five to 55 to test 
their skills at “hide and 
seek and blast” in an 
eerie fog-schrouded 
galaxy-themed arena, 
complete with music, 
sound effects, and 
black lighting. 

It can be set up in as 
little as 1,500 square 
feet of space with a 12- 
player system, making 
it ideal for fun parks, 
bowling centers, skat- 
ing rinks, and family 
entertainment centers. 





Virtuality enters Germany, launches point-of-sale packs 


Virtuality Entertain- 
ment Ltd., the Leices- 
ter-U.K.-based maker 
of immersive reality 
entertainment sys- 
tems, has received an 
initial order for 45 of its 
new Series 2000 ma- 
chines through a mar- 
keting deal with Cy- 
berspace GmbH, its 
distributor in Ger- 
many and Austria. 

While the majority of 
the machines will be 
distributed throughout 
the market, some are 
located in the first Vir- 
tuality Cafe in Berlin, 
Germany. A second 
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such cafe recently 
opened in Kaiser- 

lautern; there are 

plans for a third in 
Hamburg. 

The Virtuality Cafe is 
a theme bar with virtu- 
al reality games as the 
focal point. A futuristic 
mood is created with 
Virtuality sit-down and 
stand-up machines, 
animatronic aliens at 
the bar, and subtle 
lighting. 

Cyberspace GmbH 
will market the con- 
cept as a franchise op- 
eration; promotional 
support will be provid- 


ed by Cyberspace. 
Cafes contain between 
two and eight of the Se- 
ries 2000 machines. 

In other Virtuality 
news, the company has 
launched a point-of- 
sale package to build 
game awareness and 
increase game play. 

Packs are designed 
to appeal to the youth 
market and follow the 
Slogan: “Live it! 360 De- 
grees of Entertain- 
ment.” 

Helen Horner, mar- 
keting manager for 
Virtuality, noted, “The 
point-of-sale materials 
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have received a 
tremendous reception 
and are proof of our 
commitment to sup- 
port all of our opera- 
tors and actively pro- 


~ mote usage of Virtuali- 


ty machines on site.” 
Included in the pack 
are vinyl banners, 
posters, game pass- 
ports to encourage re- 
peat play, and a lectern 
with operating instruc- 
tions. For more infor- 
mation, contact Virtu- 
ality, 071-830-8443. 
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A photograph 
can’t capture 
its unique glow. 
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see it to 
appreciate 
its dramatic —_, 
appeal. i 
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The flash of slots 
“for amusement only” 


t first glance, the lights, whistles, 
cherries, lemons, and bells make 
the machine seem like it came 
straight out of a casino in Atlantic 
City or Las Vegas. 

Guess again. It’s an 8-liner, a 
popular amusement device that 
comes with all the flash of a slot 
machine, but usually without the 
cash payoffs. And while laws vary 
from state to state, 8-liners are 
generally legal if they do not pay 
off to the players. 

Players can win credits by 
matching various combinations of 
numbers, fruits, and symbols that 
appear in eight payout lines— 
three vertical, three horizontal, 
and two diagonal. Some 8-liner 
machines have skill-stop buttons 
players push in an attempt to 
make the combinations. 


and marked conspicuously with a 
warning: “For Amusement Pur- 
poses Only.” 

But with spotty enforcement in 
many areas, thousands of 8-liners 
across the country are ending up 
in the hands of operators who are 
turning the amusement devices 
into gambling devices. This is 
usually done with the installation 
of an internal counter and knock- 
off switch, by which the machines 
are cleared of credits and players 
are given cash payoffs. 

“These are just amusement 
games that have been modeled 
after slot machines,” said Mike 
Rose, vice president of the La 
Vergne, Tenn.-based Micro Mfg. 
“You play for the most points you 
can get, like on a Pac-Man.” 

Although the games have been 


W\isalelele|ametelaly(e(-a-1e Mel e-\ar-la-r merit lar 
by many in the industry, 8-liners have 


seen a steady rise in popularity since 
the late '80s.” 





Although considered gray area 
games by many people in the 
coin-op industry, 8-liners have 
seen a steady rise in popularity 
Since the machines began to 
appear in American truck stops, 
cafes, and taverns in the late 
1980s. 

In some states, the games can 
be found in convenience stores, 
VFW halls, bowling alleys, super 
markets, and barber shops. The 
machines can even be found on 
Indian reservation casinos in 
North Carolina and Oklahoma. 

A vast majority of the 8-liner 
machines are manufactured in 
central Tennessee, in strict com- 
pliance with applicable state 
laws. The machines are tested 
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around for some time, Rose said 
the first big wave of 8-liners hit in 
about 1990. Micro sells most of its 
8-liners to operators who then 
lease the games to locations. 

“We don’t send them out in any 
kind of form that can be used for 
gambling,” Rose said. “People 
have to alter them in some way to 
make them useful for that.” 

Kevin Sharp, who owns Kevin 
Sharp Enterprises, described the 
games as extremely popular. He 
said 8-liners quickly became the 
game of choice for many in the 
coin-op business: “As soon as they 
hit they got real popular.” 

Manufacturers are required by 
law to build the games in compli- 
ance with the laws of the state in 
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which the games will be sold. 
“The machine itself cannot gam- 
ble,” Sharp added. 


Popular games 


The sudden popularity of 8-lin- 
ers can be attributed to a number 
of reasons. 1) People like to play 
them. “It’s the slot machine ef- 
fect,” Sharp said. “People just like 
slot machines.” 2) In addition, 
owners and operators can expect 
good returns on a relatively small 
investment. An 8-liner can be 
purchased usually for less than 
$1,500. Kits can generally be 
installed cheaper. 3) Play is fast- 
paced, usually meaning bigger 
returns in the cash box. 

But the 8-liner as a gambling 
device is not against the law in all 
states. More than 23,000 8-liners 
and video poker devices, which 
pay off players via tickets re- 
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deemed for cash, flourish in 
South Carolina. 

“As far as I know South 
Carolina is the only state in the 
Union that has legalized what’s 
referred to everywhere else as 
gray area games,” said R.A. 
Green III of Rosemary Coin 
Machine, in Myrtle Beach, S.C., 
and AMOA president. 

Green said that under current 
laws, South Carolina has no gray 
area games. However, that could 
all change on Nov. 8 when South 
Carolina voters go to the polls to 
decide the fate of the law by ref- 
erendum in a county-by-county 
statewide election. An unfavor- 
able vote would outlaw cash pay- 
offs from video poker machines 
and could put many of the 1,500 
South Carolina operators out of 
business by July 1, 1995. 

Officials with the Amusement & 
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BINGOS 
PRODUCED 
TODAY! 


MAGIC GAME 


MISS NEVADA 


Service Free Operation Through High Tech Design 
Special Configurations Include (Token\Coin Distributing, 
Ticket Dispenser, 2 Flipper System, Remote Control) 
"Available for Immediate Delivery the Only Redemption Bingo" 
We also carry a large stock of reconditioned used Bingos as well 
as a complete parts and service dept. for all games we sell. 


Exclusive Distributers: 


Continental Pinball Inc. 
105 Floyd Ave. Bloomfield, N.J. 07003 


Tel (201-429-7050) 
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Music Operators of Texas 
(AMOT) said 8-liner machines are 
very popular in the Lone Star 
State. Except for the state lottery, 
bingo, and horse and dog racing, 
gambling is illegal in Texas. 

“They're good games,” AMOT 
president Bob Jordan said. “And 
they're definitely money makers. 
I've heard stories about them 
making big bucks. A $2,000 game 
could earn $700, $800, $1,000, or 
more a week.” 


“The machines say 
they're for amuse- 
ment purposes only. 


immo) 0m el=)|(=\\,om ante le 
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like to sell you.” 





But one Tennessee operator, 
who asked not to be identified, 
reported modest earnings along 
his rural route. 

“I don’t know of a single opera- 
tor who has a Rolls Royce or a 
Leer Jet,” he said. “You might 
hear about one machine that 
makes $1,000 a week and it’s 
probably out there. But there’s a 
hell of a lot more of them that 
make $40 or $50.” 

In other rural areas, 8-liner 
machines are said to have had a 
substantial economic impact on 
the small business owner. 

“It's a hell of an economic 
impact up here,” said one rural 
operator who requested anony- 
mity. “‘Cause to a little mom and 
pop grocery store out in a small 
town, or a little cafe that gets an 
extra $300 or $400 a month out of 
the machines, that’s the differ- 
ence of staying open or not.” 

Any 8-liner operating legally in 
Texas must adhere to the state 
redemption law, which definies 
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gambling devices and sets strict 
limits on merchandise prizes. 

Dock Ringo, AMOT govern- 
ment affairs chairman, said he 
felt that few 8-liners in Texas are 
in compliance with the redemp- 
tion statute. “Some are operating 
under the disguise of that law,” 
Ringo said. 


AMOT officials said it is hard to 
tell how many illegal machines 
are now operating in Texas. Some 
estimate that the numbers may 
be as high as 15,000 in the Hous- 
ton area alone. 

“That (Houston) area is where 
all the machines are,” Ringo said. 
“There’s just so many places 
down there to put them in.” 

Apparently, most illegal 8-liner 
games tend to flourish in more 
urban areas because enforce- 
ment there is difficult. 

Jordan said he has little or no 
contact with most operators who 
run illegal 8-liner games because 
they are not members of AMOT. 
“They're in the gray game area 
and we're opposed to gray 
games,’ he said. 

“Nearly all the games that are 
operating in Texas are illegal,” 
Jordan said. “There's a man in Ft. 
Worth who has about 50 of the 
legal games and I don't think he’s 
doing very well.” 


Others in the industry said that 
despite the law, 8-liners are well- 
known gambling devices. 

“The machines say they're for 
amusement purposes only,” coun- 
tered one manufacturer. “If you 
believe that, I’ve got a bridge I'd 
like to sell you. They're just like a 
slot machine. You've got cherries, 
bells, whistles, and lemons.” 


Redemption and 8-liners 


The redemption law in Georgia 
is Slightly different. Under the 
law, amusement devices, includ- 
ing 8-liners, which require some 
type of skill to play, can issue 


can be redeemed at other area 
businesses, such as a local barber 
for a hair cut. 

The operator said one doesn't 
have to look far to find an 8-liner 
machine in Georgia. 

“Here in Atlanta there are 
thousands of them,” the operator 
said. “They're showing up every- 
where. And people love them.” 
Convenience stores, bowling 
alleys, and super markets have 
become popular places to play 
the games. 

Because the Georgia redemp- 
tion law requires that a degree of 
skill be present, many 8-liners 
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People have to alter them in some way to 
make them useful for that.” 





tickets based upon earned credit. 
Players can redeem the tickets 
for merchandise or services, with 
the exception of alcohol, fire- 
arms, or cash. 

“What I do in some of my loca- 
tions is give free round trip tick- 
ets to New Orleans,” one Atlanta- 
based operator said. The tickets 
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are equipped with skill-stop pro- 
grams. But some 8-liners are not. 
Why are these machines running 
under the redemption law? One 
operator argued that skill is 
required to play the bonus rounds 
on the machines. 

“The double-up round requires 
skill,” he said. “The 8-liner play- 
ers who play more often general- 
ly do better.” 

“I don’t think that it’s been test- 
ed in court, but I believe any good 
lawyer could prove that there is 
some skill involved,” he said. 

In Tennessee, where most of 
the games are manufactured, the 
laws are ambiguous. 

By Tennessee law, 8-liners are 
not considered gambling devices. 
To be illegal, one must observe 
gambling taking place. The state 
law in Tennessee is three-fold. To 
be illegal: 1) It must be designed 
for use in gambling. 2) It must be 
intended for use in gambling. 3) It 
must be used in gambling. 

However, a federal law says the 
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machines must be designed and 
manufactured for use in gambling 
if it is an illegal gambling device. 

“There has never been a court 
case trying to define that,” said 
one Tennessee lobbyist and con- 
sultant to the industry. “There- 
fore, gambling has to be ob- 
served.” 

“They're nothing but slot ma- 
chines. Totally slots,” he added. 
“They're called gray area games 
because no one really knows for 
sure and every jurisdiction is dif- 
ferent.” 


Skill or chance? 


Are 8-liners games of skill or 
games of chance? A legal defini- 
tion would depend on where the 
machine is located. Although 
some of the machines have built- 
in skill stop programs, experts 
say there is in fact very little skill 
involved. 

“The states and the courts vary 
a little bit in their interpretation 
of what is skill and what is 
chance,” said Bob Snyder of Bob 
Snyder & Associates, the Los 
Angeles-based consulting firm. 
Snyder has been called on more 
than 90 times to testify in local, 
state, and federal court as an 
expert witness. 

“Most of the confusion comes 
when operators and lay people 
think if there is any skill involved, 
it is a game of skill. “The test in 
the courtroom is the predomi- 
nance of skill. Not just some skill 
involved,” Snyder added. 


Experts say the characteristics 
of the machine and the method of 
use all become very important 
when they are being legally eval- 
uated in court. 

“There is no skill in 8-liners,” he 
said. “The skill-stop program is a 
bit like putting a joystick on a slot 
machine instead of a handle.” 
Skill-stop programs, he said, are 
typically controlled by a micro- 
processor. “It’s just an illusion of 
skill,” he said. UJ 
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Rowe executives 
with their wives 
by the new Dia- 

mante, (clock- 
wise from left): 
Barbara and 
Jerry Gordon, 
Judy and Jim 
Gang, Joel and 
Marilyn Fried- 
man, and Kerstin 
and Rex Yanarell. 


COVER STORY 


Proud of yesterday, 
confident of today, 
excited about tomorrow 


t the turn of the century no one 
dreamed of CDs, 45s, or even 
78s for that matter. But Auto- 
matic Musical Instruments, 
AMi for short, was busy fulfill- 
ing the demands of the day, 
selling the best player piano 
possible. As the years went by 
and musical demands 
changed, AMi_ constantly 
updated its line. 

By 1927 music lovers were 
not content with player pianos. 
They sought the new 78 rpm 
records and AMi was there 
with the jukebox to play those 
records. When 78s were dis- 





placed by the more compact 
45s, AMi was once again on the 
threshold of technology with its 
Model D. This jukebox allowed 


a well-organized transition 
from 78s to 45s since it played 
both. 

In 1959 AMi merged with 
vending giant Rowe Canteen 
Corp. The merger created a 
company that would remain a 
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leader in both vending and 
music. This year the company 
celebrates its 85th anniversary 
of selling music. 

Rowe/AMi has continued to 
stay on top of consumer 
demands with a zeal for perfec- 
tion. While any company is only 
as good as its last product, 
Rowe seems to get better and 
better with each introduction. 

Rowe recently invited its 
impressive distributor network 
to Orlando, Fla., for the unveil- 
ing of its latest product line, 
including what the company 
describes as the crown jewel of 
its jukebox line, the LaserStar 
Diamante. 

Rowe's theme of yesterday, 
today, and tomorrow was 
brought to life at the meeting. 
Senior vice president Joel 
Friedman explained that Rowe 
is proud of yesterday, confident 
about today, and excited about 
tomorrow. 

He illustrated being proud of 
yesterday by thanking the dis- 
tributors for the success of The 
Lady in Red and Black Magic. 
Friedman then mentioned 
other recent introductions, 
each with a theme song: Wall- 
Star (“Heard it Through the 
Grapevine’), Wallette (“Little 
Darlin’”), Nostalgia (‘In the 
Mood”), CD-Karaoke add-on 
(“Yellow Submarine”), Laser- 
Star CD-51 (“Twinkle Twinkle 


Little Star”), and MMIL 
(“Money, Money”). 
Confident about today 


described Rowe's confidence in 
the new Diamante. It’s theme 
song is appropriately “Dia- 
monds are a Girls’ Best 
Friend.” However, Friedman 
went on to say that the Dia- 
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For the first time the Rowe Cup was shared by two com- 
panies: Brady Distributing and Greater Southern. From left: 
Jerry Gordon, Steve Sprinkle (Brady), Joel Friedman, Jim 
Gang, and Morris Piha (Greater Southern). 





Here are the international wives having what looks like a 


the greatest. 





ee 
The new singing sensations at the banquet were the 
“Eight Guys Named Moe,” who thought the Diamante was 








International customers John and Pat Blamey of Australia 


great time at the distributor meeting. and Colin and Lynn Daniels of England. 


that passion is the difference 
between mediocrity and great- 


of our business,” Friedman 
said. “At this point, operators 


mante is truly the operator's 
best friend. The interior of the 


Diamante is basically the same 
as the other LaserStar models. 
However, the exterior sports a 
unique diamond-shaped cabi- 
net with running lights around 
the diamond. ‘It absolutely 
screams ‘play me’,” said Fried- 
man. 

As for the future, Rowe lives 
out its theme, excited about 
tomorrow. All are excited 
about what is to come. “Togeth- 
er with imagination, together 
with integrity, and together 
with leadership, achievement 
knows no boundaries. Without 
a doubt Rowe has made a pow- 
erful commitment to the future 
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know that together we are 


ness, Friedman added. 


“As for the future, Rowe lives out its 


Walz) aa[=Mm=>.4e11K=10m-] ele) Uimmne)anle)age)’ mum 


business partners, assisting 
operators with complex busi- 
ness issues and helping them 
make decisions for the future.” 

Rowe's passion for impres- 
Sive product has been its guid- 
ing light. “We have an absolute 
passion for everything we do. I 
have said it before, but I believe 
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Rowe's new product line also 
included it’s new 550 refriger- 
ated food machine, a smaller 
version designed for locations 
that don’t require as much 
food; the RBA-7 four-way bill 
acceptor with a 1,000 bill stack- 
er and high security level; a 
glassfront canned drink vend- 
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ing machine which can be used 
with a companion unit for food; 
and a whole new line of snack 
machines. 

In addition, Rowe _ intro- 
duced its coffee machine, 
which dispenses international 
and whipped brands. The com- 
pany also discussed its contract 
manufacturing of pizza and 
popcorn vending machines, 
which will be available in the 
future from Rowe distributors. 

Rowe’s’”~ distributors are 
important to Rowe and each 
year the company honors many 
of them for outstanding sales. 
This year honors went to 
Greater Southern, Brady, 
American Vending, Rincon 
Musical, and Birmingham 
Vending. 

Two special awards, the 
Rowe Cup for outstanding 
accomplishment in marketing 
Rowe products, and the Presi- 
dent’s Cup for distinguished 
service as a Rowe distributor, 
are awarded during the annual 
distributor meeting. This year, 
for the first time, the Rowe Cup 
was awarded to two distribu- 
tors: Brady and Greater South- 
ern. The President’s Cup went 
to H.A. Franz & Co., who has 
been a Rowe distributor for 
over 16 years. 

“Our distributor network is 
the best in the country, the 
absolute best. They are the 
foundation of our business,” 
said vice president Jerry Gor- 
don. 

Rowe's music line is manu- 
factured and shipped from the 
original site of Automatic Musi- 
cal Instruments in Michigan, 
which opened in 1909. The 
company plans another addi- 
tion to its facility in Texas, 
where its vending line is pro- 
duced. 
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Birmingham Vending received a sales award during the distributor meeting. 


From left: Joel Friedman, Al Toronto and Charles Caplan of Birmingham Vending, 
and Jerry Gordon. 





Rowe's Joel Friedman, Jerry Gordon, and Jim Gang. 
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We begin with a superior program. Then, we include the tools you need to manage your route without 
costly add-ons. 


That's why we call it Amusement COMPLETE! 


Keep Silent? Of course not. 
Call us today for more information. 


(605) 331-5575 ee sa 











MANUFACTURER 


MEETING 


Atari back in the swing 
with strong game duo 


legion of Atari Games’ distribu- 
tors gathered at the Westin 
Mission Hills Resort in Rancho 
Mirage, Calif., on June 12-15 to 
view two games the company 
expects will re-establish its 


Distributors gather ‘round T-Mek, a simulator that’s billed as “not just another 


driver.” 





Rage on! From left: Derry! De Priest, Jim Newlander, Elaine Shirley, and Mike Tay- 
lor don Alley Oop attire to bring the Primal Rage theme to life. 
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prominence in the coin-op 
world. 

Atari Games and its wholly 
owned consumer game sub- 
sidiary Tengen recently inte- 
grated their operations with 
Time Warner Interactive 
Group. The first game titles 
introduced under the Time 
Warner umbrella are: T-Mek, a 
deluxe simulator designed to 
attract a broad player base, 
and Primal Rage, a fighting- 
themed upright video with a 
prehistoric theme. 

Distributors listened atten- 
tively as Time Warner Interac- 
tive chairman Geoff Holmes 
explained the company’s com- 
mitment: “Time Warner 
believes in the strength of the 
amusement game _ business. 
Coin-op is the engine that dri- 
ves it. We will invest the time 
and money necessary to keep 
that engine running.” 

For the present, games will 
carry both the Atari and Time 
Warner names until, as Holmes 
put it, “you tell us to change it.” 

According to Mark Pierce, 
vice president of engineering 
for Atari Games, there are 10 
games in development. He 
remarked that an increased 
spirit of cooperation exists 
between the engineering and 
marketing departments. He 
promised a better response to 
distributor needs, particularly 
in terms of game pricing. “We 
are a team and we need to do 
this together,” Pierce said. The 
desired result: a future of more 
affordable games with higher 
volume in mind. 

Elaine Shirley, western sales 
manager for Atari Games, said, 
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MAKING CHANGE 
SHOULD NOT COST 
A BUNDLE! !!! 

















Measures only 
13.5"w X 26"h X 13"d 


e. 16 ga, Heavy steel construction 


Coinco BA30 bill acceptor. Can 
be set to accept $1, $2, $5, $10, 
or $20's and carries a 2 year 
warranty on parts and labor. 
Also has the option of using an 
Ardac, Maka, Rowe, Mars, JCM, 
or CBV validator. 


Scratch resistant graphic 
front 


128 bonus options for 
token payouts 


High security 3 point 
Locking system 


Recessed saftey coin cup 
3,200 quarter / token capacity 


hopper loaded with options 
to 5,600 quarter / tokens 
Optional payout of nickels or 
dimes 





“Optional base and header available 
*Rear loaded model also available 


$1495," 





Six other models from which to choose 
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1-800-741-9840 


Call for your local Distributor 
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From left: David Capilouto of Greater 
Southern Distributing, Jerry Marcus of 
Atlas Distributing, and Phyllis and 
Rubin Franco of Franco Distributing. 









Enjoying an outdoor barbecue, (I-r): 
Janice Niblock of Canadian Coin and 
Holly La Montagne of Atari Games, 
Don and Alice Waters of Mountain 
Coin, and Gayle and Blair Norris of 
Brady Distributing. 


——24i. 2S 
Canada’s Ralph Winfield of Ralph's 
Automatic Coin Machine and Canadi- 
an Coin’s Jim Niblock, join Atari's 


Elaine Shirley, Jackie Sherman, and 
Derryl De Priest. 





From left: Blair Norris and Jon Brady 
Jr. of Brady Distributing, Gary Gouse of 
Birmingham Vending, and Scott Shaf- 
fer of Shaffer Distributing. 
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“We had large orders out of the 
chute for Primal Rage. People 
basically fell in love with the 
game. Orders were also good 
for T-Mek, another strategic 
game that totally immerses the 
player in the action. We expect 
it to have the same appeal as 
Steel Talons.” 

The meeting was also the 
occasion for the _ formal 
announcement of Mary Fugi- 
hara’s promotion from market- 
ing director to vice president of 
marketing. 

In addition to the business 


“We won't see the game until 
late August but it looks really 
good, especially the graphics. It 
is violent but there is a setting 
to dilute that. The game will be 
more acceptable because it is 
beast vs. beast and not man vs. 
man 

“The graphics and sound 
were fantastic on 7T-Mek. Even 
though it’s expensive, it’s not 
quite as expensive as some oth- 
ers on the market. There are 
only so many slots for those 
large games; you won't find 
that equipment everywhere. 


mlelaidiavebimel-lenl-lemel-lanl-ce-la-m dares 
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people are buying.” 


meeting, distributors and Atari 
Games’ staff members enjoyed 
a golf outing, jeep tour, and 
Western barbecue dinner. 


Distributor viewpoint 

How did attendees feel after 
the product introductions? 
Blair Norris of Brady Distribut- 
ing said, “I thought the equip- 
ment looked good and the 
event was well organized, as 
usual.” He is optimistic about 
Primal Rage: “The fact is the 
game is more versatile and can 
go in a lot more places.” 

Are players tired of fighting- 
themed games? Not as far as 
Norris can see. “That’s what 
people are playing and what 
people are buying, he 
remarked, adding, “The graph- 
ics on this game were unbeliev- 
ably good.” 

Gary Gouse of Birmingham 
Vending agreed with the 
assessment of Primal Rage: 
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With T-Mek you almost felt the 
vibrations with the sound, 
which has a lot to do with the 
game.” 


Game scenarios 

T-Mek: Dubbed “not just 
another driver” and “a cost- 
effective virtual reality attrac- 
tion piece,” the game is a fight- 
ing, driving simulator with a 
tank battle at its core. Alien 
drones and enemy bosses await 
the player in six challenging 
arenas. 

Tuned for all player skill lev- 
els, it features 3-D texture- 
mapped graphics, unique con- 
trols, head-to-head competi- 
tion, and a solo mode for single 
play only. A tournament mode 
and tournament package are 
available. 

Maximum player involve- 
ment is assured through Atari's 
CAGE digital sound system 
using spatial quadraphonic 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons. 


Token Tech™ #2000 


High Security Token Dispenser 


Control, Accuracy, Security & Dependability. 


Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis .. . or Anytime. 


Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
... of Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. . .1295” 


FOB LEXINGTON 


keg Phone or Fax for 
Free Brochure 


LARGE HOPPER CAPACITY 
Token Size Capacity Token Size Capacity 


POO sind te wrnenuaies 7,500 
DP tied angle titaides 7,500 
Pe 2 ee enter 6,000 








Specify Size 

of Coin or Token 
When Orderin 

Capacity Coin Capacity ' als g 
US Quarter............ 7,000 Brazilian 20 Cruzados..... 4,500 
Canadian 25¢ ......... 8,000 Venezuela 1 Bolivar....... 5,000 
Australian 20¢......... 5,000 Chile 1 Peso ............ 4,500 
Canadian Dollar........ 6,000 Ecuador 1 Sucre 


VAN BROOK OF LEXINGTON, INC. 


P.O. BOX 5044 ¢ LEXINGTON, KY 40555 «¢ U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 





= TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 
VENDING VENDING ae 
MACHINE I 
TOKENS MAS VENTA AVAILABLE MOVIE 
ae alls HERE TOKENS 
AVAILABLE PROOF OF AGE} J 
TOKENS HERE TOKENS REQUIRED 


VIDEO —_—- 
PARKING 


ey, : SUBWAY 
Vs woah SZ TOKENS 


TOKENS TOKENS 





POKER 


CARWASH 
oie 


TOKENS 


TOKENS FOR | [-—————"——— 
BATTING 
CANDY CAGE 


and TOKENS 
SNACKS — TOKENS =, TOKEN 





Many Stock Signs available. Custom Signs (black & white or color) designed to order. 
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and Doppler effects. The game 
is linkable to provide four-way 
battles. The exclusive rumble 
seat lets players “feel” the 
explosions. 


controllable finishing moves 
and hidden features maintain 
player attention and encour- 
age continued play. 

Look for intense 3-D realism 


m (olbm-llanlekimnc-limmaal-mUlele-ld(olacm idamaal~ 
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game.” 





Primal Rage: The simple and 
familiar theme of head-to-head 
fighting for one or two players 
provides the basis for the 
game. There are over 70 moves 
and fantasy characters; player- 





~ 


that draws players into the 
non-human fighting scenes, 
CAGE pulse-pounding audio, 
and seven player-selectable 
characters with their own pow- 
ers and personalities. 
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Atari Games’ Dennis Harper, producer of Primal Rage, shows the game to Bran- 


don Milner, Eldon Kingston of Mountain Coin, and Phil Wood of SunBelt Amuse- 
ment & Vending. 





es 


John Gatens of Southgate Amusement (I) joins Rich Babich of Colorado Game 
Exchange (c) and Sam Feder of Pacific Vend. 


PLAY METER 


62 





The game has been designed 
to suit both arcade and street 
locations. Gore levels are oper- 
ator-selectable. Unique prod- 
uct controls distinguish the 
game from others in the genre. 
It is available in a family cabi- 
net or Showcase cabinet with 
33” monitor. 

The upcoming AMOA Expo 
‘94 in September will provide 
another opportunity to view 
both T-Mek and Primal Rage. 

On a sad note, Atari Games’ 
president Mr. Hide Nakajima 
passed away on July 11 in 
Tokyo, Japan. Refer to this 
month’s News for highlights of 
Mr. Nakajimas career. 


aa 


Dennis Harper and Mike Taylor of Atari 
Games. 
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MILK CAPS 
SLANMMERS 


HITTERS 
<MEINES 


They’re fantastically HOT and we’ve got ’em! 


Licensed, Sports & Generic + Licensed World Cup Soccer Milk Caps! 














Call for your $35 Introductory Set! 
Sets include: 125 Milk Caps, 25 Slammers, instruction book, 
4-oz. and 6-oz. containers and game board. 
All items available in bulk. 


These are HOT! Don’t miss out! Call today! 


KING PLUSH 


Call Tracy, April, Angel, Chuck or Pat (the King himself) at: 


1-800-473-3402 


Phone: (310) 834-0499 © Fax: 310-834-7905 


“Dedicated to the Survival of Crane Operators!” 





SERVICE SCHOOL 


Mountain Coin 
hosts service school 


Mountain Coin in Albuquerque, Service schools were held for 
N.M., hosted several service NSM jukeboxes and vending 
schools in April and in June held equipment from Dixie-Norco, Au- 
a spotlight showing of NSM’s new tomatic Products, and Coinco. (1 
Solid Gold jukebox. 





NSM's George Haydocy (r) shows the new Solid Gold jukebox to Jimmy Moore of Operators were treated to a spotlight 
J&E Amusements. showing of NSM's new Solid Gold juke- 
box. 
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About 30 people attended the service school in April for 
Operators inspected the inside of the new NSM jukebox. vending machines. 
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Get Involved! 


1994 
MM in the industry lending 
MIURIUING «trade organization 
MI Sumers/operaters, 
STE vnanufacturers in the 
01 Directors Tada eieatanereaibiy 










it’s your chance to 
become involved and 





Be a Leader in Your State and at the National Level 





e Be an operator or distributor member of ANOA. 


® 6 
e Be endorsed in writing by five (5) other 
) ANIOA members. 
e Your name must be submitted to ANIOA’s 
‘ nominating committee by August 19, 1994. 
e Three-year term; ten (10) new directors to be 


named at ANIOA Expo ‘’94, September 22-24 in 
San Antonio. 


Applications and/or more information can be obtained by contacting Amusement & Music Operators Association headquarters. 


a FS 7 
: Please send me information on: ' Becoming an AMOA director | AMOA membership | 
| Please type or print | 
| Name: Company: | 
| | 
| | 
| Address: City/State/Zip: | 
| | 
: Phone: ( ) Fax: ( ) | 
| | 


eas to: Jill Mateja, AMOA, 401 North Michigan Ave., Chicago, IL 60611-4267 — 312.245.1021 or FAX 312.245.1085 
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Old dogs don't need 
to learn new tricks 
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Benchmark 
founders, (I-r): Al 
Kress, Arnold 
Kaminkow, and 
Ron Haliburton. 


t’s not unusual to see new com- 
panies pop up in the coin ma- 
chine industry. However, when 
Benchmark opened its doors in 
January 1993, there was some- 
thing a little different. 

The founders were not simply 
three guys with extra money to 
invest; they brought to the new 
venture 110 years of combined 
coin-op experience. Benchmark 
may be a new name to the indus- 
try but Arnold Kaminkow, Ron 
Haliburton, and Al Kress have 
been familiar figures for many 
years. 

Ron was one of the founders of 
Allied Leisure, which went on to 
become Centuri. A whiz in engi- 
neering, Ron developed some of 
the most successful driving and 
video games back in the ‘60s. 
After his success with Allied, he 
started another company called 
Arcade Engineering and again 
was well-known for developing 
many popular games. 

Bally bought Arcade Engineer- 
ing and, as part of the deal, Ron 
stayed on to develop games. He 
retired in 1982. Discovering soon 
that leisure wasn’t his forte, he 
was soon back in business, this 
time developing products for the 
restaurant and golf industries. 

In 1986 Ron formed Jeron Tech- 
nology, which became J-Tech, the 
largest manufacturers of on-pre- 
mise pagers in the world. The 
company has a huge engineering 
staff that includes many former 
Arcade Engineering employees, 
which proved to be vital for open- 
ing Benchmark. 

Arnold started his long indus- 
try career in the early ‘60s at 
General Vending in Baltimore. 
Arnold was president of Robert 
Jones International, which later 
became Bally N.E. Distributing. 
He remained part of the Bally 
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Group until 1982. During his stint 
with Bally he was responsible for 
licensing and selling product and 
was the first importer of Namco 
and Nintendo product into the 
United States. 


After leaving Bally, Arnold 
became president of Centuri and 
was credited with bringing to the 
industry games like Track & 
Field, Time Pilot, and Hyper Olym- 
pics when video was in the dol- 
drums. Most recently he was a 
consultant for Sega Japan. When 
Sega purchased Time Out Family 
Amusements, Arnold was named 
president of the arcade chain. As 
early as 1986 Arnold began seeing 
the importance of redemption; he 
claimed that redemption would 
be a major factor in the family ! 
entertainment business. Ron Haliburton (r) with Roland Berrios, design engineer and graphic artist. 

Al Kress is a familiar face in 
distribution. He got into the coin 





GREAT AMERICAN BILLIARDS 


- Cabinet grade */:" plywood 

- Unitized composited ball return system 
- A.B.S. Injected legs 

- Special dome shakeproof washers 

- Magnetic 2'/2" or 23/s" cue ball 

- Hinged and locked trap door 


- Die cast chrome plate corners 


- Modular coin box housing 


- Rails and slate covered with 210z. cloth 


- Poplar wood top frame and rails 





1-800-831-2011 
24 Stafford Ct. - Cranston, (401) 463-5587 


Rhode Island 02920 FAX: (401) 463-6673 
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machine business right out of col- 
lege, operating large routes in 
the New York area. In the early 
‘70s he started Coin Machine 
Distributors in New York and 
soon expanded to Baton Rouge, 
La., Hartford, Conn., and Long 
Island, N.Y. 

After selling his distributorship 
to Betson, Al began concentrating 
on developing large entertain- 
ment complexes. He was involved 
in the first centers in the metro 
New York area. Al’s experience 
covers a wide range of areas from 
operating and distributing to fam- 
ily entertainment centers. 

When the three industry veter- 

if 2 ans got together, the feelings 

iter Sea = were mutual about the industry: 
BASS enw “We felt we could pull the wagon 
together,” said Arnold. “We all 

loved the industry, had the ability 

to create innovative and original 


Choose the “industry standard” for ticket dispensers 


Don't take chances! Dependable Redemption Machine 
performance, on time delivery, and 
outstanding service have made us the —_— Ticket Dispenser 
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Arnold Kaminkow with Benchmark’s accountant, Fred Teruso. 












preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over ° Validation 

10 years. © Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 

effort that you have put forth to 






meet our unscheduled needs.” 
Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 














e Counts and destroys 


| a Deltronic ag 
LADS INC. ~———1aoiberty Lane, Chattont. PA 18914 + 215 997-8616 « FAX 216-997-9606 


120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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DOUBLE YOUR ROLL © @ 
DOUBLE YOUR PROFIT 


-GULD 
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STEP 
STOOL 
ELIMINATOR 





















@ FOR ALL AGE GROUPS 

@® DUAL COIN CHUTES INCREASE GAME 
STRATEGY 

@ HOLDS 6000 TICKETS 

@® LOCATION TESTED WITH PROVEN 
EARNINGS 

@) STATE OF THE ART SOUNDS AND MUSIC 

@ FULL BOOKKEEPING AND DIAGNOSTICS 

@® 100% PLYWOOD CABINET FOR LONG LIFE 

@ PROGRESSIVE LINKED DISPLAY UNIT 

OPTIONAL 





Benchr 
Cainment ic 


™ 

2071 NORTH DIXIE HIGHWAY 

POMPANO BEACH, FL. 33060 

TEL (305) 781-8080 
FAX (305) 781-7900 





DIMENSIONS ¥ 
HEIGHT 61" a 
DEPTH 48" 
WIDTH 231" 

WEIGHT 225 Ibs. 

HEIGHT WITH 


DISPLAY 81" © 1994 BENCHMARK ENTERTAINMENT LC ALL RIGHTS RESERVED. PAT. PEND. 
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redemption games, and we had 
the facilities to make it happen.” 

Utilizing the impressive engi- 
neering department at J-Tech, 
they were able to design games 
on state-of-the-art computers and 
perfect them before the first 
screw was riveted into place. 
Benchmark’s first game, Roll For 
Gold was introduced at the 
ACME show in Rosemont, Ill., this 
past March. People often couldn't 
quite remember the name of the 
company, but they were raving 
about the game. 

Was the threesome surprised 
by the overwhelming response to 
their first game? “No, we weren't 
because we had tested the game 
for six months and it was consis- 
tently number one or number two 
in all locations. We had no doubt 
it would make money for opera- 
tors,” explained Arnold. 


It almost seems impossible that 
these three men could be out of 
the business for awhile, yet make 
a dynamic comeback in such a 
short time. However, once Arnold 
explains that they never lost sight 
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In the factory, (I-r): Marc Williams, Tom Corday, Fred Teruso, and Dean Lovelace. 


of the market, continued to go to 
all the trade shows, kept their 
subscriptions to the trades, talk- 
ed to operators, and saw what 
was available, perhaps it’s a little 
easier to understand. They could 
see the market changing and 
knew that their insight into re- 
demption was going to be their 
strong point. 

Arnold describes redemption 
as the catalyst that has expanded 
the player base for the coin ma- 
chine industry. “Redemption is 
bringing about a demographic 
change from the traditional 12- 
year-old in an arcade to families 
in entertainment complexes,” he 
began. “I think people were hesi- 
tant about merging young teens 
with families and young children, 
but the equipment mix has 
helped people coexist. Families 
can visit a family entertainment 
center and find something fun for 
everyone, no matter what age 
group.” 

Naturally, we were on the edge 
of our seats to find out about 
Benchmark’s next product, but 
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no amount of coercing seemed to 
persuade Arnold to divulge the 
company’s secrets. Finally, a few 
sharp toothpicks under his fin- 
gernails was all it took to find out 
that Benchmark will be showing 
two new pieces at the upcoming 
AMOA Expo in San Antonio. 

But before telling us the names 
of the two games, Arnold said he 
wanted to stress that Benchmark 
is not simply building a game and 
then wondering what to do next 
week. “We are building a product 
line,” he explained. “Roll For Gold 
is our first product. We'll build it 
today, six months from now, and 
two years from now. That’s the 
wonderful thing about redemp- 
tion, you don’t have to force a 
product out the door and move 
on to something else. Our two 
new games, Golden Goose and 
Boomer, will be added to our 
product catalog along with Roll 
For Gold. Having a product line is 
how redemption works. Bob's 
Space Racers, Doyle, and Smart 
Industries have shown it to be 
successful.” 


Arnold added that all of Bench- 
mark’s games are original cre- 
ations, not licensed. “We are 100 
percent self sufficient,” he said. 
“Our games all have patented 
features that make them unique. 
We will be protecting what we've 
created by filing for patents.” 

Since we managed to wrangle a 
little information about products 
to be introduced in September at 
AMOA, we thought we’d stretch 
our luck and ask about what’s on 
the drawing board for the future. 
Arnold gave us this simple, yet 
descriptive answer: “What we will 
be showing at ACME in March 
will knock ‘em dead!” () 
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- EVERYTHING UNDER THE SUN 
FOR THE AMUSEMENT INDUSTRY 
AT THE 















November 1-5, 1994: Workshops WP @ | 
November 2-5, 1994: Exhibits Yi iS 

Miami Beach Convention Center 

Miami Beach, Florida USA 


DON'T MISS THE WORLD'S LARGEST ; 
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VNEA hosts international 
pool championships 


More than 4,000 Valley 
National 8-Ball League Associ- 
ation (VNEA) players competed 
in the 14th Annual VNEA Inter- 
national Championships held 
May 28-June 4 at the Riviera 
Hotel and Casino in Las Vegas. 

Players from 31 states and 
eight countries, including Aus- 
tralia, Bahamas, Bermuda, 
Canada, Germany, Nether- 
lands, Spain, and the United 





Warren Kelley Meritorious Service Award recipients, (standing, I-r): Gary Nelson, 
Emil Marcet, Gene Urso, Bill Nemgar, and Paul Huebler; (seated, I-r): Chuck Mil- 
hem, Tami Norberg-Paulsen (1994 recipient), and Red Jones. 
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This year's Women’s Team Uniform Award went to Tommy's Rack & Roll, spon- 


sored by Acme Music. 
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Kingdom, packed the Riviera’s 
70,000-square-foot grand ball- 
room for a week of powerhouse 
pool and special events. More 
than 650 teams and 2,700 sin- 
gles entrants participated in 
the event. 

The winners and their spon- 
soring companies: 

Jim Wagner (State Amuse- 
ment) of Virginia captured 
$1,850 and the 9-Ball Men’s Sin- 
gles Regular Division champi- 
onship after he defeated Dan 
Hamper (Capital Music) of 
Montana in the final match. 
Dan took home $1,350. Tom 
Smith (Jackson Amusements) 
of Pennsylvania took third 
place and $1,075. 

In the 9-Ball Women’s Sin- 
gles Regular Division, Mary 
Russeau (Nick’s Music) of Ohio 
defeated Kathie MacDonald 
(Challenger Vending) of Cana- 
da. Mary took home $800 while 
Kathie claimed $525. Tina 
Akard (Starling Music) of Flori- 
da won third place honors and 
$450. 

David Black (Cheyenne 
Music) of Wyoming took home 
$2,000 and the 9-Ball Men’s Sin- 
gles Masters title. He beat 
Jason Miller (Gem Music) of 
Ohio who was awarded $1,500. 
Bobby Rezin (Town & Country 
Amusement) of Canada took 
third place and $900. 

Mary Waak (Bullseye Inc.) of 
Wisconsin captured the 9-Ball 
Women’s Singles Masters title. 
Mary claimed $1,000 while sec- 
ond place went to Rose Lee 
(Dahlco Music) of Minnesota. 
She won $700. Connie Shaw 
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TOURNAMENTS & LEAGUES 





VNEA executive director Gregg Elliott 
presents an El Tigre home pool table 
to a jubilant Greg Jenkins of Sydney, 
Australia. 


(Scott’s Vending) of Wisconsin 
won third place and $500. 

Moving to 8-Ball, Australian 
Shaun Budd (Trueline Billiards) 
won the Men’s Singles Regular 
Division, taking with him 
$2,500. Fellow countryman 
Michael Tillman (also Trueline 
Billiards) captured second 
place and $2,000. Mike Castle 
(W-K Music) of Ohio won third 
place and $1,400. 

Mike McClain (Wassick Nov- 
elty) of West Virginia squeaked 
past Mike Ray (Undy Amuse- 
ments) of Indiana to lay claim 
to the 8-Ball Men’s Singles 
Masters title. McClain took 
with him $1,500 while Ray 
nabbed $950. Paul Bowman, 
also of Indy Amusements, won 
third place and $950. 

Indy Amusements continued 
to look strong with Stephanie 
Kessler capturing the 8-Ball 
Women’s’ Singles Regular 
crown. Stephanie beat Aron 
Allen (R&M Music) of Okla- 
homa to grab the $1,300 first 
prize. Allen bagged $1,000. 
Kathy Carlson (C&N Sales) of 
Minnesota won third place and 
Di fo: 

Gary Jo Syverson (Rushmore 
Amusement) of South Dakota 
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9-Ball Men's Singles Masters Division 
winners, Dave Black (I) and Bobby 
Rezin. 


defeated all competitors in the 
8-Ball Women’s Singles Mas- 
ters Division to capture the 
$1,000 first prize. Diana Minor, 
another Indy Amusement lady 
shooter, captured second place 
and $800. Patty Maher (Rush- 
more Amusement) of South 
Dakota took third place and 
$500 

Winners 
events were: 

8-Ball Men’s Singles Senior 
Division: 1st—Clyde Bowles 
(Capitol Amusement) of Wash- 
ington; 2nd—Ray Skenandore 
(Bay Coin Machine) of Wiscon- 
sin; 3rd—Dave Basarich (R&M 
Music) of Florida. 

8-Ball Women’s_ Singles 
Senior Division: 1st—Cheryl 
Stoiber (Elum Music) of Ohio; 
2nd—Mary Traylor (Inglis Coin 
Machine) of Idaho; 3rd—Judi 
Andamasaris (Variety Enter- 
tainment) of Indiana. 

Scotch Doubles Regular 
Division: 1st—Jay Penrod and 
Karla Seyer (Automatic Ven- 
dors) of South Dakota; 2nd— 
Ken Coulter and Donna Drozby 
(Tri-City Amusements) of Indi- 
ana; 3rd—Debbie Stender and 
Jeff Peterson (Nick’s Music & 
Games Co.) of Ohio. 


of other major 
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8-Ball Women’s Singles Masters Divi- 
sion winners, Diana Minor (Il) and Dawn 
Fital. 


Scotch Doubles’ Masters 
Division: 1st—Cathy Gowin and 
Gary Kirkland (Challenger 
Vending) of Canada; 2nd— 
Martha Harsell and Donald 
Baker (Primo Pastimes Enter- 
prises) of Oregon; 3rd— 
Richard Lacey and Silvia Lopez 
(Import Pool Play) of Spain 

In team competition, more 
than 500 men’s teams and 154 
women’s teams battled both 
day and night for the next four 
days. 

Cranston’s (Wassic Novelty) 
of West Virginia, took top hon- 
ors in a field of 476 teams in the 
Men's Regular Team Division. 
Cranston’s cashed in on $6,000 
after defeating Red Horse #1 
(Lorain Music) of Ohio in the 
final match. Red Horse #1 took 
home $4,500 for their efforts. 
Tuesday Night Team (Dobkin 
Brothers Inc.) of West Virginia, 
took third place honors and 
$3,500. 

Ship & Shore 5 (Nick’s Music) 
of Ohio topped the Women’s 
Regular Team Division, taking 
a purse of $3,500. The ladies 
team snuck past Fatso’s Ladies 
(Capitol Amusement) of Wash- 
ington, handing them second 
place and $2,300. Top’s (Town & 
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Members of the 14th Annual All-Star 
Team. First team, (seated, (I-r): Mike 
Ray, Paul Bowman, and Larry Jackson; 
second team, (standing, I-r): Ken 
Boam, Ron Morton, Tony Blakenship. 


~~ — - 


Country Amusement) of Cana- 
da won third place and $1,700. 

Indy Amusements of Indiana 
boasted another winner in the 
8-Ball Men’s Team Masters 
Division. The Brickyard Blues 
took home $6,000 and first 
place honors after defeating 
Hotshots (Amusement Supply) 
of Pennsylvania. Hotshots’ sec- 
ond place finish earned them 
$3,800. Third place and $2,400 
went to The Calgarians (Chal- 
lenger Vending) of Canada. 

A pair of Minnesota teams 
fought it out for the 8-Ball 
Women’s Team Masters title. 
Stingrays/Strykers (C&N 
Sales) edged out Fabulous 
Ferns (Dahlco Music) to lay 
claim to the $2,500 first place 
prize. The Fabulous Ferns 
grabbed $1,700 and a second 
place finish. Quinn’s Lounge 
(Inglis Coin Machine Service 
Co.) of Idaho finished third and 
won $1,100. 

Shortly after the last 8-Ball 
was sunk, the stage was set for 
the Awards Banquet. More 
than 2,000 people attended. 
Tournament director and mas- 
ter of ceremonies, Gary Benson 
of Ft. Collins, Colo., welcomed 
everyone and began present- 
ing the divisional winners with 
their trophies. 

Highlighting the evening of 
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Cranston’s, first place winners of the 
8-Ball Men's Team Regular Division, 
accept a check for $6,000. 


the awards banquet was the 
comedy of Jeff Foxworthy. 

The banquet was also the 
stage for the presentation of 
the 1994 Warren Kelley Merito- 
rious Service Award. In memo- 
ry of Warren Kelley, a great 
supporter of the VNEA, it is the 
highest award given by the 
VNEA. Last year’s recipient, 
VNEA president Gene Urso, 
presented Tami  Norberg- 
Paulsen (C&N Sales) of Manka- 
to, Minn., with the honor. 

The 1994 International 
Championships’ All-Star 
Teams were also recognized 
for their week-long achieve- 
ments. Winners were based on 
a point system. 

MEN 

Ist Team All-Stars—Mike 
Pancerny, Mike McClain, Mike 
Ray Larry Jackson, and Paul 
Bowman. 

2nd Team All-Stars—Larry 
Behrens, Paul Mottey, Ken 
Boam, Tony Blankenship, Ron 
Morton. 

Honorable Mention—Mario 
Cilitti, Jason Miller, Tom Rossi, 
David Revis, Gary W. Powers. 

WOMEN 

Ist Team All-Stars—Karen 
Wold, Dawn Fital, Rose Lee, 
Kathie MacDonald, Diana 
Minor. 

2nd Team All-Stars—Linda 
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Stingrays/Strykers, first place winners 


of the 8-Ball Women’s Team Masters 
Division, (l-r): Cathy Krentz, Debbie 
Barnholdt, Judith Gangelhoff, and 
Karen Wold. 


Ellis, Mary Russeau, Vicki Pat- 
terson, Peanut Glass. 

Honorable Mention—Debbie 
Stender, Connie Shaw, Kay 
Sancrant, Stephanie Kessler. 

Earlier in the week at the 
president's reception, lifetime 
sanction cards were presented 
to Chuck Milhem, president of 
Valley Recreation Products; 
pool legend Red Jones; and 
Emil Marcet of Valley Recre- 
ation Products. Presented by 
VNEA president Gene Urso, 
the cards exemplify a lifetime 
of commitment to the associa- 
tion. 

Also during the week, sever- 
al charter holders were recog- 
nized wit the VNEA’s coveted 
Golden “8” Awards for major 
achievements throughout their 
league season. 

e The first year charter hold- 
er sanctioning the highest 
number of players their first 
official season: MGM Amuse- 
ment of Canada (305), Vendor 
Amusement of Canada (257), 
and Coin-Op Vending of Ohio 
(201). 

e The charter holder record- 
ing the highest percentage 
increase in sanctioned players 
over the previous league sea- 
son: Union Music of Michigan 
(462 percent), Import Pool Play 
of Spain (262 percent), and 
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8-Ball Women’s Singles Regular Division winners, (I-r): Stephanie Kessler, Kathy 


Carlson, and Shelly Barnes. 


Grand Bahamas Dist. of the 
Bahamas (252 percent) 


e The charter holder record- 
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ing the largest increase in 
number of sanctioned players 
over the previous’ season: 





78 


Canadian companies Wal-Mac 
(558), Challenger (409), and 
Southern Music (409). 

e The charter holder sanc- 
tioning 1,000 players each of 
the preceding five seasons: 
Minnesota companies C&N 
Sales, D&R Star, and Music 
Service. 

Greg Jenkins from Sydney, 
Australia, was the winner of a 
Valley El Tigre home pool table, 
which Valley provided for the 
drawing. 

VNEA Hall of Fame 
inductees were: Jack Dunbar 
(Derrick Music), Tony Liburdi 
(Town & Country Amuse- 
ments), Janene Hague (Dahlco 
Music), Dick Spitzer (Rush- 
more Amusement), and Larry 
Martin (Gapter Amusement). 


More than 4,000 
pool players 
filled the 70,000- 
square-foot 
grand ballroom 
of the Riviera 
Hotel in Las 
Vegas for the 
14th Annual VNEA 
International 
Championships. 
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OUT OF 
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PROFITS! 


Predators and Mankind. 
Players who enter this war of 
survival will decide the fate of 
humanity. A challenge they’ll 
find incredibly exciting. 


CAPCOM’S SYSTEM II" FOR 











Now the invasion of the Earth 
means an invasion of video 
game players into arcades like 
never before. Because Alien 
vs. Predator has arrived on the 
planet with great characters, 


great moves and a plot that INSTALLATION AT WARP SPEED. 
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THE GALAXIAL WAR PLAYERS a, Once you're plugged into 
HAVE BEEN WAITING FOR. oe = __. thesystem, changing 


software is as easy as 
snapping in a new board. 
To order Alien vs. Predator 

on System II, call your 
Capcom distributor, or 
Capcom at (408) 774-0500. 
Then get ready to join 
the battle for out of this 
world profits. 


The aliens have found our 
world. And earthlings Lynn 
and Schaeffer are prepared to 
fight them alone — that is, 
until the Predators show up 
and become their allies. Now 
the war begins between the 
galaxy’s three greatest 
hunters: the Aliens, the 


©1994 CAPCOM. Alien and Predator are trademarks of 20th Century Fox Film Corporation. All rights reserved. System II is a trademark of CAPCOM. CAPCOM is a registered trademark of CAPCOM Co., Ltd. 





Tom Ricci, chairman, president, and 
CEO. 





Dan Dinnebeil, regional sales manager. 
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Grayhound designs 
for a changing world 


From behind the doors of his 
Spacious new office at Gray- 
hound Electronic’s corporate 
headquarters in Lakewood, 
N.J., Tom Ricci works at the 
business of making people 
happy. 

Ricci, who is Grayhound’s 
president and CEO, has been 
designing and manufacturing a 
long, successful list of coin-op 
amusement games for more 


Tom Carey, vice president, director of 
operations. 





Peter Coulas, regional sales manager. 


than a decade. The games, 
which include skill cranes, 
sports, and video games, have 
put smiles on the faces of oper- 
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ators and players all over the 
world since 1982. 

Inside Grayhound’s brand 
new 27,500-square-foot facility 
in New Jersey, Ricci often pon- 
ders the future of the coin-op 
amusement industry and his 
career, which has spanned 
more than five decades. 

His start in the business 
came at the age of nine in a 
family-owned concession on 
the New Jersey shore where he 
worked behind the counter as 
a change boy. Ricci recalls the 
bingo games and the penny 
and nickel wheels where peo- 
ple lined up to take their 
chances for prizes of ciga- 
rettes, groceries, and candy. 

Later, he and his two broth- 
ers formed Sonny’s and Rick- 
ey’s Corp., which was corpo- 
rately based in Seaside 
Heights. Their business soon 
expanded into 10 other amuse- 
ment centers along the New 
Jersey shore in the communi- 
ties of Brigantine, Point Pleas- 
ant, Seaside Park, Long 
Branch, and other areas. It was 
here where the Ricci brothers 
learned the value of space. 

“Most of the arcades and 
Summer businesses were rent- 
ed by the front foot or square 
foot,” he said. “So space was 
always at a premium.” 

With space in mind, Ricci 
envisioned a small, single cabi- 
net which had the ability to 
play several games. It was on 
this multigame concept that 
Grayhound was established. 
Today, that idea is considered a 
standard in the industry. 

“We asked the manufactur- 
ers of dedicated games if they 
could build multigames in one 
cabinet,” Ricci explained. 
“Over and over again, they told 
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1 or 2 Players 

Sound Effects in Promo 

and Game Play 

Professional Soccer Ball 
Targets Flash When Hit 

Goal Light and Soccer Ball 
Light Also Flash When Target 
is Hit 

Attention Grabbing Chaser 
Lights 

Strong Safety Enclosure 
Easy to Assemble or Move 
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Adjustable High Score or Free 
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Elevating Ramp Ends Game 
Play 


Modern Design for More Locations 
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Easier Entry through Doorways 
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9” COUNTERTOP MODEL 


Depth - 215/s” « Width - 181/4” * Height - 1693/4” 


16 LINE GAME 
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such games are prohibited by law. 
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‘See: 
VISA 





LAKEWOOD INDUSTRIAL PARK ° 1915 SWARTHMORE AVE. e LAKEWOOD, NJ 08701 
TOLL FREE 800-222-0491 


908-370-8500 * FAX 908-370-7884 








MORE RARGRF ik 


—— 






oe A ga 
Aig Spat © 0 j Vase oh od. 
e = Om y 


iff 


a SS 2a cath ae 








: 


IO presen 










x Soe 
Yi are See RaU 


¢ 


NOD NT 
em 
& 

‘ A ie 
BS 
\ 
2 
he 
Sa 
‘A 
4% 


2 








BEY NDP. 
ees 
] 
i 


“o, HK 






‘> Ve! 

mn ESR 
VARS 

~ > ‘ 


3 ~LB 
rat’ 
* a 
MSE Ey 
a 





GAMING & WAGERING BUSINESS PRESENTS 


September 26—28, 1994 + Las Vegas USA 


Choose from more than 100 informative seminars and 
workshops. See the latest equipment from more than 500 
of the world’s leading gaming suppliers. And join more 
than 12,000 gaming executives from around the world. 


|| Send me information on attending 
the 1994 World Gaming Congress & Expo.. 











NAME 

At the World Gaming Congress & Expo you'll learn 
aaa from highly respected executives in the gaming industry 
COMPANY and from leading experts in fields like marketing and 


design. You'll see up-close and experience hands-on some 
ADDRESS : 


of the latest advances in gaming technology. And you'll 





have the opportunity to make valuable connections with 
key figures in the gaming industry. 

No other gaming event in 1994 will match the size, 
scope or value of the World Gaming Congress and Expo. 
To learn all you need to know about the 1994 World 
Gaming Congress and Expo, just complete and return 
the coupon. 


CITY/STATE-PROVINCE/ZIP-POSTAL CODE 








COUNTRY 





TELEPHONE FAX 
Faxto (INT+) 212 714-0514. 
Mail to The World Gaming Congress & Expo" 
Seven Penn Plaza, New York, NY 10001-3900 PM 
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Tom Ricci Jr., vice president of sales. 


us that it couldn't be done. At 
that time, I knew they didn't 
really didn’t want to.” 

Ricci said he felt manufac- 
turers were reluctant to build 
the multigame cabinet because 
they could make more money 
by building and selling three 
games in three separate cabi- 
nets. 

“Now that I’m in manufactur- 
ing I know you can do anything 
you really want to do,” Ricci 
said. 

It was on that belief and atti- 
tude that Grayhound has 
become a multimillion dollar 
corporation. 

We can do that became one 
of Grayhound’s earliest mottos, 
Ricci explained. “People would 
always come up to us and say ‘| 
have an idea for a game, can 
you do that?’” 

Today, Grayhound is bigger 
and stronger than ever, boast- 
ing more than $100 million in 
sales in its short history. Their 
biggest year came in 1988, with 
$22.5 million in sales. 

Some of the company’s 
hottest sellers are the Jumbo 
Skill Crane, Candy Shop Crane, 
Super Cherry Master and 
Dynasty 8-liner games, Cham- 
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The production line at Grayhound’s new 27,500-square-foot facility. 


pionship Basketball, Penalty 
Kick soccer, debit card dis- 
pensers, and pool tables. 


“We’re doing the field testing 
now, Ricci said. “I’m really 
happy with it. I just wish we 


srolet-\"Mela-\'dalelelalemicmeliele(=)ar-lale 


stronger than ever, boasting more than 
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Company officials are now 
excited about Grayhound’s 
newest release, Penalty Kick, 
the first sports redemption 
game based on soccer. The 
game is played with a regula- 
tion soccer ball inside an 
enclosed playfield 96” long x 
42” wide x 72” high. The object 
of the game is to hit one of 
three flashing targets at the 
back of game. 

Since the prototype called 
Shootout was introduced at 
ACME ‘94, distributors and 
operators from Europe, the 
Middle East, South America, 
Mexico, and several Pacific 
Rim nations, have expressed 
interest in the game. 
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had it done sooner with the 
World Cup soccer _ being 
played. 

Grayhound expects to begin 
shipping Penalty Kick to many 
of its distributors this month. 

With World Cup ‘94 being 
played in the United States this 
summer, Grayhound officials 
are hoping Americans will 
embrace the sport like other 
fans around the world, and 
hopefully that love for the sport 
will popularize Penalty Kick. 

“The American people still 
have to become infatuated with 
soccer the way they have with 
football and baseball,” he said. 
“They love it in Europe.” 

Ricci noted that in the coin- 
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Grayhound's R & D staff, (I-r): Porn 
Ruggierio, David Johnson, Jim Apple- 
gate, and John Pecci. 


op amusement business, tim- 
ing is everything. So the sum- 
mer release of Penalty Kick 
was no coincidence. 

In the mid-to-late 1980's, 
when Trivial Pursuit became 
very popular, Grayhound was 
one of the first companies to 
manufacture a video trivia 
game. 

“We sold a ton of them,” Ricci 
said. “We couldn't make them 
fast enough. We had such back 
orders it was unbelievable.” 
Grayhound sold almost 22,000 
units.” 

Another unbelievable suc- 
cess for Grayhound has been in 
the crane business. 

Cranes, which have been 
around for more than 40 years, 
have remained a staple item 
for the company. In a time 
when many operators believe 
the popularity of cranes is fad- 
ing away, Grayhound’s Skill 
Crane has remained a top sell- 
ing product. 

Just last year, the AMOA 
members chose Grayhound’s 
Skill Crane the “Most Played 
Redemption Game” of 1993. 
Ricci firmly believes that there 
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Lisa Sloat (seated), head receptionist, 
and Kim Morano, secretary. 


will always be a future for the 
crane business. 

“I find it disappointing to 
hear operators tell me they're 
not making money with their 
cranes, he said. 





Ken Holland (1), vice president/produc- 
tion, and Bill Dughi, vice 
president/purchasing. 


operators chose to loosen the 
tension on the machine's claw, 
making it almost impossible for 
players to win.” 

Ricci said these practices 
lowered the public’s percep- 


To be successful, operators must see 
cranes like a mini-department store, 
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Ricci believes that operators 
who have not done well with 
cranes have done a number of 
things wrong. First of all, he 
believes that those operators 
did not use the right items or 
display tactics. 

Some operators made the 
wrong business decisions when 
their crane business began to 
slip a little bit, he said. “They 
thought, ‘l’ll cheapen my prizes 
and keep more of the money.’ 
Then at the same time some 
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tion of the value of the prizes 
and their ability to win any- 
thing. 

“Let’s say youre a customer 
and you walk into a arcade and 
you see a prize in the crane 
that doesn’t have perceived 
value anymore. You say to 
yourself, ‘I can buy that for a 
couple of dollars. Why do I 
want to spend four or five dol- 
lars trying to win it?’” he 
explained. 

“So now all of a sudden their 
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business is really off and 
they're blaming the cranes,” he 
Said. 

To be successful, Ricci said 
operators must see cranes like 
a mini-department store. Keep 
the stock neat, the prizes new 
and appealing, and customers 
will come back. “But take the 
Same crane, throw the same 
items in over and over without 
arranging them, and you will 
fail,” he explained. 

Operators need to give cus- 
tomers a reason to play and 
allow them to win reasonably. 
The costs of play can be 
increased to accommodate the 
additional costs of the prizes. 

“People love to win and win- 
ners continue to be players,” 
Ricci said. “With the right prod- 
uct mix, turing over the inven- 
tory, and having enough win- 
ners, cranes can last indefinite- 
ly.” 

“There are operators who 
are still running crane routes 
that are doing great because 
they're doing the right things,” 
Ricci said. 

Despite its successes Gray- 
hound is constantly working 
with new innovations. to 
expand its product line. The 
next move is exploring mar- 
kets outside of the coin-op 
amusement industry. 

“As a businessman, I hate to 
have all my eggs in one bas- 
ket,” he said. 

Future plans for Grayhound 
include the implementation of 
a three-prong business attack: 
1) the expansion of the compa- 
ny’s core business by updating 
existing games and creating 
new ones 2) the developing 
video lottery equipment, and 3) 
marketing prepaid calling/- 
debit card dispensers. 

Grayhound has _ already 
developed and is now market- 
ing its DCD 400X Debit Card 
Dispensing System--patent 
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pending. Ricci sees the dis- 
pensing of prepaid calling 
cards, which combines vending 
and telecommunications, as 
the wave of the future. 
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“The prepaid calling card 
business has been extremely 
successful in Europe over the 
last 10 to 12 years,” he said, and 
is now slowly finding its way 
into the United States.” 

The DCD 400X is a vender 
that sells and dispenses pre- 
paid, or debit, calling cards. It 
will give the purchaser access 
to a long-distance carrier and 
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deduct the cost of the call from 
the card. 

“With the education of the 
public towards prepaid calling 
cards and their advantages, | 
believe the American public’s 
use of the cards will grow sub- 
stantially over the next five to 
10 years,” Ricci said. 

There are 40 members on 
the Grayhound team. Some of 
them include: Tom Carey 
(director of operations), Dan 
Dinnebeil (senior vice presi- 
dent of sales), Peter Coulas 
(vice president of sales), Tom 
Ricci Jr. (vice president of 
sales), Sam Letta (assistant vice 
president of sales), Bill Dughi 
(purchasing agent), Kenneth 
Holland (production supervi- 
sor), Nita Kubler’ (head 
bookeeper), Kim Morano 
(office manager), and Lisa Sloat 
(head receptionist). 
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Valerie Cognevich 


COINMAN 


INTERVIEW 


Michael Getlan 


musement Consultants is a na- 
tional amusement conceptual 
company. It provides services 
and games for its own facilities 
and co-vends accounts in 11 
states. The company has over 
6,000 pieces of equipment in 50 
sites. But it didn’t start out that 
way, says this month’s coinman 
Michael Getlan. 

Amusement Consultants was 
started by Mich- 
ael’s grandpar- 
ents, Beatrice 
and Isadore Get- 
lan, in the early 
1950s. Michael's 
father, Mel Get- 
lan, came on 
board counting 
the receipts (in 
pennies) when 
he was 10. 
Michael's uncle 
Ron began giving 
out Skee-Ball 
tickets while 
er standing on a 


| milk box when 


he was eight. 

Michael kept up 
the family tradition of starting 
early when at six he started 
working in an arcade. He swept 
the floor and made up newspa- 
pers, which they sold. He had 
one kiddie ride that was “offi- 
cially” his. He vividly recalls 
that horse with the real leather 
straps. 

Amusement Consultants is 
truly a family business. All of 
the Getlans started out at an 
early age learning all they 
could about the business from 
the ground up. Mel and Ron 
still head the company, having 
taken over from their parents 
in 1966. In addition, Mel’s kids— 
Michael, Rita, and Linda—and 
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Ron’s kids—Wayne and Ilyssa— 
play vital roles. Wayne also 
started young; he was eight 
when he began cleaning games 
in the arcade. 

Michael believes in starting 
the children early and has al- 
ready made sure his son Isaac 
is exposed to the business. 
Michael tells us that Isaac is an 
expert on kiddie rides andisa 
pretty good pinball player. Im- 
pressive for a three-year-old! 

What have been some of the 
most significant changes you've 
witnessed since you got into the 
business? 

When I started working the 
industry was pre-electronic. I 
remember when Periscope was 
introduced. When games went 
to solid-state it was a significant 
change. 

Another trend that greatly 
influenced the industry was 
multiplayer games, which hap- 
pened right after I started 
working full-time. Although I 
was in a lower level manage- 
ment position, concerned 
about one arcade, I could see 
the effect multiplayer games 
were having. 

Game rooms then ran at full 
Capacity so space was impor- 
tant. However, I felt it was vital 
to place multiplayer games so 
that players could stand com- 
fortably around them. I thought 
multiplayer games were signif- 
icant then and they still are. To 
this day, though, I see opera- 
tions (not mine) that don’t un- 
derstand the concept of multi- 
player games—that four people 
can play at the same time and 
need enough space to do so. 
They jam the games up, not al- 
lowing these games to be used 
as they were designed. The in- 
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troduction of multiplayer 
games even affected the design 
of game rooms 

How about other significant 
trends? 

Obviously, many trends have 
been in technology. One of the 
most exciting things about this 
industry is that we are on the 
cutting edge of technology. 
Every new technological ad- 
vance shows up in our equip- 
ment in one way or another. I 
look at it from marketing and 
engineering angles. 

For example, kits and car- 
tridge games were significant 
trends technologically, but 
from a marketing standpoint 
they didn’t really affect the 
player. But the changes now, 
like texture-mapping, change 
the marketing. The changes 
we re seeing are tremendous. 
Look at what’s going into pin- 
ball design; I just love it. 

Are FECs a trend? Have you 
noticed an unusually large 
number of people from outside 
the industry looking to get in? 

It’s not a trend for us. We’ve 
been in that business well over 
10 years and have specialized 
in arcades with over 75 games. 

But I have seen an influx of 
people from outside coming in. 
There's an image that these en- 
tertainment centers are im- 
mensely popular, which they 
are. But it’s like during the ear- 
ly ‘80s when many outsiders 
thought all they had to do was 
put a game out and collect the 
money every week—what could 
be easier? The majority didn’t 
have the technical expertise, 
rotation was a foreign word, 
and they just didn’t have the 
dedication necessary for suc- 
cess. There was a shakeout 
then; another will happen with 
family entertainment centers— 
soon. 

In fact, it’s happening al- 
ready. I’ve seen people get to- 
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gether with a great idea, but 
there was a lack of experience 
and cooperation between the 
partners. They didn’t have the 
information they needed to 
succeed. 

How important is it for some- 
one in a group to understand 
the business? 

Very important! Isn’t it the 
same as with any business? You 
are investing a great deal of 
money, yours as well as others’; 
it is certainly important. In fact, 
it's an obligation. Research is 
more than visiting a family en- 
tertainment center, talking to a 
few people who work there, 
and figuring you have a basic 
idea of what is going on. 

I find that many go ahead 
with their plans without the ex- 
pertise of a consultant or an ex- 
perienced partner. It is usually 
a costly mistake. 

If you had to make a mini-list 
of mistakes people make when 
planning a family entertain- 
ment center, what would you in- 
clude? 

The biggest mistake is un- 
dercapitalization, not being 
prepared for the extra funds 
needed to complete the project 
properly. They simply aren't 
prepared for the needs of a 
business to change and grow. 

Many figure what they need 
to open and very little more. 
They are counting on opening 
the doors and having people 
flock in. When that doesn’t hap- 
pen, they panic because there's 
not enough money. Then they Il 
start to skimp on services, turn- 
ing off the most important peo- 
ple of all—those first customers 
willing to try something new. 

There's always one group of 
adventurous people, the ones 
who try a restaurant when it 
opens, go to movies the first 
day, visit anew FEC, etc. If they 
enjoy themselves they can’t 
wait to tell their friends. If they 
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have a horrible experience, 
they ll talk about that too, 
maybe even more. 

Others rely on these adven- 
turous spirits to determine 
where they will go. When these 
first people walk through the 
door you have to make them 
absolutely gape at your facility, 
your service, your attitude, or 
your idea. If you don't, they will 
not spread the word. You prac- 
tically have to give stuff away 
when you first open. It’s not 
possible for someone who is un- 
dercapitalized. 

When we look at a proposal 
as a consultant, the first thing 
we gauge is the money avail- 
able. We want to know the mar- 
gin for error or, aS we Say, the 
margin of safety. We're doing a 
project right now that is about 
to open in Memphis. These peo- 
ple went in with their eyes open 
and knew what they wanted to 
do. We worked with them on 
everything from layouts and ar- 
chitects to equipment selection 
and consulting. We are operat- 
ing the coin-op equipment in 
the location. 

Would you advise newcomers 
to work with a consultant who is 
knowledgeable in the industry? 

I'd say yes if they are looking 
at the long-term picture. If you 
are looking at it short-term, a 
location opens with brand new 
games and makes money. But 
the majority of these places 
deal with local, not transient, 
crowds; the two are very differ- 
ent. For local customers, equip- 
ment must be rotated constant- 
ly. You're not going to be able to 
do that if you’re not working 
with an operator. | 

If you have one location you 
have one place to put the 
equipment. When it’s run its 
course, you have to trade it, sell 
it, or whatever because you 
have nowhere else to put it. 
Even if you have two or three 
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sites, it’s still a problem with ro- 
tation because the games have 
a lifetime. Time marches on 
and what is popular now will 
not be popular again by the 
very nature of video games. 
They are designed to make 
players work harder and hard- 
er as they get to know a game. 
Eventually, players get to a 
point where it’s not worth fight- 
ing through 17 levels to get to 
where they were last time. If 
the store doesn't have the abili- 
ty to change games it’s a prob- 
lem for their marketing 

A distributor said that the 
obsolescence of video games is- 
n't found with redemption. 
What’s your opinion? 

Redemption is designed the 
opposite way. As you get better, 
the rewards are higher. It’s an 
incentive to play more. Howev- 
er, every class of amusement 
game has a life span and a need 
for rotation. Having redemp- 
tion games does not relieve the 
need for rotation, although it 
may not be as often. 

Is the longer life span of re- 
demption games the reason 
they are so popular in family 
entertainment centers? 

We have been operating re- 
demption continuously for over 
30 years. We include it whenev- 
er we can. Having small ar- 
cades with redemption is not 
unusual for us. When you cor- 
rectly operate redemption 
equipment, which means 
putting in the work it takes to 
runn the prize center, you can 
have avery profitable niche in 
your operation. It just takes 
time and lots of attention. The 
profit potential is there and I 
think that is why it’s popular. 

The difference between an 
arcade and a family entertain- 
ment center is the variety of 
equipment, which directly af- 
fects the amount of time the 
customer will spend on the ac- 
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tivities. 

The question arises: When 
does it become a family enter- 
tainment center and not a chil- 
dren's entertainment center? 
Many people are opening chil- 
dren’s entertainment centers. 
And then there's a little blur- 
ring of target markets. A chil- 
dren’s room concentrates on 
children up to nine or a bit old- 
er. 

In a family entertainment 
center you have a children’s 
center within the confines of 
the center. We believe in trying 


machines and other entertain- 
ment attractions. These other 
attractions in an FEC can be 
both indoor and outdoor. 

What are some questions you 
get asked during your semi- 
nars? 

I’m never surprised at any 
question because I recognize 
that people are at very different 
levels. Ican remember wanting 
to know more about the busi- 
ness; that’s one reason I do so 
many seminars. When I first 
started, I could get information 
on formal business in general 
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to get the entire family; it’s 
much harder in a children’s 
center. While you may not geta 
family with younger kids and 
teens to come together at the 
same time, your facility should 
market to both because the 
teens may come at a different 
time than their parents and 
younger siblings. 

How would a game room dif- 
fer in an arcade and in a family 
entertainment center? 

In the actual physical room 
devoted to games. | believe in 
offering the greatest selection 
of games. There are older 
games that have proven them- 
selves with the customers. Ina 
game room within a family en- 
tertainment center, the selec- 
tion of games should not be as 
limited as in a regular game 
room where you only concen- 
trate on the hit games. The di- 
verse clientele that is going to 
the FECs has to be served with 
a diverse assortment of equip- 
ment, both amusement and re- 
demption, along with novelty 
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from books and articles but 
there were few avenues to pur- 
sue for information on the coin- 
op business. It was frustrating. 
This year I am serving on the 
family entertainment center 
committee of IAAPA. It’s giving 
me a chance to offer much- 
needed information to others— 
the kind of information I 
searched for years ago. 

Do you believe that educa- 
tion is vital to opening and op- 
erating a successful family en- 
tertainment center? 

I think education is vital to 
running any business. In a 
world changing more rapidly 
than ever before, if you don’t 
keep being involved and edu- 
cating yourself, you will soon be 
left behind. It’s nearly impossi- 
ble to catch up. One of my per- 
sonal areas of interest, which 
bleeds over to my professional 
life, is virtual reality. Reading 
everything coming out every 
month on virtual reality would 
be hard even if I didn’t have to 
worry about the amusement 
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business too! 

It is so important to keep up 
with what’s going on. Look at 
this example of something we 
should know: networking and 
downloading games. Block- 
buster recently announced that 
it will be working with Sega to 
be able to produce video games 
on reusable cartridges. When 
you go to rent a game it can’t be 
“out of stock.” They simply 
make a copy for you on a disc. 
When you bring it back, they 
can make a copy of whatever 
else you want. And this is only 
one thing! There is so much to 
learn. I’ve been doing this every 
day for 18 years and I learn 
something every day 

Do you think people skimp 
when it comes to hiring good 
help in their family entertain- 
ment centers? 

We operate in a paradox. 
There's a natural inclination to 
save money, but you want the 
best. You know we're in a cash 
business with security loop- 
holes (no matter what you do!), 
but you must trust your peo- 
ple—another paradox. And still 
another paradox is that you 
want your employees to do the 
right thing, but you want con- 
trol. The more control you 
have, the less they Il do without 
asking you first. 

I believe that people are the 
most important asset in your 
company. We have an incredi- 
ble staff. My main management 
team has been here for years. 
Some of them have been work- 
ing together for over 20 years 
straight! 

What advice would you give 
people on hiring help for their 
family entertainment centers? 

The best piece of advice is to 
take time with the hiring 
process. Hiring costs you a lot 
of money, make it count. I look 
for business experience, ask 
about hobbies, and depend ona 
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personal interview. I want to be 
able to look someone in the eye 
for a gut feeling about how they 
get along with people. I have 
had my share of people who 
were functional but didn't 
mesh. They eventually leave. 

I believe that you can't 
change a person's nature, but 
you can teach them anything. If 
they're honest, they're honest; 
if they're not, they're not. You 
can teach people to fix anything 
but you can’t teach them the 
traits that are inherent. These 
basic traits are what you have 
to be concerned with. 

I’m sure you're like most of 
us and can’t resist visiting ar- 
cades in every city you’re in. 
What are your impressions of 
employees you've seen in those 
arcades? 

I have a problem with any 
employee who doesn't learn 
the basic rule: the customer is 
always right. And the key is not 
whether he’s really right or 
wrong, it’s that he is dissatis- 
fied. There’s not a distinct way 
to say it. We say that the cus- 
tomer is always right but what 
we mean is that the customer is 
telling you he’s unhappy. Your 
objective is not to prove him 
right or wrong, it’s to satisfy 
him in any way, shape, or form. 
That’s the key. The best compa- 
nies give their managers lee- 
way in doing that. My man- 
agers, for example, are 
authorized to give free games, 
refunds, passes, etc. Even the 
change attendants can give re- 
funds and can get the man- 
agers to do whatever else 
needs to be done. 

There is only a small per- 
centage of your clientele who 
will abuse it. Most have legiti- 
mate beefs. One of the things 
that modern marketers know is 
that one person will tell 12 oth- 
ers about a bad experience. 
The snowball of bad news grows 
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much faster than the snowball 
of good news. Inertia going in 
the wrong direction can be a 
disaster. It’s always an uphill 
fight to do the right thing. 

This brings up another point. 
It’s not always enough to do 
what's right, sometimes it’s just 
as important to do it quickly. 
For example, if youre in a 
restaurant and you order soup 
and it’s cold. You have a dissat- 
isfied look on your face, you 
want to send it back, and you 
certainly don’t want to pay for 
it. The waiter should take ad- 
vantage of the opportunity of 
making you feel incredibly im- 
portant. 

At aseminar it was summed 
up like this: the basic issue is 
that people want to be loved. 
The way to love people is to 
make them happy. You'd be so 
happy if that waiter was back at 
your table in 30 seconds witha 
fresh bowl of steaming hot 
soup. If he didn’t come back for 
15 minutes you ve had time to 
get angry again. You don't feel 
loved and you're certainly not 
happy. 

The opportunity is gone. If 
you didn't want the soup, what 
if the waiter said, “OK, pick any 
appetizer on the menu,” and he 
brought it to you right way. 
You'd be talking about that to 
all your friends. 

The bottom line is that every 
time a customer is upset it’s an 
opportunity to do something in- 
credibly good. If you go over- 
board they'll tell everyone. If 
you do a mediocre job of mak- 
ing that customer happy, it’s al- 
most as bad as doing nothing. 

It’s not an original quote but 
someone once said that most 
people stop working as soon as 
they get a job. And that’s man- 
agement’s fault. Management's 
job is to get the job done 
through people. Motivating 
your people is part of the job. 
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The key is that you have to com- 
bat the inertia. I go into a store 
and I’m fired up. I want every- 
one to have fun. I want to see 
people smiling. In fact, we have 
a company slogan: little smiles 
are big business for us. 

Little things are what makes 
the difference in a com- 
pany,even the way you view 
yourself. Say you have have 
only one location. You don't 
have to say you are a small 
company. You can be a big com- 
pany, you just happen to have 
only one store. It’s your attitude 
about your business. 

I believe that every customer 
is entitled to a great game, a 
great time, and great service. I 
want my place to be the place 
they want to go when they go 
out. One thing about any busi- 
ness is that its constantly 
changing. The coin-op business 
is no different. A family enter- 
tainment center must constant- 
ly change and add new attrac- 
tions. We have stores that have 
been operating over 35 years. 
We are constantly updating, 
adding new attractions, adding 
more space. The customers we 
started with are now bringing 
their own families and are still 
expecting it to be fresh. 

You mentioned the early ‘80s 
when everyone wanted to get 
into the industry. An invest- 
ment in an FEC surely is more 
than it was to operate games, 
but do you think that people 
are unrealistic about return on 
investment? 

Yes, I think they seriously un- 
derestimate problems and un- 
derestimate the market. I’ve 
seen tremendous competition, 
overbuilding, and oversatura- 
tion. The business is so compli- 
cated that many simply have no 
idea of what they are getting 
into. You can't go into B. Dalton 
and buy a book on how to get 
into the coin-op business. 
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If someone was sitting in 
front of you, what advice would 
you give them? 

I'd first ask them why they 
want to get into the business. 
While I’d expect them to say it’s 
for the money, I am a firm be- 
liever that you shouldn't do 
something just for the money. 
I'd advise them that they must 
be willing to go through some 
tough times for something they 
believe in. 


“Little smiles are 
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I'd also advise them to geta 
consultant and be sure the con- 
sultant can cover all the bases, 
based on his experience. You 
should expect a consultant to 
give you advice on everything, 
including location, negotiation, 
zoning, attractions, selection, 


pricing, layout, and demo- 
graphics. 

Why are FECs so popular 
right now? 


When I was a kid we just 
biked around and no one was 
overly concerned about where 
we were. It’s not an easy time 
we live in now. Parents simply 
can't let their kids roam the 
streets. They need _ places 
where they are safe. Today, 
there are a lot of distractions 
and parents don’t spend as 
much time with their kids. The 
values that are needed to make 
most parents comfortable with 
children’s activities aren’t pre- 
sent in many families. A family 
entertainment center provides 
a place for them to get together. 

It’s not like an arcade where 
children can be dropped off 
and the parents go about their 
own business. You can have a 
family entertainment center 
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with a children’s entertainment 
center in it, but you can’t have a 
children’s entertainment cen- 
ter with a family entertainment 
center in it. 

I divide customers into cate- 
gories: three- to six-year-olds 
who don’t play video games but 
hang out in play ports; six- to 
nine-year-olds who play some 
video and redemption (nothing 
major); and kids above nine or 
10 who play serious video. 

We believe in providing 
something for everyone. Some 
believe it should be segmented 
even further by doing target 
marketing. It’s certainly a vi- 
able marketing philosophy, but 
not for us. Our company does 
many different types of amuse- 
ment facilities, from a two- 
game pizzaria to the largest 
family entertainment center in 
Connecticut. 

How hard is it to build a facil- 
ity that has something for 
everyone? 

Your whole family would be 
happy at our facility in Con- 
necticut. We have miniature 
golf, batting cages, and laser 
tag geared for adults. Kids love 
those things. Plus there's 
bumper boats and cars, tons of 
redemption equipment, video 
games, and even more for the 
little ones like rides and a soft 
modular play area with a 
unique interactive play section. 

We're talking about many 
age groups and you must strike 
a balance of offering something 
for all of them, remembering 
that all members of a family do 
not need to be using your facili- 
ty at the same time. The teens 
can be there on Friday night, 
while it’s parents and younger 
children on Wednesday after- 
noon. 

Believe me, it’s not easy. But 
if it was easy, everyone would 
be doing it. There’d be no need 
for experts. 
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The Bubbler (Series IV) 
Antique Apparatus/Rock-Ola 

As bubbles of air rise to the 
top of this unit’s eight tubes, a 
kaleidoscope of colors flows 
through translucent plastics. 
The Bubbler (Series IV), with 
a 280-watt amplifier and a 
six-speaker, three-way sound 
system, is crafted from the 
finest hardwoods and triple- 
plated metals. The unit 
comes with push buttons and 
a motorized page-flipper. 


Model 91 Countertop 
Antique Apparatus/Rock-Ola 

This compact tabletop 
jukebox is built with the same 
exotic hardwoods and triple- 
plated, die-cast metals as the 
larger AA/Rock-Ola models. 
The Model 91 Countertop is 
small in size while big on per- 
formance. It has audio jacks 
in back for a remote speaker 
system and comes with a coin 
mechanism for quarters. It 
takes up less than two feet of 
space. 
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The Coca-Cola 
Antique Apparatus/Rock-Ola 
This model, produced ex- 
clusively for Coca-Cola, has 
designs in the etched glass, 
upper plastics, and round 
disc. AA/Rock-Ola now has 
an exclusive license to sell 
this collector’s dream. The 
Coca-Cola is built to the 
same specifications as The 
Gazelle. It has a 100-disc 
capacity, 280 watts of power, 
and a six-speaker, three-way 
sound system. 


The Peacock 
Antique Apparatus/Rock-Ola 
This company’s premier 
jukebox features six bubble 
tubes, rotating colors in the 
side columns, and the “polar- 
ization of light,” where each 
of The Peacock’s plumes 
change colors independently. 
The Peacock has the same 
high-quality components as 
the other jukeboxes in the 
AA/Rock-Ola line. 
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The Gazelle 
Antique Apparatus/Rock-Ola 
With fawns playing the 
pipes of Pan above and two 
leaping gazelles etched in 
glass panels below, The 
Gazelle is a recreation of the 
rarest of jukebox wonders. Its 
etched glass and side col- 
umns are illuminated with 
changing colors while four 
bubble tubes flow up the 
sides. The crown, shoulders, 
and pilaster supports are all 
hand-carved. 





The Rocket 
Antique Apparatus/Rock-Ola 
The Rocket produces max- 
imum performance using 
minimum space. Eight full- 
size CD jackets and title 
cards are showcased. The 
100-CD capacity mechanism 
is easy to load, simple to 
operate, and durable. Despite 
its smaller footprint, The 
Rocket shares the same com- 
ponents and outstanding per- 
formance as the rest of th 
line. ; 








Jukeboxes 





The Legend 
Antique Apparatus/Rock-Ola 
The Legend displays 16 
full-size CD jackets and title 
cards at once, while its func- 
tional design allows for full 
viewing of the 100-disc mech- 
anism. A six-speaker, three- 
way sound system is powered 
by a 280-watt amplifier. 
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Classic 
Digital Disc America 

This jukebox has 1940s 
styling, all-aluminum cast- 
metal trim (24 pieces), and is 
hand-polished with triple- 
plated chrome (optional 14- 
karat gold trim). Other fea- 
tures include eight bubble 
tubes, simple push and flip 
title selection page holder, 
built-in disc management, 
and 200 watts of power. 
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1812 Deluxe 
Digital Disc America 

This slim, beautifully crafted 
jukebox is designed with a rich 
cherry finish, chrome-plated 
grills and trim, and has no hor- 
izontal surfaces. The 1812 
Deluxe comes standard with 
convenient movable drawer 
for servicing, with a coin and 
bill unit above. Other features 
include background music 
programming, P.A., and kar- 
aoke capabilities. It has 200 
watts of power and a 100-CD 
selection title flipping pager. 





Nostalgia Gold 
NSM-America 

This unit has the appear- 
ance of a jukebox of the 1950s 
and the technology of a juke- 
box of the 1990s and beyond. 
Its solid walnut cabinet, 
metal, and chrome trim, and 
eight multi-color gel tubes 
give the Nostalgia Gold a 
striking appearance. The 100- 
CD “quick change artist” 
changer and ES V technology 
give this classic-looking juke- 
box the means to survive any 
future changes. 
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Panther 
Digital Disc America 

This cabinet is designed 
with a modern day styling, 
blinking lights, and a big front 
door and small back opening 
for convenient servicing. A 
200-watt amp can be linked up 
to three other amps providing 
800 watts of power. Panther 
comes with the option for 
karaoke and room to install 
the “Cheetah” mechanism. This 
eliminates delays between 
songs and enables the Panther 
to play two different types of 
music in separate rooms. 


Old Fashion Wizard 
NSM-America 

This wall-mount unit is 
ideal for the location seeking 
an alternative style. Its light- 
ed woodgrain pilasters and 
silk-screen front glass offer 
an appearance apart from 
any other NSM wall unit. Its 
features include all of those 
found in the NSM wall-mount 
units, including a 100-CD 
“quick change artist” chang- 
er, picture title display, and 
ES V technology. 
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Rolling Thunder Wall 
Mount 
Laser Video Network 

The Rolling Thunder Wall 
Mount is the first CD-ROM 
entertainment system. It can 
play 18 hours of 250 music 
videos, up to 2,500 CDs, and 
offers trivia, action and casi- 
no touch screen games. The 
Rolling Thunder Wall Mount 
can play up to 20 hours of 
karaoke music videos. It has 
an optional coupon printer 
for promotion, incentive, or 
redemption. 


Performer Wall 
NSM-America 

This wall-mount unit has 
ebony and silk-screened front 
glass, accented by glistening 
chrome and pulsating laser 
chase lights. Features include 
the Hyperbeam laser disc 
sound system, a 100-CD 
“quick change artist” chang- 
er, a real-time clock, built-in 
interfaces for using external 
music sources, and a picture 
display title viewer. 
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Fire Bird Il 
NSM-America 

This wall-mount unit is 
ideal for locations that don’t 
have space for a conventional 
jukebox. It’s an attention 
grabber with sculpted pea- 
cock art, mirrored glass, 
color-burst pilasters, and 
chrome adornments. Fea- 
tures include the Hyperbeam 
laser disc sound system, a 
100-CD “quick change artist” 
changer, a picture display 
title viewer, a real-time clock, 
free credits, and attract 
mode. 





Solid Gold 
NSM-America 

This is NSM’s full-size floor 
model. Its features include an 
eye-catching “light shower’ 
top animation, a 250-watt 
amplifier, and a “dual-tri” 
speaker system. Like all cur- 
rent NSM jukeboxes, the 
Solid Gold features a 100-disc 
“quick change artist” changer 
and ES V technology. 
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CD Hideaway 
Rowe 

This remote hideaway unit 
holds up to 100-CDs. It fea- 
tures a 250-watt amp and 
seven-band graphic equaliz- 
er. The dimensions are 21" 
deep x 27.8" wide x 23 1/2" 
high. 


CD Wallette 
Rowe 

This unit is designed as a 
replacement for vinyl wall- 
boxes and to open up new 
markets—ones that require 
small countertops and wall- 
mounted jukebox selectors. It 
has an attractive design and 
style that allows the jukebox 
to match any decor. Rowe 
also manufactures a CD/vid- 
eo jukebox add-on kit. 


Diamante 
Rowe 

In a new cabinet design, 
Rowe's premier jukebox, the 
Diamante, has gold and silver 
molding and running lights in 
a diamond shape. Like its sis- 
ter LaserStar models, this 
unit features the company’s 
acclaimed title display, 12 
full-sized CD jackets, and 
easy-to-read title strips. It 
will either hold 500 or 1,000 
$1/5 bills. 


LaserStar CD-51A 
Rowe 

This attractive, compact 
unit is cost-effective for oper- 
ators; it stocks up to 51 CD 
albums. The jukebox offers a 
changeable front panel that 
holds a custom sign for pro- 
motions, advertising, and the 
name of the location or oper- 
ator. Dimensions: 25.3” deep 
x 35” wide x 49.2” high. Bill 
acceptor for $1-5, with 500-bill 
stacker. 





LaserStar Nostalgia 
Rowe 

This jukebox has the look 
of the past on the front. The 
cabinet has eight bubble 
tubes and changing colors. 
It's equipped with a CD-100C 
mechanism. The CD version 
holds up to 50 discs. This and 
other Rowe CD boxes have 
these accessories: a CD Las- 
erStar wireless remote and 
LaserStar printer interface 
kit. This unit is now made in 
Grand Rapids, Mich. 
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Laser WallStar 
Rowe 

This CD wallbox has a 
choice of either 50 CD album 
covers/title strips or six CD 
album covers and up to 96 
title strips (100-CD display). 
The box can interface with 
the CD Hideaway or Laser- 
Star jukeboxes. A CBA-II bill 
acceptor has a capacity for 
500 $1-$5 bills. 
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MM-1 CD Jukebox 
Rowe 

The MM-1 CD’s title dis- 
play is designed to merchan- 
dise music and stimulate 
maximum customer play. 
Eight full-sized CD jackets 
are displayed beside title 
strips. It features motor-dri- 
ven, push-button controls, 
and can accommodate up to 
100 CD albums. In the “at- 
tract mode,” the title pages 
turn automatically or move to 
a specific page number. 


Blast Effect 
Seeburg 

An affordable CD jukebox 
with an automated easy-to- 
read title display and a mod- 
ular mechanism that holds 
up to 102 CDs. Programmable 
features include a play stimu- 
lator, next play priority, 
selection lock-out, and back- 
ground music with adjustable 
volume levels. 
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Join the International 


Family Entertainment Center 


Association 


If you own or operate a business which relies 

on family entertainment dollars, IFECA 

is your association. By providing year-round 
information, education and networking, IFECA will 
be your partner, ensuring your continued success 
in the fastest-growing segment of the 
amusement industry. 


Become involved in the issues facing the 

fun center industry! Or just take advantage of the 
many benefits designed and provided by the 
people closest to the issues - 

owners, operators, developers and suppliers of 
family entertainment facilities. Join today! 
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Charter Membership Benefits in IFECA: 


The top trade show in the industry-FUN EXPO 
(Oct. 1-4, 1994, Las Vegas) with member discounts 
and extra services. 


Regular newsletter with information on marketing, 
cash control & operations for fun centers. 


Market research to help you run your business from . 


day-to-day! 


Objective “how-to” manuals on development, 
operations and marketing. 


Hotline Question and Answer Referral Service 
Achievement and excellence awards programs. 
Employment referral service. 

Networking Opportunities. 


Call (914) 993-9297 for more info 


Mark your calendar — FUN EXPO, Oct 1-4, 1994, Las Vegas 


For further information, please call, write or fax IFECA at: 


242 Central Avenue, White Plains, NY 10606, PH: (914) 993-9297, 


FAX: (914) 993-9219 


Name 

Company Name 
Address 

City, State, Zip, Country 


Phone Fax 


| ~have/____ 
___ fun center 
____ miniature golf 

____ skating rink 

____ bowling center 

____ arcade 

____ Childrens play center 
____ laser sports 

____ batting cages 

____ go-karts 

____ party rental 

____ other 


am planning: 
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New Casino 
Wurlitzer 

Wurlitzer’s New Casino, 
has hand-crafted cabinetry 
and powerful internal compo- 
nents. It features six internal 
speakers driven by 200 watts 
of power, a quick-flip menu, 
and a programmable play 
stimulator. New Casino has 
the capacity for 100 CDs, 
advanced laser CD tracking, 
and noise/vibration reduc- 
tion. 





New Orleans CD Il 
Wurlitzer 

This jukebox features 
three-dimensional graphics 
and 50-disc capacity. Discs 
are stored vertically; all 50 
CD titles are in view. Other 
features include a four-digit 
LED display for the disc and 
track number; microproces- 
sor control; play stimulator; 
and plug connectors for aux- 
iliary speakers. 


Billiard 
Cloth 


PN Cy ¢-lol-t-m- ale Mm O%e) (0) ¢— 


NWizsala 


ORDER DEPT: 


TOLL FREE -— 800-223-6468 
NEW YORK— 212-475-4960 
FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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New York, New York 
Wurlitzer 

Named in honor of the 
city’s prominence as a center 
of entertainment, this juke- 
box holds 100 CDs. It features 
a unique Y-shaped, bubble- 
tube front, and New York 
City’s skyline on mirrored 
panels. The back of the unit is 
curved, making it reminis- 
cent of Wurlitzer boxes in the 
‘50s and ‘60s. 











One More Time 
Wurlitzer 

In the design of the most 
popular jukebox ever pro- 
duced, Wurlitzer recreates its 
Model 1015 with back-illumi- 
nated, rotating color drums 
and pulsating bubble tubes. 
The unit, available in both 
vinyl and CD versions, comes 
with six speakers and a 
three-way stereo system. 


- BEST QUALITY 
& LOWEST PRICE 


- Parts 


- Original New and Used PC 
Boards, Cartridges For Video 


(Games 


- Ticket Dispenser 
- Power Supplies With Display 


Why Not Earn More? 


Cheapest In Taiwan 
Contact Us Now. 
Compare And We Win! 


CLE-lectronic Co., Ltd. 


P.O. Box 20-146 
886-6-2895901 (Rep.) 
FAX: 886-6-2896575 
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Conversion Kits 
Arachnid 

Any English Mark Darts 
games with a monitor (Series 
6000 or higher) can convert to 
the Galaxy . Features: auto- 
matic player change, double 
bull’s-eye, and Smart Target. 
Kits contain a main board, 
power supply, league card 
reader, decals, new Arachnid 
Web, wire harness, instruc- 
tions, and templates. 6800 
conversion kits adapt later 
model games. 


Scorpion Stinger ‘94 
Merit Industries 

Features games including 
301/501/701/801/901/1001, 
Baseball, Shanghai, Hi-Score, 
Cricket, and ‘01 Equal Darts, 
Solo Challenger, and handi- 
capping features. Available in 
upright and wall-mount mod- 
els with adjustable skill lev- 
els. The upright is available 
with 8-player and bill accep- 
tor options. Upgrade kits are 
available for PubTime 2 + II'’s 
and earlier Scorpion models. 
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Galaxy 
Arachnid 

Features include a hands- 
off league management sys- 
tem that automatically rec- 
ords all data for NDA “S.P.R.E.” 
points-per-round and marks- 
per-round for national player 
ranking, remote information 
retrieval option, all the most 
popular games, and the Top 
Gun Challenge ladder to pro- 
mote play. 


Scorpion Wall Mount 
Merit Industries 

All the features that made 
the Scorpion upright popular 
are available in this space 
efficient model that allows 
more flexibility in placement. 
It offers the Solo Challenger, 
automatic player change, the 
new match feature, and a full 
game menu. It also has the 
24-month warranty. 
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Oak Cabinet Super 6 
Plus Il 
Arachnid 

A dart game designed spe- 
cifically for placement in 
finer establishments. It is 
crafted of real oak with all 
the features of the Super 6 
Plus II , including a full menu 
of nine games. Available 
options: bill validator and 
stacker. 


Cougar Darts Floor Model 
Valley Recreation 

Features include new 
games 701, 901, Mark 21 and 
Honest Ernie, the computer 
competitor. The floor model 
has overhead scoring with 
four-player Cricket standard, 
league software, fold-down 
design, flush mounting, and a 
five-year warranty on the T- 
60/30 spider and target seg- 
ments and the patented dou- 
ble bull’s-eye. 





6500 Super 6 Plus Il 
Arachnid 

This model offers three 
Cricket games for two to four 
players and a switchable dou- 
ble bull’s-eye. Standard are 
the Arachnid Web, Spider 
Writer, League Slot, variable 
price switching, auxiliary TV 
hookup, and accumulating 
credits. Conversion update 
kits are available. 





Cougar Darts Wall Mount 
Valley Recreation 

Fits above obstructions and 
features the T-60/30 flush- 
mount spider target, multiple 
games; automatic one-dart-out 
calculator and display, over- 
head scoring with four-player 
Cricket standard, “Truscore” 
microprocessor, side-mounted 
steel double slot/double door 
coin mechanism, five-year tar- 
get warranty, programmable 
round limits, side-hinged front 
panel, and MET and UL ap- 
proval. 
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Dart League 
Operation Kit 
Valley Recreation 

This 150-piece kit contains 
all elements needed to help 
an operator initiate, organize, 
and operate dart leagues. 
The kit includes posters, sign- 
up forms, roster sheets, rule 
booklets, schedules, standing 
sheets, and handbook with 
complete instructions. 


Honest Ernie Computer 
Competition 
Valley Recreation 

This 37-piece kit helps pro- 
mote dart playing. It includes 
attention-getting cardboard 
cutouts of Ernie challenging 
patrons to a game of darts; 
marquees that sit atop Valley 
machines; and posters, stick- 
ers, and table tents that 
explain how to play darts and 
dare players to play against 
“Fairly Honest” Ernie. 





League Machine Auto- 
mated Scoring System 
Valley Recreation 
Automated scoring and 
management systems for 
leagues. Works with any pool 
table, dart machine, shuffle- 
board, air hockey, or other 
league-play equipment. Elec- 
tronically transfers scores 
into operators’ PCs via FAX 
machine. Software stores, 
processes, and maintains 
league statistics. No up- 
grades or changes to equip- 
ment are necessary. 
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THE CONVENIENCE OF VARIETY — THE QUALITY OF batons 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


—— 


#698-H20 


&#694-21 
#694-28 


#697-F11,F17,F25 


BATON LOCK AND HARDWARE COMPANY 
14275 COMMERCE DR. ¢ GARDEN GROVE, CA 92643 


#697-B12,B16,B24 


#695-G04 


#697-GO7 


1-800-395-8880 
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snake pit and you’ll win 
| mega, multi-ball jackpot 
| bonus points. Pull the trig- 
ger during play and lock 
| Slash’s lit guitar feature. 





Get all the 
band mem- 
bers on stage 
ato increase 
a the number # 
of balls in 
}play during 
multi-ball. 


SSlash’s guitar shot rewards nine 
mdifferent riff-rocking features. 
= Shoot ’em all and you’ll be thrown§ 
Minto a mosh pit of 6-ball riot play.f 
ea During riot play, all switches award 
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SINCE FORMING IN Fe 
1987, GnR has sold 3 
over 55 million albums ie 
world-wide. Their 
a “Use Your Illusion 
“= a Tour” ended in 1993 [™ 
Featuring >, ~—/) Saar: fae, and was the longest in 
pe a ° ees rock history lasting 28 
i months, visiting 28 
"4 countries, and giving i 
192 sold-out concerts f 
for over 7 million fans! 
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Video Lottery Terminals 





Lucky Touch 2000 
Arachnid 

Features include a heavy- 
gauge, metal casino-style 
cabinet with 19” VGA touch 
screen monitor; 16-bit 286 
platform; multiple games; 
dot-matrix impact printer 
with bar code capability; mul- 
tidenomination bill acceptor; 
self-test diagnostics; cus- 
tomized card backs; and 
player-selectable volume, 
deal speed, and bet. 





Take Five 
Betstar 

A 3-D video poker using 
Jacks or Better (other games 
available on request) with 
hopper payout (where al- 
lowed). Features include 
electronic coin comparitor, 
choice of card decks, double- 
up feature, four deal speeds, 
choice of background color, 
and quality video graphics 
and sound. 
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V7000 Game Maker 
Bally Gaming 

A 13” or 19” touch screen 
unit with 60332 microproces- 
sor; modular, single-board 
design; internal bill acceptor; 
all-metal cabinet; easy-to-use 
diagnostics; and high-speed 
ticket printer with graphic 
and bar code capability. Ten 
games are offered, from 
poker and bingo to pull-tabs 
and reel games; a button 
model is also available. 





Wild Thing 
Betstar 

A 3-D video poker featur- 
ing Joker Poker. It includes 
the same features as the 
Take Five, such as four deal 
speeds and two different card 
decks. Also look for the “beat 
the dealer” double-up fea- 
ture. 
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Big Choice 
Betstar 

A 19” touch screen multi- 
ple game in a casino-style 
cabinet. Features: electronic 
coin comparitor; internal bill 
validator with stacker; 68000 
CPU board; ticket printer or 
hopper; and internal diagnos- 
tic, accounting, and security. 
Game menu: Jacks or Better, 
Joker Poker, Draw Poker, 
Bonus Poker, Deuces Wild, 
Keno, and Video Slots. Op- 
tional paytables and payout 
percentages; more games 
under development. 





Grand Gold 
Betstar 

A 3-D video 8-line game 
with a double-up feature and 
eighth coin bonus. The casi- 
no-style cabinet offers eight 
lines, nine reels, and hopper 
payout (where allowed). 


Real Poker 
Betstar 

A new line of flip-card 
poker games. Currently 
available: Draw Poker, Joker 
Poker, and Bonus Poker. 
Features include a casino- 
style cabinet, internal bill 
acceptor, electronic coin 
comparitor, internal account- 
ing and diagnostics, commu- 
nication and progressive 
metering capabilities, and 
hopper payout. 
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Captain Jack 
Drew Distributing 
Blackjack for up to six 
players, with credit or hopper 
payout. Cards are dealt from 
a dealer seen on a monitor in 
the center of the unit and 
pass directly to the surround- 
ing monitors. The overhead 
marquee adds a bit of flash. 
Seats are available. Dimen- 
sions: 9’ wide x 6’ deep x 6’ 
tall. 
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Casino Style Poker 
Drew Distributing 

Five choices of basic poker 
are offered: Draw Poker, 
Four Jokers, Deuce’s Wild, 
Joker’s Wild, and Raise-Up 
Poker. Features include EGA 
graphics and either a ticket 
printer or coin hopper. 


Dynamo Casino VLT 
Dynamo 

Features include heavy- 
duty steel cabinet with ped- 
estal, 19” monitor, multigame 
formats, button/touch screen 
combo option, bill acceptor 
with 1,000-bill stacker, 20- 
and 40-column printer 
widths, and a secure account- 
ing system. Licensed in 
Montana and Louisiana. Units 
stand alone or suit dial-up, 
mainframe computers and 
fiber optic systems. 


PLAY METER 


Match Suit Poker 
Drew Distributing 
Five-card draw poker 
game with a spinning slot 
jackpot bonus that pays up to 
a 50,000 coin value. Features 
include printer payout, 19” 
monitor, all-metal casino- 
style cabinet, button controls, 
and embedded bill acceptor 
with locking stacker. 


Upright models. 
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Dynamo Upright VLT 
Dynamo 

Features include ergonom- 
ically-designed cabinet, 19” 
monitor, multigame formats, 
button/touch screen combos, 
bill acceptor with 1,000-bill 
stacker, 20- and 40-column 
printer widths, and secure 
accounting system. Units 
stand alone or suit dial-up, 
mainframe computers and 
fiber optic systems. Licensed 
in Montana and Louisiana. 
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Video Lottery Terminals 


Respin 8 
Drew Distributing 

A legal reel game with 
eight coin random play, 
printer payout, three internal 
progressive jackpots, and an 
all-metal casino-style cabinet 
with chrome door and imbed- 
ded bill acceptor with locking 
stacker. 
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Players Choice Arcade 
IGT 

Features include a 19” 
monitor and operation in any 
of three configurations: but- 
ton, touch screen, or combi- 
nation touch screen and but- 
ton panel. There are multiple 
game programs including 
poker, line-ups, and keno. 
The bill acceptor is built into 
the cabinet. 





Treasure Chest 
Drew Distributing 

A casino-style, multigame 
machine with built-in diag- 
nostics and optional built-in 
14-segment multicolor pro- 
gressive display; all-metal 
cabinet; button panel; ticket 
printer; separate bill accep- 
tor access door; and either 
13” or 19” CGA-EGA monitor. 
Choose from a library of 
poker games, bingo, black- 
jack, and line-up games. 





Players Choice Classic 
IGT 

Available in a choice of 
touch screen, button, or com- 
bination unit with touch 
screen and buttons. It is of- 
fered in a wide range of mul- 
tigame programs. The cabi- 
net is a casino-style with a 
side-mount bill acceptor. 
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Player's Choice Flat Top/ 
Slant Top 
IGT 

The Flat Top works right in 
the bar while the Slant Top is 
designed for stand-alone 
application. Both offer a full 
range of games. The ergo- 
nomically-designed button 
panel provides simple, rug- 
ged player interface con- 
ducive to rapid game play. 





Golden Touch 
PGI 

Available as a combo unit 
or separate button or touch 
screen unit in a classic casi- 
no-style all-metal cabinet 
with a 13” or 19” VGA moni- 
tor, ticket printer, multiple 
games, and bill acceptor with 
stacker inside the cabinet. In 
the 19” model the stacker is 
accessible from outside the 
machine; in the 13” it’s ac- 
cessed by the main door. 


PLAY METER 


Riverboat Queen 
ITS 

Features include a 19” 
touch screen, metal casino- 
style cabinet with mirrored 
marquee and front glass, 
operator-selectable card 
graphics, CD-quality sound 
effects, dual copy printer, 
paper currency validator, 
and electronic coin acceptor. 
Ten games are available in 
the expandable cartridge sys- 
tem. 
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Diamond Touch 
Premier Gaming 

A classic model with 
chrome trim, built-in bill 
acceptor and 1,000-bill stack- 
er, multiple games, 13” or 19” 
monitor, touch screen or but- 
ton panel, and ticket printer 
with bar code capability, 
housed in an all-metal cabi- 
net. Glass can be customized 
to suit the jurisdiction. 
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Video Lottery Terminals 
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Montana Superstar 
(button) 
Merit Industries 

All features in the Mon- 
tana touch screen casino 
model are available in a but- 
ton model. Standard are: four 
poker games plus the vari- 
able credit value feature that 
allows players to select any 
game at a 5-, 10-, or 25-cent 
value. There’s a side-mount- 
ed 1,000-bill stacker, which is 
also available on the keno 
model. 


Pot-0-Gold 
U.S. Games 

Touch screen technology 
in an all-metal casino-style or 
upright cabinet with a 19” 
monitor. Game choices in- 
clude poker, pull-tabs, pick 
lotto, bingo, and keno. The 
bill acceptor is built-in and 
the game can accommodate 
both a ticket printer and hop- 
per. The company specializes 
in Indian gaming and regu- 
lated markets. 
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Montana Superstar 
(touch screen poker) 
Merit Industries 

Five games in one cabinet 
with player-selectable, vari- 
able credit featuring Joker 
Poker, Deuces Poker, Aces 
Poker, Tens or Better, and 
Jacks or Better. The casino- 
style cabinet has a touch 
screen, external side stacker 
with 1,000-bill capacity, and 
NCR journal printer. It’s 
available with a keno pro- 
gram. 
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Casino Model VLT 
Video Lottery Consultants 
Hands-on interaction is 
afforded players in this touch 
screen unit with multicolor 
graphics, easy-to-follow in- 
structions, programmable 
scrolling banner, multiple 
game format, dual coin ac- 
ceptors, and multidenomina- 
tion bill acceptor. 
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Video Lottery Terminals 


Upright VLT 
Video Lottery Consultants 

A unit with player-friendly 
features such as touch screen 
technology; anti-glare moni- 
tor; on-screen accounting, 
audit, diagnostic, and game 
statistics; on-board communi- 
cations capability; and multi- 
ple game format with bilin- 
gual options. 
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{ ONE 
COUPON 


TAKE STOCK! 


Redemption Game Tickets 
IMMEDIATE SHIPPING 


20,000 | $ 47.00 





40,000 $ 77.00 
$107.00 
$137.00 


$167.00 


2 Boxes 
3 Boxes 





4 Boxes 


100,000 
20,000 


5 Boxes 
Ea. Add. 





We have the right redemption tickets for your arcade 
12 different colors, 


machines. Available in 
custom-printed. 


“TICKET EATER” Counter/Shredder 


Count & shred 13 tickets per 
second. Available with Extra- 
Large number display! 
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TUGKET € SO 


THER INFORMATION 1-717 


PLAY METER 


¢ Choice of Copy- 
“ONE COUPON” or 
“REDEMPTION” 


¢ 15/32" X 2” Machine- 








National Ticket Company e 
ORDER DEPT. 1-800-829-0829 « TOLL FREE FAX 1-800-829-0888 
672-2900 @ INTERNATIONAL FAX 1-717-672-2999 


19” Upright VLT 
WMS Gaming 

Touch screen technology 
in an all-metal casino-style 
cabinet with single board sys- 
tem, multidenomination bill 
acceptor, comprehensive 
accounting and diagnostic 
capabilities, VGA monitor, 
and player-selectable game 
library that includes poker, 
keno, slots, blackjack, and 
more. Available with a ticket 
printer, hopper, or both. 


i 


ONE 
COUPON 


SESE SEE™ 





Issued 


in stock or 


P.O. Box 547 « Shamokin, PA 17872 
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19” Slant Top VLT 
WMS Gaming 

The first slant top with a 
19” touch screen, VGA moni- 
tor, and game menu of poker, 
blackjack, keno, slots, and 
more. Features include an 
ergonomic design, padded 
armrest, chair, in-cabinet bill 
stacker, and heavy-gauge 
steel inner cabinet. Also 
available: ticket printer, hop- 
per, or both; customized 
models for Indian casinos 
and riverboats. 


State of the 
Industry 
Surveys will 
be in the 
mail soon. 
Please fill 
yours out 


and return it 


to us. The 

results will 
appear in 
January. 


BRADY DISTRIBUTING 


Your Exclusive 





Distributor 
for South & North 
Carolina 
and Tennessee 


2708 Yorkmont Road 
Charlotte, NC 28219 =>» 
704-357-6284 
FAX 704-357-1243 


~ 305-621-1 41 5 
FAX 305-624-5278 








- 2689. Longate Drive 
_ Memphis, TN 38132 - 
901-345-7811 
: — FAX 901- 345-0578 


4225. 34th St SW 
owrer2 et: 32811 
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Pool Tables 





Bumpa Pool 
American International Shuffleboard 
Includes one set of 10 high-grade balls 
(five red, five white); two high-quality 48” 
cue sticks; one chalk holder; one box of 
pool chalk; one rules sign; and extra tips, 
cement, and cue clamp. Dimensions: 38- 
1/2” x 54” x 31” high, 220 lbs. (domestic 
packed) or 285 lbs. (export packed). 


The Challenger ° 


— of every pool table on the market today! 


The Challenger 
Dufferin Inc. 

Features solid aluminum side panels; 
doweled and framed 1” slate; heavy-duty 
laminated frame; full 6-1/2” hardwood 
rails covered with Formica; built to BCA 
specs; outside ends of leg pedestals fin- 
ished with heavy-duty molded plastic 
sleeves; and height-adjustable, die-cast 
metal leg levelers. 


PLAY METER 


The Classic 
American International Shuffleboard 
Features all deluxe accessories; gen- 
uine Formica throughout; professional 
K-66 type rails; highest grade billiard 
cloth; guaranteed automatic ball return; 
exclusive “cue ball lock;” tamper-proof 
cash box; and cheat-proof “feather- 
touch” coin chute mechanism. 


Dynamo Pool Table 
Dynamo 

Choice of cherrywood grain with 
chrome accents or new black color pack- 
age with brass accents and blue felt. 
Features include bill acceptor option; 
modular coin box system; steel ball 
ramp; “push lok” plastic pocket liners; 
steel slate support system; interchange- 
able parts; plastic pocket ramp system; 
universal cue ball separation system; 
and plywood floor/wall construction. 
Available in four sizes. 


105 


Coin-Op Table 
Continental Manufacturers 

The mechanical design and architec- 
tural features are simplified. This table is 
constructed of the best materials using 
wood, imported Italian slate, and lami- 
nation. Features reliable coin mecha- 
nism, heavy-duty lock box, and drop or 
push chute. 





Excaliber 
Dynamo 

Beautifully designed in your choice of 
light or dark oak for upscale locations. 
This table incorporates all of the stan- 
dard features found in the Dynamo Pool 
Table . 
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Pool Tables 





8-Pocket Right Angie Table 
8-Pocket Right Angle Billiards 

This table features a unique design for 
a different billiard challenge with differ- 
ent pockets and shots. It is available in 
coin-op and non-coin-op models. 





Old Timer 
Global Billiards 

This table has all of the same features 
as the standard Global coin table. It is 
available in three sizes: 7’-40” x 80”; 8’-44” 
x 88”; or 9’-50” x 100” with a three-piece 
1” slate. It also comes with the new free- 
play feature available with the turn of a 
key. 


PLAY METER 


Buckingham 
Global Billiards 

Features all plywood construction; 
high pressure laminate and solid hard- 
wood rails; turned maple legs; full size K- 
66 profile rubber cushions; handmade 
leather pockets with fringes or leather 
shield; brass accents; magnetic and over- 
sized cue ball separator; free-play mech- 
anism; lock-in cue ball; and trap door for 
removal of debris. Available in 7’, 8’, and 
9’ models. 


Shark 
Grayhound Electronics 

Features all-plywood construction; 
triple laminated legs; solid nylon roller 
on the trip rod; heavy-duty levelers; 
removeable coin box; adjustable price 
per play; ready access to the ball gate 
spring; rails and corners interchange- 
able with most leading tables; and a one- 
piece, high-impact plastic ball track 
system. 
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The Coin 
Global Billiards 

Features solid, all-plywood construc- 
tion with high-pressure Formica lami- 
nate; solid hardwood rails with full-size 
K-66 profile rubber cushions; a magnetic 
separator; anti-cheat mechanism; one- 
lock sliding window; a trap door for 
debris removal; and a new free-play fea- 
ture with the turn of a key. 





Pool Table 
Great American Billiards 

This table is constructed of 3/4” cabi- 
net grade plywood; steel slate supports; 
unitized composite ball return; ABS 
injected legs; dome shake proof washers 
on rails and corners; hinged and locked 
clean-out hatch; die-cast chrome plated 
corners; and modular coin box housing. 
Available in five coin-op sizes and two 
non-coin models. 
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Pool Tables 





Mustang Pool Table 
Micro Manufacturing 

This 7’ pool table features a 3/4” one- 
piece slate; adjustable pricing up to $1; 
magnetic cue ball; and a one-piece ball 
return system. It comes with four pool 
sticks, ball rack, and Belgian balls. 


Pro Series Coin-Op Table 
Murrey & Sons Co. 

Features a new high-tech design; poly- 
ethylene one-piece ball return system 
with magnetic 2-1/4” and 2-3/8” cue ball 
separator; solid hardwood and plywood 
construction; professional cushions; 
wool/nylon blended cloth; fully adjus- 
table coin slot from 25 cents to $1 per 
game; separately keyed and locked 
metal cash drawer; and solid hardwood 
pedestals with 6” easy level leg adjusters. 
Available in 3-1/2’ x 7’ or 4’ x 8’ sizes. 


Image Series Pool Tables 
Valley Recreation Products 

New, decor-matching tables available 
in three styles: comtemporary for the 
modern lounge, country for rustic loca- 
tions, and traditional for the familiar bar 
setting. Features the same quality com- 
ponents used in Valley’s Cougar tables. 
Available in 93” size only. 





Cougar ZD-6 
Valley Recreation Products 

New Summit Ash high-pressure lami- 
nate; decorative down-corners with 
Cougar logo; one-piece precision-ground 
Italian slate; one-piece polyethylene ball 
return system; simple and reliable cue 
ball separator; die-cast metal corners; 
replaceable coin chute housing; quick 
change rubber pocket liners; and 
adjustable from .25 to $1 coin mecha- 
nism. Four sizes available. 


PLAY METER 


The Leopard 
Valley Recreation Products 

This coin-operated, electronic table 
can be preset for Rack Play, Time Play, 
or Rack/Time Play for full flexibility. The 
functional components are housed in a 
unitized service drawer for easy access. 
Features include one-piece precision- 
ground Italian slate; one-piece polyethyl- 
ene ball return sytem; and reliable cue 
ball spearator. Two sizes available: 93” 
and 101”. 
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El Tigre 
Valley Recreation Products 

This home pool table is crafted with 
genuine Italian slate with one-piece end- 
to-end support system; one-piece poly- 
ethylene ball return system; playfield 
and contour rubber cushions covered in 
nylon-wool blend cloth backed for long 
wear; chrome-plated corners; and dou- 
ble reinforced fiberglass legs. Three 
sizes: 88”, 93”, and 101”. 
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Foosball 





World Sport Foosball 
R.H. Belam 

This deluxe model features patented 
“quiet play”; tempered glass top covering 
the playfield; telescopic rods with ball 
bearings; tamper-proof ball return; stur- 
dy aluminum legs; and playfield made of 
tempered glass. 


Rene Pierre Foosball 2000 
Brady Distributing 

This table features hard-chromed out- 
side rods; hard-varnished beech furni- 
ture finish on the cabinet; locking device 
by the latch; steel inside ball chute; light 
shock absorber springs; adjustable num- 
ber of balls for each game; and remov- 
able gerflex base for easy cleaning. 


Striker 
Dynamo 

Quality construction; transparent goal 
for higher spectator visibility; color 
graphics; oversized legs with pool table- 
style levelers; 1/8” laminant end walls; 
single ball vend; adjustable pricing; time 
clock; and lighted scoring unit. Available 
in electronic or mechanical models with 
telescopic or solid rods. 





DS-3 Soccer Table 
Dynamo 

Features polypropylene playing fig- 
ures for breakage resistance; a molded 
playfield constructed of high-pressure 
laminate; steel quick-glide rods; slide- 
out drawer; choice of 9 or 11 balls; a 
molded ramp; a one-piece cabinet; and 
Dynamo-sponsored regional and nation- 
al playoffs. 


PLAY METER 


Premier Championship Soccer 
Table 
Imperial International 

Features: Burn-resistant, laminated 
Navajo oak; triple-chromed solid rods; 
one-piece lexan playfield; longer, soft 
rubber handles; medium density fiber- 
board core is higher impact resistant 
than plywood; solid fiberboard core legs; 
steel cross dowel construction; and 
recessed drawer system. 
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Indoor Soccer 
Murrey & Sons 

Features: Solid chrome-steel rods, 
tournament-size cabinet playfield, pro- 
fessional scoring device, chrome ash 
trays, rubber-handled grips, easy access 
ball return, genuine ABT coin slot (25 
cents standard), special metered ball- 
count mechanism, and non-slip rubber 
casters. 
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The Standard 
Tornado Table Soccer 

Features long-lasting men; the 
“McCloud Split-Bearing;” octagon han- 
dles; rubber bumpers; high carbon, 
bend-resistant steel posts; hand-crafted 
fiberwood cabinet; high-pressure lami- 
nate surface; three-man goalie; simple 
lock system; and nine balls dispensed 
per game. 


Hammer Table Soccer 
T-T Manufacturing 

The unique feature on this rugged 
table is the four-man middle rod instead 
of the usual five. The design is for easier 
shooting. Features an attractive cabinet; 
steel posts; and laminate surface. 








Foosball, Air Hockey 


NO PHOTO 
AVAILABLE 


Tournament Soccer 
Wico Corp. 

This table features a new split cabinet 
design for simple clean out and service; 
one-piece black playfield eliminates sep- 
arate corner ramps; solid steel rods with 
extra large grips; dark walnut cabinet; 
50-cent push chute; and 9-ball metering 
system. Made in U.S.A. 





Taifun Table 
Betstar 

Features: Plastic-coated playing sur- 
face; all around profile strip; fluorescent 
rails; display for game credit, time left, 
and goals made; easily accessible service 
slide; optional playing time; automatic 
puck barrier; special pucks and mallets; 
overhead scoring with integrated black 
light; and new dual mechanical coin 
mechs. 


PLAY METER 


Hot Flash 
Dynamo 

This table features a new hot purple 
playing surface and exciting color pack- 
age. It comes with all of the proven fea- 
turs of the Dynamo Hockey. Optional 
overhead scoring package currently 
available for the two-player model. 
Available in two- and four-player and 3’x 
6’ models. 
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Kiddie Hockey 
Dynamo 

Features a 3’ x 6’ compact size de- 
signed for arcades and locations with 
space limitations. Reduced playing sur- 
face results in faster play; unique protec- 
tive net. Available in standard size (31”) 
or kiddie legs (26-1/2”) overall height. 
Available in deluxe or hot flash color 
packages. 
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Air Hockey, shuffleboard 





Comet Hockey 
Dynamo 

Features a glow-in-the-dark appear- 
ance package; heavy-duty, long-wearing 
laminate top; player-approved goal size 
and table design; center line for tourna- 
ment play; deluxe mallets and pucks; all- 
plywood cabinet; optic sensor scoring 
with digital readout; and high impact 
polystyrene leg system. 


Dynamo Hockey 
Dynamo 

Features an all-plywood cabinet with 
high-impact polystyrene leg system; 
heavy duty, long-wearing laminate top; 
premium blower and rail construction; 
player-approved goal size and table 
design; centerline for tournament play; 
deluxe mallets and pucks; optic sensor 
scoring with digital readout; push coin 
chutes; and easy removal of goal for ser- 
vice. 


Deluxe Hockey 
Dynamo 

The features are the same as the 
Dynamo Air Hockey with the addition of 
a deluxe blue and white color package. 
Optional overhead scoring package to 
enhance player appeal. Available in 3’ x 
6’ and two-player models. 





Neon Aire 
Imagination Leisure 

Hot neon lighting highlights the 
chrome-plated top scorer and both goals 
also glow with neon. Features a black 
and chrome designer cabinet; a stainless 
steel top; and is available with a mica 
top. 


PLAY METER 


SST-8 Table Hockey 
Imagination Leisure 

This table features a stainless-steel 
top; drop coin chute; electronic digital 
scoring; automatic puck return/puck 
lock-in at game’s end; adjustable time 
and score; locked access doors to all 
parts including goal areas; locked cash 
box; 100 percent mica cabinet; “top scor- 
er” large digital readout overhead score 
unit optional; and reinforced goals and 
frame. Also available the smaller SST- 
LITE, 
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Royal Bank Shot (9 ft.) 
American International Shuffleboard 
Features: Compact size allows for 
easy fit in locations; pin-gate control to 
prevent free play; slick Dura-Lak finish; 
climatic adjusters to ensure a level play- 
ing surface; electric (digital) score- 
boards; and kits for organizing tourna- 
ments or leagues. 
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Royal Cushion (9 and 12 ft.) 
American International Shuffleboard 
Features: The 9 ft. has the same fea- 
tures as the 9 ft. Royal Bank Shot; the 12 
ft. features a “horse collar game” where 
up to nine players score individually; 
adjustable pin-gate control for 15, 21 and 
51 points; a Rail-Type Electric Score- 
board, and a full set of accessories. 


Royal Longboard 
American International Shuffleboard 
Features: Availability in 16-, 18-, 20-, 
and 22-foot sizes; pin-gate control; Dura- 
Lak finish; climatic adjusters; electric 
scoreboards; sparkler weights; tourna- 
ment kits; a scoreboard lit by pedestal 
fluorescent lamps; and complete acces- 
sories and instructions. 


Shuffleboard 


Grand Master Shuffleboard 
Playfair Shuffleboard 

Features a 3” solid maple playing sur- 
face with silk-screened graphics; micro- 
processor-controlled, over/under cash 
box doors; available without coin doors 
for time rental play or home use; and 
comes in 22’, 18’, or 16’ sizes. Options 
include customized siding and an 
improved play-barrier control device to 
prevent free play. The Signature Series 
is the home version. 


THE FINEST IN COIN OP BILLIARDS, POOL AND SHUFFLEBOARDS 


THE ROYAL 


16, 18', 20' and 22' 


Lengths 


THE 
CLASSIC 
BILLIARD 

TABLE 
in 6’, 6-1/2, 
7' and 8' 
Models 


THE 12 FT. 
CUSHION 
in9' and 12' 


THE NEW BUMPA 
POOL 


AMERICAN INTERNATIONAL 


SHUFFLEBOARD CORP. 


308 RAILROAD AVENUE ¢ HACKENSACK, New Jersey 07601 © (201) 488-2889 » (800) 598-2881 « Fax (201) 488-0770 


PLAY METER 
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* CASINO « TRIVIA 
* ACTION GAMES 





Countertops 





Golden Poker 
Arjay Export 

A draw poker game hous- 
ed in an all-metal cabinet 
that measures 15-1/2” deep x 
11-1/4” wide x 13-1/2” high. 
Game features appear at the 
right alongside of the 6” color 
monitor. Also available: De- 
luxe Poker, Diamond Poker, 
and Super Mini-Boy models. 


El Dorado 
Grayhound 

Countertop model of the 
new Sskill-stop reel game, 
available with bill acceptor 
and stacker. Features include 
Flip 7 Bonus, Pair Bar Bonus, 
Money Bag Bonus, Pool 
Bonus, and more. Dimen- 
sions: 21” wide x 22” deep x 
21” high. The game also 
comes as an upright or kit. 
Also available: Cherry Master 
and Dynasty. 


VE SATOUCH 


High Roller 
Grayhound 

A multigame countertop 
featuring trivia, action games, 
and casino games. Features 
include a front coin drop, 9” 
or 13” monitor, on-screen 
bookkeeping, high score 
recognition, custom advertis- 
ing, bonus questions, large 
security hasp, full factory 
warranty, and separate lock- 
ed cash box. Software up- 
grades are available. 


Video Trivia 
Grayhound 

Choose from countertop, 
upright, and cocktail models 
of trivia with categories as 
diverse as science, music, 
comics, sports, TV, M.A.S.H., 
Hollywood, cartoons, TV 
soaps, general knowledge, 
and more. A game for one or 
two players. New games 
available in countertop and 
upright: Sex Appeal and 
Sports Mania. 





Kramer Top 
Kramer Mfg. 

A full library of poker 
games and 8-liner games is 
offered in this unit with swiv- 
el base and 9” color monitor. 
Choose from High Speed 
Bonus, Draw Poker, Bonus 21, 
Kramer Kasino, Joker Poker/ 
Black Jack, Riverboat Poker, 
Hi-Lo Double-Up Joker Pok- 
er, Super Dominos, and Tri- 
via. 
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Mega Touch Countertop 
Merit Industries 

A multigame touchscreen 
unit with full bookkeeping 
and diagnostics. Shipped via 
UPS with a 13” monitor, swiv- 
el base and optional custom 
advertising screens. Game 
choices include Great Soli- 
taire, Run 21, classic casino 
games, Phraze Craze, and 
Trivia Whiz 2000, featuring 
more than 10,000 new ques- 
tions. 
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Micro Countertops 
Micro Mfg. 

Choose from a variety of 8- 
line games and pokers. Fea- 
tures include a 9” or 13’ 
Wells-Gardner color monitor, 
Mars bill acceptor, and swivel 
base (standard). A printed 
plexi is available. 


Street Games I, Il, & Ill 
New Image Technologies 

A touch screen countertop 
with a 14” color monitor and 
35 different games. Other fea- 
tures include 16 screens of 
advertising and on-screen 
bookkeeping and diagnostics. 
Order as a “combo” for more 
than 70 games in one cabinet 
with 24,000 trivia questions 
and 10,000 “Hangman” phras- 
es. Solitaire games are avail- 
able; ships via UPS. 
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Photoplay 
New Image Technologies 
Compact disc memory for 
real-life photo graphics on an 
all-glass, touchscreen, 14” 
color monitor. Thousands of 
questions and photos ina 
wide variety of games. Other 
features include player buy- 
in incentives; 16 screens of 
advertising; adjustable play 
pricing and features; ships 
via UPS. Available in slant- 
top kiosk upright. 
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Electronic Pull-Tab 
Dispenser 
Advanced Gaming Industries 
Features 3,200 pull-tab 
capacity, tamper-proof metal 
cabinet, bill acceptor and 
coin mech, battery backup, 
keypad for features and 
audits, printer for auditing, 
and complete self-test diag- 
nostics. Options: 2, 4, 6, or 8 
dispensers, large LED dis- 
play, modem on-line capaci- 
ty, metal base, and foreign 
currency acceptor. 
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Countertop Champion 
U.S. Games 

Touch screen countertop 
with a library of 50 games, 
including the new Solitaire. 
Other features: a 13” color 
monitor, all-steel cabinet, 
front coin drop, 16 screens of 
advertising, large cash box, 
sound effects, high-impact 
animation with 256 color 
graphics, and optional bill 
acceptor. The game is UPS- 
shippable and made in the 
USA. 


Oasis Network 
Infinational Technologies 

A network of linked elec- 
tronic multigame dispensers 
offers players a variety of 
games at one time. The net- 
work now plays pull-tab tick- 
ets and “Crazy 8-liner.” Each 
game is finite and networked 
allowing multiple players to 
compete for winning combi- 
nations. The Oasis has been 
approved for Indian gaming 
facilities and charitable mar- 
kets. 
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Countertops, Pull-Tabs 


The Bar Topper (8-line) 
xytek 

This UPS-shippable coun- 
tertop with swivel base comes 
with 9” or 13” monitor. A 
Mars DBA with 400 bill stack- 
er is available in all 8-line 
programs, including but not 
limited to: Wing; W7, W8, W10, 
W11, W15, W17, Lucky Bingo, 
Lucky 74, Blitz, Bank Rob- 
bery, Cherries, Double 8, 
Treasure Island, Super 2 in 1, 
and others. 





Debit/Pull Tab 
Dispensing Units 
5.6.0. Mc. 

Your choice of a four- or 
two-card debit/Pull-Tab dis- 
pensing unit. Manufactured 
with 16- and 14-gauge steel, 
high-security alarm system 
with bookkeeping password 
protected, motion-sensored 
activator for additional point 
of sales and the ability to pro- 
gram your own 20-second 
message, $1-5-10-20 bill 
acceptor, vend-ready lamps, 
wall or pedestal mounted. 
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The Bar Topper (Poker) 
Xytek 

This unit is also shippable 
via UPS. Features include 9” 
or 13” monitors, swivel base, 
and a Mars DBA with 400 bill 
stacker. It offers many of the 
best poker programs, includ- 
ing Random Bonus, Super 
Bonus, Aces or Jacks, Strip 
Girls, Flush Fever, and Hi-Lo 
Double-Up. Other features 
include adjustable percent- 
ages and auto raise bet and 
draw. 





Wild Fire 
Sharp Image 

An electronic pull-tab 
machine featuring casino- 
style cabinet, modular com- 
ponents, finite cartridge sys- 
tem, adjustable pay tables, 
full accountability, optional 
tower lamp and handle mech- 
anism, and tickets dispensed 
on each and every play. 
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Pic N Win Upright Pic N Win Countertop Pot-0-Gold 
Tekbilt Tekbilt U.S. Games 

A dispenser for pull-tabs, A single column, low cost, A video pull-tab designed 
breakaways, or pickle tickets | fully automatic, countertop | to meet all the requirements 









in the most popular sizes. | ticket dispensing unit is now | of Indian gaming and video 
Features include six-column | available. It is easily trans- | lottery jurisdictions. The unit 
dispenser, over 3,000 ticket | portable, attractive, holds 700 | features pull-tab, pick lotto, 
capacity, four-digit money-in | pull tab tickets and provides | poker, bingo, keno, and much 
display, full bookkeeping and | full accounting. more. 

accounting, and bill acceptor 

for $1-5-10-20 bills. 





It’s Time 
To Start 
Thinking 
About The 
Directory! 


If you were left 
out last year or 
need to make 
corrections, 
please fax them 
to us at 
(504) 488-7083. 
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SOFTWARE DEVELOPMENT 
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Quarter Horse 
Arjay 

A horse racing game with 
19” monitor, heavy-duty in- 
dustrial-type disc player, dual 
coin entry, adjustable num- 
ber of credits, electronic 
audit system, and optional 
bill acceptor. For those desir- 
ing flexibility, a redemption 
option is available. 





Lucky Girl 
Drew Distributing 

A strip poker with a vari- 
ety of game choices: Joker 
Wild Poker, Flush Fever, 
Save-Up, Double-Up—Love 
Chance, Double-Up—Bingo, 
and Double-Up—New High or 
Low. Also available: Lucky 21- 
D, Lucky Bingo, Lucky 77, 
Lucky 25, and more. 
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CREDIT 


BONUS WIN 
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Mini-Real Roulette 
BTR International 

Functions are the same as 
real roulette and even more 
interesting. Features include 
LED display, different lan- 
guage to meet requirements, 
hardware and software modi- 
fication support, and two play 
modes—main game and dou- 
ble-up. Also available: BTR 
Poker with a joker function 
and special bonus for one 
pair. 
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Solitaire Upright 
Dynamo 

A Solitaire card game 
housed in an attractive, quali- 
ty crafted cabinet. Features 
include interactive voice 
comments on play, 24 differ- 
ent card decks, 12 playfield 
colors, 13” VGA high-resolu- 
tion monitor, bill acceptor, 
and easy maintenance access 
to components. 
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Simply Solitaire 
Bulldog/Gizmo 

New from Gizmo, a kit of- 
fering seven different types of 
Solitaire with varied skill lev- 
els. The kit includes a mother 
board, wiring harness, trac 
ball, power supply, header, 
control panel overlay, moni- 
tor bezel, and 13” or 19" VGA 
color monitor. It has ticket- 
dispensing capabilities for 
use as a redemption game 
and will convert countertops 
or uprights. 





Double-Up Draw Poker 
Drew Distributing 

The classic game of draw 
poker housed in a new design 
upright woodgrain cabinet 
with button controls, coin 
mech and bill acceptor, built- 
in static control, and 13” color 
monitor. 





Atlantic City 
Grayhound 

An adult entertainment 
video that offers a choice of 
five games in one cabinet: 
Joker Poker, Blackjack, Rol- 
ling Bones, Casino Slots, and 
Horse Race. Also available as 
a 9” or 13” countertop for lo- 
cations with space limita- 
tions. 


Casino Games 
Grayhound 

A multi-game unit offering 
Casino Slots, Black Jack, 
Joker Poker, Rolling Bones, 
Horse Racing, Dog Racing, 
Beat the Spread, Pull-Tab 
Bingo, Superbowl, and Play 
the Races; a GEI $1-5-10-20 
bill acceptor is optional. It 
also comes as a countertop. 
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Casino Royale 
Grayhound 

Casino games housed in 
an antique, oak-finish cabinet 
detailed with brass ornamen- 
tation and a plexi and header 
of ornate design. Multiple 
games are available. Options 
include a coin mech, bill ac- 
ceptor, and ticket dispenser. 


BI-LO Downe up 
JOKER, PORER 
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Hi-Lo Double-Up Joker 
Poker 
Leisure Entertainment 
Eye-catching graphics 
highlight this poker game 
with either a 13” or 19” color 
monitor. Sound effects are 
realistic, the cabinet is stur- 
dy, and a $1-5-10-20 bill ac- 
ceptor is available. Leisure 
also stocks a variety of 
boards, kits, and bill accep- 
tors. 
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Super Poker 
Grayhound 

An upright cabinet poker 
game (also countertop and 
kit) with added features and 
many options for operators, 
such as adjustable win per- 
centages. There’s also an 
optional GEI bill acceptor for 
$1-5-10-20 bills. Also avail- 
able: Hi-Lo Double-Up Joker 
Poker. 


Mega Touch Upright 
Merit Industries 

A multigame touch screen 
unit with full bookkeeping 
and diagnostics. Features 
include 19” monitor, advertis- 
ing screens, and optional bill 
acceptor. Game choices in- 
clude Great Solitaire, Run 21, 
classic casino games, Phraze 
Craze, and Trivia Whiz 2000 
with over 10,000 new ques- 
tions. 
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Video Card Games 
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High Speed Bonus 
Kramer Mfg. 

Features include a super 
bonus and random bonus, 
bonus draw, auto draw, auto 
bet, raise, auto raise, fast or 
slow deal, full- or half-bet hi- 
lo. There’s a wide range of 
difficulty settings; play can be 
set for quarters or nickels. 
Also available: Jackpot Bo- 
nus. 


Video Kits 
Merit Industries 

Update countertops or 
upright video games with 
Mega Touch or Mega Star 
kits. Games include Great 
Solitaire, Run 21, classic casi- 
no games, Phraze Craze, and 
Trivia Whiz 2000 with over 
10,000 new questions. Update 
any Merit touch screen or 
button model game; full con- 
version kits also available. 


Riverboat Poker 
Kramer Mfg. 

Features include super 
raise, full- or half-bet hi-lo, 
auto bet, auto raise, and a 
wide range of difficulty set- 
tings. It can be set for quarter 
or nickel play; options are a 
15 replay hi-score version, bill 
acceptor, and ticket or token 
dispenser. 





Major Poker 
Micro Mfg. 

A new five card poker 
game from PAL featuring 
VLT-style graphics and 
sound, exciting fever and 
double-up rounds. Available 
in an upright, 13” mini-cabi- 
net, countertop unit, or kit. 
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Your Link to Higher Profits! 
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Sozed 

Drafting | 

exnilarating | —— 

Power Slicles 

Easy Conversion 

Counter Steering 

Rgalistic Controls 

8 Player Competitive Network 


™ 


Up to eight players can compete head-to-head in this outstanding driving game. Several new 
features have been added to increase the players excitement and your profits. Players can now see 
their competition with the addition of a rear view mirror. They can also use the “draft” off the 
opponents car to increase speed and blow by the competition. These and other features that have 
made Namco competitive driving games the best in the business, are all here in Ridge Racer 2. 


Dimensions: Height: 78-1/2" Weight: 865 Ib. 
Width: 62-3/4" Power Consumption: 
Lensth: 55-1/4" 301 Watts 
NAMCO-AMERICA, Inc. NAMCO LTD. 
P.O. BOX 641630 2-8-5 Tamagwa, Ota-ku 
San Jose, CA 95164-1630 rm = im Cc Oo Tokyo 146, Japan 
(408) 383-3900 The Game Creator 3756-2311 
Fax: (408) 383-0128 Fax: 3756-5967 


Ridge Racer 2 © 1994 Namco Ltd., All rights reserved. Rally-X, Pole Position, Pole Position 2, Final Lap, Dirt Fox, Winning Run, Driver’s Eyes, 
Final Lap 2, Suzuka 8 Hours, Final Lap 3, Ridge Racer, and Suzuka 8 Hours 2 are all registered trademarks of Namco Ltd. 


Super Max 
PARS Electronics 

Available as dedicated 
upright or kit, the game fea- 
tures five card draw, bonus 
draw, raise, super bonus mul- 
tiplier, auto bet, enhanced 
statistics, ticket dispenser 
capability, and a choice of 
double-up or progressive hi- 
lo. Also available: Wild Dou- 
ble-Up II. 
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Shooter Bingo 
Shooter Bingo Inc. 

A dice game “similar to 
bingo” and classified as Class 
II gaming under the Indian 
Gaming Regulatory Act. It is 
a non-banking game where 
players participate on one of 
only two bingo playing cards. 


PLAY METER 


Bayou Bingo 
Premier Technology 

Touch screen electronic 
bingo designed for the Louisi- 
ana market. Features include 
a built-in bill acceptor with 
1,000-bill stacker, 13” moni- 
tor, and all-metal casino-style 
cabinet. Players may choose 
one-, two-, or three-card 
games and play straight line 
or cover-all bingo. 


Draw Poker 13” 
Xytek 

Choose from a large selec- 
tion of makes and models, 
including Blitz, BTR, Kramer, 
SMS, and Wing. Features 
include a works-in-a-drawer 
cabinet, rear access panel for 
easy monitor adjustments, 
and games that range from 
plain draw poker to sophisti- 
cated auto programs with 
digitized graphics and on- 
screen menu programming. 
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PVA Challenger Video 
Poker Tournament 
Machine 

Professional Video Assn. 

A draw poker game in 
which individual players 
and/or teams can compete 
against each other for cash 
prizes on a daily, weekly, 
monthly, or annual basis in a 
tournament format. 


Draw Poker 19” 
Xytek 

Another works-in-a-draw- 
er cabinet with rear-access 
panel and high quality com- 
ponents. Available program 
features include random 
bonus; super progressive 
bonus; Aces or Jacks; quarter 
or nickel play; strip girls; dig- 
itized graphics; Flush Fever; 
and auto bet, raise, and draw. 
Options: bill acceptor, ticket 
dispenser, and token dispen- 
ser. 





Winners Choice 
S.E.D. ihc. 

Four games can be operat- 
ed in one cabinet—one poker 
and three 8-lines—all set on 
different coin amounts. Fea- 
tures include random diffi- 
culty, rack-up speed, payout 
percentages, and operator- 
selectable dollar amount or 
credit amount. An optional 
jackpot bonus system pays 
randomly if minimum qualify- 
ing credits are played. 





Sit-down Poker 
Xytek 

A stylish sit-down cabinet 
made with all the finest com- 
ponents, designed with play- 
er comfort in mind. Available 
in a vast selection of the best 
poker programs. Options 
include a bill acceptor, ticket 
dispenser, and token dis- 
penser. 
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8-Line Games 





Lucky 8-Lines 
Circuit Board Sales 

Choose from W-4, W-6, W-7, 
W-8, W-11, W-15, F-5, F-16, 
Bingo, Jumbo Lucky 90, and 
cherry games (including 
Super Cherry Master), avail- 
able in deluxe versions and 
economy models with either 
13” or 19” monitors. Kits can 
also be ordered for uprights, 
cocktail cabinets, counter- 
tops, and minis. 


Lucky Bingo 
Drew Distributing 

Features include lucky 
jackpot, bonus line, gold coin 
fever round, and double-up 
love chance. Separated spe- 
cial odds and bingo odds are 
easily readable and encour- 
age a challenging spirit. 
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Hi-Lo 8-Lines 
Drew Distributing 

The famous W-4 features 
normal and special odds and 
bets up to four per line for up 
to all eight lines (32 maxi- 
mum). Special odds are for 
the entire nine reels of the 
screen. 
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Lucky Gold 
Drew Distributing 

Any combination of all 
fruit pays 15 times the total 
along with points from win- 
ning lines. Also look for any 
nine gold symbols (10 times 
the total), double-up love 
chance, and double-up new 
high or low to create the best 
poker hand. 
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Lucky Bells 
Drew Distributing 

One in the series of Wing 
match-up, skill-stop reel 
games, housed in a new cabi- 
net with colorful Monte Carlo 
plexi, coin mech, and bill 
acceptor. The woodgrain cab- 
inet also accommodates 
poker games. 
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Lucky Star 
Drew Distributing 

The W-11 Eagle Wing reel 
game with these features: 
free play, pool points bonus, 
fever, double-up love chance, 
combinations, and double-up 
high or low. The game is a 
compatible connector with W- 
4. Also available: Lucky Girl, 
W-4 8-Lines, W-7 Skill Chance, 
W-8 Bonus Chance, and 6- 
Card Poker. 


Lucky Bank 
Drew Distributing 

The latest style bonus 
game with double-up plus a 
bonus poker game all in one. 
Choose from three types of 
double-up games that are 
completely operator-adjusta- 
ble. 





Lucky 75 
Drew Distributing 

A special “hold system” 
adds excitement to this 
game. Features include free 
play, star bonus, fever mode, 
bingo double-up, combina- 
tions, and poker double-up 
(guess if the next card will be 
higher or lower than the pre- 
vious card). 
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W-7 Skill Chance, 
W-8 Bonus Chance 
Drew Distributing 

Popular 8-line games: W-7 
features normal odds that 
correspond to the combina- 
tion shown on the same line, 
and special odds that are 
multiplied by the total bets; 
W-8 offers normal and special 
odds, a jackpot, bonus free 
play, and an extra five-times- 
win. 
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Dynasty 
Grayhound 

New in the Grayhound 
family of games, it’s an 8-line 
game with bingo feature, 
multi-bonus features, option- 
al GEI bill acceptor for $1-5- 
10-20 bills, and 16 ways to 
play. Available in upright, kit, 
and countertop. 


PLAY METER 





Skill Chance 
Eagle Co. 

One in a series of 8-line 
games that includes W-8 
Bonus Chance, W-11 Lucky 
Star, and W-15 Lucky Bells, 
with unique hold and re-spin. 
Also available: 8-lines and 
pokers for Indian casinos and 
other gaming markets, three- 
reel and nine-reel mechani- 
cal slots, and bill changers for 
casinos. 


Cherry Master ‘93 
Grayhound 

Eight ways to win with five 
different bonuses: cherry, 
bell, pool, single bar, and a 
times-50 bonus in hi-lo dou- 
ble-up mode. Skill-stop and 
female stripper optional. 
Available as PCB, kit, and 
countertop, all with optional 
GEI bill acceptor for $1-5-10- 
20 bills. 
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8-Line Games 
Games of Tennessee 

Choose from a variety of 8- 
line games: Magical Odds, 
Treasure Island, cherry 
games, and more. All can be 
housed in GTI’s new wood- 
grain-finish mini-cabinet that 
measures 19-3/4” wide x 24” 
deep x 60” high and suits all 
8-line games and pokers. 


El Dorado 
Grayhound 

Features include skill-stop, 
all-stop, and a host of bonus- 
es: flip 7, pair bar, 1-2-3 bar, 
gold ingot, and money bag. 
The game is from Dyna and 
available in upright, kit, and 
countertop; the GEI bill 
acceptor for $1-5-10-20 bills is 
optional. 





8-Line Games 


Games of 
Shelbyville 





8-Line Games 
Games of Shelbyville 

All available 8-line games, 
including Magical Odds, 
Treasure Island, and more. 
Also available: pokers and 
countertops. 





Super Cherry Master 
Grayhound 

Dyna’s deluxe model 16- 
line game featuring superior 
graphics, skill-stop, all-stop, 
one-bar bonus, bell bonus, 
cherry bonus, jackpot bonus, 
center cherry hold, and pool 
bonus. Available in upright, 
kit, and countertop. It is UPS- 
shippable and available with 
bill acceptor and stacker. 
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New Super 8-Lines 
Kramer Mfg. 

An 8-line game that comes 
in a works-in-a-drawer cabi- 
net with bill acceptor, dual 
coin mechs, and optional tic- 
ket dispenser. Choose from 
13” or 19” monitors and a host 
of well-known games. 





Longhorn 
New Image 

An all-glass touch screen 
model with 19” VGA monitor. 
Features include bet-by-line 
up to eight points per line, 
special player bonuses, and 
hi-lo double-ups with real-life 
nudies photo option. Oper- 
ates by redemption tickets, 
high score, or ticket printer; 
compatible with other New 
Image games. (New Image 
also offers special programs 
for lowa and Texas). 
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Super 8-Lines 
Leisure Entertainment 
Choose from a standard 
upright cabinet or space-sav- 
ing mini-cabinet with 13” or 
19” monitor for this 8-line 
game. Features include eye- 
catching graphics, realistic 
sound effects, sturdy cabinet, 
and double-up strip action 
figure. Also available: $1-5-10- 
20 bill acceptor. 


8-Line Games 
Quartermaster 

New Cherry Angels, Super 
Cherry Master, Treasure Is- 
land, Magical Odds, Skill 
Chance, the P-10, and Pro- 
gressive Bonus Spins. All 
games come with Wells- 
Gardner and Sharp Image 
monitors and Mars, JCM, and 
Leisure Entertainment bill 
acceptors. 
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Lucky Bank (W-17) 
Micro Mfg. 

A new 8-line game from 
Wing that features a unique 
bank bonus game. It also 
includes a double-up game 
with an added poker bonus. 
(Micro also offers special 
games for lowa and Texas). 
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Winners Choice 
S.E.D. INC. 

Save space by offering 
three 8-line games and one 
poker in a single cabinet. 
Features include random dif- 
ficulty, rack-up speed, and 
payout percentages. The dol- 
lar amount or credit amount 
is operator-adjustable. The 
optional jackpot bonus sys- 
tem pays out randomly if 
minimum qualifying credits 
are played. 


Magical Tonic 
Micro Mfg. 

From PAL, the game con- 
tains the same unique color 
odds feature as the Magical 
Odds game. Other features 
include number fever, pair 
chance, and a double-up 
game. 


8-Line Games 
(Metal cabinets) 
Kevin Sharp Enterprises 
Casino-style cabinet fea- 
tures a 19” Wells-Gardner 
monitor, high-security Mars 
bill acceptor, 230-watt power 
supply, and printer or hop- 
per. Cabinets can be config- 
ured for practically any game 
board. Other features include 
coin mechanisms, pedestals, 
and progressive jackpots. 
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8-Line Games 
(Wood cabinet) 
Kevin Sharp Enterprises 
Complete selection of 8- 
line games, including Super 
Cherry Master, Lucky Bank, 
all cherry games, and Wing 
games. Cabinets feature 13” 
or 19” Wells-Gardner moni- 
tors, high-security Mars bill 
acceptors, coin mech assem- 
bly, and 150-watt power sup- 


ply. 





Bank Robbery 
Xytek 

By Blitz, a high-tech game 
with digitized graphics, ani- 
mation during game play, 
and on-screen menu-driven 
option settings. Other fea- 
tures include progressive 
jackpot; random multiplier; 
countdown key bonus; count- 
up fruits bonus; two double- 
ups; and a choice of Spanish, 
French, or English on the 
screen. 
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8-Line Games 
Southland Distributing 
Choose from W-4, W-6, W-7, 
W-8, W-11, W-15, bingo, cherry 
games, Treasure Island, and 
more. All games available in 
upright, sit-down mini-cabi- 
net, and countertop. 


High Score 
Xytek 

A special Wing/Xytek pro- 
ject that has separate “score” 
and “credit” columns. Based 
on the W-7 graphics, it has 
many operator-adjustable 
options. Features that typical- 
ly define a game in tough 
jurisdictions as a gambling 
device have been eliminated. 
(Xytek also offers special 
games for Iowa and Texas). 


123 


Triangle 


8-Line Games 
Triangle Enterprises 
Available games include 
W-4, W-6, W-7, W-8, W-11, W- 
15, cherry games, bingo, 
blackjack, pokers, and the 
new Fruit Bonus. Choose 
from 19” monitor upright, 13” 
mini, 9” and 13” countertop 
with stacker, and 19” slant- 
top in dark or light wood- 


grain. 





W-7 (Skill Chance) 
Xytek 

Available in 9” or 13” coun- 
tertops, 13” or 19” uprights, 
and 19” sit-down cabinets. 
Features include four-corner 
bonus, two different double- 
ups, and a wide range of 
operator-adjustable options. 
Options: bill acceptor, ticket 
or token dispenser. Pictured 
in the works-in-a-drawer cab- 
inet with 13” monitor. 





8-Line Games 


SESE ES ab AE 





Lucky 8 Lines 
Wholesale Games 

Dedicated games available 
with W-4, W-7, W-8, W-11, W- 
15, Super Cherry Master, 
Cherry Bonus III, El Dorado, 
Aladdin, Magical Odds, Trea- 
sure Island, Dynasty, Double 
8, Turbo Poker I and II, Magi- 
cal Tonic, Super 2 in 1, Bank 
Robbery, and more. Complete 
kits and boards also avail- 
able. 





W-8 (Bonus Chance) 
Xytek 

Wing 8-liner shown in a 13” 
upright works-in-a-drawer 
cabinet. Features include 
three different double-ups, 
jackpot, fever mode, mini- 
mum and maximum bet set- 
tings, a wide range of per- 
centage settings, built-in skill 
stops, poker bonus in double- 
up, and bonus free play. 
Options: bill acceptor and 
ticket or token dispenser. 
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LU UCKY, STAR 




















W-11 (Lucky Star) W-17 (Lucky Bank) 
Xytek Xytek 

Shown in the 19” sit-down The newest in the Wing 
cabinet. It has all the bells | family. Features include high 
and whistles, including pool | adjustability, incentives for 
point bonus, fever game, cen- | increased betting, multiple 








ter free spin, three double- | double-ups, quality graphics 
ups, built-in skill stop, and a | and audio, and a bank bonus 
wide range of Wing accurate | that gives nine spins on the 
percentaging. Options: bill | multiplier wheel. Options: bill 
acceptor and ticket or token | acceptor and ticket or token 
dispenser. dispenser. 









IMPRESSMENT PLUS INC. 


6217 Factory Road - Crystal Lake, Illinois 60014 


(815) 455-2031 


4" to 54” TOYS 


Crane Aa A 1-800-274-2031 
FAX: (815) 455-2074 


WE PAY FULL FREIGHT ON —— Car 
ORDERS OF $500 OR MORE! ist 
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Did We 
Miss You? 


lf your equipment 
Is not shown, please 
send us the information 
for our records. We 
don't want to overlook 
you next year. 
FAX 504-488-7083 





Attention! 


AMUSEMENT 
OPERATORS 


Increase Your Earnings 
Without The Time-Consuming 
Work Of Operating A Dart 
League. 


No Cost To The 
Amusement Operator! 


Leagues Now Operating In 
g 30 Sta eet g 


League Play On Operator-Owned 
uipment Only! 


This Is Your rtunity To Cash 
In On This Sieaat nicnal Dart 
League Program! 


For Additional Information, 
Contact: Glenn Remick 
American Darters Assn., Inc. 
1000 Lake St. Louis Blvd.., 
Suite 310-P 
Lake St. Louis, MO 63367 
Telephone: 314-625-8621 
ax: 314-625-2975 


AUGUST 1994 


Advanced Gaming 
Industries 

1915 Swarthmore 
Road 

Lakewood, NJ 08701 
(800) 222-0491 

(908) 370-8500 

FAX (908) 370-7884 


American Intl. 
Shuffleboard 

308 Railroad Ave. 
Hackensack, NJ 07601 
(800) 598-2881 

(201) 488-2889 

FAX (201) 488-0770 


Antique Apparatus/ 
Rock-Ola 

2335 208th St. 
Torrance, CA 90501 
(213) 328-1306 

FAX (213) 328-3736 


Arachnid Inc. 

6421 Material Ave. 
Rockford, IL 61111 
(800) 435-8319 
(815) 654-0212 

FAX (815) 654-0447 


Arjay Export Co. 


1645 Falmouth Road E2 


Centerville, MA 02632 
(508) 771-6088 
FAX (508) 771-6119 


Bally Gaming 


_ Bulldog Amusements 


_ Circuit Board Sales 


- Continental Mfg. 


6601 S. Bermuda Road 


Las Vegas, NV 89119 
(702) 896-7700 
FAX (702) 896-7770 


R.H. Belam Co. 

Nassau Plaza 

1 Fulton Ave. 
Hempstead, NY 11550 
(516) 292-2670 

FAX (516) 486-0957 


Betstar Ltd. 

303 Paterson Plank 
Road E. 

Carlstadt, NJ 07072 
(800) 864-7670 
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_ Brady Dist. 





_ Drew Dist. Co. 


BUYER'S GUIDE INDEX 


Game Manufacturers 
(listed in alphabetical order) 


(201) 438-1770 
FAX (201) 935-4999 


8-Pocket Right 
Angle Billiards 
4780 Old. Hwy. 45 
Conover, WI 54519 
(715) 547-6262 
FAX (715) 547-6262 


2708 Yorkmont Road 
Charlotte, NC 28208 
(704) 357-6284 


FAX (704) 357-1243 Dynamo Corp. 


2525 Handley- 


BTR Intl. Ederville Road 
5F-1 #30 Nanking W. Richland Hills, TX 
Road 76118 


(800) 527-6054 
(817) 284-0114 
FAX (817) 284-7606 


Taipei, Taiwan R.O.C. 
886-2-555-836 1 

(REP) 559-2156 

FAX 886-2-559-9888 


Eagle Co. Ltd. 
2-1-32 Kugayama 
Suginami-Ku 
Tokyo, 168 Japan 
81-3-3331-7611 

FAX 81-3-3331-7600 


18338 Redmond Way 
Redmond, WA 98052 
(206) 869-6400 

FAX (206) 869-6401 


Games of Shelbyville 
1903 Cherokee Lane 
Shelbyville, TN 37160 
(800) 235-5487 
(615) 684-8093 


335 Hill Ave. 
Nashville, TN 37210 
(800) 535-8981 

(615) 256-7748 

FAX (615) 256-7523 


Games of Tennessee 
1220 W. Jackson 
Shelbyville, TN 37160 
(800) 456-6882 
(615) 684-0100 
FAX (615) 685-0144 


611-623 Holt St. 
Montgomery, AL 36109 
(205) 272-2460 

FAX (205) 265-9511 


Global Billiards 

1263 W. 132nd St. 
Gardena, CA 90247 
(310) 327-0562 

FAX (310) 327-3816 


Digital Disc America 
5617 Business 50 W. 
Jefferson City, MO 
65109 

(314) 893-8497 

FAX (314) 893-3601 


Grayhound Electronics 


120 Southwest Drive 
Spartanburg, SC 
29301 

(803) 574-0162 

FAX (803) 574-7680 


Lakewood, NJ 08701 
(800) 222-0491 

(908) 370-8500 

FAX (908) 370-7884 


Great American 
Billiard Co. 

24 Stafford Ct. 
Cranston, RI 02920 
(800) 831-2011 


Dufferin 

4240 Grove Ave. 
Gurnee, IL 60031 
(708) 244-4762 
FAX (708) 244-9752 
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1915 Swarthmore Ave. 


(401) 463-5494 
FAX (401) 463-6673 


Imagination Leisure 
251 Dixon Ave. 
Amityville, NY 11701 
(516) 842-4242 

FAX (516) 842-0532 


Imperial Intl. 
(California office) 
5116 Azuza Canyon 
Road 

Irwindale, CA 91706 
(800) 423-2753 

(818) 962-1024 

FAX (818) 962-1311 
(New Jersey office) 
621 W. Route 46 
Hasbruck Heights, NJ 
07604 

(201) 288-9199 

FAX (201) 288-8990 


Infinational Tech. 
9335 N. 48th St. 
Omaha, NE 66152 
(800) 257-6644 
(402) 572-0135 


IGT 

(Reno office) 

520 S. Rock Blvd. 
Reno, NV 89502 
(702) 688-1100 

FAX (702) 688-0120 
(Las Vegas office) 
1085 Palms Airport 
Drive 

Las Vegas, NV 89119 
(702) 896-8500 

FAX (702) 896-8686 


ITS 

200 Convention 
Center Drive 

Las Vegas, NV 89109 
(702) 891-5407 

FAX (702) 736-9111 


Kramer Mfg. 

451 Magnolia Ave. 
Croydon, PA 19021 
(215) 788-5523 

FAX (215) 788-2618 
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Laser Video Network 
(New York office) 

645 Fifth Ave. 

East Wing, NY 10022 
(Massachusetts office) 
Towerhouse 15, 
Union Wharf 

Boston, MA 02109 
(800) 288-4586 


Leisure Entertainment 
25 Hutcheson Place 
Lynbrook, NY 11563 
(800) 645-2162 

(516) 593-5050 

FAX (516) 593-5896 


Merit Industries 
2525 State Road 
Bensalem, PA 19020 
(800) 523-2760 

(215) 639-4700 

FAX (215) 639-5346 


Micro Mfg. 


535 Old Nashville Hwy. 


LaVergne, TN 37086 
(800) 277-6136 

(615) 793-5510 

FAX (615) 793-5512 


Murrey & Sons 

14150 S. Figueroa St. 
Los Angeles, CA 90061 
(800) 421-1022 

(310) 321-5161 

FAX (310) 538-8507 


New Image Tech. 
190 Keystone Drive 
Telford, PA 18969 
(215) 453-8626 
FAX (215) 453-8623 


NSM-America 

1158 Tower Lane 
Bensenville, IL 60106 
(708) 860-5100 

FAX (708) 860-5144 


PARS/PGI 

2732 B Interstate St. 
Charlotte, NC 28208 
(704) 398-1177 

FAX (704) 398-1577 


Playfair Shuffleboard 
7021 Bluffton Road 
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Ft. Wayne, IN 46809 
(800) 541-3743 

(219) 747-7288 

FAX (219) 747-0470 


Premier Gaming 

759 Industrial Drive 
Bensenville, IL 60106 
(800) 444-0761 

(708) 350-0400 

FAX (708) 350-1097 


PVA/Shooter Bingo 
400 Swissvale Ave. #31 
Pittsburgh, PA 15221 
(412) 243-7777 

FAX (412) 243-7779 


Quartermaster 
5499-1 Murfreesboro 
Road 

LaVergne, TN 37086 
(800) 955-9681 

(615) 355-9681 

FAX (615) 355-0213 


Rowe Intl. 

75 Troy Hills Road 
Whippany, NJ 07981 
(201) 887-0400 

FAX (201) 887-2851 


S.E.D. Inc. 

1651 S. Batesville 
Road 

Greer, SC 29651 
(800) 362-1187 
(803) 234-4901 

FAX (803) 456-7688 


Seeburg Intl. 

3129 W. 36th St. 
Chicago, IL 60632 
(312) 247-8484 
(800) SEE-BURG 
FAX (312) 247-8676 


Sharp Image 

9615 Canoga Ave. 
Chatsworth, CA 91311 
(818) 341-8000 

FAX (818) 341-8144 


Kevin Sharp Ent. 


264 River Rock Blvd. 
Suite B 
Murfreesboro, TN 
37129 


(800) 624-3779 
(615) 895-9099 
FAX (615) 895-9184 


Southland Dist. 

1611 Castle Hayne 
Road, Building B 
Wilmington, NC 28401 
(800) 659-1999 

(910) 343-8200 

FAX (910) 343-0084 


Tekbilt Inc. 

3983 Mann Road 
Huntingdon Valley, PA 
19006 

(800) 666-7776 

(215) 322-3232 

FAX (215) 322-3238 


Tornado Table Soccer 
4959 Rendon Road 
Ft. Worth, TX 76140 
(817) 483-6646 
FAX (817) 561-2899 


Triangle Amusements 
903 S. Main St. 
Springfield, TN 37172 
(800) 554-4488 
FAX (615) 384-5236 


T-T Mfg. 

P.O. Box 75716 
Oklahoma City, OK 
73147 

(405) 947-4935 


U.S. Games 

5823-B Peachtree 
Corners E. 
Norcross, GA 30092 
(800) HIT-GAME 
(404) 441-2910 

FAX (404) 441-1975 


Valley Recreation 
333 Morton St. 
Bay City, MI 48706 
(800) 248-2837 
(517) 892-4536 
FAX (517) 892-6513 


Video Lottery 
Consultants 

2311S. 7th Ave. 
Bozeman, MT 59715 
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(406) 585-6600 
FAX (406) 586-8211 


Wholesale Games 

519 Madison St. 
Shelbyville, TN 37160 
(800) 526-4723 

(615) 684-2209 

FAX (615) 685-0203 


Wico. Corp. 

6400 W. Gross Point 
Road 

Niles, IL 60714 

(800) 367-9426 

(708) 647-7500 

FAX (800) 446-9426 


WMS Gaming 

2704 W. Roscoe Ave. 
Chicago, IL 60618 
(312) 961-1620 

FAX (312) 961-1025 


Wurlitzer Jukebox Co. 
235 Moonachie Road 
Moonachie, NJ 07074 
(800) 562-4835 
(201) 807-2616 
FAX (201) 807-9543 


xytek 

5033 Industrial Road 
Wall, NJ 07719 

(908) 919-7878 

FAX (908) 919-7880 
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Paul 
Virgadamo 


DOLLARS 
& SENSE 


Payout percentage a vital 
cog in redemption wheel 


ne of the questions I am often 
asked on the subject of redemp- 
tion is, “How do I know how many 
tickets my games should be dis- 
pensing?” Although I wish there 
was a definitive answer, there are 
actually several, depending on 
many variables. 

The number of tickets a ma- 
chine dispenses is also called 
payout. Common factors in deter- 
mining the correct payout in- 
clude arcade payout, ticket value, 
game type, and merchandise 
pricing and display. 

A few years ago at a seminar 
given by then-redemption guru 
John Margold, I learned possibly 
the most important piece of infor- 
mation that is still the very basis 
of what we are attempting to do 
with redemption. In a nutshell, 
here’s what John conveyed: 
unlike typical non-redemption 





Love those tickets! Payout depends on the entertainment value and length of 
play. 
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amusement games that are 
played primarily for entertain- 
ment, redemption games are only 
as good as the merchandise (pre- 
miums) that may be won by con- 
tinuing to play the games. 

The best redemption game on 
the market will not be profitable 
if a desirable selection of mer- 
chandise is not readily available, 
and if the game does not award 
enough tickets so the customer 
feels he has received something 
of value for playing the game. 

Conversely, even a marginal 
redemption game can be prof- 
itable if the payout is adjusted 
properly and the location offers a 
wide variety of premiums. 

Redemption is unlike video and 
pinball, where it is necessary to 
purchase and operate popular 
titles when they are at their peak 
in order to maximize revenue. In 
the case of redemption, it is best 
to purchase only proven equip- 
ment and operate the games 
properly. Also unlike video and 
pinball, this equipment will be 
profitable for years to come. 

Following are four major con- 
siderations in the operation of 
redemption games: 


Arcade payout: Winners do 
make players. In order to keep 
customers coming back for more, 
it is important that enough tick- 
ets be dispensed and merchan- 
dise won. It is vital that the entire 
arcade operation remain prof- 
itable. 

It has been our experience that 
the most successful locations pay 
out between 25 and 35 percent of 
the gross revenue derived from 
redemption games in the form of 
tickets to customers. This only 


AUGUST 1994 


DOLLARS & SENSE 


pertains to redemption games. 
For example, if a location takes in 
$1,000 in redemption game rev- 
enue for a week, these same 
games will have dispensed be- 
tween $250 and $350 (25 to 35 per- 
cent) in tickets for the same time 
period. 

This does not mean each game 
pays out at this rate, but rather 
that the average payout for the 
entire arcade approximates this 
percentage. Individual games are 
programmed to pay at different 
percentages, based on entertain- 
ment value and average length of 
play. 

Ticket value: To determine the 
payout of specific games, and ulti- 
mately the entire arcade, it is 
necessary to arbitrarily assign a 
monetary value to each ticket. 
Ticket values range from one-fifth 
of a cent to five cents per ticket, 
with the most commonly used 
value being one cent. 

A ticket value of less than one 
cent means the machines pay out 
a greater number of tickets per 
play. While players are happy 
winning a large amount of tickets, 
tickets cost money. The greater 
the amount won, the greater the 
expense for the operator. 

On the other hand, a ticket 
value of five cents may lower the 
operator’s expense and over- 
head, but may not be enough 
gratification and positive rein- 
forcement to keep customers 
coming back. For this reason a 
ticket value of one cent seems to 
be a happy medium. 

Game type: There are two 
types of redemption games; the 
type determines the payout per- 
centage. Games may be classified 
by the entertainment value and 
the length of game play offered. 


For example, games like Skee- 
Ball or Wacky Gator offer higher 
entertainment value and can pay 
out at a lower percentage than 
faster games with less entertain- 
ment value (time), such as Hop-a- 
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Tic-Tac-Toe, Rock N’ Bowl, or 
Super Bank-It. 

Some non-redemption loca- 
tions offer long-playing games 
with no ticket payout at all. The 
payout percentage for faster 
games must be higher, some- 
times as high as 40 to 50 percent. 

Merchandise pricing and dis- 
play: While the above factors are 
important, perhaps the most sig- 
nificant is how ticket values are 
assigned to merchandise and how 
it is marketed and displayed. 

Merchandise should be dis- 
played as close to retail price/ 
ticket value as possible, thereby 
allowing the smart operator to 
make a profit on not only game 
play but merchandise as well. 
Putting merchandise at retail 
value will allow the operator to 
lower the price/ticket value of 
any merchandise that is not mov- 
ing and still make a profit. If this 
sounds like the retail business, it 
is. 

Here's an example: an item 
that cost the operator $5 (whole- 
sale) has a retail value of $10. If 
the center uses a ticket value of 
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A trio of 12-year- 
old boys enjoy 
Data East's Hop- 
A-Tic-Tac-Toe, a 
fast-playing game 
that awards a 
generous amount 
of tickets. 


one cent per ticket, the label on 
the item would be 1,000 tickets. If 
the average payout for the arcade 
is set at 25 percent, the typical 
customer who has accumulated 
1,000 tickets (a $10 value) has 
spent about $40 at the arcade to 
save that many tickets. Not a bad 
profit for an item that cost $5. 

To make things even better, the 
redemption rate for most arcades 
is a little more than half the 
amount of tickets dispensed, 
since a great many tickets will 
leave with the customer and 
never return. In reality that takes 
the 25 percent payout and virtual- 
ly cuts it in half. 

If you would like to discuss this 
or any other article, please call 
and I'll be happy to discuss it with 
you. L] 

Paul Virgadamo can be reach- 
ed at Southeast Amusement & 
Vending Corp., (813) 980-0024. 
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PLAYER'S 
PERSPECTIVE 


- Rock ‘n revolution, soccer 
reeves SKI], and flying disk fun 





Talk about diversity. A leg- 
endary rock group comes to the 
video screen, soccer invades the 
pinball playfield at the same time 
as the World Cup finals in the 
United States, and a flying disk/ 
tennis/volleyball combo video kit 
enliven a trip to the nearest game 
room. 


PAU PLAY 


> 
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Revolution X 


Theme: The full title of Mid- 
way s latest release is Revolution 
X—Music is the Weapon—featur- 
ing Aerosmith. Something that 
has not been done in a long while, 
except in pinball games, is using 
a license of a real-life band for an 
arcade game. The last two that I 
can remember were the digitized 
Revolution X features a helicopter chase through Los Angeles. faces of the band Journey in an 
early ‘80s game and the video 
incarnation of Michael Jackson in 
Sega's Moonwalker. 

This Terminator-2-style shoot- 
em-up takes place in 1996, when 
a corrupt industrial/government 
organization called the New 
Order Nation plans to take over 
the country and impose strict 
laws. Under the leadership of 
Headmistress Helga, the N.O.N. 
intends to make any kind of 
entertainment (especially music) 
illegal in their new society. 

The player, conveniently armed 
with an automatic weapon, is 
enlisted to stop the N.O.N. army 
that happens to surface during an 
Aerosmith concert. Disposing of 
soldiers, freeing captive rock ‘n 
roll babes, and locating the five 
members of the band taken hos- 
tage become the player’s goals. 

Graphics: This game resembles 
The legendary Aerosmith, in a scene from Midway's Revolution X. Midway's previous T2, especially 
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The packed playfield of Bally's World Cup Soccer. 
PLAY METER 
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in digitized graphics. All the peo- 
ple on the screen have been digi- 
tized from real life, so the danc- 
ing girls in bikinis look quite real, 
as do the members of Aerosmith. 
Since the camera view for the 
player is first-person perspective, 
and the only controls are the cab- 
inet-mounted guns, the computer 
controls movement and the 
speed of scenery changes. There- 
fore, the player sees the dark 
alley he walks through, the club 
interior where he battles the sol- 
diers, and the buildings he passes 
while being chased by helicopter. 


wWelelelomaal-laa[-s 
unique features, 
rlalomdgelalemer-lpal= 


play make a win- 
‘allatem e)ialey-| im 





Each of these scenes is realisti- 
cally digitized with objects that 
react to player fire, such as 
exploding wine bottles and mir- 
rors in the bar or spinning gar- 
bage cans in the street. Overall, 
graphics are a big plus, but I 
think the game play stands out as 
the best aspect. 

Controls: The huge dedicated 
cabinet has a reflected screen to 
increase player distance without 
lengthening the game. The front 
portion of the cabinet is a raised 
platform with three mounted 
rotating guns and start buttons. | 
noticed that the guns are situated 
at a higher level than most shoot- 
ing games, so smaller kids would 
have trouble reaching them. Or 
perhaps the idea was to target an 
older or larger audience due to 
the theme. 

Each gun rotates the length of 
the screen, has a trigger for regu- 
lar gunfire, and has an extra but- 
ton to fire razor-sharp CDs of all 
things! Cabinet detailing includes 
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Flying disk fun in Data East's Windjammers for the SNK Neo-Geo. 


decals featuring of Aerosmith, 
the rules of the N.O.N., and the 
DCS sound system logo. 

Game Play: Midway’s program- 
ming magic makes this game 
seem more like a music video or 
a movie rather than just a game. 
Once credits are given, the player 
begins outside of Club X, Los 
Angeles’ hottest nightspot. The 
N.O.N. invasion begins with tons 
of armed and costumed foot sol- 
diers, as well as armored attack 
copters. 

The player must dispose of the 
enemy before being hit by gun- 
fire, all the while collecting 
power-ups for increased speed or 
bullet damage and CDs to use 
like grenades. 

Occasionally, the computer 
allows the player to choose a 
direction or movement through 
the streets or alleys outside the 
club. Eventually, the player works 
his way inside, noticing caged 
rock fans who can be released by 
well-placed shots. 

As the player gets closer to the 
stage, the individual members of 
Aerosmith are clearly recognized 
and then arrested by the N.O.N. A 
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message from lead singer Steven 
Tyler is flashed, urging players to 
rescue the band and start the rev- 
olution. Subsequent scenery fea- 
tures a helicopter chase through 
Los Angeles and a journey 
through an African forest, among 
others. The DCS soundtrack 
plays well-known Aerosmith 
songs, including “Eat the Rich” 
and “Sweet Emotion” (as clearly 
as a CD player). 

This Midway game opens the 
door to endless video game ideas, 
with themes as appealing to 
young people as traditional fight- 
ing games. 


World Cup Soccer 


Theme: Make room for a new 
light-hearted, sports-themed pin- 
ball under the Bally logo. The 
game allows the player to take 
the U.S. soccer team to various 
matches in different cities to 
compete against international 
teams, culminating at the World 
Cup finals in Los Angeles. 

The player can buy tickets for 
future soccer matches and devel- 
op his team’s stamina, skill, spirit, 
speed, and strength by shooting 
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certain targets. A sports theme is 
probably the easiest to transfer to 
the playfield, due to the use of a 
ball in most sports, as well as tar- 
gets or goals. In that light the 
game is already successful. 

Features: At first glance, the 
playfield seems pretty crowded, 
but ramps and targets are all 
strategically placed to make 
game play smooth. There are two 
ramps, situated on the left and 
right side of the field, from which 
the player can buy tickets to 
advance to the next city. 

A rear loop contains a spinner 
that allows travel to the flashing 
city. The top half of a soccer ball 
on the playfield can spin rapidly 
and knock the ball off-course if 
struck. It is also a signal to the 
player that the opponent’s goal 
must be attempted. This target is 
a ball chute shaped like a goal 
net; it is guarded by a shifting 
goalie target. Only a well-placed 
shot can score and avoid being 
blocked by the goalie. 

The multiball save is located on 
an upper level and captures balls 
with a floor magnet. Perhaps the 
most interesting feature is the 
magna-goal save, which is mount- 
ed right in front of the left flipper. 
It is an intensely powerful magnet 
underneath the field that stops 
the ball momentarily in its tracks 
when the left side magna-button 
is pressed. It can be used if the 
ball is out of the player’s control. 
An on-field target must be scored 
to activate use of the magnet. 

Game Play: After the quarters 
are inserted, the player fires the 
ball into the coin-toss skill shot. If 
the flashing target is scored, the 
team advances a city. From then 
on the soccer ball must be acti- 
vated to spin, then a goal must be 
made to defeat a team. 

After that, the player can buy 
tickets either by completing three 
lanes or scoring both ramps, fol- 
lowed by shooting the spinner to 
travel to the next competition. 
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Once all cities are completed, 
including the World Cup finals in 
Los Angeles, the player becomes 
the new champion. 

The success of pinball games is 
more unpredictable than video 
games. Only so much can be done 
on the playfield. To produce a 
winner there must be a combina- 
tion of a good theme, unique fea- 
tures, and strong game play, as in 
another Bally game, The Addams 
Family. 


Windjammers 


Theme: Surprisingly, this enter- 
taining game was the least no- 
ticeable in the game room set- 
ting. The Data East kit for SNK’s 
Neo-Geo system is based on a fris- 
bee-type competition that seems 
to be a cross between tennis and 
volleyball. 

Six characters, two for each dif- 
ficulty level (beginner, intermedi- 
ate, advanced), can be selected by 
the player to compete against the 
computer or challenge another 
player. Characters have varying 
ratios of speed to power, but they 
are more easily distinguished by 
their nationality rather than by 
name or appearance. 

The computer then randomly 
picks a court for play: beach, 
lawn, concrete, clay, tile, and sta- 
dium. Once on the court, the 
player must score points by 
throwing the flying disk into the 
opponent's goal, avoiding their 
block and protecting his own 
goal. Each round consists of three 
sets, the winner having the high- 
er points per set. About 40 sec- 
onds are given for each set, 
meaning quick wins are impor- 
tant. 

Graphics: The standard 16-bit 
graphics are used here, which 
just happen to suit the game per- 
fectly. The screen displays the 
court from a top view, as if sitting 
above the action. Each court is 
colored to suit the surface, such 
as brown for clay and white for 
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concrete. 

Other small details have been 
added, such as competitors’ reac- 
tions to winning or losing, specta- 
tors cheering, referees gesturing, 
and special flying disk effects. 
The graphics are kept simple 
enough to not confuse the game 
but enhance its lighthearted 
theme. 

Controls: The joystick and two 
of the four Neo-Geo cabinet but- 
tons are used for the game. As 
always, the eight-way joystick 
controls character movements on 
the court and is used in combina- 
tion with the buttons for special 
moves. 

Button A lets the player throw 
and receive the disk. A slide 
receive, which is important to do 
when the disk is outside of reach, 
is accomplished by combining 
button A and the joystick. When 


SPECIAL NOTICE! 
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from: 


New ORLEANS 
NoverryCo. 
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eInternational reputation for 
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available anywhere. 


each and every game 
beautifully refinished like new. 
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throwing the disk, the joystick 
determines the direction of flight. 
Button B lobs the disk over the 
net rather than launches it, which 
takes advantage of the opponent 
in the rear of his territory. 

Game Play: This is the best 
aspect of the game, due to the 
simple rules yet high level of 
competition. As in air hockey, 
Windjammers features a goal 
located right behind the player 
and side walls from which the 
disk can ricochet. Upon receiving 
the disk, the player can immedi- 
ately throw it back for the fastest 
delivery, or wait a few seconds for 
a slower, feinted move. 

If the disk hits an on-court post, 
or comes in too fast to catch, it 
bounces up in the air and indi- 
cates a target on the ground 
where it will land. This limited 
time can be used to power-up the 
character for a super throw of 
higher speed, which can pass by 
the opponent before being block- 
ed or knock the competitor into 
the goal to score higher points. 
This power-up is the best time to 
try a curve, wide spin, or lob, and 
roll into the goal. 

After every few matches won, 
the computer allows the player to 
take part in a bonus round. Two 
of these rounds include a dis- 
tance throw measured not by a 
landing but by a dog catching it 
just short of the ground, and a 
bowling alley using a disk rather 
than a ball. 

It’s ashame that games this fun 
to play are sometimes hidden in a 
cabinet with five other ones, 
rather than getting its own dis- 
play. But due to the popularity of 
SNK’s Neo-Geo, many people will 
get to see it when it is added to 
the existing library of games. [| 
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Frank Seninsky 


FRANK'S CRANKS 


Employee technical news 
a pleasant surprise 


was quite surprised when a few 
of my employees presented me 
with their unedited version of 
the Alpha-Omega Tech News in 
early May. They wanted me to 
proofread it and give them per- 
mission to distribute it to all 
our employees. 

Of course they could have it 
printed and distributed. It’s an 
absolutely terrific idea. And 
they told me they had done it 
all on their own time! 

I thought other operators 
might find it interesting read- 
ing. Here is the first issue. I 
can't wait to see what the guys 
will come up with next; I’ve 
heard that it will happen soon. 
Iam very proud of our staff and 
their efforts. 


Alpha-Omega Tech News 
Ramon’s Corner 
Ramon Vivar 

Software update for Rowe 
BC 3500s: The latest software 
for the BC 3500 changer is 
available from the shop upon 
request, labeled V1.9 for com- 
puter boards that use 256k E- 
Proms and V2.2 for computer 
boards that use 512k E-Proms. 

To determine which type of 
computer board you have, take 
a look at the part number writ- 
ten on the top cover of the 
board. It reads 65069001 or 
65069006. If it ends with “O01” 
you need V1.9 software; if it 
ends with “06” you need the 
V2.2. 

Another way of telling is by 
looking at the E-Prom itself, 
which is exposed through a 
window opening on the bottom 
left-hand corner of the comput- 
er board. If the label sticker on 
top of the chip says V1.8 or 
lower, you need a V1.9. If it 
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says, V2.1 or lower, you need a 
V2.2. 

This new software attempts 
to minimize “check Vt” or 
“check Vr’ shutdowns that 
sometimes occur during the 
idle mode. Now, the green LED 
on top of the transport (equiva- 
lent to the P4 light bulb in ear- 
lier Rowe models) comes on 
only when a bill is inserted into 
the transport, rather than stay- 
ing lit all the time. For those 
experiencing intermittent “Vt” 
or “Vr” shutdowns, try updating 
your software and see what 
happens. 

And for those who didn't 
know, all versions older than 
the V1.8 and V2.1 are selective 
in taking $5 bills and higher 
denominations. Hence, for the 
few changers we still have out 
there with outdated software, it 
is a must to update them. 

Smart Jumbo Crane: We 
learned a hard lesson lately 
about swapping CPU boards on 
jumbo cranes made by Smart 
Industries. Apparently, not all 
their jumbo cranes were creat- 
ed the same and equal. Smart 
has what the company calls 
fourth and fifth generation 
machines. 

Just about everything 
between the two are the same, 
except for the CPU board and 
the way its power is supplied. 
The fourth generation CPU 
board power is supplied by a 
raw 12-volt AC directly out of a 
transformer secondary wind- 
ing. Built-in rectifiers and reg- 
ulators on the board bring it 
down to +5 volts and +12 volts 
needed for the logic and relay 
controls, respectively. 

The fifth generation boards 
don’t have on-board regula- 


AUGUST 1994 


FRANK'S CRANKS 


tors, so they are supplied with 
separate +5 and +12 volts from 
a regular switching power sup- 
ply. There would have been no 
problem if the manufacturer 
made the two types of boards 
with different connectors so 
they cannot be interchanged. 

But guess what? They made 
no change in the connectors to 
prevent disasters. In fact, the 
earlier fifth generation boards 
are physically the same as the 
fourth generation ones, with 
the rectifiers and regulators 
removed, making it possible to 
be mistaken for its older broth- 
er. 

What happens if a fifth gen- 
eration board is plugged into a 
fourth generation cabinet? The 
logic circuitry, which needs 
only +5 volts, will be subjected 
to 12 volts AC. The result is 
tragic for the board. 

Unfortunately, there is noth- 
ing written either on the board 
or the cabinet that could tell 
you which type of game you 
have. However, the easiest way 
of figuring it out is by looking 
for a switching power supply in 
the game. It is usually mounted 
right in front as you open the 
electronics’ compartment door. 
If the two games in which you 
are swapping boards both have 
a switching power supply, go 
ahead and swap boards. 

Let me end this column by 
welcoming you to the first issue 
of Alpha-Omega Tech News. We 
really hope that you find it 
informative, as well as enjoy- 
able, reading. We intend to 
publish on a monthly basis 
through your continued sup- 
port and valuable _ input. 
Together we can make this a 
forum for information 
exchange. 

Dave Lohr, Ted Bachman, 
and I pledge to maintain the 
News. Patrick Rooney and Dan 
Poertner are both committed 
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to keep the redemption col- 
umn. Contributions from route 
personnel, especially area 
managers, are welcome. In 
fact, Mike Ennis of north Jersey 
started the ball rolling by shar- 
ing his successful encounters 
with the Williams Star Trek: 
TNG pinball. 

We are also willing to publish 
“Idea of the Month” entries. 


Programmers have correct- 
ed this with a Version 2.3. The 
number of hits per game is now 
an adjustable option through 
the dip switches and you can 
load tickets the normal way. 

Fixed ticket set-up for New 
Jersey locations can be accom- 
plished either by changing the 
program chip, or using an 
M300 board if you prefer using 


me) ma aley-m-) del-la(-lalellaleminin-ettliaaslals 
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software and see what happens.” 


(Alpha-Omega offers a $100 
prize for “Idea of the Month.”) 
Although it is best that the idea 
originators do the _ writing 
themselves, we know that some 
of us are not as comfortable 
with the pen as we are with a 
pliers and a wrench, so we can 
do the writing for them. This 
service is free; we don’t expect 
any cut from the prize, in case 
you win it. 


The Redemption Corner 
Dan Poertner 

Circus Hi-Rise, updated 
Skee-Ball version: The merging 
of Vari-Tech (original maker of 
Circus Hi-Rise) with Skee-Ball 
Inc. has led to a total upgrading 
of the usually troublesome 
electronics of this money-mak- 
ing game. All of them now have 
been retrofitted with the more 
reliable Skee-Ball control unit. 

The first ones we _ had, 
Version 2.2, had limitations. 
Only one hit per game was pos- 
sible and the software had to 
see the notch on the ticket 
before it came up. When load- 
ing the tickets you had to line 
up the ticket notch with that of 
the optic eye of the ticket dis- 
penser board. 
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existing software. But make 
sure you turn off the ticket 
option through the dip switch- 
es so they won't be looking for 
ticket awards at the end of 
each game. 

If there is no music and all 
the lights are off, chances are 
it's a ticket problem. Fill or 
unjam and hit the reset button 
on the ticket holder, or turn the 
game off and then on to reset 
the error (as you do when you 
see the “help” message on 
Skee-Ball games). One hit per 
token/one ticket per level 
seems to be a good setting that 
gives you a one- to six-ticket 
vend. For a New Jersey vend, 
two or three hits per token with 
five tickets works well. 

Tip of the Day: Why keep 
those cash box lids padlocked 
in token locations? 

Because if those tokens dis- 
appear when the lid is open (a 
big temptation to floor workers 
with general access. keys), 
Alpha is cheated of its share of 
the cash that was put into the 
bill changer for that token. If it 
is resold secretly, the location 
also loses the cash for its 
resale. Alpha is only paid on 
tokens that are collected at the 
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end of the week. See Doug if 
you need more padlocks. 


Mike’s Musings 
Mike Ennis 

Encounters with Star Trek: 
TNG: I have had the question- 
able good fortune to invest sev- 
eral hours in the repair of Star 
Trek: TNG pinball games and I 
would like to share some of my 
discoveries: 

1. Switch #57 top drop target. 
This switch is located at the 
bottom of the drop target at the 
top of the playfield. Every ball 
passes through this entrance 
into the ramp assembly located 
under the playfield. 

It is a leaf-actuated switch 
with two white/violet wires 
attached to one lead. If either 
of these two wires is not fully 
secured to this switch, the 
machine will not always read 
the ball, and then the fun 
begins. 

I have found that the switch 
may even read good in test but 
not behave properly in game 
play if these two wires are not 
securely attached. 

2. Under Divertor Top. This is 
coil No. 38, located under the 
playfield closest to the head of 
the pin with the heavy- gauge 
crescent shape. If this divertor 
is loose, it cannot direct the 
ball properly and would cause 
a lot of confusion in the game 
play. 

If you find it loose, tighten 
the set screws that secure it to 
the shaft and always use loctite 
on them. The adjustment on 
the position of this divertor is 
critical. If it is set too close to 
the ramp, the divertor captures 
the ball and it will never load to 
the proper side. 

If it is too far from the ramp, 
the ball passes without being 
directed. I use the chubby 
index finger measurement to 
establish the proper spacing. 
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This translates to approximate- 
ly 3/4” of space from the plastic 
ramp. 

3. Under Divertor Bottom. 
This is coil No. 37, located clos- 
est to the coin door under the 
playfield. Although this diver- 
tor could also come loose, I 
have yet to see it happen. 
However, if the coil starts to 
stick, the ball will not be loaded 
properly and the game will 
begin to act crazy. 

With the playfield up and in 
test, you can readily see if this 
coil sticks. My experiences 
have shown that a simple 
cleaning of the plunger shaft 
and coil stop will usually suf- 
fice. Note that there are some 
adjustments allowed with the 
dual bracket setup for the coil 
assembly. Make certain that 
the coil moves freely to the 
hand and then try it in test 
again. 

4. Mills Wax seems to be the 
only cleaner that works on an 
extremely dirty playfield. 

5. 7-ball through LED assem- 
bly. This board has a five-pin 
plug with two wires attached: 
J1-1, a gray/yellow wire bring- 
ing +12 volts to the board; J1-5, 
a black ground wire. 

If you find that the balls con- 
tinuously shoot out and in dur- 
ing a test, and the ball through 
opto-switches are not reading, 
check to see if this wire is 
attached properly to the five- 
hole plug. The removal of a 
heavy cash box can accidental- 
ly pull this wire from the plug. 

I hope that this may spare 
some fellow worker the time 
and aggravation I experienced 
in making these discoveries. 
Happy troubleshooting, and 
read the manual|l! 
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If this is your token 
manufacturer’s response to your 
request for complete, on-time 4 
fulfillment of the token 
contract, it’s time 
you called 


Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 


Roger 


Williams 
Mint 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
Toll-Free 1-800-225-2734 
In Massachusetts call (508) 226-3310 
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"Ticket Vic” 


Maintenance tips 


Fortenbach TOF redemption games 


ost redemption games, unlike 
video games, have lots of moving 
parts. Things that can bend, twist, 
break, fold, tweak, and just plain 
get dirty. To top it off, there are 
balls that can grow legs and walk 
away. If your redemption game 
has no balls, the game is out of 
order. The trick is to stop or pre- 
vent the inevitable from happen- 
ing. 

The proven way to minimize 
downtime is a preventative main- 
tenance program. It is important 
to have a schedule so you know 
what has been done and what still 
needs to be completed. Some 
redemption games can be limited 
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to just checking the ticket dis- 
penser once a week for dirt and 
proper operation, while others 
require major checkups. No 
redemption game is trouble-free. 

I'm not going to list a schedule, 
since it’s something that must be 
tailor-made for your own needs. 
One that works for me may not 
work for you. However, I will list 
types of games and times that 
should be considered to keep 
them in tiptop shape. 

Compressed air games 

Daily: 

e Play the game 

e Check lights (including coin 

lights) 


We have 
what our 


GREAT AMERICAN BILLIARDS 
800/ 841-2011 


FAX: (401)/463-6673 
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¢ Check the ball inventory 

e Drain water from the air com- 
pressor 

Weekly: 

e Clean opto sensor on ticket 
dispenser 

¢ Clean all areas that the balls 
touch 

¢ Check belts for wear 

e Check the general appear- 
ance of the game (loose trim 
molding, etc.) 

e Check air cylinders for bind- 
ing 

e Check “hammers” for proper 
cushion 

e Check air compressor for 
proper operation 

Monthly: 

¢ Check ticket dispenser 

e Wax all fiberglass surfaces 

e¢ Clean all rubber mats 

e Oil the air cylinder shafts 

e Look at scoring switches and 
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sensors for wear 
Roll down games 

Daily: 

e Play game 

e Check lights (including coin. 
lights) 

Weekly: 

e Clean opto sensor on ticket 
dispenser 

e Clean all areas that the balls 
touch 

e Check general appearance 
(loose trim molding, etc.) 

e Check plex for scratches 

Monthly: 

e Inspect for loose parts 

e Check ticket dispenser 

e Wax fiberglass or Formica 
surfaces 

e Clean rubber mats 
General redemption games 

Daily: 

e Play the game 

e Listen for any sound that is 
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“not right” 
e Check and adjust the sound 
volume 
e Check and replace burned 
out bulbs 
e Check any mechanisms for 
proper operation 
Weekly: 
¢ Clean opto sensor on ticket 
dispenser 
e Check appearance of the 
game, correct as needed 
Monthly: 
e Check ticket dispenser for 
proper operation 
e Wax or clean outside of game 
e Inspect scoring switches and 
sensors 
Different redemption games 
require different service and 
maintenance schedules. It is 
important to make a schedule 
that best fits your needs and the 
needs of your equipment. [| 
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omewhere, my trusted trouble- 
shooting technique had failed me. 

Over the years, I have devel- 
oped a troubleshooting technique 
for monitor repair (and just about 
everything else, for that matter) 
that has always led me to the 
cause of the problem, no matter 
how obscure. It’s the same tech- 
nique I teach in my Arcade 
School and here in the pages of 
Play Meter. It’s a method that has 
allowed me to fix monitors with- 
out having to know exactly how 
the circuits work. 

In a nutshell, here’s the tech- 
nique: once you narrow the prob- 
lem down to one section of the 
monitor (easy to do once you get 





The AN5515 cross references to an ECO1684 
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Which chip is which? 


a general idea of the seven differ- 
ent sections that make up the 
monitor), you turn the monitor off 
and use your digital multimeter 
to test all of the components in 
that section. After looking for and 
replacing any obviously bad parts 
(bad capacitors or burned compo- 
nents) you continue by testing 
and/or replacing the semicon- 
ductors, diodes, transistors, and 
integrated circuits. If you still 
haven't found the problem, con- 
tinue by testing and/or substitut- 
ing the remaining components. 


In extreme cases, I have resort- 
ed to the trick of making a photo- 
copy of the schematic diagram 
and using a yellow highlighter 
pen to mark each component as | 
test it or replace it. That way, I’m 
certain I won't miss a component. 
It also avoids testing the same 
component two or three times 
because you can't recall if it’s 
been tested. Pretty soon, almost 
the entire section will turn yellow. 
Whatever's still white, you still 
have to check! 


That's what I did in this case 
but nothing seemed to test bad in 
this Wells-Gardner K7000. Every 
part in the vertical circuit was 
now yellow, yet I was no closer to 
finding the problem. I had a 
severe problem in the vertical 
deflection circuit. The symptom 
was extremely bad vertical 
foldover. The entire top third of 
the screen was folded over and 
the raster lines were widely 
spaced across the screen. Even 
using the oscilloscope (something 
I rarely have to do when fixing a 
monitor) brought me no closer to 
the truth about what was wrong. 
For the first time ever, I gave up 
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and sent the chassis to Wells- 
Gardner for repair. 

I was dying to know what was 
wrong with the monitor. Perhaps 
even more importantly, I had to 
know where my troubleshooting 
technique had failed; a technique 
that I have been using so success- 
fully for all these years. 

The answer really surprised 
me. I was not the first person to 
work on this monitor, which I 
knew going into the repair. What 
I didn’t know was that the vertical 
output integrated circuit, IC3, 
had been replaced with the 
wrong component! No wonder my 
troubleshooting technique had 
failed to locate the problem. The 
procedure is designed to find out 
which parts are bad, not to locate 
wrong ones! 

Which chip is which? 

It turns out that there are at 
least five different vertical output 
ICs used in various versions of 
the K7000. If someone worked on 
the monitor before you got to it, 
IC3 may be missing or the wrong 
chip may have been installed. 
Here’s how you can tell which IC 
belongs in the chassis: 

13” and 19”: Look at the “P” 
number on the chassis itself. 
These generally will be either a 
P687 or a P447. The P687 uses an 
LA1488 or UPC1488. The P447 
uses a UPC1378. 

25” and 27°: The newer models 
have a P538 board which uses an 
LA7833. You may also find an 
older monitor that has an LA7831 
with pins 1, 2, and 10 cut off. 


Wells-Gardner also built a 
“K7000A” monitor which had no 
“P” number. It can be identified 
by the gray, potted resistor 
mounted on the heatsink near 
the high voltage unit and the dual 
anode lead. This monitor used an 
AN5515 vertical chip. 

The vertical deflection circuit 

Although you don’t have to 
know exactly how a circuit works 
in order to repair it, it does help 
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to have a general knowledge of 
the circuit and how it operates. 
Here is the description for the 
vertical deflection circuit as 
found in the K7000 service manu- 
al. You can follow along with the 
schematic diagram for the verti- 
cal deflection circuit. 

The composite sync output of 
IC2, pin 12 is filtered through the 
network of R65, C25, C24, and R66 
so that only vertical sync is 
applied to the vertical trigger 
input at pin 11. The vertical oscil- 
lator frequency is controlled by 
the vertical hold control and its 
input to pin 10. 

The vertical drive output at [C2, 
pin 7 is applied to pin 4 of IC3, the 
vertical output IC. Output cur- 
rent from IC3, pin 2 flows through 
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exactly how the cir- 
cuits work." 


the yoke to cause vertical deflec- 
tion. During upward deflection, 
current flows out of pin 2, through 
the yoke, and into C50 to charge 
it. Downward deflection is caused 
by C50 discharging through the 
yoke in the opposite direction 
and back into IC3, pin 2. AC feed- 
back is provided through the 
wiper of the vertical size control 
VR4 to [C2, pin 8 in order to con- 
trol the drive amplitude. DC feed- 
back at IC2, pin 9 maintains good 
vertical linearity at all sizes. 

DC current from the +24V sup- 
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ply flows through R83 and 
through the yoke to provide 
downward raster shift. Some of 
this DC current is diverted from 
the yoke through the collector of 
Q9. The amount of this current 
which is diverted from the yoke 
can be varied by varying the base 
drive to Q9 by adjusting VR3, the 
vertical position control, thus 
providing manual adjustment of 
the vertical position of the dis- 
play. 

I'd like to take a few moments 
to thank Wells-Gardner Elec- 
tronics (especially Larry Brady 
and Jay Pollitt) for their support 
over the years. Every time I have 
given a technical seminar on 
monitor repair, they have gener- 
ously provided monitors for my 
demonstrations and free techni- 
cal manuals to all of those attend- 
ing. Iam certain that over the 
years this has amounted to thou- 
sands of service manuals. 

In addition, they have gener- 
ously helped me with valuable 
technical information I have been 
able to pass along in articles like 
this one. They ve even allowed my 
Arcade School students to tour 
the factory in Chicago! 

This cooperation is especially 
appreciated considering that my 
technical articles often describe 
some type of common failure. 
While manufacturers are some- 
times (and understandably) reluc- 
tant to discuss or even admit any 
type of failure in their products, 
Wells-Gardner seems to under- 
stand that “sh*t happens” and 
they do what they can to help the 
repair community. 

Proof-in-point is the fact that 
any operator can purchase repair 
components (including the inte- 
grated circuits mentioned in this 
article) directly from Wells-Gard- 
ner. They'll even ship by next day 
express and C.O.D. if you have to 
make urgent repairs. |! 
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: working with games. | don't waste valu- New York, NY secbpded ua re 
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This is NOT an advanced class that will be over your head. This class teaches you to quickly 
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Beware: the book 
value valuation trap 


ife is interesting when you spe- 
cialize in valuing closely held 
businesses. Business owners, 
most of them readers of this col- 
umn, call with all kinds of what’s- 
my-business-worth questions. It’s 
amazing that the majority of busi- 
ness owners don't have a clue as 
to the real value of their business- 
es. 

Recently, a column reader (let’s 
call him Joe) called to hire our 
firm to help him prove that book 
value was the right price to be 
used to buy out his 50-percent 
partner (let’s call him Sam). Joe 
was willing to pay $5 million for 
Sam's half of the business. (Book 
value was almost exactly $10 mil- 
lion). Sam wanted $6 million. Not 
a penny less. 

Joe sent us a small stack of 
financial data. Our valuation of 
the business clearly showed that 
the cash flow of the business 
would easily pay off the $6 million 
price. Fact is, the total business 
had a real value in the range of 
$14 million to $16 million. Joe, 
although he didn’t think it or 
know it until we did a proper val- 
uation, actually was getting a bar- 
gain purchase at $6 million. On 
the other hand, if Sam had hired 
a professional business appraiser, 
he would have asked for (and 
been entitled to) a $7 million to $8 
million price. 

Interestingly enough, the Joe/ 
Sam scenario was recently played 
out in the courts (Lauder vs. Com- 
missioner, T.C. Memo, 1992—736). 
Here’s the story: Joe Lauder (his 
real name) entered into a buy-sell 


agreement with his family. What 


was the price for the stock? You 
guessed it — book value. The 
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court held that the agreement 
was binding while Joe was alive 
and after he died. It also held that 
the agreement served the legiti- 
mate business purpose of pre- 
serving family ownership and 
control of the corporation. But for 
estate tax purposes, the court 
ruled that the book value did not 
reflect the price that would have 
been negotiated by two unrelated 
parties. The book value was only 
$615 per share and was the value 
Joe's estate tried to use. Thumbs 
down held the court, pinning a 
$1,485 per share value as deter- 
mined by a professional apprais- 
er. 

What’s the lesson to be learned 
from these two real-life stories? 
Forget about book value when 
you want to value your business. 
Whether you are buying or selling 
a business or want to whip the 
IRS for tax purposes, work with a 
professional appraiser. 

Want to learn how to use busi- 
ness valuation to help you win the 
tax game? You may send for 
these special reports: “How to 
Value Your Business for Tax 
Purposes,” “Transferring Your 
Business When You Have Two or 
More Children,” or “How You can 
Beat the Estate Tax—Legally.” 


Tax-saving tricks with 
appreciated property 

You did it right! Bought some- 
thing—land, stocks, whatever— 
and it’s not worth big bucks. What 
to do, taxwise? The answer often 
lies in giving it away. 

Give to charity. You'll like the 
rules. First, you totally avoid capi- 
tal gains taxes when you give 
appreciated property to charity. 
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Second, you can then deduct the 
full fair market value of the prop- 
erty as a charitable contribution. 
Third, under the new law, the 
untaxed appreciation is no longer 
subject to the alternative mini- 
mum tax. 


Only two cautions: 1) Your con- 
tribution deductions cannot ex- 
ceed 50 percent of your adjusted 
gross income, but any excess can 
be carried forward to future 
years. 2) If your income is in the 
range for itemized-deduction 
reductions, you could lose a por- 
tion of your contribution deduc- 
tion. Check the numbers with 
your professional before making 
the gifts. 

If the charitable gift of appreci- 
ated property is substantial, you 
owe it to yourself to look into 
charitable trusts. There are basi- 
cally two types: 1) A charitable 
remainder trust pays you income 
for life, and then the property 
goes to charity upon your death. 
2) A charitable lead trust pays 
income to a charity for a period of 
years, then the property is 
returned to you or your beneficia- 
ries. In both cases, you get a char- 
itable deduction determined 
according to IRS tables. 

Give to your children age 14 
and over. This is a great tax move 
when you are in a high tax brack- 
et (say 28 percent for capital 
gains) and the kids are in a zero 
or low tax bracket (say 15 per- 
cent). For example, you must cash 
in $15,000 worth of mutual funds 
shares to pay for college expens- 
es, and your tax basis is $5,000. 
Your tax would be $2,800. But if 
you give the shares to your child 
in the 15 percent bracket, the tax 
bite to your child is only $1,125—a 
savings of $1,675! 

Finally, here’s a trap to avoid 
when you own depreciated assets 
(have a tax loss). The trap can be 
sprung whether the gift is to a 
charity or to your low bracket 
children. The final tax picture 
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looks best when you use this 
time-tested, three-step method: 
1) you sell the asset, 2) deduct the 
loss, and 3) then give the cash 
away (to your child or a charity). 
Why? Because a loss is more valu- 
able in your higher tax bracket. 

Want to learn more tax-saving 
tricks for your business tax 
return and for your personal tax 
return? You may send for these 
special reports: “Your Business— 
America’s Best Tax Shelter,” and 
“The 25 Best Tax-Saving Ideas of 
the ‘90s.” 


Auto mileage 
allowance speeds up 


Do you find the task of keeping 
records of the actual expenses 
you pay for the business use of 
your car to be a royal pain? Well, 
take heart. There’s another way 
to do it. An easy way. You can use 
the optional mileage allowance 
method when calculating your 
auto expenses. When you use this 
method, keeping records of each 
expense is no longer necessary. 
Instead, simply keep track of the 
business miles you drive and use 
the IRS’ mileage allowance. And 
here's more good news: The IRS 
just announced an increase in the 
allowance to 29 cents per mile for 
1994 (up from 28 cents in 1993). 

Here's an example. Sam Sales- 
call does a lot of auto traveling 
year after year. He is tired of 
keeping records of gas receipts, 
repairs, and maintenance. Sam 
stopped keeping records of his 
actual expenses in June of 1994. 
He only kept track of business 
miles—25,000 for all of 1994. How 
does Sam figure his auto expense 
deduction for 1994? Simple. Just 
multiply the 25,000 miles by 29 
cents. Sam’s deduction is $7,250. 
Great! 

Wait. There’s more. In addition 
to the mileage deduction, Sam 
can deduct 100 percent of his 
business tolls and business park- 
ing. 
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The mileage allowance may or 
may not be your best tax bet. 
Take advantage of it only if you 
have neither the time nor the 
inclination to keep those expense 
receipts, or if past practice has 
proved that your actual expenses 
(including depreciation) are less 
than the allowance. If your actual 
expenses are more than the al- 
lowance, you must decide if the 
reduced record keeping (mileage 
only) is worth the lost tax dollars 
caused by the smaller deduction. 
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As usual the IRS falls short 
when giving a tax break. Hear 
this! The rate for a car operated 
in connection with charitable 
activities remains unchanged at 
12 cents per mile. It’s even worse 
for medical expense and moving 
expense deductions: a stingy nine 
cents per mile remains the same. 

Want to learn more about how 
to deduct every dollar of auto, 
travel, and entertainment ex- 
penses allowed under the law? 
You may send for these special 
reports: “The Complete Guide to 
Building Your Automobile De- 
ductions,” “Entertainment Deduc- 
tions,” or “Travel Deductions.” [| 


Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with read- 
ers of this column. His tax hotline 
number is (312) 207-1040. The 
address to sent for the special 
reports (at a nominal cost) is 
Book Division, 300 South 
Riverside Plaza, Chicago, III. 
60606. 
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Arachnid’s Bill Ward (I) and Sam 
Zammuto (r) congratulate Men's Top 
Gun champion Jim Watkins. 
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Mixed Cricket Doubles winners Terry 
Brown and Roxanne Spears with Bill 
Ward (c) of Arachnid. 





BullShooter 9 
orld Challenge of Champions 000E 
ry i 
May 27-30, 1994 


WOMEN'S DOUBLES CHAMPIONS 


TRIFLE Em «em 


Bill Ward presents trophies to Ellen 
Rice and Mary Margaret McGrath, who 
took the Women’s Doubles crown. 


BullSnooter § 
World Challenge of Champions 
Chicago. i. 
May 77-30. 1994 


PRO CRICKET DBLS. CHAMPIONS + 3000.00 





THREE THOUSAND AND 00/100 


From left: Pro Cricket Doubles winners 
William McClellan (1) and Terry Brown (r) 
with Bill Ward of Arachnid. 
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Arachnid BullShooter 9 
attracts world darters 


The scope was international. 
Representatives came from the 
United States and 13 foreign 
countries: Australia, Austria, Bel- 
gium, Canada, England, Ger- 
many, Holland, Japan, Korea, 
Mexico, New Zealand, Spain, and 
Zimbabwe. 

The occasion? Arachnid’s 
World Challenge of Champions 
BullShooter 9 at the Hyatt Re- 
gency O’Hare/Chicago on Mem- 
orial Day weekend, May 27-30. 
Over 6,000 dart entries in nine 
main events crowded the agenda. 
Competition took place on more 
than 200 Galaxy English Mark 
Darts games. 

A total of $80,000 in cash and 
prizes was awarded during the 
four-day event. A highlight was 
the four-player International All- 
Star Team Challenge. Teams 
were represented by Arachnid’s 
international distributors: Diana 


Marketing of Spain, TAB and 
DATTL of Austria, Le Pitch of 
Canada, Arachnid Belgium, 
Mammoth of Korea, EMD Ger- 
many, Dardotek of Mexico, and 
Arachnid of the United States. 

Competition came down to a 
tie-breaker between the United 
States and Spain (defending 
champions). The United States 
ultimately won the All-Star Cup. 
Other special events included the 
Top Gun Challenge for both men 
and women. 

Kathy Karpowich of Freeland, 
Pa., and Joey Smith of Saraland, 
Ala., were selected Most Valuable 
Players for their outstanding per- 
formances. 

Plans for the BullShooter 10 
tour are underway; the kick-off 
month is October. 

Winners in the the nine main 
categories and two special events 
were: 





The U.S. All-Star Team, (I-r): Bill Gay, Terry Mutton, Ray Terronez, and Dave Kelly, 
who won the All-Star Cup. 
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Men’s Doubles: ist—Julio 
Huerta and Butch Milbrandt, 
Rockford, Ill.; 2nd—Scott Kirch- 
ner and Tory Gould, Janesville, 
Wis.; 3rd—Walter Spach and 
Mark Liford, Newport Beach, Fla. 

Women’s Doubles: 1st—Ellen 
Rice, Freeport, Ill., and Mary 
Margaret McGrath, Springfield, 
Ill.; 2nd—Meredith Rowland, 
Orlando, Fla., and Jennifer 
Nadiak, Clermont, Fla.; 3rd— 
Roxanne Spears, Greenwood, 
N.D., and Lisa Quick, Indiana- 
polis. 

Mixed Doubles Cricket: 1st— 
Roxanne Spears and Terry 
Brown, Indianapolis; 2nd—Lori 
Verrier and Gerald Verrier, 
Salem, Ore.; 3rd—Ruth Kenny, 
Loveland, Ohio, and Bill Nichel, 
Lenia, Ohio. 

Women’s Singles: 1st—Kathy 
Karpowich, Freeland, Pa.; 2nd— 
Shoene Sheluga, Levittown, Pa.; 
3rd—Debra Lewis, Marysville, 
Ohio. 

Men’s Singles: 1st—Joey Smith, 
Saraland, Ala; 2nd—Terry Poru- 
bek, Lewiston, Idaho; 3rd—Chad 
Sylvan, Oklahoma City. 

Mixed Triples: lst—Sandy 
Reitan, Torrance, Calif., Wayne 
Roewer, Crystal Lake, Ill., and 


MEN'S DOUBLES CHAMPIONS 


Paul Lim, San Bernardino, Calif.; 
2nd—Toni Munoz, Toni Martin, 
and Ana Pusol, Spain; 3rd— 
Sharon Riojas, Des Plaines, II1., 
Glen Ingebritson, Palatine, II1., 
and Ryan Cosley, Lakesville, III. 

Pro Singles: 1st—James Da- 
more, Crystal Lake, I[1l.; 2nd— 
Chris Wandscher, Lewisburg, 
N.C.; 3rd—Joe Swick, Wood- 
haven, N.Y. 

Open Doubles Cricket: lst— 
David Daniels, Rolling Meadows, 
Ill., and Jim Drinkwine, Antioch, 
Ill.; 2nd—Jerry Mueller, Home- 
town, Ill., and Kirk Forseth, 
Chicago; 3rd—Robert Begs and 
Randy Harringer, South Bend, 
Ind. 

Pro Cricket Doubles: 1st—Terry 
Brown and William McClellan, 
Indianapolis; 2nd—Larry Butler, 
Dayton, Ohio, and Jerry Um- 
berger, New Philadelphia, Pa.; 
3rd—Toni Martinez and Pedro 
Lopez, Spain. 

Men’s Top Gun: 1st—Jim Wat- 
kins, Port Carbon, Pa.; 2nd—Jerry 
Umberger; 3rd—James Damore. 

Women’s Top Gun: Ist—Kathy 
Karpowich; 2nd—Julie Sullivan, 
Fairfield, Ohio; 3rd—Karen Bond, 
Westbend, Wis. | 


2000.00 


TWO THOUSAND AND 00/100 





From left: Sam Zammuto, Butch Milbrandt, Bill Ward, and Julio Huerta. Milbrandt 


and Huerta won Men's Doubles. 
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Kiddie Games are hof. 
We’ve got the best! 
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Kiddie Whac-A-Mole® 


We’ve got Kiddie Whac-A-Mole® 
Kiddie Can-Alley™ 
and Kiddie Pattie Cakes™ . 
When you think kiddie games 
think of us. 


Call us for all of your 
Family Center needs. 
We have Modular Redemption Centers, 
redemptions systems, cash control systems 
and complete design services. 


Bob’s Space Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone. 409-677-0761 
Fax 904-677-0794 


Since 1970 © Bob's Space Racers. 1993 





VAN BROOK. 


Phone (606) 231-7100 + FAX (606) 231-7108 
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Dave Courington (I) of Tornado pre- 
sents the Masters Singles trophy to 
Robert Mares of Denver. 
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Fifty-two pro 
players qualified 
for the single 
elimination 
Masters Singles 
event. 


TOURNAMENTS & 
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Tornado summer tour 
travels to Atlanta 


More people, more prizes, and 
more foosball fun marked Torna- 
do Table Soccer’s Masters Open, 
held in Atlanta at the end of May. 
Co-sponsors included Greater 
Southern Distributing, Betson/ 
Advance Distributing, Birming- 
ham Vending Co., Brady Distri- 
buting, State Sales & Service, and 
New England Coin-Op Distri- 
butors. 

The Atlanta Airport Hilton was 
the scene of the action, which 
involved over 1,300 competitors 
playing in 20 events on 54 Tor- 
nado tables for $35,000 in cash 
and prizes. 

The Masters Open, the season’s 
premier event, drew players from 
as far away as Germany and 
Canada. It opened the eyes of 
many who attended for the first 
time. Gray Stowers of Greater 
Southern commented: “I had no 
idea there were this many foos- 
ball players in the world, much 
less here in Atlanta. Any distribu- 
tor that has the chance to witness 
one of these events firsthand 
shouldn't miss it. I learned more 
this weekend than I have in 20 
years in the industry.” 

Dave Courington, tournament 





coordinator, extended thanks to 
all the distributors for their con- 
tribution, especially Greater 
Southern, which brought an addi- 
tional 10 tables to the event. 

Robert Mares of Colorado cap- 
tured the title of Masters Singles 
champion. Winners in the other 
major categories were: 

Open Doubles: ist—Louis 
Cartwright of Maine and Shan 
Coffey of Louisiana; 2nd—Don 
Swan of Illinois and Steve Beine 
of Ohio; 3rd—Johnny Horton and 
Bob Diaz of Florida. 

Women’s Doubles: 1st—Gena 
Murray of Texas and April Devito 
of New York; 2nd—Mary Moore 
and Genia Blakeman of Ken- 
tucky; 3rd—Kathy Richey and 
Melanee Tosh of Oklahoma. 

Open Singles: 1st—Todd Lof- 
fredo of Colorado; 2nd—Terry 
Moore of California; 3rd—Robert 
Mares. 

Open Mixed: 1st—Gena Murray 
and Steve Murray of Texas; 2nd— 
Steve Mohs of Minnesota and 
Genia Blakeman; 3rd—Stephanie 
Dean of Louisiana and Todd 
Loffredo. 

Women’s Singles: 1st—Gena 
Murray; 2nd—Cami Carter of 
North Carolina; 3rd—Stephanie 
Dean. 

The season finale, the $100,000 
World Championship, is sched- 
uled for Aug. 31-Sep. 5 at the 
Dallas/Ft. Worth Airport Hilton. It 
closely follows the $40,000 Na- 
tional Championships held July 
1-4 at the St. Louis Airport Hilton, 
co-hosted by Warehouse of 
Vending and Games of St. Louis. 

For more information about the 
Summer tour and the world 
championships, contact Tornado, 
(817) 483-6646, or the foosball hot 
line, (303) 933-1170. LJ 
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Early bird foosers 
compete in Michigan 
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First place winners in Michigan: Irene Basilisco and John Barber. 
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Runners-up in early bird tournament: Mike Smith and Kevin Paul. 
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It was 6 a.m. at the Ultimate 
Sports Bar in Pontiac, Mich. Not 
the usual time for a tournament, 
unless you consider the dedica- 
tion of local foosball players who 
arrived on June 17 ready to com- 
pete for two Tornado Table 
Soccer home foosball tables and 
other prizes. 

WCSX Radio’s Jim Johnson and 
George “Brutus” Baier of the “JJ 
and the Morning Crew” program 
hosted the competition, which 
drew 64 contestants for the single 
elimination doubles event. 

“I thought we were only going 
to get about 10 people for this 
tournament; I had no idea we had 
this kind of following for table 
soccer in the Detroit area,” said 
promotions director Tom Daldin 
of WCSX Radio (94.7 FM) in 
Detroit. Daldin and merchandis- 
ing director Stephanie Ksoll were 
overwhelmed by the turnout. 

Additional prizes included 10 
pairs of World Cup Soccer tick- 
ets, custom Budweiser World Cup 
T-shirts, and Tornado foosball 
clocks. 

Cleveland Coin Distributors 
provided tables for the competi- 
tion. Budweiser representatives, 
World Cup officials, and Detroit 
operator Neil Bogedin of E & N 
Services joined Dave Courington 
of Tornado to watch the early bird 
players advance to the champi- 
onship round. 

Irene Basilisco and John Bar- 
ber won first place; runners-up 
were Mike Smith and Kevin Paul. 

“With the successful response 
we had for this year’s tournament 
we're already making plans for 
next year, only on a bigger scale,” 
stated Daldin. (| 
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Andy Shaffer (I) congratulates Tim Morse (c) and James 
Miller on taking first place in Doubles. 


a 


Seth Lettofsky (r), third place winner in Open Singles, with 
Andy Shaffer. 
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pinball championships 
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Andy Shaffer (I) with Mitch and Kevin Kulek, third place win- 
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Andy Shaffer shakes the hand of the first place Open 


Singles winner, Shannon Stafford. 


The Ohio Coin Machine Associ- 
ation, in conjunction with Ice 
Draft from Budweiser, welcomed 
80 players from five states to the 
Pinball Championships of Ohio 
on May 14-15. 

Atlas Distributing of Cincinnati 
and Shaffer Distributing of Col- 
umbus co-sponsored the event, 
where a total of $1,500 was paid 
out in prize money and $1,000 was 
raised for the Kids-N-Kamp orga- 
nization. Shaffer Services provid- 
ed game support and technical 
assistance. 

Pinball action occurred at the 
Olentangy Inn in Columbus. 
Tournament officials included 
John Brennan, Bev Bazill, Kerry 
Dunbar, Toni Dunbar, Andy Shaf- 
fer, Al Williams, Doug Young, and 
Mike Zappa. 
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All participants received a pin- 
ball calendar and other promo- 
tional items provided by Bud- 
weiser, Williams Bally/Midway, 
and Premier Technology. 

Winners of the event were: 

Open Singles: 1st—Shannon 
Stafford of Columbus; 2nd—Jim 
Moss of Columbus; 3rd—Seth 
Lettofsky of Columbus. 

Pinmaster Singles: lst— 
Charles Michel of Columbus; 
2nd—Jason Werdrick of Park 
Ridge, Ill.; 3rd—Kevin Kulek of 
Pinconning, Mich. 

Doubles: 1st—Tim Morse of 
Auburn Hills, Mich., and James 
Miller of Waterford, Mich.; 2nd— 
Marvin Suiter and Mike McKin- 
ster of Columbus; 3rd—Mitch 
Kulek and Kevin Kulek. 


AUGUST 1994 


Bromley Inc. follows its 
popular novelty game 
Rock-N-Bowl with Super 
Rock-N-Bowl, the only 
roll down game with a 
Sweeper arm to clear the 
playfield from fallen 
coins. 

Super Rock-N-Bowl 
features a 100 percent 
tongue and groove cabi- 
net plus a new sound 
with the BSMT 200 chip. 
Each machine also comes 
with a low-ticket indica- 
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tor light and a deltronic 
ticket dispenser. Other 
features include an LED 
audit display board and 
a double-stack ticket 
holder. 

Dimensions are 22- 
1/3” wide x 57-1/4” high 
x 47” long. 

For more information, 
or distributor referral, 
contact Bromley Inc., 6 
Bridlewood Road, North- 
brook, IL 60062; (708) 509- 
0240; FAX (708) 509-0242. 
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WHAT'S NEW 


Coinciding with World 
Cup 1994, Midway Mfg. 
releases World Cup Soc- 
cer, a pinball machine 
that brings to life all the 
excitement of the cham- 
pionship event. 

From the cabinet gra- 
phics to the stadium- 
inspired playfield and 
clear DCS sound, World 
Cup Soccer puts the kick 
back into flipper fun. 

The game incorpo- 
rates all the excitement 
of the real tournament. 
Players create a team, 
buy tickets, and travel to 
nine cities that host 
World Cup 1994. After 
the coin toss, players 
compete in soccer 
matches and play the 
world champions in a 
multiball match. 

Players get chances to 
score millions of points 
with features like the 
spinner, jets, ramps, and 
goalie. The game debuts 
the Magna Lock diverter 
staging area for two- or 
three-ball multiball play. 
Players who get to the 
final draw will go up 





against the swinging 
backfield goalie. Ano- 
ther unique feature, the 
Magna-Goal Save, is 
activated by pressing an 
extra button on the left 
side of the cabinet, giv- 
ing players the chance to 
save balls from draining. 

The playfield is cov- 
ered with long winding 
ramps and drop holes, 
as well as a three-dimen- 
sional soccer ball that 
spins in both directions. 

Features via the TV 
drop hole include the 
Big Goal Round, Extra 
Ball Round, Shoot the 
Goalie, and Where's 
Striker (the mascot for 
World Cup 1994). Soccer 
fans will like the chance 
for additional scoring 
with assists, tackles, 
headers, and penalty 
kicks. 

For more information, 
or distributor referral, 
contact Midway Mfg., 
3401 North California 
Ave., Chicago, IL 60618; 
(312) 961-1000; FAX (312) 
961-1060. 
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WHAT'S NEW 


AMUTEC KIDDIE RIDES ADDAMS FAMILY VALUES 





Quick Silver Develop- 
ment Co. now repre- 
sents Amutec Kiddie 
Rides in the United 
States, Canada, and 
Mexico. 

Amutec kiddie rides, 
which are made of all 
fiberglass, resist scrat- 
ches, excessive wear and 
tear, exposure to the 
sun, and are easy to 
refurbish. All Amutec 
machines are built on 
steel frames for strong 
foundations. 

An Amutec exclusive 
feature is the unique 
security system that 
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appears to be an average 
coin door, but is virtually 
impossible to destroy. 
Amutec rides include 
industrial specification 
bearings, a belt drive 
between motor and 
gearbox, and optional 
seat belts. Each ride is 
easily accessible for chil- 
dren to mount and dis- 
mount. 

For more information, 
or distributor referral, 
contact Quicksilver De- 
velopment Co., 620 Mar- 
ina Blvd., San Leandro, 
CA 94577; (510) 895-9699; 
(510) 895-9747. 





Midway Mfg. Co. an- 
nounces the arrival of 
the newest member of 
the Addams Family, the 
novelty/redemption 
game Addams Family 
Values. 

Based on the classic 
TV series and hit movie, 
the cast of the Addams 
Family is back with new 
features and challenges 
that should make the 
game some “thing” spe- 
cial for everyone. 

Players start by drop- 
ping a coin through the 
slot at the top of the 
game, where it begins a 
journey down a brilliant- 
ly colored pin board 
playfield. With a single 
button control to drop 
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the coin and maneuver 
lights, players are chal- 
lenged to win one of four 
different big ticket pay- 
offs. 

There are mouse holes 
and spins on the Wheel 
of Fortune as well as pro- 
gressive jackpots to be 
awarded once players 
have completed Addams, 
Family, and Thing-a-ma- 
jig. 

A high-quality DCS 
sound system is fea- 
tured. 

For more information, 
or distributor referral, 
contact Midway Mfg. 
Co.,3401 N. California 
Ave., Chicago IL 60678; 
(312) 267-2240; FAX (312) 
267-8435. 
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WHAT'S NEW 


T-MEK NEW DINOSAUR RIDES 





Atari unveils T-MEK, a 
multiplayer, vehicular 
combat fighting simula- 
tor with explosive graph- 
ics and sound effects. 
The game is interactive, 
intensely competitive, 
and provides an in-your- 
face playing experience. 

The two-player dedi- 
cated game is linkable 
for up to four-way player 
battles. 

The player's ultimate 
objective is to become 
champion of the T-MEK 
tournament. The tourna- 
ment consists of a series 
of dark and challenging 
arena battles. Each bat- 
tle pits four warriors 
against each other. In 
addition, players must 
contend with deadly 
alien drones and arena 
bosses. Special weapons 
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are hidden in the arenas. 

Players can choose 
from six different MEKs, 
each with its own speed, 
Shield, weapons, and 
defenses. 

T-MEK is the first 
product to use CAGE 
total immersive audio, 
Atari's new digital sound 
system designed to sur- 
round the player with 
quadraphonic and 
Doppler effects. The T- 
MEK experience is also 
enhanced by the rumble 
seat, which allows play- 
ers to feel the explosions 
around them. 

For more information, 
or distributor referral, 
contact Atari Games 
Corp., 675 Sycamore Dr., 
P.O. Box 361110, Milpi- 
tas, CA 95035; (408) 434- 
3700; FAX (408) 434-3776. 
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Kiddie Rides USA has 
hatched the newest 
member of its kiddie 
ride family, the green or 
purple dinosaur. The 
yet-to-be-named dino- 
saur conforms with U.S. 
standards and can be 
operated indoors or out- 
doors. 

The dinosaur rides are 
manufactured in the 
United States. Anyone 


with suggestions for a 
name for the new dino- 
saurs are urged to call 
Brian Carasik, (800) 448- 
6888. 

For more information, 
or distributor referral, 
contact Kiddie Rides 
USA, 3801 E. 50th Ave., 
Denver, CO 80216; (303) 
399-7191; FAX (303) 399- 
8144. 
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WHAT'S NEW 





PENALTY KICK : 








Grayhound Electron- 
ics debuts Penalty Kick, 
a one or a two-player 
soccer game which uses 
a professional soccer 
ball. 

Penalty Kick features 


sound effects in the 
attract mode and game 
play, flashing targets, 
chaser lights, and a 
strong safety enclosure. 
The game is easy to 
assemble or move, has 
adjustable pricing and 
playtime, and has an 
adjustable high score or 
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free play for tourna- 
ments. It also has a flexi- 
ble shock absorbing 
backboard and an ele- 
vating ramp that ends 
game play. 

Optional bill acceptors 
and ticket dispensers 
are available. 

For more information, 
for distributor referral, 
contact Grayhound Elec- 
tronics Inc., Lakewood 
Industrial Park, 1915 
Swarthmore Ave., Lake- 
wood, NJ (908) 370-8500; 
FAX (908) 370-7884. 
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REVOLUTION X 





Bally/Midway takes a 
giant leap into the future 
of video games with the 
debut of Revolution xX, 
the first dedicated video 
game that features a 
popular rock band. 

For the first time play- 
ers can choose their own 
strategies and missions. 
With an all-new, non-lin- 
ear approach, players 
decide their destination 
at various decision 
points in the game. Play- 
ers take aim with multi- 
CD launcher/assault 
guns that fire compact 
and laser discs at enemy 
troops of the New Order. 

Integral to the plot is 
the appearance of Aero- 
smith, one of the most 
successful and enduring 
rock bands of all time. 
Players must find and 
rescue the kidnapped 
band members for a con- 
cert in England’s Wem- 
bley Stadium. 
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Revolution X comes in 
two models, a deluxe 
three-player 31” monitor 
or a two-player 25” stan- 
dard cabinet. The 25” 
game is 79” high (71” 
with a marquee) x 27” 
wide x 39” deep. The 31” 
model is 79” high (71” 
with marquee) x 44” wide 
X 48” deep. All speech 
and digitized video foot- 
age of Aerosmith is orig- 
inal and was recorded at 
Midway's Chicago stu- 
dios. 

Revolution X includes 
a sound track that fea- 
tures four of Aerosmith’s 
biggest hits: “Walk this 
Way, “Sweet Emotion,’ 
“Toys in the Attic,” and 
“Eat the Rich.” 

For more information, 
or distributor referral, 
contact Midway Mfg. Co., 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX (312) 267- 
8435. 
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WHAT'S NEW 





FAST DRAW SHOWDOWN 





American Laser Games 
unveils Fast Draw Show- 
down, an update ofa 
classic mechanical gun- 
fighter game concept. 
This dedicated one-play- 
er game with a 33” verti- 
cal screen features 60 
filmed gunfighters who 
challenge players to var- 
ious showdown scenar- 
ios on three levels of dif- 
ficulty. 

The objective is to get 
the quickest time possi- 
ble from the number of 
draws allowed. Players 
are given a countdown to 
draw and shoot. If a play- 
er pulls the gun before 
the green light, a foul is 
ruled and no score is 
given. When the gun- 
fighter appears, the time 
to beat is displayed on 
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the screen. 

Fast Draw Showdown 
features a vertical 
screen, which makes 
gunfighters appear real, 
and a fixed hip level hol- 
ster that suits left- or 
right-handed players. 

The holster has sen- 
sors that detect the 
exact moment the gun is 
drawn and starts the on- 
screen timer. As soon as 
an accurate shot is regis- 
tered, the time is dis- 
played to one-hun- 
dredths of a second. 

For more information, 
or distributor referral, 
contact American Laser 
Games, 4801 Lincoln 
Road NE, Albuquerque, 
NM 87109; (505) 880-1718; 
FAX (505) 880-1557. 


154 


TOP HUNTER, SUPER 
SIDEKICKS 2 
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SNK releases Top 
Hunter, a two-player 
video kit that takes aim 
at bands of space pirates 
who are wreaking havoc 
across a distant galaxy, 
and Super Sidekicks 2, a 
two-player video soccer 
kit. 

Top Hunter features 
two youthful heroes, 
Roddy and Cathy, inter- 
galactic bounty hunters 
who will try to save the 
universe from the dread- 
ed Klaptons. 

Players can choose 
from four planet stages. 
The push of a button 
allows Roddy and Cathy 
to stretch and grab ene- 
mies. 
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Super Sidekicks 2 fea- 
tures big action and ani- 
mation on a playfield 
enhanced by more than 
100 megas of memory. 
Players can choose from 
48 countries or from the 
same team to set up 
inter-squad matches. In 
addition, players have 
several options to set up 
offensive and defensive 
strategies, including 
dribbling and in-air bat- 
tles. 

For more information, 
or distributor referral 
contact SNK Corp. of 
America, 20603 Earl St., 
Torrance, CA 90503; 
(310)371-7100; FAX (310) 
371-0969. 
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WHAT'S NEW 


RACIN' FORCE 





Players, start your en- 
gines and get ready for 
Racin’ Force, a new 3-D, 
two-player driving simu- 
lator from Konami. 

This dedicated game 
features a sit-down cabi- 
net complete with two 
monitors. It includes 3-D 
graphics and sound and 
can be linked up with 
other units so up to eight 
players can race against 
each other. 

Players can choose 
from four grand prix 
tracks, and may decide 
on whether to use auto- 
matic or manual trans- 
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mission in their cars. 
The sit-down cabinet has 
accelerators and brakes 
for two drivers and can 
be set for day or night 
driving. 

Dimensions of the up- 
right cabinet are 32” long 
x 50” wide x 64” high. 
The sit-down cabinet is 
32” long x 48” wide x 50” 
high. 

For more information, 
or distributor referral, 
contact Konami (Ameri- 
ca) Inc., 900 Deerfield Park- 
way, Buffalo Grove, IL 
60089-4510; (708) 215-5100; 
FAX (708) 215-5122. 
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Games of Tennessee 
(GTD presents the Kids 
Only Cartoon Theater, a 
coin-op viewing facility 
where children ages 1-11 
can see their favorite 
cartoons. 

Kids Only Cartoon 
Theater features a VCR- 
operated 13” color moni- 
tor with automatic re- 
wind and a printed cir- 





KIDS ONLY CARTOON THEATER 


cuit board. Other fea- 
tures include a quarter 
coin option and time 
play setting, cartoon 
tape is supplied. 

For more information, 
or distributor referral, 
contact Games of Ten- 
nessee, 1220 Jackson St., 
Shelbyville, TN 37160; 
(615) 684-0100; FAX (615) 
684-0144. 
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WHAT'S NEW 





~ CGI TURBO CABINETS 





California Games Inc. 
has released its CGI Tur- 
bo game cabinets, which 
come in black, gray, 
blue, and red. 

The cabinets come in 
two models. The CGI- 
38P pedestal game sys- 
tem cabinet houses a 38” 
monitor, while the CGI- 
33 game system cabinet 
holds a 33” monitor. 

Both models are con- 
structed of heat-treated 
melamine and plywood, 
and have steel rein- 
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forced joints. The cabi- 
nets also have wide con- 
trol panels that can 
accommodate two to 
four players. The CGI 
Turbo cabinets come 
with a Peter Chou com- 
puter power supply and 
a one-year warranty on 
all parts and labor. 

For more information, 
or distributor referral, 
contact CGI Mfg. & Dist., 
1235 E. Francis, Ontario, 
CA 91761; (909) 930-5828; 
FAX (909) 629-4090. 
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RIDGE RACER 2, 
GREAT SLUGGERS 


Namco-America de- 
buts two new games, 
Ridge Racer 2, based on 
one of the best driving 
Simulators of 1994, and 
Great Sluggers, a one- or 
two-player interactive 
baseball game. 

Ridge Racer was the 
first coin-op game to uti- 
lize state-of-the-art 3-D 
and texture-mapped 
graphics. Up to eight 
players can compete 
head-to-head in Ridge 
Racer 2. Now the real hot 
players can judge the 
distance of the drivers 
behind them by glancing 
in their rearview mirror. 
The audio has been en- 
hanced by adding six 
new tunes to the original 
Six titles. 

Conversion kits are 
available to update the 
original Ridge Racer. 

Just in time for the 
1994 baseball season, 





Great Sluggers features 
Superstars, Savvy veter- 
ans, and hot new rook- 
les. 

This one- to two-player 
interactive game fea- 
tures zoom-in cut-aways 
for the real close calls. 
The zoom feature allows 
players to watch the 
completion of a play as it 
is taking place. The nine- 
inning discount feature 
encourages additional 
play by awarding free 
innings. 

Great Sluggers is offi- 
cially licensed by the 
Major League Baseball 
Players Association. The 
universal kit is available 
now. 

For more information, 
or distributor referral, 
contact Namco-America 
Inc., 150 Charcot Ave., 
San Jose, CA 95131; (408) 
383-3900; FAX (408) 383- 
0130. 
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WHAT'S NEW 


COIN MACHINE CATALOG 


Payphone Technology 
debuts its 1994 coin ma- 
chine catalog that out- 
lines a new line of pay- 
phones and vending ma- 
chines. 

The expanded product 
line now includes GTE 
commercial payphones, 
snack vending machines, 
change machines, and 
personal hygiene dis- 
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SECURITY PRINTER RIBBON 


A new multicolor secu- 
rity printer ribbon is now 
available for use in the 
gaming industry. Mast/ 
Keystone Inc. will be the 
sole distributor for the 
patented multicolor 
sales record ribbon, 
which prints gaming 
receipts in three colors 
and features a special 
ultraviolet ink highly 
resistant to counterfeit- 
ing. 

The ribbons are com- 
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pensers. 

The catalog contains 
complete equipment de- 
scriptions and prices 
and is available free by 
calling Payphone Tech- 
nology (800) 282-0128; 
FAX (310) 677-9948; or by 
writing Payphone Tech- 
nology, 826 West Hyde 
Park Boulevard, Ingle- 
wood, CA 90302. 


patible with most gam- 
ing and lottery printers 
and are available ina 
wide assortment of col- 
ors. Ribbons are compa- 
rably priced to the stan- 
dard purple ribbons 
commonly used. 

For more information, 
contact Mast/Keystone 
Inc., 4673 Aircenter Cir- 
cle, Reno, Nevada 89502; 
(702) 827-8110; FAX (702) 
827-8283. 


NFL SOFTEE FOOTBALLS 
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Prizes! releases its 
softee footballs with 
the newest 1995 NFL 
franchise football 
teams—the Carolina 
Panthers and Jack- 
sonville Jaguars. The 
footballs are embla- 
zoned with the new 
team logos. 

The items, which can 
be used for cranes, ar- 


PRIVACY SHIELD TOUCH SCREEN 


cades, and toy and gift 
shops, have a vinyl ex- 
terior with polyester 
filling. The footballs 
come in two sizes. 

For more informa- 
tion and a catalog con- 
tact: Prizes!, 15421 As- 
sembly Lane, Hunting- 
ton Beach, CA 92849; 
(800) 992-2388; FAX 
(714) 897-5260. 








MicroTouch introduces 
the PrivacyTouch sensor, 
the world’s first privacy- 
shielded touch screen 
for transaction-based 
facilities and automatic 
teller machines. 

With a PrivacyTouch 
sensor on screen data 
can only be seen from 
directly in front of the 
terminal; bystanders and 
curious onlookers only 
see a blank, dark screen. 

PrivacyTouch sensors 
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consist of an integrated, 
all-glass analog capaci- 
tive touch screen bonded 
to a light control filter 
that restricts the viewing 
angle of a display ina 
Similar manner as venet- 
ian blinds. 

For more information, 
contact MicroTouch Sys- 
tems Inc., 300 Griffin 
Park, Methuen, MA 
01844; (508) 659-9000; 
FAX (508) 659-9100. 
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WHAT'S NEW 


POPCORN SHOPPE DM2000 SOUND BOARDS 





Gold Medal Products 
introduces the new Pop- 
corn Shoppe for popping 
and displaying two fla- 
vors of popcorn. The 
innovative single kettle 
design lets you pop regu- 
lar popcorn, flip the fla- 
vor divider, pop a sweet 
frosted flavor, such as 
caramel, and display 
both flavors in the heat- 
ed, illuminated, divided 
cabinet. 


The Popcorn Shoppe 
popper/merchandiser 
boasts an 8-oz. “Love My 
Popper’ kettle that 
works well with three- 
way Caramel Glaze-Pop 
kits. The kettle makes it 
easy to change from fla- 
vor to flavor without 
between-cycle cleaning. 
Cleaning is easy. 

The Popcorn Shoppe 
measures 28” wide x 20” 
deep x 41” high. It oper- 
ates on 1,700 watts, 14 
amps, and 120 volts. The 
machine also is available 
in export voltage. 

For more information 
on this or any other Gold 
Medal fun-food machine, 
contact Gold Medal Pro- 
ducts, 2001 Dalton Ave., 
Cincinnati, OH 45214; 
(800) 543-0862 or (513) 
381-1313 FAX (800) 542- 
1496. 


DART MART CATALOG 


Dart Mart’s new 64- 
page, full-color catalog 
features licensed two- 
piece maple pool cues 
and cue cases. The cata- 
log includes steel-tip 
darts, soft-tip darts, cabi- 
nets, dart boards, and 
backboards from Anheu- 
ser-Busch, Miller, Coors, 
and The Grateful Dead. 

Also featured are 
more than 250 steel-tip 
darts, 200 soft-tip darts, a 
full line of accessories, 
cabinets, dart boards, 


PLAY METER 


and backboards. 

The patented Revolu- 
tion Spinning Flight Sys- 
tem, which is higher 
scoring and longer last- 
ing, has been added to 
several dart lines at no 
additional charge. 

For more information, 
contact Dart Mart Inc., 
2255 Computer Ave., 
Willow Grove, PA 19090; 
orders—(800) 423-3220; 
(215) 830-0501; FAX (215) 
830-0779. 
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Eletech announces the 
availability of its sound 
board Model DM2000, 
the first in a series of 
boards designed to pro- 
vide high quality digi- 
tized music for kiddie 
rides. 

Built with Eletech’s 
“QuikVoice” technology, 
the DM2000’'s music and 
sound effects are digi- 
tized, not synthesized 
like other sound boards. 
A music library with big 
selections is available to 
customers at no extra 
charge. 


The DM2000 operates 
directly from 110V AC 
power supply, and deliv- 
ers up to three watts of 
power into a 4 Ohm 
speaker. It measures 3.6” 
“x55 . 

The DM2000 is avail- 
able now in three models 
with none, one, or two 
fire buttons. 

For more information, 
contact Eletech Electron- 
ics, 16019 Kaplan Ave., 
Industry, CA 91744; (818) 
333-6394 or FAX (818) 
333-6494. 


SLIPPER-SOCK 





Best Equipment intro- 
duces the new light- 
weight Slipper-Sock, a 
great way of protecting 
participants at family fun 
centers. 

The Slipper-Sock can 
be placed over any pair 
of socks to help keep 
them clean. Best Equip- 
ment also features a full 


line of protective knee 
pads. 

Customizing and pri- 
vate labeling is also 
available. 

For more information, 
contact Best Equipment, 
100 Glenn Ave., Black- 
wood, NJ 08012; (800) 
949-BEST; (609) 374-1400; 
FAX (609) 374-0063. 
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CLASSIFIED 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 
complaints. 








66 @ a6 READERS/ REVOLUTIONARY 
Rebuild ADVERTISERS NEW PATENT TOOL! 


your old We do not knowingly accept SS David Pressman’s 
ads for copies or licensed : | PATENT IT 

Wye lk P. games involving a third party. : L4é YOURSELF 
t th e fa cto ry We do not print prices on ae | SOFTWARE 


games currently in production. a “1 Developed by Nolo Press & EDS 


MANUAL yy We encourage advertisers to in- e4 
eae ee S clude their name, address, and ~—\rsece* | Everything you need to 


prepare and file a legal 
phone/ FAX numbers for the “i S. patent application without a lawyer. 


purpose of credibility. We do Full stand-alone program. 5 
not accept ads from companies A, Se ROS FOR EES IMLS OY SEP 


instructions. 


who consistently advertise pro- Fully searchable version of 


David Pressman’s bestselling book, 
ducts they do not have or from Patent tt Yourself 


Fast Pon ie — Call For Details companies that we receive e i paeichioen online legal 
mutl-complaints about. ee 
CALL (813) 855-6789 PL AY M ET E R j To order or for more information: ph 


KLOPP INTERNATIONAL, INC. — 


225 Dunbar Court — Oldsmar, FL 34677 MAGAZINE 219-256-1138 = 


Weship coin-op locks 


and accessories fast. 


M@ Integrated production and assembly 

LAI's Locks can be ordered to 

operate on your current key Codes 

since, LAl's Locks are compatible f = 

with most High security, as well as, rT) Panel Guard 
Tubular type system, ie: Baton, ESD, | 
KD, Ace, etc. 

Choice of custom locks, common key 
systems or restricted key styles y y High Security Padlock 
Manufacturer of a complete line of | || Foo g inside Protective Shield 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 














For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


hasan 422-2866 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 
Phone: (714) 373-2993 


Seige Blt ee 
GR - U e (714) Full Metal Jacket 
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Introducing 
The Component Factory... 


Are you tired of paying high prices 
for the components you need to 
run your business — bill acceptors, 
power supplies, game boards, 
monitors, and on and on and on. 


The Component Factory carries 


INSERT SIL | NS ccrront a PS only JCM bill acceptors and power 
reur, | eas ek | : | h ° 
ms INSERT aE | C,/ : supplies. That means you can’t buy 
| | rinse FACE OP ONLY | ¥ er ule, i ; a INSE Hi j ‘ ; . e 
| ereceas| : ie [oa | ! these high quality products for less 
ACCEPTS 4" BILLS ae) be Ee ( he, 
ea i Altec) | — from anyone. The Component 
INSERT BILL | = | i ") =| asd . . 
cece Wie =i! i Factory is an authorized JCM 
#7." BILL ONLY ERT BILL iF ’ ae 
fe Ee INSERT Bn | Service Center too. 


If you need monitors, the 
Component Factory can provide 
you the Wells-Gardner line of 
monitors, as well as those from 


other fine manufacturers. If you 





The JCM U.S. Family of Bill Acceptors need game boards, we have a 


full range — for less! 


The Component Factory serves the requirements of 

the Gaming and Amusement Industry with high 
quality products and fast, factory direct service. But, 
our most important advantage to you is our price — 





O Fe, 
qo. 





you get “the best for less, every day!” Call today to 
learn more about our special, limited time, 
introductory prices. 


Call Xaviar Bridgetti Today 
| >a for More Information 
IC 


b 


: ~F (800) 517-7711 
: (610) 631-1837 Fax 


FACTORY, INC. 705 General Washington Ave. (Rear), Suite 506 - Norristown, PA 19403 


... Your Factory Direct Source for 
Coin-Op Entertainment Components 









¢ High Quality 
¢ Low Cost 


¢ Factory Direct 
Service 


Wells-Gardner and 


; ; | pTS 4° BILLS 
Other Fine Monitors oor 


a 


i 
’ — 


fo 
INSET ONLY 


JCM “Black Stallion” 

“It runs and runs and runs... 

For the money, nothing can catch it.” 
Low Cost $7 Only Bill Acceptors. 


EY | Game Boards 
| and kits 





“The Best for Less, Every Day” 
Call Xaviar Bridgetti Today 


(800) 517-7711 
(610) 631-1837 Fax 


705 General Washington Ave. (Rear), Suite 506 - Norristown, PA 19403 


JCM Bill Counters - 
Quality, Reliability 
and Great Value 





TCF 15 Amp Switching 
Power Supplies - 
and Many Others! 


THE COMPONENT 
FACTORY, (NC. 


AUTHORIZED PARTS AND 
ai ol eo) to 


Factory Trained Service Technicians 
The Source for Complete Seeburg CD 
Service 
Sony Players 
Minor Tune Ups or Complete 
Overhaul 


1-800-531-1250 


QUALITY SERVICE 


LOW COST 


48 HOUR TURNAROUND 
From Your Authorized Seeburg 
CD Service Center 


Western Reserve Games INC. 
21651 Tungsten Rd. * Euclid, Ohio 44117 


AUCTION 


Machines 


iS) ROTVE 
$100.00 DISCOUNT 


6” to 10” All Plush Toys 
Worth $1.25 only 85¢ 


(BMC), Best Mfg. Co. 


414-547-5051 ¢ Fax 414-547-0905 


SEPTEMBER 10TH 


e Equipment may be checked in Friday from 12:00 
noon til 10:00 P.M. or Saturday from 8:00 
til 10:00 A.M. 
e TERMS: Full payment day of auction. 
Cash, Cashier’s check or 
Company check with current 
bank letter of credit. NO EXCEPTIONS! 
¢ Commissions: 10% on all items with 
$100.00 maximum 
e $10.00 buy back fee 


James E. Brambliett 
Auctioneer 
502-769-1655 
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* Radcliff/Ft. Knox 


Kentucky 


VIDEO GAMES, POOL TABLES, JUKE BOXES, BINGO 
FLIPPERS, KITS, DARTS, PINBALL MACHINES, CRANE 
GAMES, FOOSBALL TABLES, REDEMPTION GAMES, 
KIDDIE RIDES, GAMEROOM 
AND COLLECTIBLES 


1-800-624-1782 


Curtis Hardin 
Amusement Specialist 
502-737-4328 


AUGUST 1994 








e BUY 
e SELL 
e TRADE 


NEW CIRCUIT BOARD 
. SALES 


USED 455 Hill Ave. e Nashville, TN 37210 
CALL: 1-800-535-8981 ¢ TOLL FREE 
Phone: (615) 256-7748 - FAX: 615-256-7523 
8:00 to 5:00 Monday thru Friday (C.S.T.) 
CALL ABOUT OUR FREE DELIVERY! 


THIS MONTH'S SPECIALS!! 









































- ALL NEW BOOST your profits 
New Lucky 8-Lines | | super CHERRY MASTER auith nines 
w/HSV-300 w/HSV - $1,395.00 Progressive 
1-3 cxe291,135.00 Units...$350 ea. 
4-6.....$4,050.00 NEW 8 LINES 
7 and up....$995.00 with HSV-300 NEW FOXTRONIC 
ALL PARTS BRAND NEW + Ticket Dispenser POKERS w/HSW-300 


$1,875 each 


NEW DRAW-3O 
POKERS w/HSV-300 
$1,950.00 ea. 






$1,395.00 


Printers & interface 
Kits Available 
for most Programs 






NEW 19” GAMES 







W/HSV-300 
Cherry Master PCB...5139.00 Riviera Hi-Score USED RIVIERA POKERS 
Cherry Master KIt......215.00 $1,895.00 w/$1 - $20...... $1,200 


















NEW Magical Tonic PCB........ 00.0.0 cece eee eee. $775.00 
NEW Magical O00S PCB ..o64scceeeeceeees bee5e4 G00 05 675.00 
NEW Super Cherry Master PCB.................000 008 475.00 
NEW Super Dual 8-Line/Poker ..........0. 0.00. ..008. 400.00 
Reconditioned W-4PCB ........ 0... cc eee T1700 
ReECcOncimioned W-6 PCB ciaccciesineaskwades bbacvsas 125.00 


NEW CHERRY ANGEL ............. 

NEW FOxtronic: PCB ....cs0.esca00s 450.00 
NEW Merit Riviera Kilt ........0..0.. 950.00 
NEW Turbo Poker Kilt ..........00.. 480.00 
Ticket Dispensers ...............0. 325.00 
Ticket Printer - Interface Kits ....... 



















Isolation Transformers ...........0. cc eee en 


New & Used Pool Tables/Dynamo or Valley ....... Call 
Empty 8-Line Cabinets ..................... 250.00 


New Jukeboxes/All makes ............... 000 ee. Call 
















New & Used Pokers/All makes ................. Call | JCM Bill Acceptor $1-5-10-20 .............. 260.00 
Full Line of Pool Table Supplies .............00.. Call | Mars GL-5 DBA $1-5-10-20 ...............05. 399.00 
KONO GOnTCOUMDEIS 4 <6 ciwd deo idee obese: $650.00 | Mars VFM-4 DBA $1-5-10-20 ................ 325.00 
Tommy Gate w/7" extension ............... 1000.00 | Mars VFM-5 DBA $1-5-10-20 ................ 440.00 
19” Sharp Monitor ....................... 195.00 | Mars VFM-4 w/stacker 400 .................. 499.00 
45° SrlatO MOAMOP 244 ceed vs devas ¥o ewe aad 185.00 | Mars VFM-5 w/stacker 400 .................. 440.00 
19" Wells-Gardner Monitor ................. 235.00 | CBV$1-2-5-10-20-50-100 DBA .............. 299.00 
13" Wells-Gardner Monitor ................. 225.00 | HSV-300 $1-5-10-20 ...... cee cece eee 189.00 
Coin Mechs & Channel .................0005. 11.95 | Tekbilt DBV-35/$1-5-10-20 .................. 299.00 
Power Supplies ......... 0... ccc eee 52.95 | All LUCKY S PIGXIS 2. ca cca ccceeeudedecduabenen 25.00 
150 W Computer Power Supply .............. AA OO | LUCKV SES HAINGSS .6 ccc ces daucswehvanyavuneueés 48.00 
TA UO “sci 4cb.g° phd 34rd a0 ae baw a KEW OR OO 6.50 | Lucky 8 ButtonSet........0..0... 0.0.0... 24.00 
A LINE PUEOES 5 cia onan wi ee ae ew hen nee eee waka BA? | A SOCOKETS 45 6c vkGe Wed kbs 4d eRave dao eee ees 4.00 









Phone: (615) 256-7748 ¢ FAX: 615-256-7523 
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LOW COST. HIGH RETURN | ) 
DESK TOP COIN PHONES BI LL CHANGERS 


New & Reconditioned 
Rowe * Hamilton * Standard 
PRICES 
TOO 
LOW 
TO 
PRINT! 


1-800-338-7031 


ES: SER BAREN 


BEST WHOLESALE PRICES IN THE U.S... 


WE WILL NOT BE UNDERSOLD! $10, & $20 


FORGET THE REST, CALL THE BEST! | [3M Acceptance 


G- TEL —_ | inne 
ee | | CON A 


398 Commercial St., San Jose, CA 95112 


Fax 713-550-1028 


and Supplies 


New & Used 
Available 


« Coin & Token Sorting/Counting/Wrapping 
« Currency & Banknote Counters 

- Counterfeit Detectors 

- Paper/Ticket Shredders 

- Parts & Service 


Quality and Integrity Since 1925 
Dealer Inquiries Invited a 
ynde-Ordway (800) 762-7057 


— Incorporated ; (714) 957-1311 
3308 W Warner Ave. ® Santa Ana, CA 92704 FAX (7 1 4) 433-2166 
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We Value 
Our Cus- 
tomers 


Quality 
Counts 


Quantity Pricing Available 


e W/19” Wells Gardner Monitor e150 Watt Power Supply 
e HSV-300 Bill Validator 


starting at $1095.00 
w/ticket dispenser $1350.00 










Cabinets 
Uprig ht 
Sitdown 


Kit Cherry Master 


Cherry Bonus II 
Ready Magical Odds 


- Cabinets Magical Tonic 
Mini All Wing Boards 


Countertop °675°° Turbo II 


..and many more 
Single Progressive Units 
$395 


“ee Deliwery 
Printers & Interface Kits Available 










When You Purchase 5 
games or more 





for all types of games! 


Distributor of Mars Dollar Bill Acceptors, Wells Gardner Monitors, 
Graynound Dyna Games, JCM, CBV and HSV 
1642 Piedmont Hwy. ¢ Piedmont, S.C. 29673 


Phone (803) 422-0250 or 1-800-306-4265 FAX (803) 422-8903 


One Year Advanced Replacement Warranty on all Merchandise 





PLAY METER 165 AUGUST 1994 








AMUSEMENT ROUTE AND ARCADE BROKERS 


Sacramento Area Route For Sale 


Partner Retiring--CASH COW!!! over 150 pieces in top quality 
locations, many with contracts. Excellent money maker, 
must sell. Lots of late model equipment. 

MK Il, NEO GEO, NBA JAM, VIRTUA RACER, ROWE & SEEBURG CD 
JUKES, DYNAMO POOL TABLES, 20 TOP PINBALLS, 
and much, much more! 








Premium coin-op route. Operate as is or increase your exist- 
ing route with this established money maker. Owner will pro- 
vide trainging and goodwill. 

CASH COW AMUSEMENT ROUTE -- HURRY!! $145,000 


SAN BERNADINO ARCADE 
Sacrifice! Must sell complete Turnkey arcade. All licenses 
and inventory. Excellent money maker. Over 35 Arcade 
Games, including MKII, New Dynamo Pool Table, plus much 
more. Perfect for the expansion of your existing route or 
for first-time business owner. 

Selling at equipment value $30,000 


CALL FOR DETAILED INFORMATION PACKET FOR THESE 
INCOME OPPORTUNITIES 





eS oe i A EE 
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Saturday, August 13 
Sacramento, CA 
Placer County Fairgrounds 
(Jones Hall) 

800 All American Bivd. 
Roseville, CA 95678 


Saturday, August 28 
Anaheim, CA 
1721 S. Claudina Way 
Anaheim, CA 92801 





* Consignments Wanted or Each Auction * 
To consign games, bring to Auction site Friday before the sale from 10 AM-7 PM. If you want to sell 
games in quantity or more than 10 pieces, please call the hotline for more information and reserva- 
tions. All Auctions start at 10 AM with preview from 8 AM to 10 AM the day of sale. 


TERMS & CONDITIONS: 
10% Premium to Hammer Price. Cash, Cashier’s check, company check with current bank letter of 
guarantee, Visa & MasterCard accepted. (3% surcharge will apply to Visa & MasterCard.) Payment 
in full day of sale. Industry related seller’s permits required for non-taxable purchases. All equipment 
must be removed by 10 PM the day of the sale. NO EXCEPTIONS. 





eaibebne 
VISA 
‘retour 





(714) 535-5353 24 Hour Info 
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VIDEO AMUSEMENT 
SUPERVISOR 


We are seeking an individual who has: 

e Strong management background in the 
video amusement industry 

e Good interpersonal skills 

e Track record as a results-oriented self 
starter 

e Accustomed to extensive travel 

Who we are: 

e 34store franchisee of 100 store chain 

e Sunny Southwest location 

e High volume family concept with exten- 
sive video/redemption game business 

e Entrepreneurial emphasized organization 

e Competitive salary, bonus, beneits, 401(K) 


This is an immediate opening. 
If you are experienced in the video amuse- 
ment industry with a proven history of getting 
results and would like to be considered for 
this important position please send resume 
and salary history to: 


Peter Piper Pizza 
4401 N. Mesa, Suite 100 ef 
El Paso, TX 79902 p 


FAX: (915) 544-8586 





Pip Pe, 





ARACHNID ENGLISH MARK 


DARTS 
SUPER SIX PLUS II - (MODEL 6300) 
$795.00 STREET READY $795.00 


REDEMPTION 


eee anes $1695 HitTension ........$1495 















Mating Game ....... $795 PitchHitter......... $2995 
Bani 46exskeeay SI695 JaCK PG iw cuacaveus $2895 
Monkey Mole ...... $2995 KramerCrane....... $695 
POO EOD ish ecant Bee es $2995 GhostTown......... $995 
Shoot AWay....... $3995 = Skill Roll............ $795 


Sweet Licks ......... 







4 ONLY!! 
THIS MONTH ONLY 
TWILIGHT ZONE 
$2195 


COMPLETE GAME FROM $300.00 


CHERRY MASTERS 


W/BILL ACCEPTOR $900 
STANSFIELD VENDING, INC. 
P.O. BOX 157 LACROSSE, WI 54602 
CALL MAX 608-782-7181 









QUARTERMASTER 
$$$$ GIVE-AWAY PLAN $$$ 


OBJECTIVE 
TO OFFER FREE EQUIPMENT AND PARTS 


TO CUSTOMERS FOR CHOOSING 
QUARTERMASTER. 


AUGUST 1” 1994 - SEPTEMBER 15” 1994 


CALL TODAY!!! 1-800-955-9681 
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QUARTERMASTER 


5499-1 Murfreesboro Rd., LaVergne, TN 37086 
Ph: (615) 355-9681 - TOLL FREE: 800-955-9681 - FAX 615-355-0213 
Tul 


WE'RE TRADING FOR ANYTHING!!! 
PINS - VIDEO - JUKEBOXES 


COMPLETE GAMES STARTING AT $1095.00 
ALL CABINET SIZES & STYLES AVAILABLE 
%& ADVANCED REPLACEMENT WARRANTY 

* KIT READY GAMES FOR $699.00 


SINGLE GAME 





PROGRESSIVE | pave. 





SUPER 
CHERRY 


MASTER 0 = 
BONUS = fomam 
sie Give New Life To any Video Game CRANES 
ees Pi a TABLES 


CHERRY 
ANGEL 
—_ VIDEOS 
veneer PINBALLS 
ODDS KIDDIE 
RIDES 
Prapecssioe 
wal DARTS 
SKILL FOOSBALLS 
CHANCE MINI-PROGRESSIVE OMEGAS 
— BONUS GTI'S 
°F OVERHEAD DRAW 80S 
MERIT 


LEXIBLE 
NEW P-10 e EASY TO INSTALL 
ALSO: BONUS POINTS AWARDED ON SCREEN 


eeeee** ALWAYS AVAILABLE******* 


TECHNICAL ASSISTANCE 
QUANTITY DISCOUNTS! 29299 


FREE DELIVERYTO 13 STATES 
ON 5 OR MORE GAMES 





CALL TODAY !!!! 1-800-955-9681 
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S-LINE 
POKER 


BOARDS 
800-966-9873 


















25¢ PER PLAY PINBALL 


Allows you to set the newest pinballs 
for 25¢ per play. Comes with 
complete instructions and new score 
cards. $40. each, 3/$100. 
TWO-BIT SCORE 512-447-8888 


REDEMPTION 
TICKETS 


Morse, 


Phone 800-428-8640 
Fax 317-288-3434 








Discount Videos 


All Games Complete 
Ms. Pacman 
Merit 15 in One 
Merit 30 in one 


Capcom Bowling 
Rampage Dedicated 
2 Slot Neo Geo 25" 
Call For Today's List 
(305) 546-6635 . (305) 423-4161 


QUALITY CRANE COMPONENTS 


Make All Types of Cranes Kits--Watch, Candy, Jumbo, or Regular. 


Crane Kits 


$675.95 


Switch Selectable ForJoystickor 
Two Button Crane. Coin Up, Time of 
Play, Output for Ticket or Baseball 
Cards. Has Error Code Display. 





Crane Mechanism Will 
Operate With Relay Type 
Control Boards 
& Sized To Fit 
Any Cabinet. 


Operators Don't Throw 


Away orStore YourEmpty 
or Non Working Cranes Put 





Them To Work 
KIT INCLUDES: 





Candy Crane Crane Mech. 
Conversion Kits $325.00 
NylonGears 
$795 Bronze Bush. 
ais - Chrome Shafts 
Play til’ you win Cabinet Top Rail 
feature Spacingis 21 5/8" 
Runs on1/2" Rods or Metric Rods 
Look At These Featur 
e JoystickorTwoButtonOperation ¢ 26Coin/DollarSettingOptions 
e Game Types ¢ 7 Time of Play Settings 
¢ 4Ticket Dispenser Options ¢ LED Display: 


¢ Micro ProcessorGameBoard Number of Games & Error Codes 


Call For Details and Pricing To Fit Your 
Specific Requirements 


OMNI PRODUCTS 


Joy Stick, LED Display, Crane Mech, Computer 


Board, Counters, Wire Harnesses, Power 


Supply and Transformer. 


Manufactured in the U.S.A. 


Coy 


CRANE COILS 





175-180 OHM CRANE CLAW 5.00/EACH 
8.50/EACH 169.95/EACH oR 4.95/EACH 
7.85INLOTSOF 12 /\154.95 INLOTS OF 1¢ 2 FOR 9.25 4.50 INLOTS OF 12 


PLAY METER 





417-581-7505 


MINIMUM ORDER $25.00 


ILLUMINATED 
BUTTON 
WITH 







SWITCH 
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Southland 


DISTRIBUTING 


Pinballs 


Addams Family 
Cue Ball Wizzard.$1795 


















Used Juke Boxes 
Rowe CD-100A.... $3495 
Pioneer C}-V99.__ $3195 
Rowe R-82-R94. Cal 
Rock-Ola 450-496... Cal 
NSM's 45 Boxes... Cal 













Mars VFM5.. $340 
Mars VFM-5 w/stacker. $469 
Mars G5. $399 
JCMS. $299 
JCM-45 w/stacker......$429 
HOV300 2.2.2.2... $189 
















Street Fi 
Tee'd O 














New & Used Pokers| 

















Valleys Cal (Call for Pricing) 
| UBEZ ft. $900 | — 
Cooper Billiards Call Omego 903 and 905) 
_| Great American | Dramers 
Billiards... . Grayhound 


Available with all Wings products also Treasure Island, Magical 
Odds, si and all Cherry Games. 

19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt computer Power Supply 
Complete Games Start at $1 295 
1 YEAR FULL WARRANTY ON ALL PARTS 
— Advance Replacement On All Parts — 


1 


910.343.8200 © Fax 910.343.0084 
1611 Castle Hayne Road ® Building B ¢ Wilmington, NC 28401 
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LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 


Lighting. Direct Importers: Rope Lights, 


Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 
Mechanical chasers. Bulbs all kinds. 
Quick Service with dependable 
continuing interest in our Customers. 


ACTION 
LIGHTING, INC. 
800-248-0076 


EPROMS 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 








Pa GE 





"\W Dollar Bill / Debit Reader 


nner 4 
cs ~~ 


® KIC Products holds the exclusive rights 
to the patent for nontaminated dollar bill 
cleaning cards (Patent No. 5,227,226) 

® Lower prices because 
KIC Products pays 1IGPProducts’ 
royally fees. Keep It Clean! 


1-800-818-1932 





U-LIFT. 


Pool Table Mover 


Recreation Equipment, inc. 
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| American Lock Company 


MODEL 2000 








AS LOW AS $ 17.97 = aS 
SHOWN WITH 825 HASP | | = / (/ Gatecn SERIES H10 


AS LOW AS $ 13.17 








5/8" CAMLOCK 
AS LOW AS $ 3.01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1/8" CAMLOCK 
AS LOW AS $ 3.43 










SECURITY BAR HASPS 
4-1/2" AS LOW AS $ 1.27 
12" AS LOW AS $ 2.45 4 
16" AS LOW AS $ 2.69 
4" AS LOW AS $ 3.98 


























HASPS 
825 AS LOW AS $ 4.95 
875 AS LOW AS $ 3.39 
885 AS LOW AS $ 3.57 















525 AS LOW AS $ 4.53 NO. 1 AS LOW AS 
535 AS LOWAS $ 4.53 NO. 3 AS LOW AS 
NO. 5 AS LOW AS 
(QO. 7 AS LOW AS 





INNER CYLINDER LOCK 
MODEL 8300 
AS LOW AS $ 5.39 















SHROUDED PADLOCK 
MODEL 5300 

AS LOW AS $ 18.93 
MODEL 5360 

AS LOW AS §$ 22.05 


SERIES 700 
AS LOW AS $ 14.54 
SERIES 702 

AS LOW AS $ 13.34 


See 700 \ 


Secor 


- 99% OF ALL AMERICAN ORDERS ARE 













- SEND US A KEY - WE CAN KEY ANY 
PADLOCK OR CAMLOCK TO YOUR # - SHIPPED WITHIN 24 HOURS - 


PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 (312-939-7616 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight * Durable Weatherproof * American 
made replacement parts ° Universal base for all rides 
High-security coinbox * Heat-treated strips for construction 


Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 
will love to imagine they are 
"trucking" favorite toys to their local 
Wal-Mart store. It’s available only to 
authorized Wal-Mart vendors. 































Tug Boat 


The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. As 
with other Dudley rides, it fits on a 
universal base and has a high- 
security coinbox and post. 


Kiddie Amusements 
P. O. Box 939 - Florence, MS 39073 


601-845-7501 - 800-647-6460 
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PLAY METER 


WANTED 


yy: 


Rowe ‘45’ 

R.P.M. 

“Bubbler’ 

1015 E- isa’ 
Look-A-Like [7/Rl Nk 
1980s Pins, Hf 
Videos 


25¢ PER PLAY PINBALL 


Allows you to set the newest pinballs 
for 25¢ per play. Comes with 
complete instructions and new score 
cards. $40. each, 3/$100. 
TWO-BIT SCORE 512-447-8888 


THE ORIGINAL IS BACK 


with our Complete Line of 
KRAMERGAME Pokers. 


Service and Parts Support for 
alli KRAMERGAME Products. 


Also: 8-Lines 
Cranes Sony LDP1450 


Counter Tops _ Laser 
Kits Disk Players 


;: Available 
Redemption 


Ask About KRAMERGAME Poker to 8-Line Adaptors 


451 Magnolia Ave. 
Croydon, PA 19021 
(215) 788-8516 


KRAMERGAME ™ 
1-800-631-2126 


BETSON ENTERPRISES 


VIDEOS 


Mortal Kombat 
Mortal Kombat II 
Lethal Enforcers 
Street Fight. Champ 
Super Street Fight 
Terminator 2 


BETSON ENTERPRISES 


$1599.00 


PINBALLS 


Indiana Jones 
Twilight Zone 
Popeye 
Whitewater 


2999.00 
2299.00 
1299.00 
1799.00 
2299.00 


Black Rose 
Whirlwind 


ROWE 
MUSIC 


e ALL PRODUCTS RECONDITIONED 
* DISCOUNTS FOR COMPLETE & WORKING CONDITION 
e FREE CRATING 


PLAY METER 


DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK ROAD 
CARLSTADT, N.J. 07072-2307 
Phone (201) 438-1300 Fax (201) 438-4837 


TOLL FREE 1-800-524-2343 





174 


e LARGEST INTERNATIONAL EXPORTER 
* CONVERSIONS KITS AVAILABLE 

* REDEMPTION SPECIALIST 

eMC/VISA 

¢ SE HABLA ESPANOL 

¢|F YOU DON’T SEE APRODUCT, CALL! 


AUGUST 1994 





GAMES OF 
TENNESSEE 


1220 West Jackson St., Shelbyville, TN 37160 


Ph. (615) 684-0100 


FAX: 615-685-0144 
Toll Free: 1-800-456-6882 







ite eli sels 
PUEELEL TLE LLL ELL Le 





Quality 
—_ Service 
Complete 8-Lines ~ one 
starting at $1275.00 Reliability 


* New-Countertop with ticket disp. 





PINBALLS 

TOON Fo ik 5 oe hs 6 Fee hehe ew Rome’ 1995.00 

THO TAACIINIG 5.56 whe ce Vw hw ewes eemneee 1495.00 

SUPE! MANGO BIOS..cnssascveveesawaseenaes 1695.00 

SIGE PICMG! Ne cick cca chung eeesaecaw vrs 2195.00 

VIDEOS 

DUC SOCNONG ine bendu edi Vere enheneeeees 2095.00 Mother 

gcliop ey] = a are 2695.00 Lode 

SURE ROR vestenechiviacvendecden tas 1095.00 Coin 

BOG MONCH abseil cetenecaws ave beeedeee sus 695.00 Pusher 

Street Fighter II Hyper ................... 1995.00 (Distributors 

Mortal Kombat............... 00000 c eee 2595.00 Wanted) 

POOL TABLES 

Valley Cougar (Used) New Cloth............ 1595.00 
Cooper Tables (New) ................0005. 1595.00 


Assorted Coin Pushers 
$1095.00-$3995.00 





Kids Only Cartoon Theater 
(Distributors Wanted) 


PLAY METER 


FREE DELIVERY TO 
SOME AREAS 


129 AUGUST 1994 


Ask FoR THE PUCK STOPS HERE sy name 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE f oh AND AUSTRALIA 


© ARCADE TESTED 7 URRENTLY IN USE AT 

° DOESN'T AFFECT TABLE PLAY = Al EET ge eee eee COLE CANES 
© INSTALLS IN 15 MINUTES WITH = en FMM MB ain CasTie © GREAT AMERICA 
ONLY A SCREWDRIVER I mere + FUN FACTORY « GREEN GAMES 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! ¢ Ask your distributor for “‘THE PUCK STOPS 

¢ Demand the 9-inch shields with the angle! HERE” by name! 

¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! Sales tax! 

e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your lability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543) rongview.1x 75608 1-800-933-0145 





C B 

P.C.B.S 
10,000 BOARDS 
CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 









mt 
ek 6 —. 









SA-20 PROGRAMER 








A-1Wholesale AndVending Supply 
Kear 11555 Cantara St., Unit E (a 
North Hollywood, CA 91605 Houcar 
(818) 771-0691 orax: (818) 771-0589 

(800)-A-1-WHSLE 


FEATURING 
THE "LITTLE BUB" 









C&P DIGTRIBUTING 
TEL: 219-2$6-1138 
FAX: 219-256-1144 















TICKET AVENUE EN EM ICAE TEN EWE coco cccccccccccccccccsccocecccesosoceons 
1 
Tre Ke T ¢€ ¢ 717-848-6803 


ous One nUnozen ia S. “WMGICN E-ETTNICY civasecavinesncavaiearnesmeasenecees 
FORALL MERCHANDISE ' ‘ 
REDEMPTION TICKETS CALL a 6c &@d”*é«*d Cee 2° 1 | Eee 
NATIONAI. TICKET CO., SHAMOKIN, PA \ PLUS: 
s 


~GUMBALLS .NOVELTIES -EQUIPMENT 
e CANDY eOAKPARTS ~+-GREATSERVICE 









8-LINE/POKER 
BOARDS 


LUCKY EGGS = GOOD MONEY! 





800-966-9873 


25¢ PER PLAY PINBALL 


Allows you to set the newest pinballs 
for 25¢ per play. Comes with 
complete instructions and new score 
cards. $40. each, 3/$100. 
TWO-BIT SCORE 512-447-8888 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 






CCT) INNOVATIVE 


INDUSTRIES, 
800-344-7467 ost INCORPORATED 








FAX (417)358-1849 2605 Grand Ave ® Carthage, MO 64836 
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ed fed fed fed fed fed fed ped ped pe feed fed ped fed fed fed fed fed fed fed ed fed ede eee pelpelpelpelpelpelpel peepee el elelel el el eel ele el fel felfelfe 


Don't be fooled by cheap imitations! 


While copying may be the sincerest form of flattery, it's not always good for you, the 
consumer. We build our Easy Lifts to meet the demands of your locations and solve 
the problems found on your route. We route test these products under the harshest 
conditions. We know our products and how they are used as no “copy cat” can. We 
developed the Original Easy Lifts and we continually refine the design. We stand 
behind our lifts. Because of this, Nortech manufactures a superior product you can 
rely on. 


Don't be fooled by cheap imitations because that’s exactly what you'll get... 
a cheap imitation. 


Buy from people who understand your needs. 
Get “The Original Easy Lifts” from Nortech! 






Excellent Service Experienced Staff 
‘i Me pel 
ONE-PERSON LIFTS FOR POOL TABLES 
PATENT PENDING SET AND VENDING MACHINES 





VENDING MACHINE LIFT POOL TABLE LIFT 

¢ Easy To Use @ Inexpensive 3° Lift @ Reduce Injury Claims Heavy Duty 5" Casters 
¢ Heavy Duty 4° Casters For Easy Rolling @ Reduce Service Calls @ UPS Shipping Weight 56 pounds 
@ Reduce Injury Claims @ Durable, All Stee! Construction ¢ Use With Pool Tables, Air Hockey, Foosball, etc. 


¢ UPS Shipping Weight Less Than 55 Ibs. 
Order Yours Today! ——— (O) I> Tie GIR 
800-521-6372 ° 218-741-6075 


Quality Workmanship Satisfaction Guaranteed |f 
ede ede peeled ed ed eel ed eel ede peeled ed peeled ed ped eel el pel pel peeled el pel peeled pel peeled el el peeled el el elle 





al 
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NEW...NEW...NEW 


Now you can print a bar code label, stick it on your machine, 
have your collector scan it. Then, add a few numbers, take the 
hand held unit back to the office and download the data to the 
computer. NO MORE INPUTING BY HAND. Works for 
vending too. 


ALSO...ALSO...ALSO 


Now you can hook your hand held unit to a jukebox, download 
the audit report and take it back to the office. Transfer the re- 
port to the CD INVENTORY program, and produce popularity 
reports: what discs are being played most in this location, 
where are the most and least popular discs of a given title, etc. 
WORKS WITH SILENT PARTNER or can be used as a 
STAND-ALONE PROGRAM! 


TAXES... TAXES... TAXES 


FORCASTING WILL SAVE YOU 
THOUSANDS OF $$$$$$$! 


Now the bad news... 


You will have to keep very detailed and precise records for up to 5 years on each of your games. 
Now. if you are not careful, you will end up giving the biggest share of savings to your accounting 
firm or hire another person in the office... 





Solution... Solution... Solution... Solution... 


The FORECASTOR 


The FORECASTOR is a computer program designed specifically to meet all the requirements of the 
IRS letter ruling on depreciation of video games. It maintains all records, calculates depreciationper- 
centages, and retains in a special log all details needed for tax returns. Works in conjunction with 

SILENT PARTNER program or as a STAND-ALONE PROGRAM. 













Distributed Exclusively By: 


SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


2 117/793-3350 ®e Fax: 217-793-1842 
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Each month — generally the last 
week — AMOA members receive 
either by FAX or mail a report on. 
issues impacting the coin-op 
industry. The report , called AMOA 
“News Flash,” is compiled jointly by 
AMOA’s Washington office and 
AMOA's Government Relations 
Committee. 


Insightful and informative, AMOA 
“News Flash” updates members on 
the status of legislation and regula- 
tions impacting the industry. In 
short, a monthly insider hotline to 
the inner workings of the nation’s 
capital! 





Fresh Industry 
“Flashes” from 
Washington, D.C. 





...Every Month 


---Only to Members 
of ANIOA 


Dollar Coin 

Graphic Content of Videogames 
New Technology Issues 
Jukebox Licensing 

Tax Issues 

Gaming Issues 

Machine Vending of Tobacco 
Pending Regulations 

And Much More 


“Niewvs Fliash’’ 


... Another Benefit of 
ANIOA Membership! 


Want to Join ANIOA? Need Nore Information? 
Please fill out the coupon below. 


Please send me information on: AMOA membership Becoming an AMOA director 


Please type or print 


Name: 


Address: 


Phone: ( ) 


Pravacoen 


Amusement & Music Operators Association 


Company: 
City/State/Zip: 


Fax: ( ) 


- ACTIONMATIC t1p 


Your Source for ... 
P.O. Box 326 


Chatham, Ontario 1.3" Capsules 
N7M 5K4 (Mixed Colored Tops with Clear Bottoms) 
Rings in Holders 


; . ~~ <i Filled or Empty 
id 2 \. fr 

TALKING VENDOR ® 7 Bulk or Assembled 
Records in 3 languages Jy * Mixes 


7-English 5- French 5 - Spanish , * In-Capsule-items 
Vends * Rings & Holders - Bulk & Assembied 
PARTS - SERVICE 1.3" Capsules or Large Gum \ 2.3" Round 

© 1" Items Clear Capsule 
B lo-Rhyth m Sales Small Bulk Items Smail Empty Eggs Both fala Same 


, ; : 6 Colours - Red, 
2820-A Honolulu Avenue Box-385 Coinage Size - Up to 1.25" (32 mm) Blue,Green, Yellow, White, Gold 
Verduao Cit Machine Size - Height 25" (63.5 cm), 
g y, CAS1046 Width 8" (20.3 cm), Depth 8" (20.3 cm) 
(81 8) 249-2077 Custom Sounds - Can have your own record 
FAX 818-249-6620 made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 


Canada No. 266520 
U.S.A. No. 1221 491 


ine won TED 








2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 


REDEMPTION ay 


TICKET SIZE 2 x 1 5/32 cm TAG 


702-569-5515 eek | dol 


999000004 


Oo mow TOUT : me Ieuana TICHET 


STOCK TICKETS AS SHOWN =r 


UNDER 300,000.......$1.25w 
OVER 300,000... 81.00% STOCK TICKETS AVAILABLE NEXT DAY 


CUSTOM PRINTED 
160,000 to 480,000.......$1.60m 
480,000 to 1,000,000....$1.10» 
1,000,000 or More.....$1.00. 


ALL PRICES PER 1000 
FREE FRONT SIDE PRINTING!!! 


BELITA II 


PORTABLE d 
COIN COUNTER | Be i 


Electric or 


e Auten tte stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

¢ Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

¢ Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 


1 Fulton Ave. © Hempstead, NY 11550 


Tel.: (616) 292-2670 
Fax: (516) 486-0957 


PLAY METER 


Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 


Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 


Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 


Manufacturers of Quality Tickets for Over 50 Years 


(Roll Tickets Also Available) 
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IM QC) NE xX ® Coin Validating Equipment 





TIRED OF COIN RELATED SERVICE CALLS? 
INTRODUCING OUR NEWEST COIN ACCEPTOR 
NEW FOR THE ARCADE AND VIDEO GAME INDUSTRY 
THAT PROCESSES BENT OR DAMAGED COINS 
WITHOUT ELECTRONICS OR CRADLES 


@ SIGNIFICANTLY REDUCE 
SERVICE CALLS AND 


U.S. MODELS MACHINE DOWNTIME. 
AVAILABLE FOR THE 

FOLLOWING @ MAINTENANCE NOT 
CONFIGURATIONS: REQUIRED WITH IMONEX 


ACCEPTORS. SAVE THE 
TIME AND MONEY SPENT 
SWAPPING OUT, THEN 
REPAIRING AND CLEANING 
ROCKERS AND CRADLES. 


e UNDERSIZE TOKEN 


e QUARTER AND 
UNDERSIZE TOKEN 


@ QUARTER ONLY @ REPLACES MECHANICAL 


e QUARTER AND COIN ACCEPTOR. 


OVERSIZE TOKEN @ INCREASE REVENUE BY 


REDUCING MACHINE 


e OVERSIZE TOKENS DOWNTIME! 


@ FOREIGN COINS 
AVAILABLE -- CALL 
FOR DETAILS 


@ REDUCE CUSTOMER 
COMPLAINTS AND 
VANDALISM. 


@ RELIABLE - NO MOVING 
PARTS OR ELECTRICAL 
REQUIREMENTS. 





ADAPTS TO A VARIETY OF MACHINES: 


- ARCADE AND VIDEO GAMES - CAR WASHES, 
- PINBALL - KIDDIE RIDES CONTACT IMONEX 
AND MORE OR YOUR 


DISTRIBUTOR 


FOR EXCEPTIONAL SAVINGS 
ON SERVICE AND 


EQUIPMENT DOWNTIME P.O. BOX 519 
KATY, TX 77492-0519 
CALL 


PH. (713) 391-4704 
1-800-446-2719 





FAX (713) 391-4239 





THANK YOU FOR YOUR BUSINESS © 1994, IMONEX SERVICES, INC. 
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POKERS & 8-LINES 


ALL THE 
NEWEST AND 
BEST 
PROGRAMS 
DIRECT! 


Options available on all games Include: 
* Bill Acceptor x 
* Ticket Dispenser * 
* Token Dispenser * 
and New * Progressive Bonus Display * 


Mi ALL GAMES AVAILABLE IN 9" & 13° 9 XYTEK WILL ALSO DEVELOP 
C/T'S, 13° & 19° W/R’S, AND 19° SPECIALTY PROGRAMS FOR 
SITDOWN CABINETS. NICHE MARKET REQUIREMENTS 


@ CONVERT POKERS TO &-LINES IN { THE BEST CUSTOMER SERVICE 
JUST SECONDS WITH OUR XAB AND TECHNICAL SUPPORT IN THE 
ADAPTOR BOARDS. INDUSTRY! 


@ OUR PARTS DEPT. OFFERS A FULL 
COMPLIMENT OF PARTS 
INCL:DBA'S, TD’S,HARNESS, PLEXI, 
BUTTONS , P/S, AND MUCH MORE! 


@ NEW! XYTEK REPAIRS AND 
SUPPORTS ALL MARS DBA’'S. 
QUICK TURNAROUND AT 
REASONABLE RATES. CALL NOW! 


XYTEX) 


PO Box 518, 5033 Industrial Rd., Wall, NJ 07719 


The HOTTEST 


pc sherri catscngenopee 
RONUS POINTS AWARDED ON! <CERS 


FAX 
908 919-7880 


Phone 
908 919-7878 












Different Models Available! 

* Key Switch To Pay On Your Command 

* Automatic Award Available With Your Choice Of Trigger 
(All Fruit, Blank Screen, 5 -7’s, etc.) 

* Optional Flashing Dome Light, Bells, Sirens, Chase Lights 


Also Puailable . 

Jackpot Award On Foxtronix & ElectroSport Pokers. 
Jackpot Pays On ANY Four Of A Kind - You Set Minimum Play. 
Made in Myrtle Beach, SC, USA 
by THE SERVICE DEPARTMENT 


803-448-7973 803-448-8086 Fax: 803-448-8284 
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Prepaid Debit Card System 
As Low As $199 


Paper or plastic magnetic stripe cards as low as 
8 cents each store pre-paid credits and winning 
combination points. Eliminate tokens and tickets 
with VendaCard. Install on virtually any video or 
skill game, soda machine, parking, etc. Optional 
rental for $25 per month. Contact David P. Swan 


XCP, Inc. 708-752-4153 or Fax: 708-752-4159 





“Baby Jumbo" 


The Jumbo for the Smaller Locations 


Beaver Mechanism 

59" Tall/22" Round 

22" Globe w/1pc. 
Unbreakable! 

5100 850 Ct. Capacity 

Wheels: 850, 600, Adj., 
V-1, and V-2 

Standard Colors: Red, 

White, Black, Black/Silver 

Optional Colors: Red or 

Black Metal Flake 

Custom Colors Available on 
10 or More Machines 


B & E Vending Co., Inc. 


3590 Oceanside Road - Oceanside, NY 11572 


(800) 873-8998 
(516) 763-2559 - FAX (800) 68-JUMBO 
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c™ 1-800-737-7647 “Or 


sso 





Cherry 
Angel 










Treasure 
Island'94 













2 fw hot 8 -line games 


Exciting:3 bonus 
pools to enhence Cherry 
Master game 

A Vailable: complete 


boards and sub-board kits for 
converting CM, CB3 and W4 


New features + 
nice graphics + 
easy play = your 
money making 
machine! 


American Alpha, Inc. 


45 Stouts Lane, Suite 8, Monmouth Junction, NJ 08852 
Tel: (800)737-7647 & (908)438-0420 Fax: (908)438-0424 


PLAY METER 
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 E:. 
Sea | im 


Mark Your Calendars NOW!!! 


Thursday, March 23rd 
Friday, March 24th 
Saturday, March 25th 


Reno 
Convention Center 
Reno, NV 


For more information, contact: 


William T. Glasgow, Inc. 
16066 South Park Ave. 
South Holland, IL 60473 


(708) 335-9292 


Fax (708) 333-4086 


kiddie ride 


SOUND BOARDS 





Kids Love Real Music & Sound! 


UW) Digitized sounds (up to 32 seconds) at low cost. 
UL) Built-in power supply & 3-watt amp. 

LU) Fire-button support for ride participation. 

LJ Wide music/sound selections at no charge. 

LJ Easy installation for new or used kiddie rides. 


Eletech Electronics, Inc. 


16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 


PLAY METER 
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Video game to TV converter 


Use this small, simple to install circuit board to 
drive any television set from your coin-operated 
video game! Adda second monitor above your 
most popular game so other players can watch 
(and get interested)! You can also add several 
monitors around the room; one converter board 
will drive them all! Replace the video converter 
board that came in your big screen cabinet and 
eliminate flicker, focus and synch problems 
found in the original boards used by other 
manufacturers. You can even build your own 
big screen video cabinet using any size 
television set! With do-it-yourself instructions. 


RGB to NTSC video converter $199. 


MS. PAC ATTACK 


Two years after it's introduction this 
remains our best selling product for one 
good reason... Everyone who buys it 
raves about the results! What other 
product can pay for itself in one week by 
delivering revenue increases of up to 
twice what the game was making before, 
and all with a simple chip change? 


All new maze layouts for your 
Pacman or Ms. Pacman $100. 


LIMITED TIME OFFER! 

Buy MS. PAC ATTACK and get a free Ms. Pacman control 
panel overlay. These are original Midway peel-and-stick 
ovenays with pre-punched holes to fit any factory PACMAN 
or MS. PACMAN. What an improvement!!! 


ABC ROM kit to convert your Pacman into 

a Ms. Pacman; includes the speed-up $100. 
Ms. Pacman original overlays SPECIAL! 3/$50. 
Ms. Pacman ribbon cables SPECIAL! 3/$25. 
Speed-up for Pacman, Ms. Pac, orJr. Pac $25. 
Heartburn chips for Pacman or Ms. Pacman $50. 
Yankee DOodle for Mr. DO! w/ speed-up $50. 
Arkanoid PLUS for original Arkanoid $75. 
Skate Kid Bros. for Super Mario Bros. $35. 
Bally-Stern Pinball Test Fixture 1977-'84 $300. 
Williams pinball repair set with manuals $200. 
Data East pinball repair chip and manual $75. 
Manual & Schematics for any pinball game $40. 
BRAND NEW Bally or Stern MPU boards $300. 
Logic Probe with LEDs & buzzer; amust! $25. 


TWO-BIT SCORE 


441 8 Pack Saddle Pass Austin, TX 7 pa 
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California Games, Inc. 


1235 E. Francis, Ontario, CA 91761 


(909) 930-5828 Fax: 909-629-4090 


We Will Match or Beat Any Advertised Price! 





abla 
"Spano 


BEST BUY THIS MONTH!!! - Mortal Kombat I...5699 





25" VIDEO GAMES 


(Lmtd. Oty.) 
Mortal Komal .6c.¢sccsscac cea: 1400.00 
ot els | ne oe eas 1800.00 
Super SF TU 2.6 cccksvaveas 2000.00 
THIS RINONS: < se cae-4oe cke esas a0 1100.00 
MSA OGAW! occ5ck pede ebandane ews 2300.00 
MORTAL KOMBAT II ............ 2700.00 


CALL US FOR OTHER NEW & 
USED GAMES AT INCREDIBLE 


PRICES! 
MONEY MAKING 
PCBs/KITS 
BUTE Wietenwetetate ans ees $700.00 
DUNGEONS & DRAGONS ......... CALL 
LETHALENFORCERS-KIT ..... 1595.00 
NBAJAM TOURNAMENT ......... 900.00 
EUAN oto bth wit teh ared dea Gar ee 1300.00 
AEHO FIGHTERS .6cccacevaaaews 395.00 
PE}. oan nomen acnewewa garg an 495.00 
BADEN sxgaw ddosenedonaeeses 1150.00 
POIMIEIN 2% ces Sen ad oe ed gw bSS BaCi 400.00 
MORTAL KOMBAT ............... 650.00 
MORTAL KOMBAT 2 occ esccc ass 2100.00 
WORLD RALLY =KIT vscicscaccas 1195.00 
SUPER SF WTUABO:. 6.55 cca ewes 1360.00 
ALIEN VS. PREDATOR «3640 0«s 1475.00 
LORD OF GUM cis reuncedapedened KITS 
ALIEN VS. PREDATOR “B” «2.5.3 «+: 1040.00 
SUPER SFIITURBO"B” 24 i2020 1040.00 
S BAR SHOOTOUT RIT 2 ca incces as CALL 


LORD OF GUN KITS CALL! 


WE ARE WHEELIN' & 
DEALIN'!!! IF THERE'S A 
WAY TO MAKE A 
DEAL...WE'LL FIND IT! 


NEW & USED 
PINBALLS 


SELL ¢ SERVICE 
TRADE 





Turbo Cabinets in 
27",33' & 35” 


COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 


$895 00 


THE ABSOLUTE 
BRIGHTEST COL- 
OR & BEST PIC- 
TURE AROUND!!! 
New 4-Player 
Cabinet - $995 


Available In: 
Red, Black, 
Blue, Gray 

1 YR. PARTS 
& LABOR 





The “CGI TURBO” Cabinet 
complete with: 


¢ Heat treated melamine wood 

¢ 150 watt Peter Chou Power Supply 
e Super Jamma System 

e 25” Hitachi picture tube 

e Angle iron reinforced joints 

e Easy slide out drawer system 

e stainless steel marquis holder 

¢ 1 year parts and labor 

e All front service 


AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 
BUY A CGI-TURBO TODAY!! 





CGI-TURBO SYSTEM CABINETS 
CGI-25 25° 2-PLAYER .......... $895 
CGI-25 4 PL 24" 4-PLAYER ....... 995 
CGI-33 33" SYSTEM CABINET .. . .1495 
CGI-38 38” PEDESTAL CABINET . .2250 
CGI-CT 25” COCKTAIL TABLE ..... 895 
CGI-MC 25” MINICABINET ....... 895 


NEO GEO SYSTEMS 
MEIOE ac civsneiianiessnaeasin $445.00 
BEIGE ccceciyawaceuiseoneurds 645.00 
APOE cnectntaseesapaoteceictns 799.00 
W/GRAPHICS ADD ............. 30.00 
1-SLOT/ART OF FIGHTING 2 ..... 585.00 


1-SLOT/WORLD HEROES 2 JET ..745.00 


CALL FOR TODAYS COMBO DEAL! 


NEO GEO CARTRIDGES 


AMO MIQNHNG 2 cccscccvarvascewes 150.00 
Samurai showdown .............. 125.00 
WONG PIGIOSS Wc gccadcsed sccecewws 95.00 
Fatal Fury Sp6cial s...s4cecescncee 135.00 
Pa PO sk ce scedecen ben edunwe's 50.00 
VM CIM consti winter Rein 325 
Al Ol FIQNUNO: kasocavasdaneaagabes 50.00 
World HOIM0GS 4s cccausnaenac cn aes 50.00 
ODIN MASIC! «0 cca seeancaeracenees 180.00 
MODOAIY avdadstevenkitatenieuas 50.00 
World Heroes Il Jet............... 310.00 
GUPUTIN (PUZZIED «3c bieevaceeenees 325.00 
Super SideKicks 2 .......0..0006. 360.00 
AOIOTICNOS iste vnnssecneeessns 375.00 


WE TAKE TRADE-INS 
NATIONWIDE FINANCING 


CALL US FOR 


QUANTITY 
DISCOUNTS!! 


(909) 950-5828 
Monday to Friday 


After Hours 


(909) 949-3499 


FINANCING AVAILABLE! 





ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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DOT MATRIX 


DISPLAY BD. 
Q) — °°” Pe 
fm, R89-90-91-92-93-94 @ 
S  cCDCOMBOKIT % 


10 Disc CD player added to your jukebox 


& H ; . : . 
COMPLETE WITH Kit includes: Sony COPC 910 CD player/8 times oversampling 


CIRCUIT BOARD * Kits Priced Right For Small Accounts * 


FITS ALL NEW; . 
BALLY F * 2 types of label insert kits available * 


WILLIAMS 
DATA EAST Call or Fax: 


__ tars 7 C&C Games 


AS LOW AS 99.00 109.00 — % 800- 55] -K(TS $ 
ae 119.00 eh, 219-238-4028 yb 


ORDER — WHILE SUPPLIES LAST 


EK SUBJECT TO CHANGE WITHOUT NOTICE Sig Nn o n ] o catio® 


C & P DISTRIBUTING 


PHONE # (219) 256-1138 —— 
Bd FAX # (219) 256-1144 |[— 7 


When was the last 
time you bought 
quality rides at 


These Prices? 


rcmeore KIDDIE RIDES & MOREINC. Sars 
: 2739 W. 79 St. #10 ea 

| Hialeah, FL 33016 

1-800-676-0231 or 

sis 1-800-255-6559 
Speed Boat FAX (305) 558-5694 S/S Motorcycle 


$1675.00 $1600.00 





For More Information, Prices and a List of 
other Rides, Call Now! 


Fosecoa -Ask for David Vega- — 
——_ J Volume Discounts wee 
bic Also: Used Rides, Parts & Refurbishing 
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FROM LEISURE 


15 AMP SWITCHING POWER SUPPLY 
FEATURES: e Compact Size 
e Anodise-Aluminum Case 
e High Power Efficiency 
e LOW Ripple and Noise 
e Built-in EMI Filter 
e Over Load Protection 
LEISURE \ 


15 AMP SW 


LEISURE 
15 AMP SWITCHING POWER SUPPLY 





DISTRIBUTOR and OEM INQUIRIES WELCOME. 
Simply The Best $1-5-10-20 Bill Acceptor on the Market Today! 


MODEL #HSV-300 


GOLD SERIES INSERT BILL ANY DIRECTION 


INSERT BILL ANY DIRECTION 
DO NOT FOLD BILL DO NOT FOLD BILL 


e Simple one piece unit i U. S. DOLLAR 
e Simple installation 


$1. 5. 10. 20. BILL 


e Simple to use-accepts 
bills in any direction 

e Same day shipping 

e Prompt service 

e Quantity prices available 





LEISURE ENTERTAINMENT. LTD. 
25 Hutcheson Place « Lynbrook, NY 11563 


516-595-5050 © Outside NY state 800-645-2162 © Fax 516-593-5896 
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INC. 


"For all the Eastern European Countries" 
Hungary - Romania - Bulgaria - Poland - Prague 


"For all the Middle-Eastern Countries" 
Kuwait - Dubai - Abu Dhabi - Bahrain - Egypt 
Oman - Saudi Arabi - Qatar 


We can supply you with new and superb 
reconditioned video machines, gambling 
machines, simulators, pool tables, pinball 
machines, and lots more... 
PCB Used & New 
All kinds of spare parts 
Please contact our company of more than 20 
years of experience in you area 


FAX: 416-444-2137 


Gs inc. 


100 Rowena Dr. 
Suite #707 
Don Mills, Ontario 
Canada M3A-1P9 


Great WesternTrading Post 


480 Shelley St.,Suite E 

Springfield, OR 97477 
Te ie. (800) 466-2424 (503) 726-1813 
th FAX (503) 726-7413 


ag 0927: 0HE = 


ATLANTIS 

BACK TO THE FUTURE 
BONE BUSTERS 

CACTUS JACK 

CHECK POINT 

MONDAY NIGHT FOOTBALL 
RIVERBOAT GAMBLER 
SURFIN SAFARI 

TIME MACHINE 

TWILIGHT ZONE 


$729 

$1195 
$599 

$1195 
$1195 

$895 
$1199 
$1395 

$899 
$2095 


GAME ?P.0.3B.’S 


AF ROFIGHTER $325 
ALIENS VS PREDITOR CALL 
CADILLACS AND DINOSAURS $329 
DUNGEONS & DRAGONS CALL 

FIGHTERS HISTORY $295 
GALAMEDES $129 
KNUCKLE HEADS $324 
MORTAL COMBAT ! $629 
MYSTIC WARRIOR $495 
R A ! D = N 
SMASH T. $99 
SQUASH $249 
STREET FIGHTER 1 $49 
STREET FIGHTER Z $99 
STREET FIGHTER C. ED $179 


PLAY METER 


CALL NOW 
TO GET THE BEST 
PARALLEL BOARDS 
AND KITS! 
SUNSET RIDERS 
SUPER STREET FIGHTER 
THUNDER DRAGON 
TWIN EAGLE 2 
VWORLD RALLY 
WRESTLEFEST 
X MEN 


$449 
$699 
$229 
CALL 
$995 
$79 
$429 


MK2 KIT WiTH P360 JOYSTICKS 
NEO 2 SLOT FACTORY KIT WITH 
YOUR CHOICE OF SOFTWARE! 


SUPER SIDE KICKS 2, 
WIND JAMMERS 
WORLD HEROES 2 JET, 
SAMURAI SHODOWN, 
ALL THE NEWEST SOFTWARE! 


-NEO GEO 1 SLOT SYSTEM 
BOARD 
SPECIAL PRICE! 
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OT MACHINES 


a Completely Reconditioned Used Slot Machines 

a High Quality, Competitive Prices 

a R & J Slots sell in very large quantities for casino 
needs or small quantities for home use market 

= R &J Slots have 40 years experience in the coin- 
operated industry 


Bally E-1000s, Bally E-2000s, 
IGT M-Slots, IGT Video Pokers, 
Brokers for Late Model IGT, Sigma, 
Bally & Universal Slots & Pokers 


Direct Container Shipments to Africa, 
Europe, China and other countries. 


AE 648a& 
@ @ qi 


R & J SLOTS 


249 Blue Ridge Dr. - Orange, VA 22960 


(703) 672-4500 - Fax (703) 672-4563 


Hit the Jackpot with our Slots 


Harness of Quality 
Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 


ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 


100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 
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DARTS 


Summer Jukebox 
Blow Out!! 











ARACHNID 
Super Six Plus Il New & Used 
NSM 
&s P&S. Pioneer 


seeburg 
NSM Boat 


All with Super Spider Dart Heads 
and 4 Player Cricket 









Coin-Op Distributing 


NEED PLUSH FAST 


A.L.D. SERVICES, INC. 


Call free 1-800-77PLUSH 
800-777-5874 


T & M Distributors 
153 Conn. Mills Ave. 
Danielson, CT 











C.0.D. CASH - VISA - M.C. C.0.D. CO. CHECK 


SAME DAY SHIPPING 


Average delivery time to our customer Is 2.6 days 
(Overnight Is available) 
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FOR SALE 


5 - 1991 Nintendo 
Playchoice 
Average of 7,000 Plays 


$300.00 each 
(404) 925-7703 


TOLL FREE 1-800-800-3903 
¢ COUNTER TOP READY FOR BOARD 
¢ 25” WELLS GARDNER UNIVERSAL 
CABINET READY FOR KIT $850.00 
¢ 8-LINES & CHERRIES P.C.B. 
U.P.S. SHIPPABLE 





ELECTRONIC TECH 
Exp. in electronic and mechanical 
repair of Video/Pinball for North- 
east Amusement 
Services co.; benefits 
Send Resume to: 

Box 84A 
Play Meter Magazine 
P.O. Box 24970 
New Orleans, LA 70184 
FAX 504-488-7083 


Japanese Pachinko 
Machines 


* 


Castle ROCK Pachiike 
(813) 424-6830 


(813) 424-5637 Fax 
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BIRMINGHAM VENDING 


your One Stop Shop For Coin-Op 


SUPER COUNTERTOPS 


SUMMER SPECIALS 
U.S. GAMES BAR BRAINS 
$545 & UP 
Merit Superstar Pitboss 15N1 
$695.00 
Merit Superstar Pitboss 30N1 
$995.00 


New Image Street Games 
Closeout 

Merit Run 21/Solitaire Kit 
Tami ke lel 4 

Used Darts 
ELIA felel=5 
Arachnid From $695 
Merit Pubtime 





SPECIAL OF THE MONTH 
Merit 15 N 1 Update $129 
Superstar 30 Update $395 

Neo Geo 2 Slot Cabaret $1300 


NEW & USED JUKEBOXES 
HOCKOIN 490-2 6 citccancen des heeue 895 
CD-100 Fully Updated ............ 3295 
COMIOOR cscs sda ceoueaceneasaes 3495 
Me Boekel huis Gare deneeeeeeens 400 
ES oie lo tes Saad AES dees a ad eA 445 
FED tecedgrate waded the taenee seek 495 
FG fn da ca ened Laake hsaeawe Bee 545 
REBT: visxhyadeee deh ceseeeveeeesan 595 
FESS cide donencdShesdhen daw aeas oar 695 
PES i ede kehedehennnnwe es Rew 795 
PP co new nn alae ea waa Rae Doone 895 
Mel suickancunnaeetaenresevades Dae 995 
Be 5 ckas ikke eek ee eer aed 1195 
M-G2 COMDG os auescd cand cawnnees 1995 
IS kh AEA RES Ae ORAS S 2095 
PSS OMG oi ainwseerencaresadas 2095 
FE ik Te Abie BER SOHO EDA Mee bh 2295 
CSOATOUES 4p509n Canes badadoaniaes 3695 
Fed Compe <iccccconeensas evens 2295 
Wurlitzer One More Time ......... CALL 
HOWeG 1006 ediccansndevurees CALL 
MOWE CD IOOD .wicecs cee eede bx CALL 


Neo Geo Hardware N Software 
Starting at$50.00 
All New Software in Stock 
World Heroes Jet, Aero Fighter II 
Super Side Kicks/World Cup Action 


New & Used Kit Specials 


NEW Great Sluggers ............. CALL 
NEW Aliens and Predators ........ CALL 
UTM ANS ieee tak eawndews Meee 595 
KRUCKIC BASH x c.cck< na ew Ub veen genes 395 
LOM OF GUA 6 4ic020%cuxawkeavekes CALL 
KNHCKIG GAG is cineca bereceen saan 295 
Gate OC! DOGM 6 s'00cs cava vabeavsen 195 
Super Street Fighter Il Turbo....... CALL 
New Dungeons and Dragons ...... CALL 
Létnal ENiOrmee! 2cccsice nee nana oes 1495 
MAGGI 400s enced vaddntde ohiene CALL 
One & Two Slot Neo Geo.......... CALL 
VEIOY BIMG ANS 2.000 sae Gea gander CALL 
NEW & USED PINBALLS 
Tommy (New) .............-5- Reduced 
WWF Royal Rumble (New) . .Special Deal 
TROG ON vac ce wswered kane wanna 1995 
Wine OuttNew 66s ccecadipave tes 2195 
OTT TIOW 5 kane veterans ene xaud 0s CALL 
Gladiators (NEW) v6 ese se ence seen 1995 
TUMG MACHING: cic00cceesnd eae ceana 600 
PONDQUGANGY yccca ner eadeweee cand s 500 
PAV OON 2a etndade Genero eergbheeds 665 
Porte! 4552 .04S sees ee nenmase 500 
CSNCCKDOWNG ota eeok ens etd addk oes 1295 
The Game Show .............0005: 875 
BNE 6 case se eens fone aerenes 1700 
SUPASSIC PA  nsk ccc eetaexawnedus 2595 
The Phantom of the Opera......... 1050 
EA SKGKG! vise cand ved dear weud 1050 
ROler Games. 4.66 dscavevas ceeds 1050 
WINNS vi cn BORE wee ewewebaaws 1075 
Backto the FU: saci vcesaae nevus 1000 
fOCKky N BUNWINKIG « o.054 00s s0ck ened 2195 
New Guns and Roses ............ CALL 
Ble SICK arsrddewedeG taeeesuvees 1695 
LASIACHON HElO 2.40000 e000%dn006 2445 
THE SIMDSONG occ cdew daw avaeees 1000 
MOOK Kc cekadedwaatongness eeeeeaee 1700 
WNL Fel s655 ewxewde ensue ce 1100 
FOO! SHANG 5004s wes oeeedaneduws 1000 
Creature From Lagoon ............ 2345 
L@iial WWEanOR Wh av iced saa oeanwsees 1795 
Slat WIS ag cb ie onde eeadsas eek S 1945 
so... Fighter ll Pinball s..0cceevnwsaws 2100 
SUA SAAN i's u0 scans acaseadonsed 1400 
DGaGlY WEADON .oscscccdana stances 950 
DEW cwbkuids Sede ees weboehees 2000 
WGI OGY si. dorGaanacesdeeeeeus 395 
Mousin Around ................05. 895 
Poy 2ONe cact.cerdswabddderwsades 1545 
LAGE WANS <isintadesessheiasaveds 595 


Call for Quantity Discounts 


BIRMINGHAM VENDING CO. 


Established 1931 


General Office 
540 Second Ave. N. ¢ Birmingham, AL 35204 


(205) 324-7526 
SE-800-238-8363 


Florida Division 
4524 L.B. Mcleod Rd. ¢ Orlando, FL 32811 


(407) 425-1505 
FL-800-330-1233 


National Toll Free 800-288-7635 « Fax (205) 322-6639 
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RED BARON BOARD EXCHANGE 


6540 W. Central ¢ Toledo, Ohio 43617 VALID IN ALL 50 STATES, MEXICO & CANADA 


1-800-331-3766 FAX (419) 841-6484 


When you think of buying or selling a video game printed circuit board..Think of the RED BARON BOARD EXCHANGE. We of- 
fer the largest selection of video game boards at the best prices! If the board you need is not listed, please call to see if it 
has become available. Our inventory changes daily. Please ask about our mailing list. 


Aerofighters ........ 475 Samurai Aces ......... 495 
Alien Storm ......... rae GENERAL TITLES Ber ene cet sass A otek af re 
Si Na ea Oe tt a. Fighter & Attacker ....295 LegendofTonma..... RF us ay Warriors °°) | 495 
Battle K-Road .......' 445 lghter’s History ...... ZA MaACTOSS 60. ssa ssenes 525 Silkworm(kit).......... A 
Battle Shark .......... 245 Fighting Fantasy ....... 92 Macross2 ............ 425 SkySoldiers .......... 175 
Beast Busters..... 1... D7 FMCIONE carte ganas sas 525 «= Main FVENt .,.... 6. 22 StarForce......... 1... 25 
Bomberman ......... Dh “WAUOMIEL vacvivseexce a 75 Martial Champion eee 5/2 Tag0Taido...) 0.21. 405 
Burning Force ........ 495 GIACISEOF sa since ees nas 25. WINNDCOS os ecsy evar ee es 95 TaskForce (26100111: 145 
abal.. a, Golden Axell ......... 695 Moonwlaker........... 75 The Deep... AA5 
Sie eine 475  GuerrillaWar.........., 25 patent PIGS? <5 20s<- Ce Thunder Dragon ||... 245 
CaptainCommando ./.475 GunForce............ 145 Nedulous Kay ........ Time Killers ........... 495 
Commando........... Me Megted BANE csawie aes 460 NightStalker ......... 125. TimeSoldiers 0 5 
Contra.......... 95  Heav Barrel ........... 25 NinjaGaiden........... 45 s«6Truxton......... 480 
Crime ightar ce dnatas a5 lkarl Warrlofs .....-05-, 25  Qperation Wolf ....... 245 Truxtonii 2061 300 
Daioh................ 495 IndianaJones......... Wed” DP pian nag hsean aes 195 Twin Ea le i pened Call 
Dark Seal 200071001! 195 ae errr eee Pit Pe Lie ha eas SH 45 TumblePop 2.2.00 62. 00 
Bf oS eal Par Ve Karate Blazer (4 pl) || | 1195 Power instirict "496 Vendetta | : Coane —e 
Donkey Kongli.. 16... a5 Karate malas erase? 45 Baye tei iab ears tee BM as daciaidd eaeaoae a5 
Donkey Kong Jr. ....... AS Pee Ournament .. . foe A aa emieene: sae Warriors of Fate 11) 395 
Double Dragon ........ 75 «OKC eee alae 2 Ral Le ee fee Wize Fife os. c4c:4 00, 195 
Base e pragons “Gae eng Ot Oe oe oun. 308 SIRO thunder il’. ‘395 verennens hpi eat ee ia) ane 
Eowat sss 495 KungFuMaster........ 45 Rush ’NAttack......... 25. Zero Wing............485 


PUZZLE GAMES 
1000 Mile Rally Lethal Enforcers ) 
9-Ball Shoot-Out Mortal Kombat Arkanoid w/sensor . . .9185 
Aliens Vs. Predators Raiden || SIQKEED Afterburner 
Blood Storm St. Fighter II C.E. so) eae ChaseH.Q. ...... 
Blood Warriors Super St. Fighter SOUS Continental Cir ..475 


Cosmo Gang Puzzle .... 
Galaxy Force (S/d) Tournament Hockey | Flashpoint Final Lap 3 


CABINETS ULT Pac-Mania Lethal Crash Race . .495 
BngieSystesri 1 ae Puzznic BU, ccusaainsan 525 


Jaleco Low Boy 25" , Revng.of Doh w/sen. .. 
Solo System 19” | oes Tetris (Segal World Rally 895 


QUANTITY DISCOUNTS AVAILABLE Wheel of Fort. w/sen. ... World Rally (Kit) .1145 
FREE INSTALLATION ON MOST GAMES!!! 


Ameri Darts SPORTS GAMES Punch Out 

Baseball Season Ill .... Hit the Ice Qucik Shot 

Big Event Golf Mae hanis Skins One-Slot Board Only 
Bottom of Ninth (kit) .95 ini One-Slot Kit 
Champion Baseball ...45 = \jyman Athletics .... Super High Impact .. : 

Champion Wrestler ...45 paddle Mania Super Punch-Out .... wo slot Ait 

Cyberball Perfect Billiard Ten Yard Fight Samurai Shodown 
Double Dribble Punk shot U.S. Classic World Heroes 


Golfing Greats Wrestlefest Art of Fighting 


In addition to offering the largest selection of video game printed circuit boards, we also own, operate and sell all types of re- 
demption equipment. As our industry continues to change in the direction of redemption, we would be glad to share honest 
product with you. Please give us a call for any redemption equipment requirements or simply for redemption advice. 





REDEMPTION 

ROCK N’ BOW! 2.:cc4cecsaeeees 2895  Whac-A-Mole ................ Woe. BORN oeseduenks caeerericae d 1995 
Super Rock N’ Bowl ........... CALL BonksAdventure............. 3495 BigBertha .................. 2595 
Wheel’EM In ......... 0.00008. 4395 Fantasy Island................ 1895 AwesomeRat................. 995 
PE CUIIDE! acd 4 oven Se ds dee CALL COSMO GANG. <.4sscesaveckons 2495  AwesomeLoop ............... 995 
Quartermile ..............0058. 595 Jr. Basketball...........000... 1293. ‘DOUDIOCIOSS «164 eck ovendvnds CALL 
Con CMUSner cscx Fa cas da oe ea ewe 795 ClownRolldown .............. CALL. FOO BAY occc<icuvae¥ddasv+n aa 995 
At TANSION «4.4 0440444b4400e004 995 Quackers Rolldown ........... CALL 


We Ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30-day warranty on all boards ¢- Repair service available « Trade-ins welcome. 
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COINS or BILLS 
Count/Sort/ Wrap 







PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 








Q2EUnRPrPOw AV 


C&P DISTRIBUTING 


TEL: 219-256-1138 
FAX: 219-256-1144 oe 
wary, 


aa) 








phone 219-256-1138 
Fax 219-256-1144 


PROGRAMMER / 
AVAILABLE 7 


195 









YA 
4 Yi 


MMs 
yy AY WY Lj oh YY 


WE STOCK OVER 500 PC 


y 


a Secolig 





FROM THE OLDEST TO THE NEWEST 
CALL US FOR IMMEDIATE SHIPMENT! 


Aero Fighter 

Alien vs Predator 

Blood Storm 

Dungeons & Dragons 
Mortal Kombat Kit 
Mortal Kombat IT Kit 
NBA Jam 

NBA Jam IT Kit 

Neo Geo 1 Slot pcb 

Neo Geo 1 Slot Kit 

Neo Geo 2 Slot Kit 
Raiden II 

Run -n- Gun 

Samurai Showdown 
Street Fighter II Kit 
Street Fighter II CE Kit 
Super Side Kicks II 
Super Street Fighter II Kit 
Turbo Super Street Fighter 
World Heroes II Jet 
World Rally 

X-Men Kit 


450. 
1595. 
1595. 
1295. 

795. 
2195. 
1450. 
2195. 

475. 

313. 

695. 
1295. 
1495. 

200. 

250. 

395. 

DID: 

895. 
1395. 

300. 
1295. 

495. 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 


Call For Complete Inventory Listings 


1(800) 456-7277 


\International & Domestic Fax Line: 
($10)542-5452 








END OF SEASON CLEARANCE SALE 


DELUXE GAMES Mortal Kombat 25"....... 1595 WizardofWarMini ....... DING EGGS sicictvnaacancws 795 
Suzukall .............. 9995  MortalKombatded ...... 1695 WWF Superstars ......... i. Vegas Roulette pusher . . .8495 
Cybersled.............. Beor NM. PACMAN 22 svecedns cd 445 X-Men25’4pl........... 895 RockNRoll4plpusher ..9775 

Mechanzied Attack ....... 495 MGCIPORE! ic ccd susan ses 1795 
coats ‘ ie a ee Mercsded.............-. 575 PINBALLS SMS Joker Poker video .. .495 
Race Drivins/dded...... 4295  Moonwalkerded ......... 695 Addams Family Ltd.Ed...3095 PopABall.............. 1895 
BCTTS 6id......<.... 3595 1 NBAJam Tournament ded 2895 = Star Trek Next Gen....... 2099 POPPA «iawis cera dans 2295 
Afterburners/d.......... 9650 #NBAJamded........... 2125 «TORY ak ciesiecasanins 2195 Super Skee-Balls......... 995 
G-Locs/d .............. 3995 jNeoGeotslot25’........ SOS FUNnOUse .. 2.05. seess 1395 10’ Skee-BallS. 2.4. .ca00r 2295 
Grand Prix Stars/d ...... 5595 NeoGeo6slot25” ...... 1795 PONCE FORO 2.2.2.6 22006 950 PotOGold Skill Slts ...... 750 
Steel Talonss/d......... 3495 jNeoGeo4slotded...... 1595 SIMPSONS 2... cnsxcceicns 845 _— Bally E2000 Skill Slots . . .1495 
X-Men 6 pl Stet at ae 6 ta 1895 OOUTFUF TOIN ea ons eo ord wae 795 Rocky & Bullwinkle ...... 1595 
WGPRideOn ......... 3695 Operation Thunderbolt ....575 Checkpoint.............. 975 CRANES 
Super Monaco s/d....... 3495 Operation Wolf........... 395 = GilligansIsland ......... 1295  Betson Candy Crane..... 1795 
Turbo Outruns/d........ 3495 ~~ PolePositionlls/d........ 495. PAalnyZOne ciscisivacess 1445 Greyhound Single........ 645 
Super Hang Ons/d ...... “o5 POCPOSHIONM sis < civics AO Stat THK css scscccancess 1295 GoliethJumbow/$........ 895 
Power Drifts/d.......... arom FOR POSHON-. 6 oss acniwess S50) PISIOMPOKE. ..5<65.600%. 1393. IiDIGWGY .cxccciavecvens 995 
RailChases/d.......... asos.  PUNCWOUE cos cisncreness 199. GOKGZ ei sca kitovsniawena GED CADDDIG! ses ckoaecsvranadu 645 
Crime Patrol 33” ........ so95 PitFignterded ........<:. 595 Monday Night Football ....775 BigChoice Single ........ 895 
Speed Buggy s/d ......... aon 4  POWEF DME oc sc eweeicans Mi95 4«6©—«- , JWFASSIO PaMk 4c sncace cs 1995 KramerSingle ........... 645 
Thunderblade s/d ........ 7o5, WoOad blastef 2... +as.csnn. 395 Street Fighterll ......... 1445. BOW ocicacivsawenxnes 895 
Virtua Fighting .......... Adee WOON SS ssscs ceive. 1498S Baan vccse cap ensaa des 1495 Greyhound Metalw/$ ..... 845 

FGIGON 2S” 6b sce ad eceee ss 795  ~==Silver Slugger............ 695 BetsonTriple ........... 1995 
VIDEO GAMES Rim Rockin B Ball 25” ..... ATS EMDOMOO «6.250000 <esiens 495  LuckyLowboy ........... 595 
Atomic Punk 25’4pl ...... 695  RoadRiot25”1pls/d ....1025 Black Knight 2000 ........ 795 Belgian Lowboy .......... 495 
| a 995  SuperS.F. ll Turboded...2195 BrideofPinbot........... 98>. DIGAMAN ise reisasaccas 650 
Super Hnag Onded ...... 7590 BIGMOUSS ..c4ccxcese cass 795 
Se re eels see deaasedtioad: 1195 RoboCop ............... 695 KIDDIE RIDES 
All Amer. Football ded ..... 695  SuperMonacoGP....... 1195: Br D006 is csi ewceednens’s 995 NSMHelicopter......... 2895 
BigRun............000. 4195  SteelGunner25”........ 999°) | - ABW ¢ bees cesensnnnews 495 NSMPorsche........... 2895 
Beast Busters............ gos Smash TV 26" .....0s095 1495 8 BalGhamp .cccccesccss 495 Tommy Turtle ........... 2895 
Bottom of 8th ............ 4965 ‘stunn Runner,.....<+.... 1095 Return ToLost World...... 695 Speed Boat 2.5... 6000 1295 
Capt. America 25” ........ 795  SunsetRiders25"4pl..... 895 HighSpeed ............. 695 BiPlane ccsccecccivinces 695 
Combatribes 19” ......... 1450  SuperChaseHQ........ Z2ISS JUdGE DICE wa. scanvsss 2195  PRUNdCrHORA i. 2.602 sas 1295 
Centipede ............... 395 ~ SilentDragon25”......... One PODGVS ¢ 0c. ciawenxawiexs 1980. VOY seccivaceenyeane cer 795 
Cherry Master .......... 4095. SIMPSONSCed ...6..0042% 795 + LastActionHero ........ 2190 ‘Wall. veccseei edad ors sansxs 895 
Capt. Commando ded ..... 775 ~ ‘StreetFighterllC.E.ded .1095 StarWars .............. 1575 — Hydraulic Helicopter ...... 795 
Clutch Hitter 25”.......... 795  StreetFighter!119”....... <n od ee eee eee ee BO }08«=—- FARCE! ps ictiwscinices din 995 
19” ............ 375 StreetFighterded ........ 4oo BiOGUNG sccveckadnas dans SOS: “POM bande eeenwew ne hae es 895 
Dungeons Dragons 25” ..1495 Speed Buggy ............ 495 QBallWized ........... 1740. EIONG. vvarccceaxanawens 795 
Double Axle ............ aon ~ SHOW BIOS csecaverexeees 495 LethalWeapon ......... 13975 MotorCycle 2... .cesiee es 795 
Frogger..........0..000- 395  Spiderman25"ded ....... 875 MousinAround........... B7S AGHOTENK 2 sscscsrccnees 695 
Final Fight.............0. 495 ‘SUPEPSPNNMt ...cc.000s00. 395 WOM TOU ..4..06s.0s0s 1195 
Gl Joe 25’4pl ........... 795 ‘SuperOfiRoad .........5 390 Eannsnaker ..siiescuces 1095 MISCELLANEOUS 
GalAQA ...c0ccececeecses 395 ~+«2X(limeKillers25" .......... 895 Zamperla Arm Wrestler . . .4495 
HangOn.............0-- Ss TIME KMS ....2cece can 895 REDEMPTION Sex Tester Antique Rep ...895 
Hero Fighter ............. g95 ~+TimeFight3moold...... 2895 BigBertha3moold...... 2795 _— Talking Bear Egg Vend ....795 
Hot Rod4pl ...........-. 595 ~~ ‘Thunderblademini........ 495 Wacky Gator3moold....5095 Rowe BC 35 Changer ... .1995 
HangonMini ............ ae. TARO vicecenstueseeaens 695 WackyGator ........... 3695 Dynamo Blue TopAir Hockey 
HardDrivin............. 946 TANS acs sxe macy daddies 395 HomeRun Hitter ........ 3295 WOH SCO 3. .s6500- 1495 
Hydra ........ 0. eee eee. 465 TMD casevenwetsesaar ces 295 =RiblitRacin’3moold ....5095 Dynamo Brown Top 
High Impact Football ...... ae «6 TUDORS kaa uccawews age 395 _—_ Lazertron Shuffle Launch .2995 PU TIOCKEY oc ickikaneas 1350 
Lightnign Fighter 25” ...... wee TOG sriekiieatavens 1795 RockNBowl ........... 2895 Namco ShootAway...... 2995 
PGCKOA oooos one wenecce. 495  ITurtlesinTime25”........ 695 HopaTicTacToe ....... 1895 POWGrMOUSE 4.546 csscaees 595 
Lethal Enforcers ........ 9395  ‘TechmoBowl............ 250 WhackaMole .......... 2595 SMS Sex Tester.......... 545 
Mortal Kombat II ded..... 9895 Team Quarterbackded ....695 Roller Bowler2plw/$ ..... 995 Apollo Smokeshop Cig ....195 
Mortal Kombat || 25” ..... pe Veneta 25° 4: oiccnnwe 695 6 pl. Super Shifter w/tick ..4995 | Dynamo Pool Tables... 
Mortal Kombat 19”........ Wrestlefest ded 25” ....... O80 TOSSEM siicicissne sens 1895 


CALL ROB (609) 729-5371 
OR STEVEN (609) 263-1377 


All Equipment Available After Sept. 18, 1994 - 20% Deposit Required to Hold Equipment 
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§ Brand New, Eldorado Games 
S- LINE Complete 


ete] q5 7 Happ 2” Track Flat-Rate 
Ball Assemblies Board Exchanges 


BOARDS e Videos--from Space Invaders 


Two “Ball” Colors to Champions 


800-966-9873 available e Pinballs--All Bally, Stern, and 


Translucent Red early Williams 

or Blue e Hard-to-Find parts available 
including manuals & 
Schematics 


$25.00 Each + shipping 


Quantity discounts Low Rates 
FOR SALE--USED available Fast Service 


KIDDIE RIDES . Cell for 
& Vicco Electronics price quote 


CRANES SB Estotom Di-Nkom aa-Heeem Dye 
$300-$1500 Suite 3-225 _ 310-650-353500 
Call & Leave message or Cathedral City, CA 92234 FAX 310-630-1566 


Phone number for pictures. (619) 322-4000 
9129-23972-8114 FAX (619) 322-5616 7031 Marcelle St. 


Paramount, CA 90723 


Bay Coin Distributors, inc. 


132-10 Jamaica Ave. ¢ Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 ¢ Parts/Service (718) 526-8383 ¢ Fax: (718) 739-3805 
Welcome Export Customers...Se Habla Espanol 


UPRIGHTS NEW & USED PINBALLS USED SITDOWNS/DELUXE VIDEOS 


Rescue 911 Grand Prix Racer 
Revolution X Lethal Enforcer! &!l | Star Trek Lucky & Wild 
Virtua Fighting Run & Gun Addams Family Road Riot 
Mortal Kombat | & II Terminator II Twilight Zone Race Drivin’ Cockpit 
NBA Jam | & Il Lord of Gun Tales From The Crypt Star Blade 


Jurassic Park Cisco Deluxe 
Terminator II Moto Frenzy Ride On 
KITS Fish Tales X-Men 6 player 
Aliens vs. Predators Que Ball Wizard Final Lap u/r 
, Star Wars Line of Fire 
Aliens vs. Predators Getaway New Daytona s/d 


Great Sluggers | i 
omer un a) pets orion USED REDEMPTION Available-CALL 


Riverboat Gambler 
Super SFIl Turbo Complete Kit Gul 
Super SFIll Turbo Update Kit pene 
Dungeons & Dragons Complete Kit 
BUnGeenaie DIAGONS Rock-Ola Blow Out!! 


Twin Eagle II 4000 Trilogy 
Solitaire it | 5000x 


P Used Pioneer CJV-55 2 pl 
Large Selection of Used PCBs Used Rowe AMI ACA 


Used Rowe AMI Combo & Viny| 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 


“Brand New” 
Cabinet w/25” Monitor 
w/sliding drawer, JAM- 
MA harness and power 


Supply 
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519 Madison St. » Shelbyville, TN 37160 
1-800-526-4723 or 615-684-2209 


Complete Manufacturer of 8-Lines & Pokers 


at ila eBUY © ¢SELL * «© TRADE » 
Dynamo Air Hockey 
$1545 
Mortal Kombat II (ded) 
$3395 
Mortal Kombat | (ded) 
$1895 
WEC Lemans (driving 
game) 
$950 
X-Men (ded) 25” 
$1395 
Klondike Pusher (new) 
$3995 
New Cooper Pool Tables 
$1595 
Clean Sweep Cranes 
$1095 
Putting Challenge 
$1495 GIVE US A TRY 


Fun House Pinball 


$1595 OUR TOP QUALITY GAMES 
Solitare Challenge 


WILL SAVE YOU TIME AND... 
New-Call 
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NEW 
Rowe Boxes 
Valley 


Boards 
; Pool Tables 
Kits Juke Boxes 
(45 and CD) 
Pinball 
Machines 


Call for Details on our 5-Day Free Delivery 
Kentucky, Illinois, Indiana, Wisconsin, North Carolina, South Carolina, Georgia, Ohio, Michigan, and others 
PLAY METER 


Dynamo Bill Acceptors 
Cooper Misc. Parts For: 
Pool Tables 8-Line or Poker 
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High Performance, Security 
and Reliability From 
Kevin Sharp Enterprises. 


Authorized Distrioutor of Mars Dollar-Bill Acceptors 











Mars Electronics International Mars Electronics International 
GL5 Series Bill Acceptors § VEFM5S Bill Acceptors 

> Heightened Security > Programmable 

> Superior Performance > Lighted Bezel 





> Fast Bill Transport P Built-in Diagnostics 





a ve Sharp 1-800-624-3779 


(615) 895-9099 
EN ELERP RIS E> che 


264 River Rock Bivd., Suite B, Murfreesboro, TN 37129 Fax: (61 5) 895-91 G4 
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Metal benno sel Cabinets Printer Interface Kits 


as |p "Best Solution On The Market" 


Prints Either Points or Dollar Amounts 
User Programmable Name & Address 
Supports Epson, Star or Hecon Printers 

Time & Date Function 
Validation & Machine Number 
Maintains Last Two Tickets Printed 
Complete Accounting Reports 





oe sic Cherry Master 
Respin Bonus 
16 Lines To Play 
_ Center Cherry Hold Bonus 
Cherry Jackpot Bonus 


Lucky Bank W17 









19" Wells-Gardner Monitor - Polished Chrome Door 
JCM or Mars Bill Acceptor - 230W:Power Supply 
Printer Or Hopper Support 

. Configurable Butfon Panel - Wiring Harness 


Complete Wood Games 






Roulette Bank Bonus 
Double-Up Bonus Poker 
3 Types Of Double Up 





1-800-6-GilERIRKY/ 


Authorized Distributor Of: 
WING Game Boards 
Mars Dollar Bill Acceptors 
Wells-Gardner Monitors 





Kevin Sharp Enterprises, Inc. 1-800-624-3779 

964 River Rock Blvd., Suite B (615) 895-9099 

Murfreesboro, IN 37129 Fax: (615) 895-9184 
AUGUST 1994 
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MONITOR 


GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brighness problems, poor 
regulation, jail bars, vertical shrinking, 
etc. Call for free technical help with your 
monitor problems. All kits come with in- 
structions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome G07-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome G07-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” color 
monitor. 15 parts. $6.95 ea. Wico #36- 
0245 

Kit # 401: for Atari Disco 19” color mon- 
itor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO) Replacement 
Chassis (NEW) 

Electrohome 19” Flyback 
#A29951-B 


28D1138 ...1.22 
STRS81 ....7.97 
STR3123 .. .6.26 
STR30130 . .5.29 


2SC3039 . .$1.39 
2SD1398 ...3.59 
PINOT YD a6 aba 1.95 
ONOL OE! is 55 1.95 


ZANEN ELECTRONICS 


806-793-6337 
FAX 806-793-9136 
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FOR SALE 


VIDEO GAME ROUTE 
AROUND ROCHESTER, NY 
Excellent opportunity for vendor to ex- 
pand in or into Western 
New York State 
18 Games on Location, Extra Equip- 
ment, MANY LEADS, 
analysis of competition, etc. 


Only $17,900 
CALL (716) 671-1464 


Kiddie Rides 
Any Sound 
Fiberglass molds 
1 truck-1 Base-1 Floor 
All for $1500.00 
Can call 


1-800-783-5439 


Slot Machines 


Two quarter machines and one dol- 
lar machine, all in working order: 
$1,500 each OBO. 

Call Bob Mearns @ 
International Air 
817-738-8288 or 
FAX 817-738-8289 


8-LINE 
POKER 
BOARDS 
800-966-9873 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


¢ $1/$5 Acceptance 
¢ Solid state, self-diagnosing computer 
¢ Installs in minutes 


To Order Call: 
616-245-8235 


BEST PRICE & QUALITY 


GUARANTEED 
10) AS) Sa ee) Sb 


NEO GEO 


EXCHANGE CENTER 
H+ VIDEO 


909-948-1370 


SLOT MACHINES 


1000-2000 





5¢ & 25¢ ¢ Fruit & Bars 
Specializing in Bally E 


Hot Summer Deals on Select- 
ed Models 


WANTED 
Large Quantity of Old Pinballs 


1-800-772-GAME 4263 


Skyline Amusement Company 


All Types of Coin-Operated Games 
685 N. Charlotte Ave. e Waynesboro, VA 22980 


(703) 942-3368 FAX (703) 949-5060 
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M & P AMUSEMENT 


(Phil) Se Habla Espanol (Terry) 
658 West Market St. - York, PA 17405 (Mike) 


(717) 848-1846 Fax (717) 854-6801 


$100.00 prepays freight on any video game in continental United States 





‘ OE wens aseinternisncpcavavaielenicimagnas 995 TEAM QUAMEIDACK .cccccsciccsccasicnscssscdessnces 100 
Super specials PO SUNNY IS was tacssicn rvs aienniccaraderwnonccncconnonnens 1250) |) TUNG RuCl siscsssersscscssasedsaccenceisorsnenciesies 395 
After BUMES SIC ....-..cssseeresseerevsreresseorennss 3500 | Popeye v.e.cecececceseeesececsesesesscecevseseeeseneees 1 1) TI, ec eaesecepieaeconasmawenians 100 
Ass'td. Kiddie Rides ...........-..seeeeeee 1295 | Road King ......cccccccscecesseseesessesesseseesesseeen AQS | World SOrieS......::..ccsscicesssssesiecsaoseassconsess 50 
CISCO Heat S/........ esses eeeeeseseeneeseeen 4495 | Roller Games........ccccccccsseseseesseseseeseseeeeees 995 | WWF Superstars ...........ccccccccceceseeeeeee 100 
Coin Scan Coin COuntel........... essen 295 | Space Shuttle .........cccccccccscecesseesseseseeseees 495 
all Air Hockey brown...............00+: a Space Station ...........:.ccscceccscecseasessecsesees 895 Videos For Sale 
SEES SiG wesc oscucasinvsins anise gaueteueedbomeaavcenns 
inte ran se ta Star Wars desthstoedeasticabaayeqacuueausatvcstéiynamantees 1595 720 DOQrC@S -...ccseccsecsseecseecsvesssecssecsseeene 395 
PU SIC scssesnvsenresnensaneetseserssesnescenes SivSet FIQhteT Ul ..ccsecssnececeserssscscescaneavassane 1795 
Final Lani PATO TBUITIOS UT scinnscnsanncararcusonveteesescanass 595 
Te  ccnnaccepsnsinacosrantetoasslaneanons 5995 Taxi 745 
Flio To Win 4995 so Sikes gi einai las PUIBIE: sain wecicesaedataliatunadnsiasnenavnacasunasteten 395 
P FO WIN. ...ssesseeeseesseeesreeeseeserrseseseeeees TOTO RP vc sctrcsrcenacotancnnce ceeeciivenes 1795 Alter Beast 395 
POUT TAC SiO secusisatcsasnenumnctnusacanceanemimnunens 4995 RUGS koi iene tl wee ee 
TERS TOONS cxeinassicis saaisacsuneteontaranaeveoneds 795 
Pies Fenn lA 3995 PAE No ch cee sressexstiaesanmentiawalsgtemneaniinad 395 
Y FOTCE SIG oo eee eeeeeeeeeeeeeeeeeeeeeneeees We is Schhect ecudatntecsiciecnysidatensades 795 Beast BUStCrS ....ooooooooooocccccoeeecccccccccecese 1295 
Hoop Shot Basketball... I 1 Tana E ZUNV cs: sucnssccnsitectsabonensioncasipnnnisoi 2195 | Big Run 1395 
Hungry HUngty HIPpo.......-sssseseeeeeeeees SEIS | WEI csicstistinasneesscaronvinuaceutnavicnesanen 1095 | pBisstercid. 395 
UTS NAVI ss ceccactpcineisrateneseteaniasmaicaave: 895 dada tober apgaaaicaaeacnananimai tad 
CHAMPIONSHIP SPMNAE os cccassesierccsssacnssav eves 395 
Knock Downs (Like New) ...................66 2500 
Lethal siete bce | ‘aiiedenehinos 2495 Wanted ahr oceania aeaacaamenaate pepe 
Mortal Kombat | Kit............................... 495 Arm Wrestling (Jaleco) SIS Os sersercccvtconceracancrmenasmanans 395 
Mortal Kombat | Ded. ............................ 1395 Batting Cages Pacer RIOT ON scicmesctrnioerienanncumipaaiansteatens 395 
Moto Franzy S/d 2 Plicscccscccsccssessseesseessees 4495 Big Choice Triple Crane PI i as nike anceeeienranmoeuabbexcniess 395 
Popeye Pin .ccccccccccssecssessseecseessesesseesveeeee: 4995 Carousel Chance ¢ Crime Patrol 50” BTS OT IOI oasosnasssnvevennasciniasauinateniibetorees 395 
Pad Mobile S/ oooo.oooooocococccoc5c.cccccc. 4995 Majestic Bumper Cars SONY FAN Cis ais cciachncgu tarevctversanniananuanss 395 
"- ae ee Sa CALL Merlin Magic * Out Runners s/d PSC IN cca unccivenagsmsiiennenciennnaaeas 650 
Row Mc-25 Changer ..-c..ccsseccssecsseessseeee 1250 Shoot A Way Il * Stadium Cross Heavyweight J) 11-1 | Cee nee nee ero 550 
Rowe Mc-35 Changer Kit Transport, Har- Virtua Racing With Tower oe sdesRnintidiestehcaiasbvaiesie cneeRacaahaninies 
ness, Power Supply, CPU sence inten ceuocaceael 395 " - arl eee eee eee eee eee eee eee eee eee eee eee eee eee eee eee eee 
Skee Ball 13" Model IH ie er ees 1795 Redemption Eq. Specials Indy Heat Cece rere ree reeese ress seeeeeseeeeseseeseeeeese 1150 
Skee Ball Model H gree@n.........cccesccceeseeees 995 Cosmo Gang pact gb tiaaleagivaieserbscctehnimeramioes 2995 Lighting Fighter...........s.cssessssssreorsenrees: 395 
Canal Talons GI ecco oe. GE FHS TO WI icsicctnisnassesnsiessevensssticaisvencenn 4995 | Mortal Kombat! Ded........... eee 1395 
Street Fight Turbo CE ...cc.cccssscccsssecsssseeeee 095 Hoop Shot Basketball .....0...0.ccccecceeeeeeeeees 895 CTE FY OI ven ceisictasceciewnsaneneisdventnaancis 395 
Street Fight Woocccccccccccccssecccsssseesessseseesseeee 15@: | KOCK DOW: siscicercecaccssamronniocnnceinie 2500 | OUt PUM ........-ssseeteeeesseeteesssereesssenntecten 1395 
THAT TRI SIG oe ocoece eo ceec ec cee, 1200 New York New York .....ccccccccccccccccccceeceeee 3500 Paper boy ictubitadenaeuebaateanenatinecemmanresseeth 395 
Valley 3.5 x 7 Cougar POO! ........c.cccesee- 1295 PEN PCRs UF daticnsencanneerenectuaveconeto es 995 Pole Postion ih sScunnenaumauconesecnciaeaaceoteeaates 395 
SMS Poker Roll .........ccccccceccccccccceccececeeee 1295 FE art he tecscdnacsdenaavrkdsacceavsernnsverediles 1395 
- ROA IASI SE pia cascnacssuianesussarsecesceauveaserast 395 
Pinbalis For Sale Be a Ne os ses ocncanncucaantinaaeoewminaawcaseedecsn 2500 a. roe 
Addams Farmly ........:.seccssesseeseeeseeseseees 2195 Music Box SRR cseciseness pinaecstaansinanceoieoeapianctan 395 
BAN a caxeatichpsastisiepedeanracedweareeesunveaweials 695 ; DOCG UG OY cs ncorasinscensiinzeienaiactnceraacetaass 395 
BACK IRMIGHE 2OUO syeccusnzcauesnstncasiisnseasenseis 895 ewe Ss Lamina ® mse ie eee ye beste SEUNTUNISNS SIG scoscixcevsnsesracdszensaseaseonvks 1200 
Rowe 92 Combo 6 DISC ..................000000 1095 
RICK, ONAL scrnpsesscsotomenaiurncnteoneennias 995 Rowe CD 100 3095 SPIO ESOT Sl asnsy cxrcroxoasseohvareonselenrerostnaee 395 
EIIIAGE cancsiiianinhaniacananessaeacenatonniasdceriontecned BO ge te en, Super Off Road w/Track Pack................ 750 
Creature EABBON actperecceserieseavaepnivemecnas 1995 Dedicated PC Boards PST OTR a cesantsiscoicoartasnonninyearvicaneaensgnss 395 
Eight Ball Champ Wisden Ss FemmmeReeLReeREnainedsceaed 495 with used accessories Team Quarterback ....... ccc ecceeceeceeee sees 550 
F-14 PTECPEPTTTOPITTTETETETEPTTTTrerrrrerrerererererrrrrerrrrri re 595 All Am. Football OR A es eR 100 Terminator Gun eee cesccccccrccccesscccsesssceccsses 1995 
RIG NOW ociiinsscxccteiesenieierisercisemaminmends 995 Wer REGGE oe 100 Thunderbalde uU/T .................cccesseeeeeeeeeees 395 
NPY POG ec incssccaveursrcessesacntnecnrvertonivens 2495 ; TRUS GIGS GIG ciscessntonccieivecunsvinvecvte 1200 
ay] 0] 0 8 Ot: gaa oe nee ere 100 
NO 2 siirecteciveeeenonlbccoumsetnievess awareness 745 ; TG Atoerctsicceatresinculusdioceenuiiuatne: 395 
FOF Uah GID os icc nsiivccarcecs wwvedadeuucuiucenuenns 395 
DUG ET GOG cr onssavsesgueiciseurasiereteceanetes 2495 TOONS sssennsairaexescascianieshugveasinsianvexeian ese 395 
AOTC UCOUIIE Osea centic ccscunanaveeeicecwtnadasince 495 
URGING FOI, atacnrstvanrcntansinbachansatetonianas 2095 LIP POU ON ca catisusxecnvaverencs bvsdncguassteseees 395 
RTI i iiondsy eye acsindnsareeeecncsextatekacwnie 100 
LSI WVSADON eas cists sestevecinesncuisnafensinces 1395 PRI FROCK ooo ooo 100 EF OGG vo von vicassa lou prtmedtannistineearsgspernces 395 
PONTOON CAIN xs nasa ssetteniwlscodetaninnis ckiioieneance 595 Simpson 195 WOUBVDIAN ciciwissusiceatadeeseaneenaisdeeinteacionatnn 395 
MOUS MOUIAG vicinnccerasencovenedsnceniencaans 995 eaviiaiiaie 0 ae WIWF Super Stars vscsccsicisinicsessncesesssacsoons 395 
PION a cissaicaicplannnciairincetinncennnictasetaauedes 695 SUBST IPOS EP I DEILEE enaesterentesie ese eee 
(717) S48-1846 . Fax (717) 854-6801 
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rin ieee ee 
micro distributors incorporated 


Universal Video Game Cabinet ‘MICRO MUSTANG’ Pool Table 


FEATURES 
See (W 7’ Pool Table 
PRSIDBES at z= oh 3/4" One Piece Slate 
t¥ 25" Monitor eee Adjustable Pricing 
. Bees : ¥ sy " ow Up To $1 .00 
tw 2 Or 4 Player = [W Magnetic Cue Ball 
Control Panels =o eee | wy One Piece Ball 
z eee Return System 


tf Jamma Harness - INCLUDES 


tw Kit Ready le Pool Sticks 
Ball Rack 


lw Belgian Balls 


‘GRIPPIT’ Crane GALAXY 
_ Electronic Dart Machines 


FEATURES 


Adjustable FEATURES 


Ww Length Of Play SGa/ 7 ( Displays Top Ten 


Location Players 


w Level Of Difficulty : 3 | 
= i ww Patented Arachnid 
iW Price Per Play eee Super Spider With 
Tt gee : Square Entry Holes 
OPTIONS a6 Ud And Thin Ribs. 


w Sound | | ® Stores Statistics 


Ww Lighting . w Displays Team Names 
— And Individual Names 
W Dollar Bill Acceptor SF During League Play. 


MICRO DISTRIBUTORS, INC. 4m : ) 
P.O. BOX 1103 


LaVergne, TN 37086 micro distributors inc. 
es es a SE ee 
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Micro Manutacturing [new 
Drawing ahead of the competition 
SERVICES PROVIDED 

KER I 


ecere 
es 
erat etary 
aoe 


FORTHE SA-20 TURBOG 
HARDWARE AND SOFTWARE QO 
CAN NOW BE UPDATED TOO! 


— 


scaage & 






KITS AVALLABLE 
FORALL GAMES 


KITS INCLUDE 
PLEXI, HARNESS, BOARD 


saago | 


5 Card Draw 


Bonus Draw 


Raise 
ANAS arene ea Super Bonus Multiplier 
Auto Bet 
AFT ER HOURS Enhanced Statistics 
TECHNICAL SUPPORT Turbo Joker Poker 


Also Available Ticket Dispenser Capability 


(615) 862-J22uU 
Wait for the three tones 
and from a touch tone phone, —a ae 
dial the number (including |i Ls o—_ 

the area code) where you - 
can be reached. 


A technician will return 
your call within an hour! 


Cash Code DBA’s 


NOTICE 
MAGICAL ODDS BUYERS 


Micro Manufacturing Inc. Holds the 
Registered Trademark and 
Copyright on the Magical Odds. 
Game 


There is a copy board and plexi 
circulating in the industry. 
Micro Manufacturing Inc. intends to 
prosecute anyone found with either 


SIT DOWN CABINET 





of these. 
FULL SIZE 19" Advanced Optical R it a Ng een 
PLEX! & MONITOR Accepts $1,$5,$10,$20 US. Stay with the original board and 
ery Affordable plexi. 
Pius A Lot More! 
13" Mini Cabinets eye 


LONE STAR DRAW 
MAGICAL ODDY TEXAS REDEMPTION GAME 
Based On The Turbo Poker Il 
Ticket Or Hopper Versions 


DYNA GAMES 
CHERRY BONUS II AND III 


WING GAMES 
Skill Chance (W-7) Bonus Chance (W-8) 
Lucky Gold (W-10) Lucky Star (W-11) 
Lucky Bingo Lucky Girl Lucky 75 


TICKET PRINTERS 
These Printers Meet Redemption 
Regulations In Many States 


These Games Are For Amusement Only. 
Not For Sale Or Use In States 

LSO Or Municipalities Where 

IVELY Prohibited By Law. 






LEK =“ MICRO MANUFACTURING INC. 
ie. 535 Old Nashville Highway LaVergne, TN 37086 
>. Le TOLL FREE 1-800-277-6136 = 


— (els) /SS-D51O FAX (OID) 72o-0012 DELIVERY NOW AVAILAB 
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ALPHA-OMEGA SALES, INC. 


Exporters & Domestic Sales 


Callthe Experts 


Frank "The Crank" Seninsky 
Ken Schwartz & Joe Camarota 


at 


Your independent source for all your 
coin-op needs. From individual equip- 
ment sales to full set-ups... 
Alpha Omega is your answer. 
Representing most manufacturers in 
equipment, money handling, tickets 
and token sales. 
Consulting is also available. 


6 Sutton Place, Edison, NJ 08817 


(908) 287-4990 
FAX # (908) 287-3079 


FINANCING AVAILABLE 


3495 
4495 


Cisco Heat s/d (twin) .... 
Cisco Heat s/d (deluxe) ... 
F-15s/d 

Final Lap Ill u/r 

Grand Prix Star s/d 
Gun Buster 


SUPER SPECIALS 


Lethal Enforcer 

Lucky & Wild s/d 4995 
Martial Champion (ded).....1195 
Mortal Kombat (ded.) ...1495 
Moto Frenzy s/d (deluxe) .. 3295 
NBA Jam (ded.)............ 2095 


Punisher (ded.)............ 1795 
Road Riot s/d 

Space Lords 

Steel Talons s/d 

Survival Arts (ded.) 
Terminator Il (v) 


Hard Driving s/d 


Hard Yardage (ded.).... 1695 


Neo Geo 2 pl 
Outrun s/d Std. 


VIDEO GAMES 


Aero Fighter 
Afterbumer (s/d) 

Air Carrier Wing 

Beast Buster 

Bucky O'Hare 

Captain America (ded.) 


Captain Commando (ded.) .595 


Chase H/Q 
Cowboy's/Moo Mesa 
DesertAssault 

Final Fight 


GP Rider (u/r) 

Golden Axe II (ded) 
Guardians/Hood (ded) 
Hard Drivin (u/r) 

High Impact (kit) 

Hit the Ice (kit) 

Hot Shot 

Indy Heat 

In the Hunt 25° 
Knights of Round 

Neo Geo 4 pl/6pl 
Operation Thunderbolt 


Painted Lady 

Pit Fighter (ded) 
Quiz and Dragons 
Race Drivin (s/d) 
Racing Hero (s/d) 
Rad Mobile 


Relief Pitcher (ded) 
Rim Rockin’ (25") 
Rowe BC 25 MC 


Seibu Soccer (25") 
Smash TV 

Space Ace 

Space Gun 

Space Harrier (s/d) 
Spiderman (ded) 
Steel Gunner 

St. Fighter Il (ded) 
St. Fighter Il CE (ded) 
Strike Force 

Stun Runner (s/d) 
Sunset Rider 
Super Chase 
Super High Impact 
Super Off Road 
Super System 


isnnies 595 


Title Fight 
Turbo Outrun (mini) 
Turtles Il 7 


World Cup Soccer 
World Rally (u/r) 
World Soccer finalist 
Wrestefest 


PWG GON. sicsasinsctszcaseannnacs 2495 


Underfire 


seieeameiaes 2995 VirtuaRacing s/d 


NEW REDEMPTION- 
Call for Discounts 
Big Bertha 
Buddy Bear 
Home Run Hitter 
Kids Adventure Dome 
Pop A Ball 
Pop A Slot 
Ribbit Racing 
Rock N Bowl 
Smart Candy Crane 
Wheel Em In 


PINBALLS 
Addam's Family 
Cue Ball Wizard 


Gladiator 

Judge Dredd 
Jurassic Park 

Last Action Hero 
Lethal Weapon 
Popeye 

Rocky & Bullwinkle 


Street Fighter Il 
Super Mano Bros. .............. 995 
Surf N' Safan 


Terminator Il 
Twilight Zone 


AUXILIARY PRODUCTS 


Coin Counters/Sorters/Wrappers 


Coin Ace CALL 
Cummins 


Crane-Big Choice Single .... 
Five in Lines-Skill Bingo 

Full Court Frenzy 

Mad Dog McCree 27" 


Currency Counters/Scanners 
Cummins 
Lynde-Ordway 
Ticket Eaters 
Ticket Scales 


Super Chexx 
Super Pro Q'Back Jr 
Treasure Island 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS- CALL FOR COMPLETE LIST 
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(> D&D CABINETS 


The Industry s Reliable Source for the Last 15 Years 





9” or 13” Countertop 
17H x 18/2W x 21D 





19” Upright Cabinet 


19” Video Game Cabinet- 63 /2H x 23W x 27 /2D 


72H x 25 /W x 34 -/2D 





13” Mini Upright Cabinet Hcanblnation 


60 /2H x 19 /-W x 24D 13” or 19” Upright Cabinet 
64 /2H x 23W x 24D 


*All cabinets are made of full 3/4” Melamine finished MDF Fiberboard-- 
NOT particle board. (Plywood available.) 
“Horizontal and vertical mounting 
*Multitude of finish color and/or silkscreening 
*24 hour parts turnaround 
‘All units are in stock and ready for immediate delivery by the piece or in volume. 
*Contract Manufacturing available 


We service what we sell! Isn’t it about time you received Dependability and Quality 
from your Cabinet Supplier? 


D& DCABINETS 


Phone: (40 1) 463-5494 


24 Stafford Ct. 
Cranston, RI o2va0 vax. (401) 463-6673 
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New Money sits Manufacturers of New Redemption 


All New Calf Roping Ride: ¢ Free Consolidation of Containers 











KWM 100 
DROP COIN 
MECHS 
























1 5/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - 20, 000/BOX 
| 20,000 | 4 49.00 





Tickets can also 
be CUSTOM-PRINTED 


to your specifications. 


HOLIMS DINLOATA HLIM ALATdWOO 














See the Newest 
Security Bars in our 
1994 RED Catalog 
A-1 PRODUCTS ORDER DEPARTMENT 1-800-829-0829 


Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts os SHAMOKIN, PA 17872 


a ADAPTABLE TO QUARTERS OR TOKENS 





sShreddet 


econd 


ountet 


Call for details. ree acd” 13 TkIs. pers 






iow S14, Q5 EA 


ih volume orders 


MONARCH 













PHONE OR FAX 1-919-728-5311 National Information 1-717-672-2900 
Int'l. F -717-672-2999 
1-800-46 2.9460 Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 PVC w ET OO sg on he aon is 










“Someday you'll need us!" 


EVERYTHING 


our ir Single Source f re Everythis 












New Fog Maker Electric and Gas Trains 





¢ Representing more than 30 Major 


and Amusement Equipment 
¢ Full-Time Service & Parts Dept. 


¢ We'll Take Your Used Equipment 
on Trade (any sonditiont 


¢ Save up to 50% on Freight using 
our Truck Fleet 





We represent every major 
prestigious arcade equipment 
manufacturer 
No one sells cheaper 







New Ferris Wheel 





for International Shipment 


60,000 sq. ft. Full of Equipment 


September) couch”. on | Moen os, 


San Antonio, TX 


1 2 thru 4 
October Indianapolis, IN FUN EXPO 94 Chicago, IL 


Las Vegas, NV 


. mre , Oct. 22 Oct. 29 
All Auctions Begin At 10:00 a.m. Local Time Tampa; FL Columbus, OH 


2 thru 5 5 12 
Novem ber IAAPA Trade Show : . Chicago, IL 
Miami, FL Indianapolis, IN Ramada a rite : 
4th Annual Pinhead Collector's Auction :: Terms and Conditions 
1 O : in association with Pinball Expo '94. 


Acceptable Payment - Cash, Cashiers 
‘ ° a Check, Travelers Check, Personal or 
Indianapolis, IN §£ Auction Information Company Check with Irrevocable Bank 
= ¢ To consign games for sale: bring to the auction siteon the Letter of Guarantee, Visa or MasterCard. 
Friday before the auction Between 9 am and 9 pm. 4% Buyers Premium 
- ee ee * All auctions begin at 10 am local time. 4% Discount for payments in Cash 
Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 - 502-451-1263 — Licensed by Div. of Licensing, Ohio Department ° Inspection: day of sale 9-10 am. Porthi abe pe “ ee ot Check. 
of Commerce and bonded in favor of State of Ohio, OH/1A4065, OH/AC2208; in Florida, FL/AU882; in Kentucky, KY/P1597; ¢ Removal of all equipment by midnight day of sale. Personal or Company Check with 
in Indiana, IN AUO8700280; in Georgia, 2270; in California, A-2586; and in Texas, TX10171. e No cigarettes or candy machines older than two years. ocable Bank Letter of Guarantee. 


Sales Manager: Jeff Schwartz Advertising Manager: Ric Stephen * Phone numbers listed for auctions are for Applicable state and local sales taxes 
502-456-1600 812-333-9939 Friday and Saturday only. must be collected unless you provide a 
24 hr. Fax: 502-897-7771 * Contact USAA for special hotel rates. current copy of your Sales & Use Tax Permit. 


THE KITCHEN SINK* 


No One Can Sell For Less Than We Can! 
per NEW Wicleiertices eo 


with All American Parts 


December 

















If you buy Kiddierides right side up, 

| | 3 your buying the wrong side. 
The “guts” are just as important as the flashy body. 

New Soft Play (all siz So look inside before you buy. 













¢ “ 


pi 
ar MUSEMENT 





» QUIPMENT iss 
| <3 EXCHANGE, INC. “8 
i ge 2 Year Warran 1203 Sth Avenue 
4 > Longest Warranty in the Business Rock Island, Illinois, USA 61201 






TEL (309) 788-0135 © (800) 647-5060 


At Least Twice the Length of Any Other FAX (309) 788-0148 


New Casino Equip. Original Gilley's Bull 


100%. Warranty on Everything 





FROM THE LEADER IN SECURITY 
mag © — FOR COIN OPERATED EQUIPMENT 


c FEATURES: 


__.¢ Patented Variable Abuse Sensor 
© Automati¢ Reset 


e Service Reset 


¢ Door Tfigger Input 


4 | e © 110 Si 
SECURITY! = | 0B Siren 


Inexpensive, Reliableand eo" ¢ Includes 12V Battery Pack 


Versatile Protection for ALL % ' Pag 25) On-Site Installation 


COIN-OPERATED om, Rett ae Ce ee - 
MACHINES 3 , Oe. 


SuCH as: 


e Video Games P  Parewteo 

e Pinball Machines 

e Jukeboxes TIDAS™ 

¢ Crane Machines 

¢ Can Vending SECURITY CONTROLLER 

e Snack Vending 

e Bottle Water Vending 

e And many industrial 
applications 


¢ One Year Warranty 


BAW Control Systems. inc 


BRW Control Systems Inc. 
1-800-235-6740 


"KITCHEN a 


Your Single Source for Everything Remanufactured 


¢ We are the Largest Remanufacturer in America with the Biggest 
Facilities, the Most On- Staff Technicians, and the Largest & 
Most Diverse Inventory 



















¢ We Buy Used Amusement Equipment in any Condition 


ae UD toy 


EXAMPLE of SAVINGS: 
Meltec Boom Ball 
$4,500.00 
Remanufactured 
$2,895.00 





New Holie Roller New 5 Globe Light | New Bungee Bouncer 





You"we Gotta See it to Believe it 


OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
800 GAMES AT LAST AUCTION 


* JUKE BOXES * FLIPPERS 


: VIDEOS | * PINBALLS 
: BINGOS 7 * CRANES 
POOL TABLES * MUCH MORE 


SATURDAY, August 10, 1994 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 
* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 


* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9 PM or Saturday--8AM until 10 AM 
* Applicablestate & local sales taxes must be collected unless you providea current copy of your 
Sales & Use Tax Permit 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


sKON;):0-VD)D):1 DM KOLO)ONGVEVIMITCR MINOGUE Ee 
x x x x TOLL FREE 1-800-551-0660 *xx&x«rx 


ALSO AVAILABLE 


epi: 
. % 
ery: x . 
} Hi 2 » . 4 —— + 7 iy 
Pe 














Original Lawrence Welk 
Bubble Machine 


i . 
is) em 
eld 
‘al 
ahs 
as YK out 


MUSEMENT 
UIPMENT 
XCHANGE, INC. * 

1203 5th Avenue © Rock Island, Illinois, USA 61201 


TEL (309) 788-0135 © (800) 647-5060 
FAX (309) 788-0148 











EXAMPLE of SAVINGS: 
Average New Kiddieride: $2,995.00 | 
Average Remanufactured: $1,595.00 | 








New Fun Mirror = New Balloon nets oh 


© 
Simply Come and See for Yourself 






0 ly One Kiddie Ride 
C Os cy: 
SS LOO aR ie SSA ; aie 
| eae, Neat 

oe ~ 


CALL 
TOLL 
FREE 


gwbik RIDES us” wU 
1-800-448-6888 Biju 






















PROVEN OFFERING! 


JOIN THE WORLD’S LARGEST 
ALCOHOL BREATH ANALYZER 
MANUFACTURER AND 
DEALER NETWORK! 


OUR C-2000 

GENERATES BIG 
PROFITS BECAUSE 
IT TALKS! 


e VOICE INSTRUCTIONS 
e VOICE RESULTS 
e 24 HOUR SERVICE 


DEALERS NEEDED! 


To place Computerized Breath Ana- 
lyzers in top restaurants, night clubs 
and bars. Each machine can generate 
up to $350 per week while promoting 
customer awareness and reducing insurance liability. 


NO EXPERIENCE NEEDED! 


COMPLETE TRAINING ¢ LEADS AVAILABLE ¢ CASH BUSINESS 


MINIMUM INVESTMENT 
CALL TODAY FOR SUCCESS! $7990 
708-541-4888 
Communidyne, Inc. 

65 E. Palatine, Suite 317 


Prospect Heights, IL 60070 











OVER 
15,000 
SOLD 





A ae ney 
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j/ LATINO Jukebox Top 30 / 
j FOR MONTH ENDING JUNE 1994 j 
Y COMPILED FOR COMPACT DISC Y 
j JUKEBOX OPERATORS J 
Y TITLE ARTIST 7 
No. 1 YY 

1 LOS DOS PLEBES LOS TIGRES DEL NORTE ] 
Yy YY 
j 14 EXITOS BANDA ARKANGEL R-15 j 
Yy Yj 
PURA SANGRE BRONCO | 
Yj YY 

j CON LA BANDA COSTENA LALO MORA ] 
YYy MACHOS 4% 
/ 5 |LOS MACHOS TAMBIEN BANDA j 
TODA MI VIDA ANTONIO AGUILAR, JR. j 
, Yj 
A TODISIMA...BANDA LOS CAMINANTES ] 
YY 

jj j 
Yj Yy 
77{ 110| 4 |INALCANZABLE LOS BUKIS |/7 
Y No. 1 Y 
j ORO SALSERO FRANKIE RUIZ | 
| ORO SALSERO EDDIE SANTIAGO j 


y, 


JUNIOR GONZALES } 


THIS 
Ch Bl id Cli id lke IDR OO OO MOOO OE 

LAST 
elit pepe tT peysy yap pete fete te tide feds Pep sint! [i fetote ds | ee 


7 
47 


= 
w 
5 
5 
m 
wn 
on 
WK 





Yy Y 
/ A MIESTILLO TITO ROJAS j 
Yj 
j MOTIVOS PARA AMAR LIMI-T 21 | 
YY Yj 
3 |TOLTICO TUYO OSCAR D'LEON ] 
, YY 
BEST OF VOL.2 CELIA CRUZ j 
MI TIERRA GLORIA ESTEFAN j 
Yj Yy 
Yj 
AGRADECIMIENTO TITO GOMEZ j 
YYy YY 
VIDA ssial LA MAFIA ] 
Yy Yj 
j TE CONQUISTARE Los Fucitivos / 
Yyy YY 
Uy YY 
LA FIESTA BROADWAY VARIOUS ARTISTS ] 
Y, 
A CAPA Y ESPADA INDUSTRIA DEL AMOR 
| YY 
Y DONDE JUGARAN LOS NINOS wana / 
GRACIAS POR ESPERAR JUAN GABRIIEL j 
Y 
17 SUPER EXITOS SELENA j 
j SAMPLING BY THE LATIN JUKEBOX G. GROVE, CA, BASED | 
j ON ACTUAL JUKEBOX PLAY REQUESTS. To orber cai aad 
VK. Y/ 


AUGUST 1994 


VIDEO CONNECTION  t1501noustRIAcrc.,#110,D2XONCAg5620 
COMPLETE FACTORY KITS 





ALL KITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions! 


Neo-Geo 1 or 2 Slot (with one free cartridge) .... Reduced 
Mortal Kombat Il (2 Pl., #1 Hit Kit for 1994)......... 2150 
NBA Jam (2-4 PI., Basketball Action, Complete Kit) 1395 
World Rally (Incl. Steering Wheel, Shifter & Pedal) 1395 
Super Street Fighter Il Turbo (Full Kit) .............. 1395 
Raiden Il (2 Pl., Ex. Sequel for vert. monitor) ....... 1350 
Lethal Enforcer (2 PI., New Kit Incl. 2 new guns) 1250 
Gals Panic Il (Vert. Digitized Models Strip to Buff) 1195 
Twin Eagle Il (2 PI., Vert. Digitized Heli Shoot'um Up) 1095 
NBAJam Tournament Edition Update Kit(New&Hot) 950 
Mortal Kombat (2 PI., #1 Hit Full Kit) ..................0... 795 
Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) ....... 795 
Capcom Bowling (Steady Bar or Tavern Piece)...... 595 
Violent Storm (2-4 PI., Superb Action Adventure) ... 595 
X-Men (2-4 Pl., Comic SuperHero Action Adventure) .... 475 
Captain Commando (2-4PI., TopCapcom Piece) ...... 450 
Mystic Warriors (2-4 PI., New Mystical Adventure) . 450 
Martial Champion (2 PI., 10 Fighters w/AllNew Moves) 450 


Time Killers (2 PI., Warriors Battle to the Death) ......... 450 
Slam Masters (2-3-4 PI., Top Wrestling Adventure) ..... 395 
Fighters History (2 Pl., Straight Plug-in forSFIl) ........... 375 
Revenge of Doh (Super Arkanoids Deluxe) ................. 375 


Robo Cop Il (2 Pl., Excellent Sequelto RoboCop) ........ 350 
Super Off Road (w/1 Steering Wheel & 1 Gas Pedal) . 350 
Big Event Golf (ExcellentSports Bar or Tavern Piece) 350 
Street Fighter Il: Champion Edition Full Kit ........... 325 
Legionaire (2 Pl., Final Fight Style Street Brawl) ...295 
American Horseshoes (2PI., Vert. Novelty Special) .. 295 





Karate Blazers (2-4 Pl., 1 Kit Links 2 Cabinets) ..... 295 
Ninja Kids (2PI., Cartoon Style Ninja Warriors) ............ 295 
Violence Fight (2 PI., Lightning Fast Boxing Action) 295 
Shadow Force (2 Pl., 6 buttons, Plug into SFIl)..... 275 
Relief Pitcher (2 Pi., Ex. Realistic BB Home Run!) 250 
Captain America (2-4 Pl.,ComicBookHero Action) .... 250 
Guardians of the Hood (2-3P1., Excel. Gang FightAction) 250 
Ghouls & Ghosts (2 PI., Gory Graveyard Scenes) .... 250 


Knuckle Bash (2 PI., Wrestling Action, NewKit)............ 250 
Prehistoniclsle (2PI., Jurassic Dinosaur Theme) ......... 250 
Smash TV (2 PI., Fast Action Shoot'um Up) ................. 250 
Silent Dragon (2-3-4 Pl., Superb Fighting Action) ......... 250 
Simpsons (2-4Pl., Americas Favorite Cartoon) ............ 250 
Super Pool Ill (Top Pool Shark for Tables) .................. 250 


Final Fight (2 Pl., Super Street Fighting Action) .... 225 
Escape from Robot Monsters (2 PI., Wierd & Wild!) .... 195 


Hex Pool (Vert. Pool Shark Special) ..............:ccssseeeeeees 195 
MVP (2PI., Sega's FinestBaseball) ...............::ceseeeeeeees 195 
Superman (2 Pl., Man of Steel w/ X-ray Vision) ............ 195 
UN Squadron (2 PI., Excellent Airplane Shooter) .......... 195 


Midnight Resistance (2PI., SuperNightCommandos) . 150 
Wrestle Fest (2-4 Pl., Superstar Wrestlina 


Super Side Kicks Il .. 
Samurai Showdown...195 or Fatal FuryS 


Wanted: Mortal KombatPC Boards 
EXPERT VIDEO GAME REPAIR 












COMPLETE LOCATION READY GAMES (Shopped Out) 









Mortal Kombatll (Like New Ded. w/25" Monitor) . 2995 
NBA Jam (4 PI., w/ 25" Monitor) ................:.ceeeeees 2295 
Turbo Outrun (w/Steering Wheel, Shifter & Pedals) .. 1095 
Capcom Bowling Cocktail Table ......................... 895 
Chase H.Q. (w/Steering Wheel, Shifter & Pedal) .... 
Golden Tee ll (Excellent Golfing Acti 


FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Passive Video Game Alarm 
or New Extra Large Super Street Fighter Overlay. 


BUY ANY 3 KITS & GET ONE KIT FREE: 
Black Tiger, Combatribes, Ninja Gaiden, Devastators, Double 
Dragon, Empire City & Gold Medalist 











‘CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


U.S. Games Poker/Trivia Color Countertop .......... 
Super Sprint (3 PI., w/ SteerWheels & Gas Pedals) ....... 650 
MS PacMan or Centipede Cocktail Table ............. 595 
Merit Pit Boss or Tron Tech Poker (Color Countertop) . 495 
Buggie Challenge (w/SteeringWheel, Shifter& Pedal) 450 
Little Casino Il (5in 1 Color Countertop) ................ 





Se Habla 
Espanol! 


We do Expert Conversions 

Call Toll Free: 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678- ‘2 


-BUY-SELL* TRADE GG 





VISA 










August 3-7 

CES South America, the Con- 
sumer Electronics Show, Parque 
Anhembi Exhibition Hall, Sao 
Paulo, Brazil. Contact Margaret 
Cassilly, (202) 457-8778; FAX (202) 
457-4901. 

August 4-6 

SALEX ‘94, South America’s coin 
machine and casino exhibition, 
and PARKEX ‘94, South Amer- 
ica’s first theme park and family 
leisure show, The Mart Center, 
Sao Paulo, Brazil. Contact Joe 
McManus, 44-61-624-3687; FAX 44- 
61-624-2554. 

August 31-Sept. 5 

Tornado World Foosball Cham- 
pionship, Dallas/Ft. Worth Air- 
port Hilton, Grapevine, Texas. 
Call (817) 481-8444. 

September 21-23 

Japan Amusement Machine Man- 
ufacturers Association Annual 
Trade Show. Contact JAMMA, 
Tel. 81-3593-2563; FAX 81-3581- 
3656. 

September 22-24 

Amusement and Music Opera- 
tors Association Expo ‘94, San 
Antonio, Texas. Contact AMOA, 
(312) 245-1021; FAX (312) 321-6869. 
September 26-28 

World Gaming Congress & Expo, 
Las Vegas, Nev. Contact Alan 
Liebensohn, International Gam- 
ing & Wagering Business, (212) 
594-4120; FAX (212) 714-0514. 
October 1-4 

Fun Expo, International Family 
Fun Center and Mini-Golf Show, 
Las Vegas Convention Center, 
Las Vegas, Nev. Contact Bailey 
Beeken, (914) 682-2027; FAX (914) 
682-2152. 

October 5-7 

World Waterpark Symposium 
and Trade Show, MGM Grand, 
Las Vegas, Nev. Contact Patty 
Miller, (913) 599-0300; FAX (913) 
599-0520. 


PLAY METER 


CALENDAR 


October 13-15 

North Carolina Amusement Ma- 
chine Association Convention 
and Trade Show, Marriott Ex- 
ecutive Park Hotel, Charlotte, 
N.C. Contact Howard Cole, (800) 
824-1476. 

October 13-16 

ENADA, Italian coin machine ex- 
po, Rome Fair. Contact SAPAR- 
AGIS, Tel. (06) 4402718; FAX (06) 
4403686. 

October 20-22 

AMOA-NDA Ist Annual Singles 
and Doubles Championships, 
Radisson Twin Towers Hotel, 
Orlando, Fla. Contact Joe Con- 
way, (414) 476-4665; FAX (414) 476- 
8181. 

November 2-5 

International Association of 
Amusement Parks and Attrac- 
tions 76th Convention and Trade 
Show, Miami Beach, Fla. Contact 
IAAPA, (703) 836-4800; FAX (703) 
836-4801. 

November 2-5 

AMOAQ International Conven- 
tion ‘94, Australia, Royal Pines 
Resort on Queensland’s Gold 
Coast. Tel. 61-7-841-1021; FAX 61- 
7-841-1332. 

November 3-5 

National Automatic Merchan- 
dising Association National 
Convention and Trade Show, 
Georgia World Congress Center, 
Atlanta, Ga. Contact NAMA Con- 
vention Dept., (312) 346-0370. 
November 10-13 

Pinball Expo, Ramada Hotel/ 
O’Hare, Chicago, Ill. For show 
information, contact Robert Berk, 
(800) 323-3547; for exhibit infor- 
mation, contact Mike Pacak, (800) 
321-2722. 

November 15-17 

Riverboat Gaming Congress & 
Expo, New Orleans Convention 
Center, New Orleans. Contact 
Allen Liebensohn, International 
Gaming & Wagering Business, 
(212) 594-4120; FAX (212) 714-0514. (1 
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introducing LAS otal’ Diama 
ROWE Mi 


75 Troy Hills Road, Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 


If you think the Rowe/AMi LaserStar series got atten- 
tion in the past, wait until you see the Diamante. This 
new jewel of the LaserStar line is so beautiful it will 
immediately grab center stage and never get off. This 
spectacular diamond will play and play to the tune of 
increased profits. Now, that’s a really beautiful sound. 


See your local Rowe/AMi music operator for details. 


Rowe International Sales 
203 Swan Road, Hanworth, Middlesex TW13 6LL 
Great Britain 081-893-8300 Fax: 081-893-8600 














UNLEASH THE FURY OF RACE! 


* AWESOME FIGHTING ACTION ! 
* OUTRAGEOUS STOP-MOTION ANIMATION ! 
* DYNAMITE PULSE-POUNDING AUDIO! 
*SEVEN PLAYER-SELECTABLE CHARACTERS ! 
ATARI GAMES CORPORATION A. 
675 Sycamore Dr., Milpitas, CA 95035 ° 


408-434-3700 ATARI 


GAMES 
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